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Fresh Clean yNis 


Ppaahlitd Baal 


. NUTONE 870 
| \_TWIN-BLOWER 


MAKE YOUR KITCHENS THE “TALK OF THE TOWN” 


with NuTone Hood-Fans. 4 Sparkling Finishes - Copper 


anodized, Stainless Aluminum, Stainless Steel and 


a a White - 30”- 36” and 42”. $29.95 to $59.50 list. 
Wall Splash Plates to Match All Finishes 


35.75 list 


MORE COMPACT 
MORE FLEXIBLE 
MORE POWERFUL 


74 ton Door Chimes e Ceiling Heaters e: fi 


Only NUTONE Hood-:Fan 


offers all these features... 


NEW COLORS . . NuTone’s sparkling gay finishes harmonize with the 
newest kitchen cabinets . . in color, natural wood or white. 





NEW DESIGN . . Recessed ‘Concave Curve” fits any cabinet 114%” to 
134%" deep. Doors open easily — can’t rub on hood. 


GREATER EFFICIENCY .. The NuTone Hood extends to front burners of 
range. Does a thorough job. Gets rid of all hot, greasy cooking odors. 


CAN’T RUST OR TARNISH .. Copperand mirror—bright finishes are 
a permanent part of the metal — not a surface layer or plating. 


BUILT-IN SWITCHES . . control light and fan under hood. Concealed 
“‘non-glare’’ lighting. No special bulbs or extra lenses to clean. 


NEW LOW PRICES... Mass production makes it possible to offer de- 
luxe Range Hoods at a cost even the lowest priced homes can afford. 

















FREE . . Installation Data, Catalogs, and Prices. Write to. . 
NUTONE, INC., Dept. HH-7, Cincinnati 27, Ohio 


NUTONE 817 
5 10” AUTOMATIC NUTONE 831 
ee 8” VENTILATOR 


a Easy to Install ss, i a Easy to Install 
IN OUTSIDE WALL = ON INSIDE WALL 
34.50 list : i 26.50 list 
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— Building Costs 


how to cut them 
how to give more home for the money 


Building costs aren’t as unshrinkable as they look. It’s possible—almost 
easy—to cut the cost of building a home, and offer a better home, and do 
it profitably. Plenty of home builders have been doing all this for years. 
They build Harnischfeger’s P « H Homes. 

They have their houses up and enclosed in 6 hours, with no waste of é 














material or motion on the site. Subs go in and out on schedule; there are : 
no delays with P « H Homes. P « H Home builders operate with as low f 
an overhead as it’s possible to have in this business. They do less purchas- 
ing, less paperwork, less supervising. They need less investment per home, 
and their capital turns over faster. Financing is less of a problem for : : 
P « H Home builders. Harnischfeger’s Builders Acceptance Company : 
helps with interim loans and mortgages where needed. 

Harnischfeger even gives P&H builders help in land procurement, zoning, 
and planning when they want it. And with the P & H line of road building 
equipment and truck cranes, site development costs can be cut, too. 



































Get Details 
on PaH Homes 


Get help in every phase of 
building—cut costs and offer 
better homes in the $6,650 
to $20,000 class. Build P&H 
Homes this year. 

Write for plans and full 
details now. 











P & H Homes are enclosed in 6 hours; no waste. 





See P 2 H Homes Featured on NBC-TV e See ‘Feather Your Nest” Daily 
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57 Spring St., Port Washington, Wis., Phone 611 
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STOP 


with masonry finishes bearing this seal--- 


Paint often is the outward appearance by which the work of architects and builders 
is judged. Premature failure endangers not only the surface protected, but the repu- 
tations of architect and builder. That’s why it’s important to be informed on paints 
and their application. This is especially true when it comes to masonry. 


Masonry surfaces are difficult to keep painted. The alkalies found in all concrete 
combine with moisture to attack and destroy conventional paints, in as little as a 
few months. What is needed is an alkali-resistant finish—one made with PLIOLITE S-5 
—first and finest of the synthetic rubber resins. 


Paints made with PLIOLITE S-5 have thoroughly proved, in almost a decade of exten- 

sive tests and wide use, they do a better job longer on all types of masonry. The 

reasons for their lasting beauty are: 1. Extreme resistance to alkalies. 2. Excellent 
weatherability. 3. Good self-cleaning properties. 4. A breathing-type 
water repellency. 


Protect your reputation by learning more about paints and masonry 

painting. Write for the free booklet, “Paint Magic For Masonry,” and 

a list of more than 200 brand names by leading manufacturers, to: 
Goodyear, Chemical Division, Akron 16, Ohio 


PROTECT THE SURFACE AND YOU PROTECT ALL — including reputation. Premature paint 
failures such as these can be prevented with masonry finishes based on PLIOLITE S-5. 
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Pliolite—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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This couple knows they’re getting 







lifetime protection against sewer fail- 
ure. The tag tells them so. 


“Your plumbing drainage 
system is designed to 
last a lifetime — 






Fittings” 


it’s Cast Iron 
Soil Pipe and 








Let hidden plumbing help sell 
today’s “second home” buyer 


Today’s experienced home buyers know why 
Cast Iron Soil Pipe is their best buy. More 
than 20 million people have seen the cast 
iron story “Permanent Investment’ on TV 





and in movie showings. Millions more have 
read it in their favorite magazines. They'll 
be quick to appreciate your cast iron story. 





Today your average owner is buying his second 
home. He’s experienced. He’s more cautious about 
plumbing, wiring and other functional features 
he can't see. 

So where you've given him a soil and waste sys- 
tem designed to last a lifetime—by using Cast 
Iron Soil Pipe — tell him so! It’s evidence to him 
that you’ve used quality materials throughout — 
even where they can't be seen. 


Don’t Stop Quality at the Foundation 
You wouldn't risk having to tear out walls or break 
up the cellar floor to get at a damaged pipe, so 
you use cast iron. Landscaping can be expensive, 
too. Don’t take a chance under the lawn — any 
more than you would under a foundation or drive- 
way. 

Only cast iron is accepted by all municipalities 
for use from street to roof. . . it needs no elaborate 
trenching, .. . and it’s really root-proof. Cast iron 


CAST IRON SOIL PIPE INSTITUTE 


joints, oakum-caulked, lead-sealed offer lifetime 
protection against leakage and root invasion. Cast 
iron is so permanent that Government deprecia- 
tion tables give it the highest possible rating — 
equal to the life of the structure. 

And cast iron costs little or no more than other 
types. For when nonmetallic pipe is laid in 
accordance with manufacturers’ precautions its 
total cost is on a par with cast iron’s. 


TO HELP YOU SELL... we'll give you tags and 
booklets that explain and dramatize the advan- 
tages of cast iron. Display the tag on cellar pipe 
to show your owners you've given them perma- 
nent protection. They'll also take home the color- 
ful 16-page booklet which explains “What You 
Should Know About Plumbing Drainage.” 
Samples of these valuable sales aids are yours for 
the asking . . . write for them today. 











Dept. HH-7, 1627 K St., N. W. Washington 6, D. C. 








Want proof for yourself? Ask for “Best in the Long Run,” which contains 


THE MARK OF 
QUALITY AND 
PERMANENCE 


send samples of your sales aids. No obligation, of course. 
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IMPORTANT ANNOUNCEMENT 
FOR ALL BUILDERS 
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LATH 








PLASTER 








MEETS SPECIFICATIONS AS APPROVED BY 
NATIONAL BUREAU for LATHING and PLASTERING 














This new Quality Seal will quickly identify Genuine 
LATH and PLASTER CONSTRUCTION for home buyers 


rnis HOUSE “ 





Your arcurance of 
ao rune SAFETY 


sour 


acrio™ 


DISPLAY THIS CARD IN YOUR MODEL HOUSE 
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The bright red seal you see above readily 
identifies “lath and plaster” construc- 
tion. It is a symbol more and more home 
buyers will be looking for as the Na- 
tional Bureau’s advertising program, in 
leading home magazines (See June issue, 
Better Homes & Gardens), explains the 
time-proven advantages of lath and 
plaster construction. 

Quality-minded builders, who build 


with lath and plaster, are urged to “cash- 
in” on this advertising and promotion 
program of the National Bureau by 
prominently displaying placards featur- 
ing the Quality Seal in all new houses. 
These attractive display cards and seals 
are available through your local plaster- 
ing contractor. Be sure to ask for them. 


For additional information write to 
Dept. HH-755. 


NATIONAL BUREAU FOR LATHING AND PLASTERING 
1401 K Street, N. W., Washington 5, D. C. 



























































Gas or oil fired. Available in 
two- or three-ton sizes. Avail- 
able without cooling chassis 


— ideal for tract jobs. 
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COUNTERFLOW YEAR ’ROUND 
AIR CONDITIONERS BY CRANE 








Now there’s a year ’round air conditioner 
for use in basementless homes with per- 
imeter heating systems. 


It’s the new Crane COUNTERFLOW 
Year ’Round Air Conditioner that 
supplies warm air or cool air from the bot- 
tom, to run through ducts in the slab or 
under the floor. 


Like the Crane Hi-Boy Year ’Round 
Air Conditioner, the new Counterflow 
models have two compressors (instead of 
the usual one) for greater efficiency and 
comfort. It’s easy to install, comes mostly 
assembled in three cartons, and there’s 
no refrigeration work to worry about. 


Factory sealed refrigeration system is 
fully warranted under Crane’s Five-Year 
Protection Plan and slides easily in and 
out of the cabinet. Very small and com- 
pact—and it’s priced to sell in projects. 


See your Crane Branch or Crane Whole- 
saler for all the facts. 








Crane’s famous Hi-Boy Year ’Round Air 
Conditioner for regular installations. Both 
Counterflow and Hi-Boy have two compres- 
sors for better humidity control and lower power 
consumption. 
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Providence Hospital, Oakland, Calif. 





EXTERIOR LATEX MASONRY PAINTS 


protect the finest buildings in 


Thousands of jobs prove 
exterior paints made with 
DOW LATEX endure rough 


weathering... stay fresh 


and clean far longer 


NO STAINING! Notice the absence of ground 
stains on this STYRENE BUTADIENE latex 
exterior paint job, Any dirt can be washed away 
with water and the surface won’t water spot. 











You can be sure of lasting client satisfaction 
every time when you specify paints made with 
Dow Latex (STYRENE BUTADIENE) for ex- 
terior masonry surfaces. These modern paints 
look beautiful and stay beautiful for years. 
They come in a wide range of eye-appealing 
colors, from rich, deep tones to soft pastels . . 
dry to a tough, durable film that seals out dirt 
and water. They’ve proved in test after test 
that they have superior resistance to stain, 
alkali and water . . . won’t mildew or yellow 
with time. Exterior latex paints let masonry 
breathe, too; eliminate unsightly blistering and 
peeling. And they age by gradual chalking . . . 


STYRENE-— BUTADIENE POLYMER ‘A’ 





the land 


a time proven method that keeps surfaces clean 
and fresh a lot longer. 


Exterior masonry paints made with Dow Latex 
also help you complete the job ahead of sched- 
ule. For they’re easily applied, dry quickly and 
make cleanup fast. And they completely elim- 
inate those costly delays caused by unsatis- 
factory paint performance. 


You'll find it pays to specify exterior masonry 
paints made with Dow Latex. For a list of 
leading paint manufacturers who make them, 
write Plastics Sales Department PL 514J. THE 
DOW CHEMICAL COMPANY, Midland, Michigan. 


NO SUCH FAILURE! Properly prepared surfaces 


IRS SE arene 
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DOW LATEXES PROVE MILDEW-RESISTANT! Dow Latex and three other 
commercial paint latexes were inoculated with four common paint 
mildew organisms. After a week at 95°F. only a Dow STYRENE 
BUTADIENE Latex completely resisted mildew growth. 


pry with latex paint won't blister and peel 
ike this. They chalk gradually, are ready for 
repainting with a minimum of preparation. 





you can depend on DOW PLASTICS 
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The Woven Pile Weatherseal that keeps out 
high velocity water in tests also provides a 
“ball bearing” surface for the window to 
ride on easily and silently. Detailed draw- 
ing, courtesy Adams and Westlake. 


This hidden extra helps you two* ways 


Prospects and customers rarely ask you about the 
weatherseal in the windows you use or suggest. 

They may give weatherseal a thought when the first 
heavy, driving rain comes along. If it splashes its way 
through to stain walls and woodwork, or if winds 
whistle their way inside, then homeowners think lots 
about weatherseal—and usually less of the builder and 
architect. 

Prevent weather tragedies to new homes: Specify and 
use windows and doors weathersealed positively by 
Schlegel Certified Woven Pile. Even hurricane rains 
can’t force a way past this weatherwall. A hose under 
high pressure aimed squarely at a window protected 
with Schlegel can’t drive its jet past. 


ehlege 


SN 
$ MANUFACTURING COMPANY 
Industrial Textiles Since 1885 





* When you use Schlegel Woven Pile Weatherseal you 
protect yourself from losses caused by common weather- 
seal failures. That’s one way the hidden extra helps you. 

*The second way is saleswise. Make a point of show- 
ing prospects windows and doors protected with Schle- 
gel Woven Pile. Show them how these “live,” silent 
fibres let them slide windows easily, quietly without 
the sticking and scraping caused by some other 
weatherstripping materials. 

You'll find most leading manufacturers of metal doors 
and windows using Schlegel Woven Pile Weatherseal. 
Windows with this superior protection cost no more 
than those with other types of weatherseal. For names 
of manufacturers using Schlegel Woven Pile, write: 


Rochester 7, N. Y. 
Oakville, Ont., Canada 


‘Complete engineering service against weather”’ 
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Every “Outdoor Living Room” 
‘ Needs the Permanent Protection 


of Durable CAST IRON SOIL PIPE 
Om 
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Many of today’s modern homes are being loving care and money on the planning and de- 
planned for outdoor living, too. The backyard—~- velopment of his home’s grounds that this sewer 
attractively landscaped and planted, with paved drain should never break down. 
terrace, lawns, flower beds, trees, play-yard and 
barbecue pit—is the place where family and friends 
enjoy the relaxation that comes with getting close 
to nature. 


This assurance can be given by the architect 
or builder who specifies permanevt Cast Iron Soil 
Pipe. Because of great metallic strength it with- 
stands heavy strains and stresses, is impervious to 

A vital, though an unseen part of an outdoor root penetration, does not warp, flatten, absorb 
living room, is the sewer drain that runs under- moisture, disintegrate, swell or buckle. Once 
ground and underneath all of its improvements, buried, Cast Iron Soil Pipe can be forgotten for- 
including trees that have taken years to grow. It ever. That’s why it can be recommended with com- 
is important to the home owner who has lavished _ plete confidence that there will be no complaints. 
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Roots Can‘t Clog 


PEs 


Our Company does not make Cast Iron Soil Pipe, but produces quality pig 
iron used in its manufacture by many of the nation’s leading foundries. 


WOODWARD IRON COMPANY 


WOODWARD, ALABAMA 
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Vibrapac Block in a Pleasing 
Ashlar Pattern 


Alternate Rows of Fyll Height 
and Half Height Units 


) Vibrapac Block is Versatile! 


Basket Weave at Left and 
Vertical Stacking at Right 


Vertical Stacking at Left and 
Horizontal Stacking at Right. 
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. +. Provides an Endless Variety of 
Textured Patterns...Sizes Available 
in Direct Proportion to Wall Areas 


You get beauty at its permanent best when 
homes and other buildings are built of 
Vibrapac Block. This modern, low-cost 
building material provides almost unlimited 
opportunities for creative architecture and 
structural versatility. Numerous styles and 
sizes, interesting textures and distinctive 
color tones challenge both architect and 
builder in ‘their efforts to achieve beauty 
and permanence. Ask your nearby Vibrapac 
Block plant for literature, or write direct: 
BESSER COMPANY, Box 175, Alpena, Mich. 


Complete Equipment for Concrete Block Plants 
All pictures shown here are unretouched 














Half Block Stacked. Even the 
Clock is Made of Vibrapac Block 


Coursed Ashlar at Left and 
Basket Weave at Right 


Another Interesting Example 
of Modern Ashlar Pattern 


A 8422-1P 








KOHLER BATHS 


Kohler baths have the modern beauty of design that attracts, and the 


practical features of comfort, convenience and safety that satisfy. The 
Kohler mark on fixtures and fittings is a trusted guide to first quality. 
The sparkling, glass-like Kohler enamel is easy to keep clean, and is 


fused to a base of non-flexing iron, cast for rugged strength and rigidity. 


MAYFLOWER, recess. Solves many MAYFLOWER, corner. Furtheroppor- STANDISH, shower-size. For 
space problems. Integral séats. tunities for flexible space-planning. homes, motor courts, etc. 








COSMOPOLITAN, 
Sizes 414’, 5’ and 514’ 
















TILING-IN RIM 

An integral flange that simplifies 
leak-proof installation with dry- 
wall or plaster construction. 


MACHINE-GROUND 


Uniform length and width dimen- 
sions for fast, accurate tub setting 
and wall-finishing. 


QUALITY FITTINGS 
Designed expressly for the fix- 
tures, engineered to exacting 
tolerances. 

COMPLETE LINE 


Meets requirements of homes, 
hotels, apartments, motor courts. 8 


Fixtures in white and six non- E 


fading colors. 


FULL RANGE OF SIZES 


Solves any problem of space or 
arrangement. } 






































Kohler Co., Kohler, Wisconsin. Established 1873 


Minocqua. First quality bath for lower- 
cost homes, economical remodeling. 


























KOHLER or KOHLER 


PLUMBING FIXTURES - HEATING EQUIPMENT + ELECTRIC PLANTS += AIR-COOLED ENGINES + PRECISION CONTROLS 
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ow TISSUFEO acoustical tile at low cost 





Patent Pending 





BEAUTIFUL FISSURED 


WOODFIBER ACOUSTICAL TILE 


BEAUTIFY AS YOU SOUND CONDITION 
eee AND SELL MORE HOMES 


A richly-textured ceiling adds as much to the beauty of a room as a thick, luxurious 
carpet. Yet, if you specify Forestone, the world’s first fissured woodfiber tile, you 
achieve a beautiful and acoustically-efficient installation at economical cost. Sound 
conditioned homes . . . plus added ceiling beauty . . . are easier to sell, at very 
little added expense. Why not incorporate this modern feature in the homes you 
are building? Call the Simpson Certified Acoustical Contractor nearest you for 
further information, and any assistance you may need for home sound conditioning. 


Ask the Simpson Acoustical Contractor nearest you 
to show installations or photos... 
or mail the coupon today. 
N CE 
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USING GENUINE ? 


. 
. o 
ACOUSTICAL PRODUCTS Nas 
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ALABAMA: BIRMINGHAM—Badham Insulation Co., Inc.; MOBILE 
—Stokes Inc. ARIZONA: PHOENiIX—Fiberglas Engineering & 
Supply; TUCSON—Hall Insulation & Tile Co. ARKANSAS: LITTLE 
ROCK—Crawford Door Sales Company, Inc. CALIFORNIA: LOS 
ANGELES and SAN DIEGO—Coast Insulating Products; SAN 
FRANCISCO and FRESNO—Cramer Acoustics. COLORADO: 
DENVER—Construction Specialties Co. CONNECTICUT: HART- 
FORD and BRIDGEPORT—Wilson Construction Company. FLORI- 
DA: CORAL GABLES, FORT LAUDERDALE and WEST PALM BEACH 
—Ray-Hof Agencies, Inc. (Div. of Giffen Industries Inc.); MIAMI 
—L. F. Popell Co. GEORGIA: ATLANTA—Dumas and Sear}, Inc. 
IDAHO: BOISE—Fiberglas Engineering & Supply. ILLINOIS: 
CHICAGO—General Acoustics Co.; SPRINGFIELD, DECATUR and 
CHAMPAIGN—George S. Grimmett & Co. INDIANA: FORT WAYNE 
—The Baldus Co., Inc.; INDIANAPOLIS—E. F. Marburger & Son, 
Inc. KANSAS: WICHITA—Kelley Asbestos Products Co. KEN- 
TUCKY: LOUISVILLE—Atlas Plaster & Supply Co. LOUISIANA: 
SHREVEPORT—Idea! Building Materials, inc. MARYLAND: BAL- 
TIMORE—Lloyd E. Mitchell, Inc. MASSACHUSETTS: BRIGHTON 
Acoustical Contractors, Inc. MICHIGAN: DETROIT, FLINT 


and GRAND RAPIDS—Detroit Fiberglas Insulation Division. 
MINNESOTA: DULUTH—Fiament-Hampshire Co.; MINNEAPOLIS 
—Dale Tile Company. MISSISSIPPI: JACKSON—Stokes, Inc. 
MISSOURI: ST. LOUIS—Hamilton Company, Inc.; KANSAS CITY 
—Kelley Asbestos Products Co. NEBRASKA: OMAHA—Kelley 
Asbestos Products Co. NEW JERSEY: FAIRVIEW—Kane Acousti- 
cal Co.; KENILWORTH—Connor & Co. NEW MEXICO: ALBU- 
QUERQUE—Fiberglas Engineering & Supply. NEW YORK: AL- 
BANY—Davis Acoustical Corp.; BUFFALO, ROCHESTER and 
JAMESTOWN—Davis-Fetch & Co., Inc.; LYNBROOK, L. 1.—Robert 
J. Harder, Inc.; NEW YORK—James A. Phillips, Inc. NORTH 
CAROLINA: CHARLOTTE—Bost Building Equipment Co. OHIO: 
CINCINNATI—R. B. Brunemann and Sons, Inc.; COLUMBUS— 
Gatterdam Plastering Co., Reithmiller Acoustic Co.; CLEVELAND 
and AKRON—The Mid-West Acoustical & Supply Co. OKLA- 
HOMA: OKLAHOMA CITY—Harold C. Parker & Co., inc.; TULSA— 
Midwest Marble & Tile Co. OREGON: PORTLAND—Emert & Zed- 
nik Co., Johnson Acoustical & Supply Co.; EUGENE—Commercial 
Tile Co.; SALEM—R. L. Elfstrom Co. PENNSYLVANIA: PHILA- 
DELPHIA—Selby, Battersby & Company. SOUTH CAROLINA: 
COLUMBIA—Generai Insulation & Acoustics, inc. TENNESSEE: 


ACCO-53 


Available only through these Simpson Certified Acoustical Contractors 


NASHVILLE—Nelson Baird Co., Inc. TEXAS: CORPUS CHRISTI 
—Raymond Rambo Materials Company; DALLAS—Biue Diamond 
Company; EL PASO—Houser Resilient Floor Company; FORT 
WORTH—Builder’s Service Co.; LUBBOCK—J. E. Delehanty. 
UTAH: SALT LAKE CITY—Utah Pioneer Corporation. VIRGINIA: 
RICHMOND—Manson-Smith Co., Inc. WASHINGTON: SEATTLE 
—Elliott Bay Lumber Co.; SPOKANE—Fiberglas Engineering 
& Supply. WASHINGTON, D. C.: ARLINGTON—A. W. Lee, Inc. 
WISCONSIN: MILWAUKEE—Building Service, inc. CANADA: 
VANCOUVER, B. C. and VICTORIA, B. C.—F. Crexel Company, 
Ltd.; EDMONTON, ALBERTA—Hancock Lumber Limited. 


emeegeeewtewsw e sees ee ee hm 
H SIMPSON LOGGING CO., 1008 WHITE BLDG., SEATTLE 1, WAS 
Please send full details on Forestone Acoustical Til. 





nely on Simpson ° SIMPSON LOGGING COMPANY, SHELTON, WASHINGTON 
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CASE QUALITY VITREOUS CHINA PLUMBING 
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SIMILAR TEXTURES 
| AND COLOR 
| FOR BOTH INTERIORS 
AND EXTERIORS 
ARE PRACTICAL 
WHEN REDWOOD 
IS SPECIFIED. 
IT IS BOTH 
BEAUTIFUL AND 
DURABLE. 


GRADE MARKED - TRADE MARKED CALIFORNIA 
REDWOOD 


CERTIFIED ~™ 
RA) DRY (12) 





GEORGE VERNON RUSSELL, AIA, ARCHITECT 


CALIFORNIA REDWOOD ASSOCIATION 
576 SACRAMENTO STREET 
SAN FRANCISCO 11, CALIFORNIA 
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heating and cooling give 
the EVENEST temperature 
control ever developed! 


Only Blend-Air holds temperatures so uniform, 
late] a) <n CoM» coll ULIb 7-0 o} (late llale MEMelailols Lm. Vale, 
Blend-Air is “pre-engineered” from furnace to 
outlets. Versatile 3/2” round ducts fit between 
studs—give you the fastest, most flexible in- 
stallation in any home, new or present. 


Blend-Air Furnaces Blend-Air Cooling 
Insta eparate r with Blend-Air Big EXTRA sales feature whether 


ete range of z7e you instal ling now, or tell pros 























EXCLUSIVE 


blenders are 
the secret 


Unlike ordinary registers, Cole- 
man blenders mix hot or cold 
air with room air—then circulate 
it wall-to-wall, floor-to-ceiling. 
Result: ideal comfort tempera- 
ture. NO drafts! Gives true per- 
imeter heating... PLUS individ- 


val room temperature control. 


we back you with 


EXCLUSIVE 
$1,000 BOND 


Make this guarantee your own— 
and close sales easier! It’s the 
strongest guarantee of heating 
comfort in the industry—made 


possible only by 






Coleman’s new 
and exclusive 


blender system! 


Air Conditioning 
To Fit Every 
Home...EXACTLY! 


With Coleman’s new full line of vertical and 


plenum cooling units, you can tailor a sys- 
tem to the exact needs of any home. Various 
combinations of these new units allow “in- 


termediate” 


cooling capacities. No more 


need to install over-sized systems. Coleman 


cuts initial cost, saves on operation, too! 


The Coleman Company since 1900-—makers of lamps, lanterns, camp stoves, 
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| The Industry---SELLS for YOU! 
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NATIONAL ADVERTISING 


pre-sells with full 
page ads like these =<) 


re 


VU 


..-complete promotion alone 


tovhe!;) »ou sell. includes “Portfolio of Home Merchandising ‘deas for 1955” 
and pronotion on staging “open houses”. PLUS two exciusive trend home 


plans—udoiph Matern’s split-levei, and a ranch style by Ned Cole. 


TIE INI—-MAIL COUPON TOD)! 
Y GAS - OIL + LP-GAS 


Th @ Cole Ma N) Company ! dihne teu Inc., Dept. HH-152 


Please send information on Coleman Blend-Air Heating and 
Cooling, Vit-Rock Gas Water Heaters and ‘Portfolio of Home 
Merchandising Ideas.” 


Coleman 


“ ADDRESS 


WICHITA, KANSAS 




















home heating and air conditioning. 
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protts... this great Johns-Manville 


sales team 





New Johns-Manville 


Terraflex® Adhesive 
(Brush-on-Type) 




















. .. brushes on as easily as paint... 
practically colorless . . . eliminates 
troweling . . . lets your customers apply 
Terraflex tile easier and faster than 
ever .. . on concrete above 
or below grade... on 
practically any type of 
floor or wall. 






Johns-Manville Terraflex 
Vinyl-Asbestos Tile 


(1/18" thickness) 


... the resilient tile that offers long wear and 
lifetime beauty. Terraflex can be cut to fit 
with ordinary scissors . . . goes down with less 
work. It retains the advantages of the well- 
known %” thick Terraflex (the standard for 
quality in commercial installations) . . . yet 

it costs no more than ordinary floor covering, 


Heirs the new Johns-Manville flooring sales 
combination that can build greater volume and 
profits—J-M Terraflex tile and the new J-M 
Terraflex adhesive that your customers simply 
apply with a brush. 

These two nationally advertised Johns- 
Manville products offer a complete new avenue 
of related sales volume. You can offer your 


customers the ideal combination of the finest 
in flooring . . . Terraflex Vinyl-Asbestos tile... 
and the time-and-labor-saving advantages of 
the newest in adhesives... Terraflex adhesive. 

For complete information about Terraflex 
Adhesive (brush-on-type) and Terraflex Vinyl- 
Asbestos tile, write Johns-Manville, Box 158, 
New York, New York. 


JM Johns -Manville 


RODUCTS 
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529,879 bangs in impact “torture test” prove 
superior stamina of New Londoner Doors 


How much abuse can a Curtis New Londoner hollow- 
core flush door stand? Curtis engineers wanted to find 
out. So they rigged up a pendulum which banged a 35- 
lb. weight against the door 38 times per minute. 

After 529,879 bangs—when the engineers gave up— 
the door was still good as new! 

Curtis New Londoner hollow-core flush doors give 
lifetime service because they are all wood—with the 
grid core locked into the frame to form one completely 





joined“unit. There are no floating parts—nothing to 
get out of place in a Curtis New Londoner door. 

Many architects and builders consider these superior 
doors first choice for homes, schools and wherever fine 
doors are needed. Curtis New Londoner doors and all 
Curtis Woodwork are sold by retail lumber and build- 
ing-material dealers everywhere. For complete infor- 
mation, write Curtis Companies Service Bureau, 
Clinton, Iowa. 


CURTIS WOODWORK 


Heart of the Home 
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Fere’s how 


|, 7 that “better” 


Win her with windows 
and wide open spaces. 


Give her a view through Truscon Steel Ranch Win- 
dows. They’re ideal for every “picture window” use— 
and provide ventilation, too! All steel—no chance of 
warping, swelling, shrinking, rotting. Paint to match 
room decoration and exterior siding. Awning-type 
ventilators can be fitted with sliding wicket screens. 
When viewed from outside, this window tends to min- 
imize the “wide open” effect characteristic of large 
undivided glass areas. Sizes for dining rooms, dens, 
sleeping rooms. All take standard double insulating 
glass. A Truscon value carried in warehouse stocks. 


Show her a take-it-easy kitchen. 


Give hera Republic Steel Kitchen. Design your “custom 
tailored” kitchens using economical, easy-to-install, 
standard cabinets in Republic’s big line. Load it with 
work-saving accessories and clever special cabinets 
to catch her eye, make her want your house. Splash 
it with colorful Formica counter tops or gleaming 
stainless steel. Provide special cabinets for built-in 
cooking units. Contact your Republic Steel Kitchens 
distributor; get his special builder prices and quick 
delivery-to-site service. Look him up, or write Repub- 
lic for his name. 
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to sell her 
home she wants 
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{ Folks are actively in the market for bigger, better, more 
| attractive homes. 
Signs indicate that “desire” is beginning to replace “need” in 

- . 
“i buying homes. 

j ) 
f 1 You builders have done a tremendous job of providing shelter 
: when the overwhelming need for shelter existed. 
; Now is the time to cash in on “desire.” 
- FF . 
e And, several ways to help you cash in are demonstrated by these 


highest quality Republic Steel Building Products. 


See Sweet’s File; and send coupon below for your personal copies 
of facts, details, specifications. 
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Capture sun and sky for her. Show her wide see-in, reach-in closets. 
Vary your design with Truscon Aluminum Awning Windows for maximum Convince her with closets that your house is for her. Use 
light and ventilation. Here are heavy substantial aluminum sections. Weather- Truscon Steel Sliding Closet Doors in every closet opening. 
tight, too, thanks to vinyl plastic weatherstripping which completely seals the You'll save dollars on framing, fitting, hanging these doors; 
~ perimeter of all ventilators . . . actually triple sealed to assure complete pro- too. And quiet! They glide on nylon. Truscon Sliding Closet 
tection. Popular modular and regular sizes quickly available from Truscon Doors and Flush-Type Swinging Doors are available from 
warehouse stocks. Truscon warehouses. 


REPUBLIC STEEL 
Weleli Wiles Reige off Studland, Stools and, Steal Prodetals 
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Bedroom telephones are a convenience 
as well as a reassurance. 








Terrace and porch are ideal locations 
for plug-in telephones. 





BUILT-IN CONDUIT BUILT-IN CONDUIT 





Modern, step-saving telephone conveniences are marks 
of the well-planned home, especially when 
: you specify built-in conduits. Wire-free walls add 
beauty and satisfaction at little extra cost. 
Be sure to specify telephone conduits. 
Your Bell telephone company will be glad to help you work out economical conduit 


installations. For details on home telephone wiring. see Sweet’s Light Construction File, 
catalog 8i/Be, or just call your nearest business ofice. BELL TELEPHONE SYSTEM 
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on bathroom walls and 


New, thicker Consoweld 10 doesn’t require expensive plywood 
backing. You can apply it directly over sheathing-grade ply- 
wood, gypsum lath, or even concrete or cement block. 

You can cover a large area with a single panel. It comes in 
a wide range of standard panel sizes, ranging from 30 x 96 to 
48 x 120 inches. Bond it with easy-to-handle mastic-type ad- 
hesive, which permits shifting the Consoweld, if necessary, 
for a perfect fit. 


New Consoweld Twin-Trim® Matching Mouldings 

These new mouldings, available in many Consoweld patterns 
and colors, are now ready for on-the-job applications of 
Consoweld 10. They are ideal for large areas where an un- 
broken expanse is desired. Available in counter edge, cap, 
divider strip, outside corner, and combination inside corner 
and ceiling cove. 


Consoweld 6 for Shop Application 
Consoweld 6 is the standard 1 /16” (.060”) thickness. It has 
long been the favorite for shop applications, and for some 


Gleaming Consoweld 10 counter top in 
a Frontier Home. Looks fabricated, but 
was built on the job! 





Each side of the bathroom wall is covered 
with one large panel—which means big 
savings over other wall coverings. 


Mr. and Mrs. R. P. Watt, builders of 
Frontier Homes, Sacramento, Calif., 
standing in front of one of their typical 
houses, built for contemporary living. 
In his effort to provide attractive, salable 
homes at moderate prices, Mr. Watt uses 
Consoweld 10in bathroomsand kitchens. 
Applied to walls and counter tops right 
on the job, this new 1/10-inch plastic 
laminate offers a substantial saving in 
time and labor. 
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types of on-the-job use, especially where self-edging is desired. 
It is applied with contact-type or pressure-type adhesives. 

The quality of Consoweld 6 and 10 is identical, the only 
difference being in the thickness, Both are extremely durable. 
Both meet or exceed the high standards of the National Elec- 
trical Manufacturers Association—your assurance of highest 
quality. 


Color-Tuned for Color Harmony 

Consoweld’s color-tuned patterns are the result of extensive 
research and market-testing for consumer preference by Color 
Research Institute of America. In Consoweld’s new line you 
will find patterns and colors to blend and harmonize with any 
color scheme. 


CONSOWELD 


the nation’s finest plastic surfacing 


Gord. sa cold, Dine, 


Be sure to visit the exciting 
Consoweld exhibit, Booth 495, 
NAHB Exposition, Jan. 16-20, 
Sherman Hotel, Chicago 


MAIL THIS COUPON 


Consoweld Corporation 
Wisconsin Rapids, Wisconsin 


HH-75 


Please send me new Architectural File insert 
showing all Consowe!d Patterns and Colors. 
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The Fontainebleau, 
Miami Beach, Florida. 
Regarded as the 
largest and finest 
luxury resort hotel 

in America, 

this magnificent 
$15,000,000 hotel 

is the most out- 
standing construction 
project in Florida 
in the last 10 years. 
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Read what 

ser John W. Thomson, 
plastering contractor 
on the Fontainebleau, 


PERMALITE init: 
used in the fabulous — | PERMALITE: 
FONTAINEBLEAU HOTEL 


In this magnificent hotel, with its 14 
stories and 565 guest rooms, plaster 
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“Permalite, with its uniform gradation of aggregate 
size, when used with gypsum in the base coat plaster, 
has many outstanding advantages. The lightness in 
weight, excellent workability, low moisture absorption, 
and low suction ratio are a few that I feel contribute 
to an increase in production and a better plastering b 
job. If you try Permalite on your next plastering job, 
I am sure you will be as well pleased with its perform- 





made with Permalite perlite aggre- 
gate was used both for fireproofing 
structural steel and for base coat 


plaster. 


MORRIS LAPIDUS, AIA ance as I have been in the past?’ 


Architect 
Architect « Morris Lapidus, A.1.A., Miami Beach & New York 
General Contractor * Taylor Construction Co., Miami, Florida 
Plastering Contractor « John W. Thomson & Son, Inc., Miami, Florida 
PERMALITE Processed by @ Airlite Processing Corp. of Fla., Vero Beach, Florida 
PERMALITE Supplied by * Sentell Supply Co., Miami, Florida 


For complete information about the many advan- oe ¢ oA P 
tages of Permalite perlite aggregate for better ERLITE DIVISION, GREAT LAKES CARBON CORP. 
plaster and concrete, write to: 612 SO. FLOWER ST., LOS ANGELES 17, CALIF. 


THE LARGEST-SELLING PERLITE AGGREGATE IN THE WORLD 
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I sae | LL-MACK: 
California and | 
Florida agree on_| bathroom accessories 





















CALIFORNIA'S BEVERLY HILTON 

Newest and finest in the Conrad Hilton group, 
this ultra-modern structure has three wings 
emanating from a central service ‘core.’ A rare 
blend of good taste and striking beauty. 
Architect: Welton Becket, FAIA, and Associates. 





FLORIDA'S FABULOUS FONTAINEBLEAU 
From its formal gardens and private 

yacht anchorage to its superbly decorated 
guest rooms, this amazing Miami Beach resort 
hotel is a story ‘spectacular’ come to life. 


Architect: Morris Lapidus. 





THE BEVERLY HILTON 


Superlatives fall flat in describing 
the fabulous new Fontainebleau and 
Beverly Hilton hotels. 
A continent apart, yet these famous 
hostelries share one thing in common 
good taste... 
each is equipped with Hall-Mack 
Bathroom Accessories — throughout! 
When modernizing, re-decorating, or 
ae =. building, specify Hall-Mack to give 
— bathrooms extra sparkle and zest. Clean 
and simple, these gleaming chrome 
accessories belong in every bathroom... 
for solid utility and sheer beauty. 
Designed to blend with any decor... 






































NO. 495 - TOWEL BAR 





pan? 
} IF CALIFORN! Sold by leading 
a plumbing, tile & hardware 
‘ dealers everywhere 
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waciis < emia | priced to meet any budget . .. Hall-Mack’s 
: | sparkling bathroom accessories give 
NO. is . se a real lif 
NI this much used room a real lift. 
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Fi LOS ANGELES 7, CALIFORNIA « 1380 West Washington Blvd. 
i HALL-MACK COMPANY CHICAGO 49, ILLINOIS e 7455 Exchange avenue 

4 

i CLIFTON, NEW JERSEY e 1000 Main Avenue 
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THERE’S A NEED FOR QUIET. Today larger 
families, more appliances, and faster- 
paced living have made people more 
noise conscious . . . and they'll be im- 
pressed by a home that promises the 
new comfort of quiet. When you an- 
nounce that your homes have Arm- 
strong Cushiontone ceilings, you give 


your houses a competitive edge. 


& 
BEAUTIFIES AS IT QUIETS. Cushiontone not only 
absorbs noise but provides a highly attractive 
ceiling finish in one material. Its distinctive ap- 
pearance and smooth white finish add smartness 
to any room. Your prospects will be impressed 
by its modern Full Random design. 


Why home sound conditioning 








is the 


coming feature in new construction 


Increased noise in homes—plus nationwide 


advertising on Cushiontone tile—puts more prospects 


in the market for sound-conditioned houses 





ADVERTISED IN LEADING HOME MAGAZINES. Armstrong 
Cushiontone gives you another nationally known brand 
name to help you sell. Each month, full-page Cushion- 
tone ads in The American Home and Better Homes & 
Gardens tell millions of home-minded families about 
the comfort of quiet with Armstrong Ceilings. 


26 


EASY TO INSTALL. A carpenter simply nails fur- 
ring to joists, then fastens Cushiontone to the 
furring with nails or staples, and the job is 
done. The new T & G joint on Armstrong Cush- 
iontone speeds and simplifies application, as- 
sures a professional-looking installation. 
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LOW IN COST. Cushiontone provides a finished 
ceiling plus sound conditioning in one fast ap- 
plication. For full information on how Cush- 
iontone can help you sell homes, see your 
Armstrong building supply dealer or write 
Armstrong Cork Company, 4207 Sixth Street 
Laneaster, Pennsylvania. 


Armstrong 
CEILINGS 


Cushiontone® © Temlok® Tile 


- . « to quiet and beautify homes 
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Q. What features are new and better 
in Iron Fireman SelecTemp heating? 


A. (1) Thermostat in every room; 
(2) modulated (not ‘‘on-off’’) heat; 
(3) filtered warm air continuously circu- 
lated; (4) easily installed in new or old 
construction; (5) boiler can be located 
anywhere; (6) moderate operating costs. 


Q. How does SelecTemp provide in- 
dividual room temperature control? 


A. Each room heating unit has its own 
thermostat. Temperature in any room, in- 
cluding bathrooms, can be raised or lowered 
without affecting temperature in any other 
rooms. 


e ® 
Iron Fireman 


MODULATING ZONE HEATING 


Why Iron Fireman Gelccfemp is the 


greatest advance in modern heating 
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This Quick Quiz Tells Story 


Features never before available help make 
SelecTemp heated homes highly salable. 
Installation cost, operating expenses are low. 


| 
| 
| 
| 
| 
| 
| 
| 
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Q. What is meant by ‘“‘modulating”’ 
heat? 


A. SelecTemp is not ‘‘on-and-off’’ heat- 
ing. Each room unit automatically modu- 
lates its own heat output. Steam turbine 
operated fan in each unit runs faster 
or slower, according to amount of heat 
needed, gently circulating filtered warm air. 


Q. What happens when there is a 
fire in the fireplace, or when warm 
sunlight enters a room, or a cold wind 
strikes the house? 


A. SelecTemp heaters in the rooms 
affected act at once—cutting down or 
stepping up heat output—just enough to 
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SelecTemp room units, only 18 
inches high, are recessed into 
wall between studding, and 
can be painted to match color 
scheme. Three sizes: 6,000, 
12,000, and 18,000 Btu output. 
12,000 Btu size shown below. 
No electric wiring or power is 
used. Small flexible copper tubes 
carry steam to each room unit. 
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maintain the desired temperature in each 
room. SelecTemp units, mounted in outside 
walls, quickly sense outdoor temperature 
changes and automatically increase the 
room temperature to keep the comfort 
level constant. 


Q. Is SelecTemp reasonable in cost? 


A. Yes. The system is engineered for 
very economical installation and opera- 
tion, both in new construction and mod- 
ernization. SelecTemp, a new, different 
and revolutionary kind of heating, is one 
of the most powerful selling features you 
can put into a house. 


Q. Can SelecTemp heating be used 
in commercial buildings, too? 


A. Yes. The same advantages which 
make it desirable for use in homes also 
make it ideal for heating motels, apart- 
ment houses, schools, office buildings, hos- 
pitals; ANY buildings of any size or type. 
SEND FOR FREE SELECTEMP BOOKLET... 
Contains complete description, with specifications 
for builders and architects. Use coupon below. 
| Iron Fireman Manufacturing Company 
3096 W. 106th St., Cleveland 11, Ohio. 
In Canada: 80 Ward St., Toronto, Ontario. 


Please send free descriptive booklet on 
SelecTemp heating. 


Address 





City ~ State 















this stamp is your 
guarantee against 
door troubles! 


Cheap, low grade doors rob you of customers, reputation, 
money. The FDI hallmark ona door is your insurance policy. 
It protects you against complaints and replacements arising 
from use of shoddy doors that warp, twist or come apart. 


FDI hallmarked fir doors are built like fine furniture—with 
top quality and top appearance that /asts. The FDI hallmark 
means the door has been precision-built of finest materials... 
has been critically inspected to meet rigid industry and U.S. 
Commercial Standards...is backed by the manufacturer's 
guarantee of highest quality and performance. 


Don't risk your reputation and money with doors that 
cause trouble. Insist on FDI quality—proved with the FDI 
stamp on every door. 


the (Fpi) hallmark also means 


Today's canny home buyers are quick to 
recognize real style trends. Fir ‘Picture 
Panel’’ and exciting new louvre doors lead 
in the style race. 


Style that sells 


There are 68 interior, entrance and garage 
doors in the FDI catalog...a door for every 
home purpose. Each is built to deserve the 


FDI hallmark. 

Tops in quality, tops in style, FDI hall- 
Low initial cost marked fir doors sti// cost less than most 

quality doors on the market. 


Wide selection 





Eliminate your Use only doors 
door troubles F cs 2 bearing this 


guarantee of quality 


{f you have questions, write Fir Door institute, Tacoma 2, Washington 
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you'll find your 
potential home buyers 


PRE-SOLD 


ON 
NATIONALLY-ADVERTISED 








for SLAB-FLOOR 
Perimeter i 
Heating Systems! | 


Continuous national con- 
sumer advertising is telling 
your potential customers about 
SONOAIRDUCT Fibre Duct 
time, labor and money saving 
advantages. Keep pace with the 
demand we are creating by writing 
for details today! 


SONOAIRDUCT 
complies with F. H. A. minimum property 
requirements. It is made for all types of 
gas and oil fired warm air perimeter sys- 
tems where the duct is encased in dense 
aggregate concrete. 23 sizes—2" to 36” 
I. D., up to 50’ long. Can be sawed to 
exact lengths on the job! 


See our catalog in Sweet's 
Write for Complete Information and Prices— 


Products C 
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MEXICO: Sonoco de México, $. A., Apartado 10239, México, D. F. 
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NO FUSES TO CHANGE! Simply 
push the button to restore serv- 
ice. No resetting necessary. 












TWICE THE CONVENIENCE! 
TWICE THE PROTECTION! 
TWICE THE SALES APPEAL! 


.. FIPS Bette. 2a 
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and 20-circuit capacity. Listed by UL. 
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Fuse boxes date your homes! Install BullDog 
Pushmatic Electri-Centers® and show buyers 
your homes are “built for tomorrow” ! 


Look at these BullDog features—they’re big sell- 
ing points to any buyer: (1) Full 100-amp ade- 
quate wiring capacity to handle present and 
future requirements. (2) Pushbutton convenience 
that puts an end to the “hunt and fumble” of 
fuse changing. (3) Double automatic protection 


IF IT'S NEW 
... IF IT’S DIFFERENT 





USE AS MANY DUO-GUARD PUSHMATICS AS NEEDED! EASY TO INSTALL! Leave extra spaces for future circuits. 
Pushmatics available in 15 to 50 amps. Electri-Centers for 100-amp service are available in 12-, 14-, 18- 


BULLDOG PUSHMATIC ELECTRI-CENTERS 
WITH 100-AMP SERVICE ARE THE 






Mark of 
a Modern 





that safeguards branch circuits and lamp or 
appliance cords. (4) One attractive panel handles 
everything—large 220-volt appliances, main light- 
ing disconnect, and branch circuits. 


Follow the lead of progressive builders from 
coast to coast. Install BullDog Pushmatic Electri- 
Centers—available through Qualified Distributors 
and Contractors everywhere. Or, write: BullDog 
Electric Products Company, Detroit 32, Michigan. 

©BEPCO 


BULLDOG 


ELECTRIC PRODUCTS COMPANY 
A Division of I-T-E Circuit Breaker Company 


Export Division: 13 East 40th Street, New York 16, New 
York. In Canada: BullDog Electric Products Company 
(Canada), Ltd., 80 Clayson Road, Toronto 15, Ontario. 








[. these days of competitive selling, builder profits 
often come from savings in labor. Here Ceco Steel Casings 
helped Builder Richard A. McClatchy in his Row House 
Project at Folcroft, Pennsylvania. Ceco Steel Casements 
were ordered with Inside Casings attached at the ware- 
house. Installation was simplified because the entire win- 
dow unit was placed in the opening in one operation. That 
eliminated finishing the inside of the opening, with re- 
sultant labor and material savings of $3.50 per window, 
compared to older, time-consuming methods. Architect 
Erling Wenge said, ““Ceco Casements are easy to open and 
close—and are giving fine performance.” Ceco Casements 
offer these additional advantages: 1—Principal sections 
are 1%" deep, heavier and stronger than other casements; 
2—Two-point parallel contact lapping full %@” provides 
tight window with minimum air infiltration; 3—100% 
ventilation available—vents can be arranged to bring in 


air from any direction. See Sweet’s Files for details of 


Ceco Steel and Aluminum Windows. (Srea) 


In construction products CECO ENGINEERING makes the big difference 


it 
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CECO STEEL PRODUCTS CORPORATION 
Offices, warehouses and fabricating plants in principal cities 
General Offices: 5601 West 26th Street, Chicago 50, Illinois 


Ceco Steel Casement and attached Inside Casing are com- 
bined as one unit for fast, easy, money-saving installation 





Beflow ceEco STEEL 
CASINGS SAVE $3.50 
PER WINDOW OPENING 
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FLEXIBILITY of arrangement: side by side, 
one over the other, on opposite walls. Each 
has its own compressor and condenser in 


one unit for easy, nearby installation. 


‘Betty Furness says: 


“These built-in appliances 
reflect the accent on mod- 
ern living... their beauty, 
convenience and com- " i 
pactness insure the home- 
owner's satisfaction." 





Makers of Refrigerators » Home Freezers » Ranges » Laundromats « Clothes Dryers « Dishwashers » Water Heaters » Vent Fans « and Food Waste Disposers 





New Westinghouse 
Built-in Refrigerator and Freezer 








An excitingly different idea to quicken prospect interest! 


House prospects today are shopping 
more and more for unusual house fea- 
tures. You can steal the thunder from 
your competition by using this new 
and exciting built-in refrigerator and 
freezer. These handsome, new built-in 
appliances offer wide flexibility of 
arrangement; a high degree of space 
organization; and well-integrated stor- 
age of all foods, fresh and frozen. Avail- 
able in Brushed Chrome, Sunshine 
Yellow, Cascade Aqua or Gleaming 
White, this built-in pair will keynote 
the trend to modern living. 


The 8.3 cu. ft. Westinghouse Built-in 
Refrigerator, Model BRH-80, has auto- 
matic defrosting, adjustable shelves, 
door shelves and a giant double-door 
crisper. The companion 6.3 cu. ft. 
Freezer, Model BFH-60, has a roll-out 
drawer for odd-shaped frozen packages 
and a 220-lb. frozen storage capacity. 

For complete details, contact your 
distributor or write direct. 


+ + . 


WESTINGHOUSE ELECTRIC CORPORATION 
Electric Appliance Division * Mansfield, Ohio 


you CAN BE SURE...iF s Westinghouse 
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Philadelphia 


Story of Homes 
“Engineered for 
Year-Round 


Air Conditioning” 


aie eee eee 





Merion Homes, above, as well as the Haverford Park Apartments, below, : 


with were built by Madway Engineers & Constructors of Wayne, Pa. Heating [| 
contractor: Farewell & Holt, Chestnut Hill. Reynolds Aluminum duct 
sheet from National Builder’s Supply Company, Inc., Radnor, Pa. 


Rustproof Ducts of 


REYNOLDS 
ALUMINUM 


Both the building developments shown are in suburban 
Philadelphia— Merion Homes in Merion, Pa., Haver- 
ford Park Apartments in Ardmore. They offer a wide 
variety of design. But they have this in common...al- 
though they are not now air-conditioned, they are engz- 
neered for year-round air conditioning. 

They have rustproof duct systems of Reynolds Alu- 
minum. When summer cooling units are installed, the 
resulting condensation on duct walls can cause no trou- Sucks of Reynelde Aloniiem: tn 
ble. The owners avoid rust damage that otherwise could on Haverford Park Apartments. 





























mean costly replacement, even to tearing down walls. Si Oe hige 
F ; o aap? ; : igns for your Building Sites 
Builders are making a feature of “future” air condi- RUSTPROOF DUCTS Available... Consumer Liter- 
tioning—ready to be plugged in. Reynolds is promoting a eT ee engoeigenes edee 
this important trend in national magazines and on net- a ~ Ze Seals for Identification. Write 
work TV. Tie i : : . : . “4 ~- to Reynolds Metals Company, REYNOLDS 
Tie in with this promotion and identify yout <4 R7XZZXZXZX7XZ bss General Sales Office, Louis. | WANTTTMSTTM 
ducts as rustproof aluminum—Reynolds Aluminum. ville 1, Kentucky. 1 7n0'05 








REYNOLDS 38 ALUMINUM 
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At last, for the first time, magnificent marble, with all its lustrous beauty and vi- 
brant color, is now available in lightweight, half-inch thinness for walls or floors. 


Here are the facts: 


MARKWA marble wall tile is a true quarried mar- 
ble, produced exclusively by America’s foremost 
marble producer and fabricator, the Vermont 
Marble Company. 

MARKWA marble wall tile is half the thickness and 
half the weight of conventional marble slabs — 
% inch thick, 7% lbs. per square foot. It is cut to 
three sizes: 8” x 8”, 8” x 12”, and 12” x 12” (less 
3/32 inch joint allowance to provide for Modular 
Measure). MARKWA is absolutely flat, uniform in 
size and thickness to a close tolerance of 14, inch. 


HOW MUCH DOES IT COST? So little more than clay 
tile that a typical bathroom installation could be 
made in MARKWA for less than a hundred dol- 
lars more. How little that is in terms of the added 





value that marble provides. 


WHERE DO YOU GET IT? Most tile contractors either 
have it or can get it. Or contact any of the 12 
Vermont Marble Company branches listed below. 


It is set by tile layers in exactly the.same manner 
as clay tile, either with mortar or by adhesion. 


MARKWA marble wall tile costs as little as $2.85 
per square foot set in the wall depending on variety 
of marble and type of installation. It is stocked in 
a wide variety and color range. 

MARKWA marble wall tile is ideal for wall or floor, 
in bathroom, kitchen, living room or foyer, for 
countertops or fireplace facings, in residential or 
commercial buildings, for interior or exterior. It 
comes polished with cushion edges; matte finish 
available for floors and exterior walls. 





SEE MARKWA NOW! Specify it for your next job. Write for complete specification data. 


MARBLE 


® \ / The only quarried marble that is lightweight because|it is thin. 


WALL TILE 


Produced exclusively by the VERMONT MARBLE COMPANY, PROCTOR, VERMONT. 





BOSTON 





BRANCH OFFICES: CHICAGO 


CLEVELAND 











DALLAS HOUSTON PHILADELPHIA 








LOS ANGELES NEW YORK SAN FRANCISCO IN CANADA: ONTARIO MARBLE COMPANY, LIMITED, 


PETERBORO AND TORONTO, ONTARIO 





CONTINENTAL MARBLE COMPANY, 


LIMITED, VANCOUVER, B.C. 














14 inch —4?! 
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Now Kentile, Inc., presents the finest in floors... 
a new, highly resilient vinyl tile in 17 marbleized 
colors as well as solid black and solid white. Royal 
KenFlor is available in Standard Gauge (.080) and 
vs" thickness. Long wearing Royal KenFlor is non- 
porous, grease-proof and fire resistant. Exclusive 
satin finish cuts down reflection of scratches and 
underfloor irregularities yet its glowing beauty 


never needs waxing! Costs are approximately 60¢ 
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COLORS SHOWN: SANDALWOOD GRAY AND SEAFOAM GREEN WITH WHITE GRANITE FEATURE STRIP 


per sq. ft. for Standard Gauge, installed; 80¢ to 85¢ 
per sq. ft. for 4%” installed... based upon minimum 
area of 1000 sq. ft. Costs may vary depending on size, 
color, type and condition of underfloor. Installs 
with KenGrade} adhesive over any smooth, firm in- 
terior surface at or above grade and free from grease 
and foreign matter. Available from Kentile, Inc., 
Flooring contractors, listed under FLooRs in your 


Classified Phone Directory. TRADE MARK 


w ROYAL w 
KENFLOR 


TRADE MARK 


VINYL TILE 


Copyright 1955 KENTILE, INC. 
58 SECOND AVE., BROOKLYN, N.Y. 
KENTILE * KENCORK # KENRUBBER * 
KENFLEX # KENFLOR #* / *Reg. U.S. Pat. Of. 
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Harry, Ted, and Tom Macksey, partners in Ranch Homes Inc. 
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| week end, and the majority of them chose 
| 


Youngstown steel Kitchens in color 
over other makes shown in our exhibit homes” 


—say Harry, Ted, and Tom Macksey, partners, Ranch Homes Inc., Birmingham, Mich. 
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: This steel Youngstown Kitchen is in the exhibit 9-room Capri model. Part of the 58,000 who toured four exhibit homes at Christian Hills the 

. It was shown in Dawn Yellow and Meridian Blue, a color combination week end of April 16. Average down payment by the 52 who bought 
that captivated the thousands who saw it. at once—$8, 100. 

: “The week end we opened our new Christian Hills sub- so far the great majority of them have told us to put in 

a division, more than 58,000 people came out and 52 of Youngstown Kitchens in the new colors. 


; ght. Prices ranged from $2 ¢ ? : 
them bought. Prices ranged from $20,000 to $40,000. eae eee eee 


So say the three Macksey brothers, partners in Ranch can give you a sales edge, 
af Homes Inc., and builders of this beautiful, new sub- specially during National Home Week! 
urban development north of Detroit. ; , ; 
Today’s demand among home buyers is for color in the 
“We showed different kitchens in four models, including kitchen. They're also insisting on quality. Give them 
knotty pine, birch, and Youngstown steel Kitchens in both in steel Youngstown Kitchens . . . particularly in 
color. Buyers could pick the kitchen they wanted, and your National Home Week models. Send coupon now! 


























Rreeeer—re—e_— ee en ss ee ee OO a ae 1 
i 7 Director of Marketing , 
Youngstown Kitchens, Dept. HH-755 } 
| O Send sarees on how Mullins Manufacturing Corporation, Warren, Ohio i 

| Youngstown Kitchens can 
| help my sales. ee = ; 
Sold in the United States, Canada and most parts of the world | — | 
MULLINS MANUFACTURING CORPORATION e WARREN, OHIO [] Please have your FIRM > | 
representative call on me ee | 
| © obligation ean I 

—nf 

a In Washington, see the Youngstown Kitchens exhibit aay 7a STATE 
“i at the National Housing Center, opening August 15. Sisccaevetnnsnmienstuapanciasipetessaitgeneuasiasiiniiiinicuiidaii tiie egaiiiiianinblatitastinbi al mall 
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*Based on nation-wide survey and confirmed by publication surveys 
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buyers want this floor 


IN ALL PRICE RANGES, OAK FLOORS ARE 
A SURE SIGN OF QUALITY CONSTRUCTION 


$15,000 


Low original cost and high salability 
make Oak Floors preferred for medi- 
um and low-cost homes... even those 


built to sell for less than $10,000. 


Builder, Crawford Corporation, 
Baton Rouge, La. 


$30,000 

New FHA quality concept recognizes 
higher value of houses with durable 
Oak Floors . . . yet first cost is much 
less than for most flooring materials. 
Builder, Ray Klapprick 

Design by Selzer of Elm Grove, Wisc. 


»20,006 


Oak Floors bring higher loan values, a 
most important feature in develop: 
ment projects such as Albert Balch’s 
prize-winning Wedgwood homes. 
Builder, Albert Balch, Seattle 
Architects, Grainger, Thomas & Barr 


$50,000 


The luxurious appearance of Oak 
Floors . . . their style leadership, ele- 
gance and beauty . . . make them pre- 
ferred for costliest homes, too. 


Builder, Carl T. Peterson, Chicago 
Architects, Perkins & Will 


NATIONAL OAK FLOORING MANUFACTURERS’ ASSOCIATION 
Sterick Building, Memphis 3, Tenn. 


Photo, Hedrich-Blessing; Architect, Charles E. King, A.1.A. 
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HARDWARE OF ALCOA® ALUMINUM 
. . . the luxury touch that adds value to 
your homes yet costs no more! 


Manufacturers of builders’ hardware are now featuring more 
beautiful, more trouble-free, more rugged hardware of Alcoa 
Aluminum. Made in designs to harmonize with traditional or 
modern architecture, these luxury lines of lock sets, escutcheons, 
hinges, window and cabinet hardware add value and sales 
appeal to any home, yet sell at regular hardware prices. 

Alcoa helped apply aluminum’s advantages to builders’ hard- 
ware by developing alloys that are corrosion resistant all the 
way through and beautiful finishes that resist wear and won’t 
chip. Ask your hardware consultant about the quality lines of 
builders’ hardware made of Alcoa Aluminum that are now 
available. They’re easily identified by this label. Aluminum 
Company of America, 1970-G Alcoa Building, Mellon Square, 
Pittsburgh 19, Pa. 
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rer |ow-Slope Roofs! 


TRIPLE-COVERAGE - 5” HEADLAP —300 LBS. PER SQUARE 


These are just a few of the outstanding characteristics that make the Ask your distributor today for further de- 
BIRD Architect Shingle the finest asphalt shingle ever made... the —tai/s —or write 0 BIRD & SON, inc., 
shingle that has FH d-Acceptance for roof slopes of 3" in 12" or more. Dept. HH-7, East Walpole, Mass. 


Think what that means! You can use BIRD Architect Shingles with 
confidence even on very low slope roofs! You get 3 lavers of protection 
to keep out the weather... a5" headlap vs. the 2” headlap of the 
ordinary shingle . . . 300-lbs. per square which insures roofs against 
lifting (without any need for cementing tabs) . . . bigger ceramic 
granules—3 times as big as in ordinary shingles —which give an intense 
color quality and deep texture not possible in a smaller-granule shingle, 
and add 50% longer life to the roof. 





QUALITY PRODUCTS SINCE 1795 EAST WALPOLE, MASS., NEW YORK, N. Y., CHICAGO, ILL., SHREVEPORT, LA., CHARLESTON, S. C. 








AS ADVERTISED IN 





The world’s finest insulation for the comfort conditioned home of tomorrow! 





Now available for your 1955 homes 


NEW FIBERGLAS 
FOILENCLOSED INSULATION 


You can install no finer insulation—and few other features 
add as much desirability in the eyes of your prospects! 


This sensational new product, developed by Owens-Corning 
Fiberglas Corporation with the cooperation of the Aluminum 
Company of America, is actually a two-way insulation — the 
only one of its kind! It combines: 


a blanket of new improved Fiberglas Insulation—the 
greatest insulation improvement in 16 years—for year 
round thermal efficiency ... 


with an all-around wrapper of genuine Alcoa aluminum 
foil to reduce summer heat flow. 


By using this new product, in many cases you'll be able to 
install smaller air conditioning units (a saving for you)—and 
units that operate for less (a saving for buyers). Even if your 
buyers can’t afford air conditioning now, this new insulation 














will make their homes far cooler in summer. In winter, their 
homes will be warmer, heated for much less money. 


The trend to year ’round comfort conditioned homes makes this 
new insulation necessary. Make no mistake about it—the best- 
selling homes of the near future will have new Fiberglas Foil- 
Enclosed Insulation! Install it mow in the homes you have 
under construction! 





NEW TECHNICAL BOOKLET 


Write for your free copy of “Insulation 
Design for the Air Conditioned Home” 
to: Owens-Corning Fiberglas Cor- 
poration, Dept. 67-G, Toledo 1, Ohio. 


WORLD’S FINEST INSULATION! 


Blanket of new improved Fiberglas Insulation for year ’round 
efficiency. Longer, finer fibers for better handleability. 


@ Inside vapor barrier of Alcoa aluminum foil. 


Outside wrapper of Alcoa foil bounces back summer heat. Per- 
forated for vapor breathing. 





FIBERGLAS BUILDING INSULATIONS ARE DISTRIBUTED NATIONALLY BY: 


OWENS-CORNING 





FIBERGLAS 





@ymstrong 


ARMSTRONG 
CORK CO. 
Lancaster, Pa. 





es INSULITE 


CERTAIN-TEED 
PRODUCTS CORP. 
Ardmore, Pa. 





THE FLINTKOTE 
COMPANY 
New York, N. Y. 





MINNESOTA AND 
ONTARIO PAPER CO. 
Minneapolis 2, Minn. 





v 


KELLEY ISLAND 
COMPANY 
Cleveland, Ohio 





THE RUBEROID 
co. 


New York, N.Y. 





#Fiberglas is the trade-mark (Reg. U. S. Pat. Of.) 
of Owens-Corning Fiberglas Cor poration. 














Gone is the clinical efficiency that once 
characterized kitchens. Now they're relaxed 
and inviting, a gathering place for family 
and friends.That’s why tile made of BAKELITE 
Brand Styrene Plastics is so highly favored in 
today’s homes. It’s bright and beautiful, con- 
tributing charm and utility out of all propor- 
tion to its modest cost. Discover the unlimited 
effects you can create from the wonderful 
selection of colors, finishes, sizes and styles. 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation 43 30 East 42nd Street, New York 17, N. Y. 





Plastic Wall Tile Manufactured by Plastic Engineering, Inc., Cleveland, Ohio 


a pigseaainy 
lip cinypetlar ..m THOSE WHO BUILD ON ORDER OR ON SPECULATION 


BakELITE Styrene Plastics give tile all these 
features: Resistance to acids and alkalies. 
Easy cleaning, safe with soaps and deter- 
gents. Clear and uniform colors, right to the 
back. Resistance to denting and chipping 
and crazing. 





Ask your dealer for wall tile made of ottree 
BAKELITE Styrene Plastics which a + af 
meet the industry’s standards. It’s 4 

eligible for FHA loans. ‘Tes 
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STYRENE PLASTICS 


In Canada: Bakelite Company, Division of Union Carbide Canada Limited, Belleville, Ontario 


The term Bake ire and the Trefoil Symbol are registered trade-marks of UCC 
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WILLIAM E. NEUMANN 
HOUSE 


Du Page County, Ill. 


Architects: GEORGE FRED KECK—WILLIAM KECK 
Gen. Cont.: TELANDER BROS. CONTRACTORS, INC. 
Sheet Metal Cont.: SUNDBERG ENGINEERING COMPANY 
Revere Dist.: CENTRAL STEEL & WIRE COMPANY 

All of Chicago, ill. 





ein, functional, modern . .. name your type of archi- 
tecture and you'll find copper in there protecting the vital spots, 
as it has been for centuries. On the Neumann Residence shown 
750 Ibs. of Revere Sheet Copper were used for gravel stops and for 
flashing louvers and windows. 

In spite of the introduction of other materials through the years 
there are many reasons why copper continues to be used by archi- 
tects and builders. First off, the enduring qualities of copper have 
been proved for centuries. It cannot rust, rot or deteriorate . . . salty 
atmosphere will not pit it. So you know in advance that copper will 
last. Second, copper is easy to work, form and solder, is readily pre- 
fabricated. This flexibility makes it practical and economical to 
use in every conceivable shape and form to fit any design. 

Third, copper ages gracefully, takes on an attractive and protec- 
tive green patina. Fourth, because of its many qualities copper has 
been accepted by the public as the badge of a quality house. You 
do not have to justify its use. And that goes for a prospect for a 
$12,000 home or a board member on a $1,000,000 municipal 
project. Loan sources, too, are partial to the many attributes of 
copper in building construction. 

So if you would guard your reputation for quality construction, 
it would seem wise to trust to copper. And for your added protec- 
tion and convenience, Revere Strip, Sheet and Roll Copper are 
now marked with gauge and temper in a water-soluble ink. 

Ask the Revere Distributor to show you. If there are any tech- 
nical difficulties confronting you regarding the proper installation 
of Revere Copper, get in touch with our Technical Advisory 
Service. 


REVERE 


COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, N.Y. 


Mills: Baltimore, Md.; Brooklyn, N. Y.; Chicago, Clinton and 
Joliet, Ul.; Detroit, Mich.; Los Angeles and Riverside, Calif.; 
New Bedford, Mass.; Newport, Ark.; Rome, N.Y. 

Sales Offices in Principal Cities, Distributors Everywhere. 
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One of the 11,000 





BAvsioe 4.1100 


0 BOULEVARD 


61-51 SPRINGFIEL 
64,N.Y¥.C- 


BAYSIDE, L. t. 
April 26, 1955 


s Corporation 
Kelvinator Division 


14250 Plymouth Road 
Detroit 32, Michigon 


American Motor 


Mr. John J. Massimi, Manager 
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Sincerely yours, iin: 
EAST COAST REALTY CONSTRUCTION 
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President 





“Miracle Home” models in Sebring Hills, Fla. This luxurious, yet 


medium-priced ranch home is designed by Norman M. Giller Associates, architects, and 
built by East Coast Realty Construction Corp. 


EXCLUSIVE! Only Kelvin- 
ator Automatic Wash- 
ers have 2 completely 
automatic washing cy- 
cles with Tel-A-Fabric 
Signal Lights. One cycle 
for heavy loads and a 
separate cycle for light 
loads and fine fabrics. 
Matching Kelvinator 
Dryers protect woolens 
and cottons by using low 
heat, greater air volume. 


Co Maelaasecatove and be years ahead! 
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Fabulous FOODARAMA 
by Kelvinator is a de- 
luxe ‘‘Moist Cold’’ 
11-cu. ft. Self Defrosting 
Refrigerator anda 
166-lb. Upright Home 
Freezer, both in one com- 
pact cabinet only 47" 
wide for free-standing or 
built-in. Other Kelvina- 
tor models are available 
in 24, 28 and 31 inch 
widths, in capacities 
from 8 to 13 cu. ft., with 
or without autcmatic 
defrosting! 
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KELVINATOR 
EXCLUSIVES 


Help Sell Homes ! 


Mr. B. D. Rubel, president of East Coast 
Realty Construction Corp., builder of the 
fabulous 11,000 home development in Sebring 
Hills, Fla., just about sums up the Kelvinator 
story, as it is related to builders. And Mr. 
Rubel is not alone. Builders from coast to 
coast sing the praises of Kelvinator exclu- 
sives that help them sell more homes. 


Kelvinator is the only manufacturer that 
offers the incomparable FoopaRAMA, plus a 
complete ‘ine of compact refrigerators and 
eight distinctive Decorator colors . . . match- 
ing electric ranges with removable aluminum 
oven liners . . . exclusively styled kitchen 
cabinets in color with the option of sliding 
doors of metal or lustrous, translucent glass. 


Yes, Kelvinator leads the way in styling and 
quality .. . with products and appliances as 
modern as tomorrow for the homes of today. 
Why not find out all the details about the 
salesmaking Kelvinator line. Just write to 
Dept. HH-7, Kelvinator Division, American 
Motors Corp., Detroit 32, Michigan for com- 
plete information. There’s no obligation. 







































































E | . ] Kelvinator is the only major appliance manufacturer 
xXCciusive! participating in the Good American Home Program for 1955. 
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Senate junks administration housing bill, 
votes public housing full speed ahead 


Upper chamber would end restrictions on subsidized pro- 








IN THIS MONTH’S NEWS: 


(a partial index) 


PUBLIC HOUSING: accusations by NAREB 
bring cries of ‘‘fraud distortion’’ from 
public housers congressmen ........ p. 42 


FHA BLACKLIST: accused 608 windfaller loses 
court appeal for a hearing as judge up- 
holds FHA ‘discretionary power’....p. 43 


LABOR NOTES: threatened breakdown of AFL 
jurisdictional machinery may _ plunge 
building into a wave of strikes......p. 45 


FUTURE MARKETS for housing will be huge 
because family incomes are rising so 
spectacularly, says economist....... p. 47 


PEOPLE: Eugene Conser, a lobbyist legisla- 
tors admire, named executive vice-presi- 
Gant: be TEARED solic ciesseindeses cans p. 51 


LAND PROBLEMS: where will open spaces and 
parks for growing suburbs go if builders 
cover everything with houses?....... p. 52 


AIR ACADEMY planners hope to balk ‘sub- 
urban sprawl with square neighborhoods, 
grid street pattern, beits of greenery 


HOUSING THE AGED: builders begin to devise 
retirement projects but public housers 
are moving into the market faster..p. 136 


MORTGAGE MARKET hits its seasonal low, 
say brokers, but few look for much eas- 
ing before fall; materials pinch tightens 
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gram, including ties to slum clearance, renewal 


The housing bill that emerged from the 
Senate last month was a Fair Dealish concoc- 
tion of something for everybody, but most of 
ail for public housing. 

In several crucial respects, the legislation 
was a complete reversal of the trend of the 
1954 Housing Act. Last year’s law set out to 
encourage local gumption by withholding fed- 
eral largesse (notably in the form of public 
housing aid) from cities that do not bestir 
themselves to prevent as well as clear slums. 
The Senate bill would undo this. Moreover. 
it would plunge the government into more and 
more programs of debatable need, like FHA 
insurance for trailer parks, a vast new farm 
housing program and HHFA loans for college 
cafeterias, student unions and infirmaries. 


White House concern. Belatedly. GOP 
leaders realized what a shambles the upper 
chamber had made of the President’s housing 
plans. The bill was so bad, some advisers 
thought, that the only hope was for the House 
rules committee to bottle it up. This would 
mean no legislation this year, except for a 
brief FHA extender. 

As the measure went to the House, it in- 
cluded these important changes: 


> Independence for the Home Loan Bank Board. 
written in by Democrats over administration ob- 
jections after a campaign by the two savings and 
loan leagues. 

>A new kind of military housing program de- 
vised by Sen. Homer Capehart (R, Ind.) with 
financing that most experts considered fantastic 
and Sen. Paul Douglas (D, Ill.) labeled a “Rube 
Goldberg.” 


5 Orders for FHA to switch from estimated value 
to replacement cost in underwriting mortgages 
under Sec. 213 (co-ops) and Sec. 220 (urban re- 
newal). This is the same unsound but politically 
expedient approach that permitted mortgaging out 
under the celebrated Sec, 608. Cost certification, 
however, should prevent promoters from pocket- 
ing big profits this time. 

>» Elimination of cost certification for FHA Sec. 
221 sale housing—the only place in the federal 
housing setup where certification had been de- 
manded on homes to be sold. 

>A cut in the stock purchase requirement for 
sales to Fanny May from 3% to 2%. This will 
make it easier to sell mortgages to the HHFA- 
operated secondary market, as home builders have 
been asking. But it will make it harder thar. ever 
to substitute private capital for the government 
investment in FNMA. 


Country slicker. The big public housing 
program—basically 135,000 units a year in- 
stead of the 35,000 proposed by President 
Eisenhower—squeaked through the Senate 
banking committee when a motion to drop it 
failed by a 6-6 tie vote. But Republican lead- 
ers predicted they would be able to restore 
the President’s plan on the floor. Sen. Homer 
Capehart (R, Ind.), GOP leader on housing, 
blandly forecast a Republican victory by 
about eight votes. Sen. Lyndon Johnson (D, 
Tex.), the majority leader, sadly agreed he 


was licked. But Johnson once again—monoton- 
ous as it may be—outslicked the Senate Re- 
publicans. Using every parliamentary tactic 
at his command, Johnson delayed the decisive 
vote for two hours until the last possible 
Democratic vote was rounded up. One of these 
was that of Sen. Hubert H. Humphrey. Minn.. 
whose plane had been delayed by bad weather. 
When he arrived, panting, at 5:30 p.m., John- 
son let the roll call begin. The result was a 
14-38 defeat for Eisenhower's program of 35.- 
000 public housing units a year for two years. 
On the showdown, 32 Republicans and six 
Democrats—all Southerners—sided with the 
administration. Johnson marshaled 35 Demo- 
crats and a surprising nine Republicans, in- 
cluding James M. Duff of Penna., William 
Purtell and Prescott Bush of Conn. and Clif- 


ford Case, N. i 2 


Actually, the Democratic bill restores the. 


public housing provisions of the Housing Act 
of 1949. This reinstates the old goal of 810,- 
000 units. Only 247.000 have been built or 
put under contract. The balance of 562.300 
would be authorized at a clip of 135,000 a 
year. By voice vote, the Senate adopted an 
amendment giving the President leeway to 
fluctuate the program from 50,000 to 200,000 
a year depending on economic conditions. But 
any authorization not used one year would 
carry over to the next until all 810,000 are 
built. 


Money down a rat hole? Newspaper 
headlines focused on the dramatic floor fight. 
But the more significant result of the Senate’s 
vote to return to the 1949 law would be to 
cancel most limitations on public housing 
adopted since. Inadvertent bloopers may have 
failed to cancel the Gwinn amendment requir- 
ing public housing occupants to certify they 
do not belong to any organizations on the 
Attorney General’s subversive list. But there 
was no doubt that the language added last 
year linking public housing and urban re- 
newal was deleted. 

The last limited construction of new sub- 
sidized units to those needed to house families 
displaced by slum clearance and other gov- 
ernment action; it also made HHFA approval 
of a city’s workable program prerequisite to 
new public housing contracts. Mortgage Bank- 
er James Rouse, who helped father the con- 
cept of urban renewal, had warned the Senate 
banking committee that even a milder ad- 
ministration proposal for easing the ties be- 
tween renewal and public housing would mean 
“throwing money down a rat hole.” The com- 
mittee ignored it. On the Senate floor, the 
question was not even discussed. 


Housing the aged. Not a voice was raised, 
either, against a Democratic-sponsored plan 
providing 50,000 units of public housing de- 
signed and programmed entirely for elderly 
persons (65 or over). It would be built at a 
10,000-a-year clip in addition to the regular 
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public housing program. The Democratic bill 
also would give elderly persons second pref- 
erence for all other public housing. First pref- 
erence would still go to displacees. Under the 
present law. single elderly persons are in- 
eligible for public housing. Elderly couples 
stand little chance of getting in on an age basis 
because both displacees and veterans have 
priority. The Senate bill makes aged indivi- 
duals eligible, lets aged couples qualify if one 
is 65. (For more discussion of housing the 
aged, see News, p. 136.) 
Carve up HHFA? Surprisingly, HHFAd- 
ministrator Al Cole told the Natl. Housing 
Conference his agency would “do our utmost” 
to carry out the big public housing program 
if Congress votes it. The word from other 
sources was that Cole had expressed alarm 
at the White House over the aged housing 
offshoot. The worry: a foot-in-the-door toward 
a federal Townsend Plan. Even more impor- 
tant to HHFA was a fight to retain suzerainty 
over the Home Loan Bank Board. Despite his 
problems, Cole left at mid-month for a three- 
week trek to Geneva and Italy for a speech 
and planning conference plus a short vacation. 
Cole was handicapped in his struggle over 
the HLBB by dissension inside his official 
family. Chairman Walter McAllister of the 
HLBB, who is a former president of the US 
Savings & Loan League, sided with the league 
instead of the administration on independence. 
If HLBB independence stays to become law 
as many believe it will—it will raise a seri- 
vous question over HHFA’s future. Can an 
overall housing coordinate housing 
without control over such a big part of it? 
Cole argues it cannot. Foes of HHFA can be 
expected to argue that if HLBB can go its own 
way, FHA and PHA should be restored to 


independence, too, 


agency 


Military monstrosity. The best explana- 
tion bf why the Senate adopted Capehart’s 
military housing scheme is that the Air Force 
is so desperate for family housing that the 
Pentagon is willing to try anything. Defense 
officials have long argued that the quickest and 


cheapest way to get family housing is for the 
government to build it. (The building indus- 
try disagrees.) But the Air Force apparently 
doubts that Congress can be persuaded to vote 
the really big money that direct construction 
would demand. A bill was before the House 
armed services committee last month, for ex- 
ample, to authorize more than $329 million 
for 17,000 housing units for the Air Force. 
Army and Navy ir. the US and overseas. The 
Air Force thinks even this would be tee little. 

Gen. Curtis E. LeMay, chief of the Strategic 
Air Command, apparently supplied the tes- 
timony that clinched the Capehart scheme. He 
warned the banking committee that “lack of 
adequate housing reduces the certainty our 
combat-ready wings will be fully effective’’ if 
war comes. He said “because housing in the 
vicinity of bases is inadequate” combat air- 
men sometimes are forced to live 10 to 50 mi. 
away. Asked LeMay: “What happens in case 
of a sudden red alert in the middle of the 
night? Can we be sure my operations per- 
sonnel, pilots and observers can fight their 
way to their duty stations along highways and 
roads that may be choked with evacuating civil 
populations?” If highways clog. said LeMay, 
“some of our bombers might never reach their 
assigned targets.” 


100% reinsured loans. Despite the gen- 
eral’s eloquence, few experts thought the re- 
write job Capehart did on the Wherry Act 
(both Cole and the Pentagon wanted to let it 
expire) would build much housing. 

The bill would force FHA to insure 100% 
mortgages on any project the Pentagon propo- 
ses. FHA would have no discretion to cut 
down the size of a project. But FHA could re- 
quire the Defense Dept. to guarantee the loan 
for any project where it questions the need. 
(Some Washingtonians think if FHA is smart. 
it would ask for reinsurance every time.) 

The armed forces would design and build 
the projects, take title on completion and as- 
sign their people to quarters in them, with- 
holding quarters allowances to meet payments 
on the 30-year, 4% mortgages. With no need 


for equity capital, builders would be only con- 
tractors—on a competitive bid basis. That 
was the stumbling block. 

Capehart had reluctantly decided to drop 
cost certification. (Military men testified that 
not a single project had been built since it 
was imposed on the Wherry Act.) But Cape- 
hart had another gimmick. He said the Re- 
negotiation Board had told him the Renego- 
tiation Act—if Congress extends it—would 
apply to military housing. 

Thus a builder would have to take all the 
risk of less on military housing, but if he made 
a big profit, the government would try to 
renegotiate part of it away. Few builders are 
so hungry for business that they would be 
interested in those terms. 


More loans for more interests. Most of 
the rest of the Senate measure would plunge 
the government deeper and deeper into housing 
and take it into more related fields. Items: 


>» An expanded program of HHFA loans for col- 
lege dormitories at 24%. HHFA’s loan authori- 
zation would be upped from $300 to $500 million 
and not only dormitories, but also cafeterias, din- 
ing halls, student centers and intirmaries become 
eligible. 
> An expanded program of low-interest loans to 
local governments to finance public works. HHFA 
would be authorized to borrow up to $100 million 
from the Treasury for lending, with preference for 
water and sewage facilities in smaller cities. The 
Senate voted this despite HHF Administrator Cole’s 
testimony that the reason communities are having 
trouble expanding facilities is not that they can- 
not borrow reasonable rates, but that they are up 
against statutory debt limits. 
> Authorization for Fanny May to make advance 
commitments for FHA 213 co-op mortgages up to 
$50 million. 

The main-stem 
usual extenders: 


programs would get the 


> A 5-year extension for FHA Title I repair loan 
program, with an increase in the loan ceiling from 
$2,500 to $3,000. 

> $4 billion more insurance authorization for FHA 
insurance programs—enough for a year. 


Realtor attack on public housing backfires; ‘fake statistics’ charged 





TESTIMONY THAT BOOMERANGED was given the 
Senate housing subcommittee by NAREB Presi- 
dent Henry Waltemade and John C. Williamson, 
secretary-counsel of the Realtors’ Washington 
Committee (backs to camera). When William- 
son (1) forecast that builders will shun military 
housing if low-bid contracts are also subject to 
profit renegotiation, Sen. Homer Capehart 
(reading papers) cried: ‘‘What kind of fellows 
are you... . You're asking to be set apart 


from all other businessmen... or you'll pick up 
your marbles and not play.’’ The dispute with 
Capehart took so much time that Waltemade 
never did get to read aloud his accusation that 
public housing is ‘‘politically and morally 
wrong’’ and needs a local-level investigation. 
Sen. John Sparkman (center, presiding) told 
NAREB to settie for placing its 22-page blast in 
the record, then let PHA rebut the charges in 


the printed transcript. 


H&H staff 


One of the most startling trends of the spring 
of 1955 has probably also been one of the 
least noted: the private housing industry's 
decades-old fight against public housing 
shows some subtle signs of weakening. 

It is not that private housers have decided 
they like public housing. afier all. The in- 
dustry remains generally agreed that public 
housing is. as NAREB’s new executive vice 
president. Gene Conser. (see p. 51) feels, 
“fundamentally wrong.” 

Two things have happened: 


1. The fact that amendments in the 1954 ap- 
propriations act hobbled public housing by 
limiting it to displacees took some of the 
sense of urgency out of the threat that private 
housers see in the subsidized program. 


2. Working quietly in the grass roots, public 
housers have made important converts among 
eastern Republican congressmen and sena- 
tors. The professed attitude of the White 
House (for some public housing) makes it in- 
creasingly difficult to muster political opposi- 
tion to it. Many Republican congressmen are 
indisposed to appear to be fighting the admin- 
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istration on an issue that commands such 
doctrinaire support from jabor. 

In testimony before the Senate and House 
banking committees this year, more industry 
groups than usual adopted the course of 
simply saying they were against public hous- 
ing and letting it go at that. No real argu- 
ment. 

Home builders correctly figured it was 
futile to fight public housing before the 
Senate committee, because the committee was 
stacked in favor of it. (But NAHB viewed the 
Senate’s vote for a much bigger program as 
“exploding” the problem into “a major battle 
of direct and immediate concern to all home 
builders.” ) 

“The boys are just worn out—tired of the 
fight,” theorizes one Texas mortgage banker. 
“The public housers outlasted us.” 

More tenacious or not, public housers had 
the advantage of undivided ranks. Some 
Washington pundits have observed that the 
Senate housing bill contains so many items 
that they tend to split the cohesiveness of 
public housing opponents, For instance, inde- 
pendence for the Home Loan Bank Board is 
so important to savings and loan interests that 
they are unlikely to imperil it by waging 
much of a fight against public housing. Over 
the years, savings and loan men have been 
some of subsidized housing’s most effective 
opponents. 


Lone ranger. All this left NAREB almost 
by itself in making a heavyweight effort to 
dissuade the Senate from voting a big pro- 
gram. Moreover, it faced a concerted hos- 
tility the like of which it had not faced in 
recent years. As a result, when some of the 
realtors’ facts and figures proved off base, this 
is what happened: 

> Public Housing Commissioner Charles E. 
Slusser, a NAREB member himself, accused 
the realtor crganization by name of using 
“distortion and fraud” in its efforts to dis- 
credit the program. He asserted NAREB 
was using “faked or negligent statistics.” 

> HHFAdministrator Cole backed up Slus- 
ser’s effort to “keep the public housing record 
straight before the public.” 


>Rep. Abraham J. Multer (D, N.Y.) de- 
scribed both NAREB and the US Chamber 
of Commerce as “irresponsible lobbyists,” He 
said when they “continue to insist that pub- 
lic housing is socialistic and communistic” 
they impugn the motives of such public 
housing supporters as President Eisenhower, 
ex-President Truman, the late Sen. Robert 
Taft and “every mayor of New York since 
Fiorello LaGuardia.” 

>Sen. John J. Sparkman (D, Ala.), chair- 
man of the Senate housing subcommittee, 
accused “enemies” of public housing of 
spreading “unjust, unfair and untruthful 
charges and distortions.” 

> The pro-public housing Natl. Housing Con- 
ference, in a bulletin to members, “thanked” 
NAREB President Henry G. Waltemade and 
John C. Williamson, secretary-counsel of the 
Realtors’ Washington Committee for their 
testimony before Sparkman’s committee (see 
photo. “It made votes,” said NHC, “for a 
bigger public housing program.” 


Facts & figures. Commissioner Slusser 
was first to pounce on NAREB’s statistical 
slips. The same day that the realtors ap- 
peared before the Senate committee, the pub- 


JULY 1955 


lic housing boss told a Galveston audience 
that Waltemade was wrong in editorializing 
(in Headlines, May 2) that of the more 
than 4,000 families receiving welfare aid in 
Washington only 42 were “permitted” in 
public housing. The fact, said Slusser, is 
there are 399 relief families in the capital's 
housing projects (1214% of the total). Cried 
Slusser: “There are more than faked statis- 
tics in this matter. Washington’s welfare load 
wasn't picked at random as an illustrative 
case. It was used because it is among the 
lowest in the country... .” 

The rest of the outcry was over the Senate 
testimony. Samples: 
> NAREB denounced the fact that 38 doctors 
were living in public housing in Portland, 
Ore. as against only 32 laborers. Public 
housers retorted that they comprised 19 in- 
terns and externs, 18 resident physicians and 
one over-income medico on notice to move 
out. Annual incomes ranged from $1,200 to 
$2,640. “What,” asked Slusser in a speech, 
“have they got against doctors on low 
salaries?” 
> NAREB argued that public housing holds 
out “false hope” to 14 million families earn- 
ing less than $4,000 a year. Slusser replied 
the statistics “do not apply.” Using NAREB’s 
yardstick, he said, it is only 5.2 million fami- 
lies. “Dll settle for their being 60% off,” he 
cracked. 

So it went. The realtors’ valid arguments 
were lost in the uproar. There is just enough 
smoke coming from the operations of some 
local housing authorities to suggest investi- 
gators might find fire, too. 
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Public housers urge bigger 
program, with no rent gap 


The Natl. Housing Conference, chief public 
housing lobby group, wants to build 200,000 
units a year of public housing. 

A resolution asserting that even this big a 
program would fall “far short of the need” 
was among the policy pronouncements 
adopted at NHC’s annual meeting in Wash- 
ington last month. Others called for repeal of 
the law requiring a 20% gap between public 
housing rents and lowest rents charged in 
comparable private housing, and a 500,000 
units a year program for middle-income fami- 
lies. Succeeding Ira Robbins of New York as 
president, the conference elected Edward F. 
Barry, chairman of the Memphis Housing 
Authority. 


Court upholds FHA power to shun deals 
with alleged windfallers without hearings 


Is a blacklisted 608 builder who wants to 
clear himself with FHA entitled to a hearing? 

A US district judge in Washington, D.C., 
has ruled the answer is no. 

Harry K. Madway and his associates at 
Madway Engineers & Constructors in Wayne, 
Pa., labeled last year by the Senate banking 
committee as having made $400,000 profits- 
in-excess-of-mortgage on two 608 projects, 
were denied an injunction to force FHA to 
resume business with them. Madway charged 
that FHA had blacklisted their firm and that 
the agency had no right to reject their ap- 
plications for mortgage insurance without 
granting them a hearing. Commissioner Nor- 
man Mason retorted that he was not “black- 
listing” the builders and that FHA would re- 
sume business with them again if they cor- 
rected what he called “past irregularities.” 


What’s in a law? Madway based his re- 
quest for a hearing on provisions of Sec. 512 
of the Housing Act of 1954. He had brought 
the case specifically, he said, to test the ap- 
plicability of the section. Sec. 512 gives the 
commissioner the right to refuse a person the 
benefits of FHA participation if he has “will- 
fully violated any provision of this act,” has, 
while doing government-insured _ building, 
“violated any federal or state penal statute” 
or has “failed materially to properly carry out 
contractual obligations.” Before any person 
or firm is denied participation, he or it “shall 
be notified in writing by the commissioner 
and shall be entitled, upon written request to 
the commissioner, to a written notice specify- 


ing charges in reasonable detail and an op- 
portunity to be heard and to be represented 
by counsel.” 

Madway’s demand for a hearing under this 
section was turned aside by the court. Judge 
Burnita S. Matthews ruled that there was no 
reason to believe that Congress, in enacting 
Sec. 512, had intended to abrogate “the dis- 
cretionary powers lodged in the commissioner 
by Sec. 203.” In plain language, this means 
Judge Matthews held that FHA has an inher- 
ent right to classify alleged but unproved 
windfallers as “bad underwriting risks” and 
refuse to do business with them, hearing or 
no. The court accepted FHA’s argument that 
Sec. 512 was intended primarily to cope with 
Title | repair loan shysters. 

Madway appealed. But 608 builders were 
uneasy. Said one of housing’s legal experts: 
“It looks as if the higher builder-litigants go 
in court, the more nails in their coffins.” 


Open season. On the heels of this victory, 
FHA made another move to recapture alleged 
windfall profits. It notified five Brook! ™. 
N.Y. corporations to call meetings of pre- 
ferred stockholders of Farragut Gardens, a 
608 with an asserted $3.5 million windfall. 
Aim: to remove present directors and elect 
new ones because of “charter violatiov.s.” 
FHA says the sponsors paid themselves an 
unauthorized $3.1 million dividend. FHA 
General Counsel Frank Meistrell said more 
such moves were upcoming. FHA’s right to 
replace directors of 608 windfall projects re- 
cently was upheld by a federal court. 
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Jurisdictional machinery periled 
by lather-carpenter squabble 


Breakdown of Joint Board for Jurisdictional Disputes 


would cause avalanche of strikes, builders fear 


A jurisdictional fight between AFL carpen- 
ters and lathers over the jobs of three men 
is threatening serious labor trouble for the 
entire building industry. 

The danger is that the row may lead to 
collapse of the industry’s machinery for 
settling jurisdictional squabbles. If that hap- 
pens, both builders and labor officials fear a 
wave of strikes. 

The crisis revolves around the Natl. Joint 
Board for Settlement of Jurisdictional Dis- 
putes in the Building and Construction In- 
dustry. For seven years, the joint board has 
decided, by arbitration, disputes over which 
of the 19 AFL building trades shall supply 
workers for what jobs. Last year, the nine- 
man panel (four union and four employer 
members plus neutral Chairman John T. Dun- 
lop of Harvard) coped with 1,500 disputes. 
A third of them involved strikes. The board 
settled all but two. 


Creature of Taft-Hartley. The board 
was an indirect result of the Taft-Hartley 
Act, which Congress passed in 1947. The act 
made jurisdictional strikes an unfair labor 
practice and gave the Natl. Labor Relations 
Board the power to impose settlements. But 
the law also provided that if the unions settle 
their disputes or are in the process of set- 
tling them, NLRB cannot act. 

The prospect of the government dictating 
which unions should get what work so upset 
AFL men that they created the joint board 
machinery to keep the US out of it. One of 
the board’s basic rules is that its decisions are 
binding, subject to no appeal. 

Now, the little (15.000 members) AFL 
lathers’ union has kicked over the traces and 
is asking NLRB to overthrow a joint board 
decision. This, says one member of the joint 
board, is a challenge so fundamental that if 
it succeeds “it could destroy the board.” All 
sides agree, moreover, that if NLRB has to 
tackle jurisdictional disputes on its own, it 
could not move fast enough to prevent an 
avalanche of work stoppages in building. 


Case of hanging tile. The case that 
triggered the rumpus came about like this: 

Last year, the A. W. Lee Co. of Arlington, 
Va., a plastering contractor, was hired to 
install acoustical tile in a _ building for 
Westinghouse Air Brake Co. in | Fairfax 
County, Va. Under a contract with AFL 
Lathers’ Local 9, Lee hired three lathers to 
install aluminum bars from which the tile 
was to be hung on the ceiling. The AFL car- 
penters’ union claimed jurisdiction, took its 
case to the joint board and won. Lee laid off 
the lathers, hired three carpenters to install 
the bars. So the lathers struck. The local 
claimed it was not a party to the joint 
board proceedings (the board deals only 
with national unions), that Lee had violated 
its contract, and that the joint board was 
wrong, anyway. 
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Lee then appealed to NLRB for an injune- 
tion. At injunction hearings in US district 
court in Washington, the lathers agreed to 
halt the strike, but pressed their demand for 
government review. 


Perils of decision. If NLRB rules on the 
merits of the row, as Taft-Hartley says it 
can, then, however, it decides the joint board 
will lose much of its authority and prestige. 
The board itself has argued that if NLRB 
adopts this course it will “encourage viola- 
tion of the joint board agreement and 
gradually weaken, if not destroy, the board.” 

The joint board wants NLRB to make no 
ruling, but decide that the lathers violated 
an agreement to accept joint board findings. 
The Dunlop panel notes that in the past 
NLRB has declined to set aside joint board 
findings. To local 9’s contention that it 
was not bound by an agreement signed by 
its international, the joint board replies that 
locals of other unions have generally ac- 
cepted agreements signed by their nationals. 

The lathers’ local argues that its work as- 
signment contract with Lee should have been 


allowed to stand—though in this case it is a 
moot point since the job has long since been 
finished. The lathers also note that the joint 
hoard ruled on the same carpenter vs. lather 
situation a year ago and came up with the 
opposite decision. The union wants NLRB 
to decide that the joint board must have the 
consent of parties involved before it can 
tackle cases. 


Support from plumbers. The lathers’ 
stand normally might not give rise to much 
concern, even though its officers have quit the 
joint board. But the union has the backing 
of the powerful AFL plumbers’ union, led 
by ex-Labor Secretary Martin Durkin. This 
is the second time Durkin has opposed the 
joint board. Five years ago, in the only other 
major test of joint board authority, the 
plumbers led a similar fight before NLRB 
—and lost. 


Recently, at a closed-door meeting of AFL 
building trades leaders, Durkin made it plain 
he agrees with the lathers that work assign- 
ment contracts should be paramount. Other 
AFL unions have taken no public stand, ex- 
cept for the International Brotherhood of 
Electrical Workers which, along with its in- 
dustry group (Natl. Electrical Contractors’ 
Assn.), has already bolted the joint board. 


The NLRB is obviously aware of the ex- 
plosive nature of the Lee case. Washington 
circles are looking for a decision shortly— 
perhaps this month. Until it comes, the 
building industry is holding its breath. 


Gas appliance makers eye air conditioning 
market; shortage of room units predicted 


The gas industry’s integrated plans to take 
a big piece of the air-conditioning market 
away from the electric industry were laid 
on the line at the Southern Gas Assn. con- 
vention in New Orleans in late May. 

“Today the electric industry is winning,” 
said President Sheldon Coleman of the Cole- 
man Co., Inc. of Wichita. “as evidenced by 

the fact that over 95% 
of all air-conditioning 
equipment being sold is 
electric, but the very 
success of the electrical 
equipment manufacturer 
is bringing electric utili- 
ties severe problems and 
presenting the gas indus- 
try with an unusual op- 
portunity.” Coleman fig- 
ured the electric indus- 
a try has these weaknesses: 

1. Its service connections are usually too 
small: wiring to the average house will carry 
about 50 amps. 

2. The big demand for power comes at 
the wrong time of year for the electric utili- 
ties: more and more electric companies now 
have as heavy loads in summer as in winter. 

3. “The electric utilities will have great 
difficulty in maintaining profit operations at 
present rates in view of the large expendi- 
tures necessary in power generating and 
transmission equipment to take care of high 
on We ce 


4. “The electric industry has no estab- 
lished economical and accepted means of 
heating the American home.” This fact no 
doubt has pushed the industry into develop- 
ment of the heat pump. supplemented by 
resistance heating, but Coleman asserted 
such a system is “inherently complicated and 
expensive as compared to our widely accepted 
gas furnaces and boilers.” 

“We have just begun to fight,” said Cole- 
man, “and the electric industry is not going 
to feel too badly if we eventually win this 
one, for even in gas air conditioning there 
are some auxiliaries that use electricity. .. . 
I sincerely believe the gas industry has a 
chance to get a substantial share of this 
market with at least a possibility of domi- 
nating the market.” 


Research projects. Coleman Co., work- 
ing with D. W. Onan & Sons, Minneapolis- 
Honeywell and the Copeland Refrigeration 
Corp., will field test a gas-powered air condi- 
tioner this summer, expects next year to mar- 
ket it on a limited basis and in 1957 to ex- 
pand production. The present test model is 
a remote unit for installation outside the 
house. Initial installed cost would probably be 
slightly higher than the cost of an electrical 
system of comparable capacity, said Cole- 
man, but when operating costs are considered 
the advantage in most areas would be ‘ 
tacular.” With natural gas at 70¢ a thousand 
cu. ft., he established the operating cost 


“spec- 
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Masonite Doriux panels with lifetime gQuarantee 





now featured in Ro-Way garage doors! 


Chalk up another advantage for Ro-Way Overhead 
Type Doors! 
It’s Masonite Dorlux—the garage door panel with 
a written guarantee not to split, splinter or crack. 
But that’s not the whole story. This dense, grain- 
less panel material maintains its dimensional stability 
under all weather conditions. Effectively resists knocks, 












Lifetime Guarantee 


The panels of this door are a product of Masonite Corporation The 
door manufacturer selected them to give you the best in quality, beauty 
ond service. These panels are guaranteed not to split, splinter, delami- 
nate, or creck due to any natural conditions of weathering or exposure. 
If any Dorlux panels fail in this way, notify Mesonite Corporation giving 
conditions of failure and name of door manufacturer. After verification 
of failure Masonite Corporation will furnish a new door section or the 
entire door at its exvense 











bumps and other hazards. Its smooth, flat surface takes 
and holds paint beautifully, stays new looking longer. 
Good reason then, for Rowe and other manufac- 
turers to build garage doors with strong, durable 
Masonite Dorlux. Make sure your next garage doors 
are made with these lifetime panels. Masonite® Cor- 
poration, Dept. HH-7, Box 777, Chicago 90, Ill. 


Look for This Man—He Makes The Difference 


MASONITE CORPORATION 


MANUFACTURER OF PRESDWOOD® PANEL PRODUCTS 
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would be only half that of a typical electric 
system, 

Coleman may become the second gas 
Servel has the only residen- 
tial gas air-conditioner on the market today, 
but it has not exploited the sales potential 
very hard. 


conditioner, 


Shortage or glut? Room conditioner manu- 
facturers had unloaded at least half of last 
year’s leftover inventory (between 600,000 and 
700,000 units) by early spring, but scaled- 
down production was still not expected to 
bring this year’s total to more than 700,000. 
The loudest protest that such low output would 
mean a shortage of room conditioners came 
from E. A. Tracey, general sales manager of 
Mitchell Mfg. Co. in Chicago. Tracey, after 
a three-months tour during which he talked 
to 3,000 dealers, predicted that sales of room 
conditioners this year would reach 1.3 million. 
“What the industry failed to take into con- 
sideration [at the beginning of the year| was 
the number of new customers created by the 
‘bargain-basement’ prices at which the year- 
old, 1954 units would be sold,” said Tracey. 
He figured possible sales at 1.6 million. 


MBA chief urges US 
to require half-acre lots 


FHA and VA should stop backing loans on 
homes in new subdivisions that have lots 
smaller than half an acre. 

President Wallace Moir of the Mortgage 
Bankers’ Assn. broached that suggestion last 
inonth in the association’s house organ, The 
Wortgage Banker. 

Today's tight-packed subdivisions, “where 
you can hear your neighbor's plumbing,” are 
potential slums of tomorrow, Moir warned. 
Highpoints of his argument: 

“We have one thing in quantity as well as 
quality in this country, and that is land. Yet 
many 40-acre tracts on the outskirts of cities, 
with orchards or groves or farm land or desert 
surrounding them, will be packed with houses, 
four or five to the acre. The closer the pack, 
the more certain the slum. Such packing is 
said to be necessary because of the high price 
of land or because ‘we are running out of 
land. Both fallacious. The 
amount of financing available determines the 
price of land. 


reasons are 


A few subdivisions will have 
two homes to the acre. This spacious develop- 
ment makes a community that will never be- 
come a slum, 

“Why not require that there be not more 
than two home sites per acre? Who could ae- 
complish this? Not the mortgage banker. He 
will and should make and service any loan in- 
sured by the government which an investor 
will buy. Not the investor. He will and should 
purchase any needed investment which the gov- 
ernment will guarantee, a correspondent will 
service and priced to show a reasonable yield. 
Not the builder. He will build any house he 
can finance 100% and on which he can make 
a profit. Not the local zoning commission. It 
will not put its community in a less favorable 
position than another city. 

“The only facility that could give the vet- 
eran a real break and the community a real 
lift is the government, through FHA and VA, 
by requiring that no subdivision shall have 
more than two home sites per acre” to get 


FHA or VA backing. 
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SIDELIGHTS 


MPR changes coming 


FHA was readying some 15 changes in its 
minimum property requirements last month. 
Thermal insulation requirements will be in- 
creased, if the agency accepts the advice 
of its seven-man architectural advisory com- 
mittee, as expected. But most of the other 
changes will be relaxations of the rules. 

Neil A. Connor, chief of FHA’s archi- 
tectural standards division, predicted the 
changes would be announced about July 15 
after they have been coordinated with the 
VA. Relaxations would go into effect at once. 
FHA’s 75 field offices have some 60 to 90 
days after they receive instructions to impose 
stiffer requirements. 

Other MPR were expected to 
cover: sills and plates, sill and plate anchor- 
ing. gutters and downspouts, concrete com- 
position, corner bracing, set‘ing nails in ex- 
terior wood trim, acceptable thickness of 
plaster, carpeting as finished floor, bitumi- 
nous fiber for cement-asbestos sewer pipes. 
guarantee for hot-water heaters, and weight 
and thickness of coating on heating and air- 


revisions 


conditioning ducts. 

In time, the committee hopes to rewrite 
FHA’s multitudinous sets of MPRs into a 
single document. There were once more than 
50 different books of MPRs. Consolidations 
will soon trim this to about 30. says Connor. 
To speed up the rest of the job, the commit- 
tee is pondering whether to urge FHA to 
farm it out to private experts. 


Market memos 


Prices of home heating equipment are 
going up, say manufacturers. How much 
depends principally on how much steel 
prices rise after wage negotiations now 
getting started. VA asked its field 
offices for a new survey of overbuilding by 
the end of June. Some congressmen are 
upset over the move, wonder if it indicates 
administration pressure on VA... . The 
US Chamber of Commerce is readying a 
national campaign to encourage owners to 
spend more on fixup. Mid-January is being 
considered as a kickoff date, because win- 
ter is a slack building time. . . . FHA’s 
Dallas office has lifted its March 1 order 
suspending firm commitments to builders. 
Director Ellis Charles said: “There is no 
apparent evidence of an oversupply of 
housing.” 


Education for home building 


Increasing recognition of home building as 
a business is coming from the nation’s col- 
leges and universities. The University of 
California at Los Angeles last month an- 
nounced creation of a two-year curriculum 
in construction management. The junior-and- 
senior-year course leads to a B.S. in business 
administration. It was developed with aid of 
the NAHB.-affiliated Building Contractors 
Assn. of California. Subjects will include 
finance. real estate. law. accounting, estimat- 
ing. surveying. basic structural engineering. 
design, management and selling. The Uni- 
versity of Denver recently announced a four- 
year course in home building. 


Rents level off—officially 


BLS’ rent index eased off 0.1% from March 
to April—the first drop in the nation’s rent 
level since 1942. It was the first uncontrolled 
rent decline since 1938. The reason? “‘‘it’s 
just that we have a better housing supply ”’ 
said Acting BLS Chief Mrs. Aryness Joy 
Smaller cities lead the way, but 
cities with notable housing booms, like Hous- 
ton, Los Angeles, Washington, also show 
declines. Federal statisticians see the change 


Wickens. 


as contiruing the leveling-off begun last 
year. They expect rents to stabilize, not fall 


more, 


Land for Negro housing 


Can the redevelopment power to condemn 
land help get some for Negro housing? 

Some of the government's minority housing 
experts think it can. So far, the idea is just 
being kicked around inside the housing agen- 
cies. If it becomes official policy, it could 
pack a lot of punch against the No. 1 stum- 
bling block to homes for 
minorities, 

Under redevelopment and urban renewal, 
cities can get federal help to buy, clear and 
re-sell vacant land if the aim is predominantly 
residential development. With “predominantly 
open land”—the typical dead subdivision—a 
city can get a capital grant for two-thirds of 
the land write-down the same as for a regular 
slum area. For open land projects, only 
HHFA loans are available. In both cases, the 
resulting houses would have to produce, di- 
rectly or indirectly, housing for displacees. 

There are questions of state constitutional- 
ity which impede such projects in some states. 
But some officials think the idea is far more 
workable than FHA Sec. 221. 


providing new 


BRAB research for FHA 


FHA has signed a second research contract 
with Building Research Advisory Board. 
BRAB just finished a year-long inquiry into 
concrete slabs (the big question is whether 
bank-run gravel fill will work with asphalt 
sandwich paper under it), and the results 
should be out next month. The new, $64,800 
inquiry will take until next May 30. FHA 
expects to use the results to update its 
MPRs. BRAB will look into: 

1. Protection against decay and termites in 
wood frame homes. 

2. Data to establish performance standards for 
domestic hot-water heating equipment. 

3. Anchoring of exterior walls to various types 
of foundations (the question is do you need it 
at all?) 

1. What effect do automatic sequence wash- 
ing machines have on individual sewage disposal 
systems? (It is obvious bigger septic tanks are 
needed but one question is how much bigger.) 

5. Data to establish standards for installing 
wood block finish flooring. 

6. Criteria to develop test procedures so vapor 
barrier materials may be used under slabs and as 
ground cover in crawl spaces. 

7. How widespread is spalling of face brick? 
BRAB will try to develop data to establish 
standards for its manufacture and _ installation. 
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Robert A. Little, Cleveland, Ohio. 
Harvard graduate, lecturer, award- 
winner. Mr. Little designed the Bet- 
ter Homes & Gardens’ “Home for all 
America’, and McVey House, Chagrin 
Falls, Ohio, winner of Progressive 
Architecture award. 
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Harwell Hamilton Harris, director, 
School of Architecture, the University 
of Texas. Designed Pace Setter House 
for Texas State Fair. Is best known for 
residential designs of outstanding homes 
in many sections of the country. 





Firm of A. Quincy Jones— Frederick E. 
Emmons. Jones, from Washington U., 
and Emmons from Cornell, are a team 
of Los Angeles architects whose 18 
awards since 1950 attest to their skill 
in designing everything from 500-home 
projects to churches, plus popularizing 
the new “California style’’ home. 
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Here are the 


first architects 


Frigidaire has chosen 


to launch its new 


‘‘Kitchen Plan’”’ program 


The architects pictured here are all outstand- 
ing in the field of residential design and devel- 
opment. They are the first in a group of archi- 
tects Frigidaire is commissioning to contribute 
unusual yet practical ideas for kitchen designs. 
This is a program aimed at fulfilling a long- 
felt need of project and merchant builders for 
new ideas in kitchen design. 

Frigidaire is making these and other archi- 
tects’ plans available to you for use in whole 
or in part in your own home building plans— 
to help you sell the room that sells the house. 
These plans are the result of much study and 
design analysis and are available to individual 
builders as well as the home building industry 
generally at nominal cost. 

Each architect has been carefully selected 
from widely separated sections of the country 
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Carl Koch, Cambridge, Mass., archi- 
tect. Harvard graduate, winner of 
Bacon Traveling Fellowship. Assistant 
professor of architecture, M. I. T., his 
work has won many awards. 





Rufus Nims, Miami, Fla. U. of North 
Carolina graduate, architect for a na- 
tionally famous restaurant chain, and 
for the ‘“‘Retirement Village’’ develop- 
ment at Jupiter, Florida. Nims has 
long fought for regional architecture 





with inherent livability. 


in order to have designs unrelated in concept, 
yet universal in consumer appeal. Designs in- 
clude kitchen ideas for homes in popular price 
classes to meet a variety of tastes. Ease and 
economy of construction have been emphasized 
and standard parts, components and materials 
have been specified throughout. In every plan, 
Frigidaire’s latest, most modern household 
products are made an integral part of the 
architect’s over-all design. 

Send now for the initial design in Frigidaire’s 
“Kitchen Plan” program, by architect Robert 
A. Little, which appeared in last month’s 
House & Home. Look for the next in the 
series, in full color, in next month’s issue. 


Frigidaire Division, General Motors Corp 

Dept. 1000, Dayton 1, Ohio 

Gentlemen: I am enclosing $1.00. Please send me 
Frigidaire Kitchen Plan BSD-101, which includes 
floor plans, detailed drawings of the kitchen and 
related areas, elevations, specifications of materials, 


equipment and colors. 
Name 
Address 


City Zone State 
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Rise in incomes, now and in future, assures 
continued housing boom, economist predicts 


The nation’s brick makers have decided to 
bet.“expansion money on an ever normal 
housing boom. 

The Structural Clay Products Institute. 
representing 258 of the country’s 500 brick 
and tile manufacturers, hired Economist 


Robinson Newcomb to forecast how many 
new houses the US will absorb in the next 
decade. They wanted to know how much to 
step up production. 

Newcomb and Douglas Whitlock, SCPI 


chairman, revealed the results a few weeks 
Walter Bennett 


ago in New York. They 
add up to a sweeping 
endorsement of the be- 
lief that the market for 
low-priced homes is get- 
ting smaller while the 
market for new quality 
homes is getting bigger 
(Nov. °54 issue, p. 106). 

Newcomb, a_ former 
staffer of the White 
House Council of Eco- ‘ 
nomic Advisers, believes  NEWCOMB 
the 1.3 million-a-year new house market “is 
here to stay.” SCPL does not go quite that 
far, but Whitlock announced: “The future 
expansion and planning of the industry is 
heing geared to sell and service a residential 
market of over a million new homes annual- 
ly for at least the next five years.” 


How many how rich? Here is New- 
comb’s reasoning behind the decision: 

> To the conventional sources of housing de- 
mand like household formations.* migration 
and demolitions must be added how mucia 
money families have to spend. 

> Government figures show a significant drop 
in the number of families with incomes of 
$2,000 a year or less (see chart). They show 
a big jump in the number of families witi 
more than $4,000 a year. (Only families with 
$4,000 a year or more are generally con- 
sidered likely to be able to afford a new 
house.) Between 1951 and 1953, for instance, 
the average increase in new families was 
only 500,000 a year. But there was an aver- 
age of 1.6 million families a year with in- 
comes above $4,000—a ratio of three to one, 
>“From now on, there will be two new 
families with incomes over $4,000 for every 
one family formed,” Newcomb predicts. 
Looking ahead, he advises: “Don’t talk about 
an increase of 620,000 a year in household 
formation. Talk about the increase in house- 
holds with moderate incomes.” 

> Today, there are some 31.9 million US 
households with incomes of $4.000 or more, 
after taxes. This is 67% of the nation’s total. 
By 1960, Newcomb foresees their ranks grow- 
ing to 38.7 million, or 76% of US house- 
holds. By 1965 the $4,000-a-year-and-up 
group will reach 46 million, or 85% of the 
national total. The forecast is based on a 


* Newcomb says household formation is a better 
index of demand than family formation. During 
the last five years there have been some 700.000 
The dif- 


bachelors, 





more households formed than families, 
ference is largely attributable to 
widows retaining separate quarters, and divorces, 
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conservative assumption of 2% a year in- 
crease in productivity, with about 3 million 
in the armed forces. It means more and more 
customers for middle-priced and expensive 
houses, 


Outspoken ex-bureaucrat. Newcomb 
thinks his projection of the future housing 
market is, if anything, cautious. “It’s their 
money they will be spending for plant ex- 
pansion,” he observed, “and I don’t want to 
lose my job so we gave them the most con- 
servative figures we could.” 

Actually, losing his job—or quitting it for 
good reason—has never been a worry to 
Robbie Newcomb. He is generally regarded 
as both independent in his thinking and, 
especially for a longtime government career- 
ist. uncommonly outspoken. Ohio-born New- 
comb, now 53, won his BA and MA at the 
same time from Oberlin College, added a 
Ph.D. at Brookings and Washington Uni- 
versity in St. Louis, then became a civil 
servant. During World War II, he directed 
construction research for the War Production 
Board. One of his jobs was advising how 
much critical material building should get, 
claimant by claimant. 

From 1947 to 1951. he was 
economist for the President’s Council of 
Advisers. He found himself dis- 
agreeing more and more with the theories of 
Leon Keyserling, then vice chairman. Keyser- 
ling is noted as an advocate of government 
intervention in the economy. Newcomb be- 
lieves government should get what it wants 
through incentives, rather than direct action. 
When Keyserling persuaded the council to 
advocate government construction of steel 
plants and other basic production facilities 
for the expanding US economy, Newcomb 
quit. 

After a stint in the office of undersecretary 
of commerce for transportation, he went to 
the Office of Defense Mobilization as the 
Korean war began. Here he probably did the 
building industry a major good turn. Some 
WPB officials wanted to clamp down on use 
of scarce materials by rationing home build- 
ing to 600,000 starts a year. Newcomb cam- 
paigned for nothing more than materials’ 
rationing, contending that if builders could 
use ingenuity to put up more homes than 
WPB thought they should, they should have 
the chance. Luckily for the housing industry, 
Newcomb won his point. 

In 1953, he left the government to become 
a private consultant in Washington. 


senior staff 


Economic 


Building trades winning 
pay hikes near 9¢ an hour 


With negotiations still under way in many 
cities, successful requests for wage hikes by 
the building trades were nearly as high as 
the average 9¢ over-all rise reported during 
last year’s bargaining season by House & 
Home. 

New contracts on the East Coast called for 
an average 714¢ rise; on the West Coast the 
average was 10¢. Most contracts contained 
fringe benefits and most were for one-year 
terms. There were few escalator clauses, 





ANNUAL RATE OF CHANGE IN NUMBER IN HOUSEHOLDS BY SIZE INCOME 
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. Source: Newcomb Associates 
OVER TWICE AS MANY new households per year 
moved into the $4,000-and-up income bracket as 
the net total of new households during the last 
five years, The same trend will continue for 
another decade. This group buys most of the 


new homes. 








A POSSIBLE PROJECTION OF NUMBER OF HOUSEHOLDS BY SIZE 
AFTER TAX INCOME 1950-1965 
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Source: Newcomb Associates 
INCOME DISTRIBUTION after taxes for total US 
households shows only 24% will net less than 


$4,000 a year by 1960, only 15% by 1965. 


West Coast builders were wrestling with de- 
mands for a 35-hour week: and carpenters 
in Rochester, N.Y. had put in for a shorter- 
week-same-money agreement or 25¢ an hour 
more. Some developments to date by trade: 

Carpenters: Wages were up from 5¢ to 
2214¢—the latter effective in Washington. 
D. C. under a double-jump contract with the 
second rise due May 1, 1956. Builders in 42 
northern California counties had also signed 
for 1214¢ and 10¢ rises. Eleven counties in 
southern California had a two-year contract 
with boosts of 8¢, 4¢ and 10¢ effective through 
next May. 

Painters: A two-year contract had been 
signed in Kansas City for a 14¢ rise this 


year (to $280) and 10¢ additional next 
April. Los Angeles was even higher- -17¢ 


* this year and 11¢ next. Chicago painters in 


three counties won a 5¢ increase; Cleveland 
painters, 124%4¢. In Washington, painters had 
struck for: progressive 15¢ and 10¢ increases; 
contractors were offering an even 10¢, nothing 
next year. 

Bricklayers: The industry held the line in 
Elgin County, outside Chicago, at $3.40 and 
in Fargo, N.D. at $3.15. A one-year contract 
in Pueblo, Colo. contained an increase of 
12.5¢. Detroit was up 13¢. 

Plumbers: Increases in Rochester, N.Y. of 
10¢ and in four Chicago counties of 20¢ to 
a wage in the latter area of $3.45. 

Laborers: Wages were up in Detroit by 5¢ 
plus 5¢ for vacations, up in San Francisco 
by 10¢ plus fringe benefits and in St. Louis 
by 10¢ immediately and 10¢ Jan. 1, 1956. 
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Frame is fastened directly to studs 
with lag screws. 











Hearth and firebox are formed of 
interlocking ceramic sections. 








in your homes. Mail coupon below for full-color brochure. 


Never before has it been possible to install a real fireplace and chimney 


so easily and economically. The Uni-bilt Fireplace provides a low cost, 


high prestige feature that increases the salability of every home you 
build. It is adaptable to any style of architecture and can be painted to 
harmonize with any room decoration. Approved by Underwriters’ Labora- 
tories for installation directly against any wall, floor, ceiling, or roof 
material with complete safety. Be the first to offer the Uni-bilt Fireplace 

















Stainless steel trim and built-in flexi- 
ble screen are easily installed. 








Uni-bilt 


FIREPLACE 





Fireplace hood sets on hood support 
channel — fits tight to wall. 














Interior chimney sections are ex- 
tended through ceiling and roof. 


Vega Industries Inc. 
Uni-bilt Division 
427 Glen Ave., Syracuse 5, N. Y. 
Send complete descriptive information on the Uni-bilt Fireplace. 
DEM. . Sh. SESS. SLRS IE 5180 AIS, oo. Mead 


Company .. 
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Attractive exterior chimney housing 
completes the installation. 
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Realtors pick Eugene Conser, a lobbyist 
legislators admire, as new staff chief 


A 5l-year-old Californian admired by associates 
for his “quiet manner of digging up facts and 
figures that legislators seem to like” was named 
executive vice president of the National Assn. 
of Real Estate Boards. Eugene P. Conser, secre- 
tary of the California Real Estate Assn. was 
Keeley Studiv 


5 


chosen from a field of at 





least half a dozen promi- 
nent figures to take over 
the top staff job. 

Five former presidents 
of the building industry’s 
biggest trade organization 
(including Conser’s old 
friend, Charles B. Shattuck 
of Los Angeles, who was 
chairman of the commit- 
tee) picked the Minneapo- 


CONSER 

to formulate and expedite NAREB policy. The 
other four were John Galbreath of Columbus, 
Ohio, Walter Rose of Orlando, Fla., Alexander 
Summer of Newark and Ronald Chinnock of 
Chicago. Conser replaces the 68-year-old Herbert 
Undeen Nelson, wh will retire Sept. 1 after 33 


lis-born real estate expert 


years in office.* 


Success in 1932. “Ile is a quiet, unassuming man 
who is always serious.” said one of Conser’s 


friends recently. “He speaks in a low voice, never 


shouts, never pounds the table, but gets things 
H&H staf 


done.” Conser has done a 
good bit since he switched 
from a prelegal course at 
the University of Minne- 
sota (he came from a 
family of lawyers) to polit- 
ical science and economics 
at the University of Cali- 
fornia at Los Angeles. 
After getting his degree, 


he worked as a financial 





reporter for the Los 
NELSON Angeles Evening Express, 
then for a partnership analyzing and reporting 
news of West Coast corporations. It was not until 
1932 that he got into realty work. 

Real estate values were deteriorating fast in 
Los Angeles at the time and the Apartment Assn. 
wanted Conser to find a way to reverse the trend. 
Conser made a survey, and a report. A big meet- 
ing was held. He told the owners that they had to 
stop cutthroat competition to survive. They must 
expect high vacancies—inevitable under present 
economic conditions. And stop fighting. It was 
from this report that the city’s Residential Re- 
search Committee, still in existence, was formed. 
Conser became secretary-manager of the Apart- 
ment Assn. in 1934, stayed with it until 1947 
when he became secretary of the staff Real Estate 
Assn. It now has 10,965 members, more than a 
fifth of its 54,000 total, says NARER. 
building membership, Conser pioneered in realty 
Now. the 
spends $100,000 a year on graduate and under- 


Besides 


education. University of California 
graduate courses. CREA sponsors annual educa- 
tional and sales conferences. 


*Nelson will retire on his full pay of $25,000 for one 
year, half pay for the next ten years and quarter pay 


thereafter. He remains as a consultant to NAREB, 
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Sound lobbyist. Conser began his work with the 
state legislature in 1937 and has attended every 
session since. “He’s tops,” commented Assembly- 
man Earl Stanley, chairman of the municipal and 
county government committee. “Gene is highly 
respected by all members of the legislature. He’s 
fair with everyone .... | regret his leaving, but 
hell do a good job for the national association, 
something which I think is 

Gushed Sen. Arthur Breed: “. . . 


ing character, Thoroughly reliable 


badly needed.” 
a man of sterl- 
a very 
careful and efficient workman.” 

Conser’s most recent success with the legislators 
was in persuading the Senate to vote unanimously 
more-than- 
100.000 real estate brokers and salesmen for 


in favor of licensing California’s 
four-year periods instead of one. He has helped 
in the past to defeat a mass of “serewy bills on 
taxation,” according to Maurice G. Read of 
Mason McDuffie Co. in Berkeley, who describes 
him as “quite different from a good many lobby- 
ists.” Conser credits the Home Builders Council 
of Northern California with 
successful 1950 efforts to 


originating the 
amend the state’s 
constitution to require future public housing be 
approved in advance by popular vote. But Conser 
became a leading worker for the amendment 
until it was passed. 


How does he stand? Some of Conser’s views on 
contemporary housing issues: 


> Overbuilding: “Pm sure that there is a very 
extensive market that hasn’t been satisfied yet. 
Builders will move constantly into lower income 
groups for whom they can build.” 

> Urban renewal: “It will be the most important 
phase of our real estate work within the next 
several years, We have to iron out this problem 
of rebuilding the hearts of our cities. . . . | 


am convinced we will find the answer.” 


>» Public housing: is fundamentally wrong. No 
government can be landlord to any segment of 
its people without getting seriously implicated 


in ward-type polities... .” 


In his new job Conser hopes to expand 
NAREB's educational program and keep the 
industry's ethical standards high. He will live 
in Chicago with his attractive wife (the Consers 
have a son, 19, and daughter. 14) because he 
feels that “a trade association should be operated 
from other than the capital city.” He will spend 
some time in Washington, but wants the present 
office there to serve only a legislative purpose. 
His view: “A trade association’s primary objec- 
tive should be the education and improvement in 
business ethics of its members. When an organi- 
zation has its headquarters in Washington, it 
tends to become highly political in nature and 
becomes involved in matters that can be avoided 
elsewhere.” 

Conser has only two minor problems attached to 
leaving California: 1) he had just gotten around 
to renewing his membership at a country club, 
on the chance he mfght have some time to play 
golf this year and, 2) he has been besieged by 
real estate friends in San Marino who want to 
sell his house for him, has no idea how he can 
decide which should have the listing. 








NEwsS 


Frank F. Elliott, 62, senior vice president of sales 
for Crane Co. in Chicago since 1952, last month 
became president of the big firm. He succeeds 
John Lb. Holloway, 47, who resigned because of 
ill health. Elliott, who started with Crane in 
Los Angeles 33 years ago, is an affable, gregari- 
ous man in demand as a 
banquet speaker or master 
of ceremonies. 

His job will be to stem 
a two-year decline in sales 
and earnings at Crane. 
Elliott hopes to do this by 
cutting production costs 
and “developing a more in- 
tensive sales coverage” for 
sanitary ware, valves and 
fittings. 


Crane and 


ELLIOTT 


American 
Radiator & Standard Sanitary Corp. jostle around 
at the top of the field: last year Crane’s net 
sales were $299.8 million, American Standard’s 
$303.4 million; the year before they were $315.7 
million and $298.2 million, respectively. Now 
Crane has opened a $25 million titanium sponge 
plant in Chattanooga from which it expects an- 
other $90 million in annual sales. This is part 
of a diversification program aimed at leveling the 
radical curves characteristic of building material 
supplies. 

Elliott’s first request of the board of directors 
was that they fill the long vacant post of chair- 
man of the board. The directors named Mark W. 
Lowell, vice president and executive trust ofhicer 
of Continental Illinois National Bank & Trust 
Co. in Chicago. 


William L. Slayton, since 1950 assistant director 
of the Natl. Assn. of Housing & Redevelopment 
Officials, quit to join big Realtors Webb & Knapp 
as redevelopment coordinator for its Southwest 
Washington project. Hugh Mields of the Mil- 
waukee Housing Authority replaced Slayton. 


Gordon Bunshaft, chief of design for Skidmore, 
Owings & Merrill in New York, was awarded the 
Arnold W. Brunner memorial prize of the Ameri- 
can Academy and National Institute of Arts and 
Letters. Detroit Architect Minoru Yamasaki re- 
ceived honorable mention, 


The Structural Clay Products Institute in Wash- 
ington established a new executive post and filled 
it with a retiring Navy man. Rear Adm. Jee W. 

Davis Studio Stryker, a veteran of 34 
years active service, was 
appointed executive direc- 
tor to coordinate the insti- 
tute’s three headquarters 
departments and the re- 
gional offices. The mason 
relations, promotion and 
engineering and _ technolo- 
gy divisions come under 
his jurisdiction, as well as 


17 regional offices and a 


STRYKER 


co-operative program with 
manufacturers. Adm. Stryker served on a battle- 
ship in the Pacific during World War II; his 
last position (until June 30) was director of the 
Defense Dept.’s office of armed forces information 
and education. 





CORPORATE CHANGES: Jesse W. Tapp, chief 
administrative officer for the Bank of America 
in southern California, named chairman of the 
board to succeed Fred A. Ferrogiaro; Roy H. 
Glover, to the chairmanship of Anaconda Copper 


continued on p. 52 
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Mining Co., succeeding Cornelius F. Kelley; 
Robert A. Muller, 28 years with Atlas Plywood 
Corp., elected president, succeeding the late 
Elmore 1. MacPhie; Frank R. Creedon, former 
director of installations for the Defense Dept., to 
an executive job in Merritt-Chapman & Scott 
Corp.’s heavy construction department. 


Changes in college faculties: Louis B. Wetmore, 
visiting professor of city and regional planning at 
Massachusetts Institute of Technology, to head the 
city planning and land:cape architecture depart- 
ment at the University of Illinois; Emil C. Fisher 


of Ohio State University, to head the department 
of architecture and allied arts at Kansas State 
University, succeeding Paul Weigel. 


Ewan Clague, hard-working chief of the Bureau 
of Labor Statistics since 1946, was finally renom- 
inated for another four-year term. Minor objec- 
tions in the Senate had kept him on the hook 
since last summer. 


DIED: Louis H. Pink, 72, longtime prominent 
partisan of slum clearance and public housing 
(his interest in slums dated from 1904 when he 


rented a tenement room in Manhattan’s East Side 
to see what conditions were). former NY state 
insurance superintendent, onetime chairman of 
the Natl. Public Housing Conference, ex-member 
of the NY state housing board and city housing 
authority, May 18 in New York; Marshall A. 
Shaffer, 55, renowned hospital architect who 
was largely responsible for establishing design and 
construction standards for the Hill-Burton hospital 
program, May 24 in Wheaton, Md.; Howard B. 
Thompson, 57, a pioneer in the air conditioning 
and refrigeration industry in Louisville, May 28 
in Louisville. 


Planners worry over vanishing countryside, urge states to act 


Exploding suburbs are gobbling up land for 
homes at such a rate that local zoning and 
subdivision controls are too weak to prevent 
destruction of the countryside. 

To preserve some greenbelt amenities amid 
the onrushing waves of urbanization, states 
should step in now to reserve big areas for 
parks and open spaces. 

Those are the opinions of C. McKim Nor- 
ton, vice president of New York’s Regional 
Plan Assn. and one of the nation’s leading ex- 
perts on metropolitan 
planning. He outlined his 
worries—and _ solutions 
—to a session of the 
American Planning & 
Civic Assn. recently in 
Washington. 

It became quickly ap- 
parent that the problem 
was uppermost in many 
a planner’s mind. And 
elsewhere across the na- , 
tion there were unmis- NORTON 
takable first signs of rising public concern 
over the planless asphalt sprawl of the post- 
war housing boom. For builders and realtors. 
that means a whole new realm of land prob- 
lems may be in the offing, to compound their 
present difficulties with schools and other 
community facilities. 





Overnight to the country? The New 
York metropolitan area is expanding so fast. 
Norton pointed out, that by 1970 “we can pre- 
dict a continuous carpet of urban develop- 
ment stretching 70 mi. east-west and 40 mi. 
north of New York’s city hall.” He forecast 
that a trip to the “countryside” will require 
“an overnight expedition.” 

One of the problems is that the auto-age na- 
tion is using more and more space to house 
its people. Norton pointed out that New 
York’s first 9 million people were housed 
in 300 vears on 420 sq. mi. of land. The 
next 6 million took 580 sq. mi. more during 
the last 30 years. At today’s rate, the next 4 
million will spread out over 600 more sq. mi. 
in only 20 years. 

This new kind of auto-age city, said Nor- 
ton, “requires a new concept of parks and 
open space reservation as bold as the original 
city park movement of 100 years ago... . 
Where we thought of city parks in hard-won 
acres, must we not aim for outer area land 
reservations in terms of square miles? Should 
we not make metropolitan plans to acquire 
many mountain areas, undeveloped water 
courses, large swamps and, where necessary, 
ribbons or squares of flat lands so as to keep 





some of the metropolitan countryside out of 
the clutches of the expanding city? 

“Our plans must be scaled to the automo- 
bile era. Fifteen minutes travel time equals 
10 mi. Within 10 mi. of everyone in our great 
cities there should be a public land reserva- 
tion large enough to let people escape from 
the automobile, the bulldozer and the no tres- 
passing sign.” 


Now or never. It is up to state govern- 
ments to get this job done, said Norton. “This 
overwhelming blanket of urbanization cannot 
be relieved by any other means known to us 
today short of public acquisition of land... . 
Zoning and subdivision control, between them. 
may slow down the rate of close develop- 
ment, and may improve the quality of develop- 
ment, but the police power is simply not a 
constitutional means of reserving large areas 
of open space for public use.” It must be 
done now. he argued, or it will be too late: 
“One can redevelop a slum, but one cannot 
recreate natural countryside once develop- 
ment has passed over i*.” 

Said Norton: “Few municipalities in metro- 
politan fringe areas have either the under- 
standing, the will or the financial ability to 
act before great opportunities are lost. . . . If 
nothing is done before the nonfarming popu- 
lation arrives, it is already too late. The 
prime mover must be the states themselves or 
park districts created by the sta‘es.” He sug- 
gested two new methods: 1) buy parks with 
combined land options and installment pav- 
ments, 2) reward low-intensity land use wit! 
lower taxes. Thus a city might take an op- 
tion on a 1.000-acre woodland spot and buy it 
a bit at a time over the vears. This might en- 
courage farmers not to sell off key frontages. 
Norton hoped. The idea of a tax differential 
to encourage low-density development has 
been broached by Paul Oppermann. San 
Francisco planning director, Norton noted. 
He calls it the “George Henry” tax—the re- 
verse of Henry George’s single tax idea——i.e. 
“if you build, you get hurt.” 


Ways and means. Elsewhere across the 
nation, evidence was piling up that thought- 
ful leaders are waking up to the need for sub- 
urban open areas. Items: 


>Two California cities have adopted ordi- 
nances which require subdividers to pay fees 
ranging from $25 to $50 per lot. The money 
goes into a municipal park-purchase fund. 


> Ledyard Blakeman, executive director of the 
Detroit Metropolitan Area Regional Planning 
Commission, suggested withholding utility 


services from suburban areas to compel pre- 
servation of open land spaces. “We see glim- 
merings of that in Detroit,” he said. 


> In the fast-growing Chicago suburb of West- 
chester (pop. 8,600), children now play base- 
ball and fly kites in vacant lots because some- 
body forgot to lay out parks. A city planning 
firm recently surveyed the town and predicted 
a 1965 population of 24,000. By then, it fig- 
ured, there will be no vacant land left in 
Westchester. Commented the Chicago Daily 
News: “From a real estate salesman’s view- 
point, this is dandy. But to the people of 
Westchester, it is something else.” 


> Staten Island has 60% of New York City’s 
remaining supply of land available for build- 
ing and now faces a housing boom because of 
a bridge projected to link the island with 
Brooklyn. It recently got a stern warning from 
Austin J. Tobin, executive director of the Port 
of New York Authority. He told the Staten 
Island chamber of commerce: “Population 
growth can bring increased congestion. It can 
also mean skyrocketing land values and un- 
bridled speculation. It can mean overbuild- 
ing. If nothing is done to guide this growth 
here, there will be no land left for parks, 
playgrounds and schools. If you get busy you 
can discourage the speculator and the cheap 
builder from cramming as many houses and 
apartments as physically possible in any given 
area and from desecrating your main traffic 
arteries with hot dog and custard stands.” 


>In California, which has 10% of the nation’s 
agriculture, concern also was being expressed 
over the speed at which subdivisions were 
swallowing the state’s most fertile farmland 

100.000 acres of it in the last decade. De- 
spite its phenomenal postwar growth, Cali- 
fornia still has plenty of open space, espe- 
cially by eastern standards. But subdividers 
seem to find the best flat farm and orchard 
land is also best for homes. Now the Cali- 
fornia Farm Bureau Federation is beginning 
to fight back with projected county ordinances 
freezing choice farm land for its present use. 


>In Orange County, where the home building 
rate is highest in southern California, a group 
of dairymen were circulating petitions to in- 
corporate some 21% sq. mi. of farms as a city 
to forestall encroachment by housing. Their 
problem: as subdivisions creep into dairy 
country, incoming new residents begin filing 
complaints because dairies smell like dairies 
and soon dairymen have to contend with 
abatement proceedings, annexations and ris- 
ing tax rates. 
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LESSON IN LAND PLANNING 





Air Force planners hope 
to balk ‘suburban sprawl’ 


Housing for Air Academy is laid out in squares 
of 200 homes, with no through streets 


OFFICERS OFFICERS 


Designers of the new Air Force Academy 
have adopted an intriguing combination of 
old and new ideas to prevent suburban 
sprawl in its residential neighborhoods. 

The scheme developed by Architects Skid- 
more. Owings & Merrill calls for six square 
communities averaging 200 houses each. They 
will lie in two valleys separated by a mesa, on 
which will go a shopping center, chapel, 
library, high school and theater. 

The big surprise is the gridlike road pat- 
tern, a radical departure from the winding, 
free-form design that marked SOM’s plans 
for Oak Ridge, Tenn. The seeming rigidity 
of the road pattern probably will be tem- 
pered by hilly contours of the pine-covered 
Colorado Springs site. No through streets 
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NONCOMS 


cross the individual neighborhoods. Addi- 
tions to the neighborhoods will be limited 
to one more strip of homes around the outer 
streets. “We didn’t want suburban sprawl,” 
says Walter A. Netsch Jr., chief SOM de- 
signer (under Design Partner Gordon 
Bunshaft) for the project. Because the 
neighborhoods are square, such creeping ex- 
pansion should intrude only slightly on the 
greenbelt buffers. Each house will be within 
3 min. walk of one of these natural parks. 
Another item which should help retain 
some of the rural charm of the 17,500 acre 
academy site: only one garage is planned for 
each three houses. which makes for a 
minimum of asphalt. (This idea was outlined 
by SOM Partner Nat Owings in a talk to 
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NAHB’s 1953 convention; he suggested 
group location of houses in small neighbor 
hoods where the “old fashioned concept of 
a lot” can be abandoned—including one 
garage per four homes. small private yards 
and play areas for each house with the 
greater part of the land area pooled as a 
park where grass, trees. and shrubs are 
jointly maintained.) At Colorado Springs, 
this will work out so that the houses will 
cluster around garages and service facilities, 
with open living space flowing from one 
cluster to another. The idea, says Netsch. 
was to create the feeling you get from a 
small New England town. clustered around 
its church. Only at Colorado Springs, each 
neighborhood will encircle a nursery school. 
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HOUSING STATISTICS: 


Market researchers seek 
big study in Philadelphia 


Experts at the University of Pennsylvania have figured out how to 
make what they say will be the most accurate study of housing 
market potential yet devised. It cost $10,000 just to plan it. It will 
cost about $185,000 to make it in Philadelphia. 

The survey is needed there for the $100 million Eastwick redevel- 
opment project, largest in the US. Eastwick plans call for 12.500 
housing units, most of them privately built and sold. That is equal 
to Philadelphia’s three-year housing output. Without convincing 
figures to show the houses will sell, the redevelopment people would 
lace a rough time finding any mortgage money, or builders. 

Prof. William L. C. Wheaton, who directed the team that planned 
the big inquiry, says it “will tell with reasonable certitude how many 
houses could be sold in Eastwick a year ahead, to whom and at what 
price.” The method is involved. After pulling together the readily 
available data on population, incomes, etc., the researchers would 
make a sample survey to show incomes, family size, age and occupa- 
tion of recent home purchasers, then a second survey to get a fresh 
fix on the current characteristics of the whole Philadelphia area 
population. The second study also will inquire into intentions and 
ability to buy. A third study will go into the question of how far 
people will travel to work. A fourth will delve into how much open 
occupancy will inhibit white buyers. 

The big reason it gets so expensive, says Wheaton, is that to be 
accurate the samples must be big enough to let each characteristic 
be set up separately on analysts’ graphs. He adds: “The study is 
terrifically important to Eastwick, but it’s also an opportunity to 
gain some real insight into housing markets that would be useful in 
national policy.” Eastwick planners have asked HHFA to foot 
$125,000 of the research bill. 

If the study indicates private housing will not sell in Eastwick. 
says Wheaton, the city can juggle plans so as to rebuild one neigh- 
borhood as housing and the rest as industry. But Eastwick’s 3,000 
acres are wonderfully close-in (20 min. from city hall). The trouble 
is that much of Eastwick is below sea level, protected by dikes but 


swampy and covered with jerry-built shacks. 


MORTGAGE MARKET QUOTATIONS 


(Originations quoted at net cost, secondary market sales quoted with servicing by seller) 
As reported two House & Home the week ending June 10th 


5% equity or more No down payment 





FHA 4/'s VA 4/’s VA 4's 
Origi- Second- Origi- Second- Origi- Second- 
City nations ary nations ary nations ary 
Boston local par-101 a par-101 a par-101 a 
Out-of-state a 98-99 a 98 a 95-97! 
Chicago 97-99 98-par** 96-99 98.991, a a 
Denver 98-par 98-par 98-par 98-par 96.97 96.97 
Detroit 97'/o-99 98-99 96-98 97-98 b b 
Houston 99-par 99-par 99-par 99-par 97-98 97.98 
Jacksonvillet 98-par 98-par 96-par 96-98 96-97t++ 96-97TT 
New York 99.9917, 99-99! 99-99! 99-99!% 99-par 99 
Philadelphia par par 99-par 99-par 98-99 98-99 
Portland, Ore. 99-par 99-par 98-99 98-99 96-98 96-98 
San Francisco 99-par 99-par 97-99 97.99 95-96 95.96 
Washington D.C. par 99-par 99-par 98-par 98-98//o 97-98!/>* 


t Probable prices throughout Florida. 
tt Without closing costs in cash. 
** Par transactions for immediate delivery, 


‘No market, 
© Extremely limited volume 
* Typical range: bottom prices slightly lower. 


SOURCES: Boston, Robert M. Morgan, vice Whatley. pres., Stockton, Whatley, Davin 
& Co.; New York, John Halperin, pres., 
J. Halperin & Co.; Philadelphia, W. A 
Clarke, pres., W. A. Clarke Mortgage Co.; 


Draper & Kramer Inc.; Denver, C. A. Bacon, ; 5 : 
peetk San Francisco, Raymond. H 


pres. Boston Five Cents Savings Bank; Chi- 
cago, Maurice A. Pollak, vice pres. & secy., 
. Lapin, vice 
vice pres., Mortgage Investments Co.; Detroit, preaident. Bankers Mortgage Co.i Washington, 
Robert H. Pease, pres., Detroit Mortgage & George W. De Franceaux, pres., Frederick 
Realty Co.; Houston, John F. Austin Jr., W. Berens, Inc.; Portland, Ore., Franklin 
pres., T. J. Bettes Co.; Jacksonville, Brown W. White, pres., Securities, Inc. 





NONFARM HOUSING STARTS 





The breakneck pace of the housing boom continued to taper off in 
May. Starts totaled 132,000 (129,500 private, 2,500 public). This 
adjusts to an annual output of 1,306,000, down a shade from 
April’s seasonally adjusted rate of 1,309,000. For five months of 
the year, housing was at near-record 1,362,000-a-year clip. 


BUILDING MATERIALS PRICES 


Index + 1947 - 1949 = 100 Source * BLS 
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Building materials prices, up 3% during the last year, climbed 
still more in May. BLS’ index went up 0.6 point to 124 (1947-49 is 
100). Heating equipment and concrete fell fractionally in May, 
but lumber was up a full point, plywood half a point. All the evi- 
dence points to a continued upward trend for materials. More- 
over, both building wages and land prices are on the rise. NAHB 
estimated land costs have zoomed 20% in the last year. 
























































FHA AND VA APPLICATIONS 


Dwelling Units 
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FHA applications dipped to 31,208 new dwelling units in May, a 
decline of 2,418 from April and a drop of 5,414 from March. VA 
appraisal requests for proposed homes rose to 71,467 in May, third 
highest month on record. The April level was 65,856. 
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Here’s that 


extra space 
home buyers are demanding... 


---at garage construction cost 


























made possible by the weathertight construction 
and easy operation of 





RESIDENTIAL * COMMERCIAL « INDUSTRIAL 





Workshop, playroom, laundry space, storage area—plus complete car 
protection—at half the cost of a family room in the home! With The 
*“OVERHEAD Door,”’ you can give buyers more for the money, keep 


‘ 


homes priced for the market. This “extra room” will be only as 
weathertight as the garage door you choose, only as convenient as 
the garage door is to open and close. So buy the best door, famous 
for 34 years! Expertly installed, promptly serviced, relieving the 


builder of all responsibility! 


For Utmost Convenience—the ULTRONIC Door Opener! 
A button on the car dash unlocks and opens door, turns on lights, 
closes—or stops—the door, turns off lights. Priced less than many 


other household appliances. A terrific selling feature! 


OVERHEAD DOOR CORPORATION, Hartford City, Ind. 
Manufacturing Divisions: 
HILLSIDE, N. J. * NASHUA, N.H. «© CORTLAND, N. Y. 
LEWISTOWN, PA. © OKLAHOMA CITY « DALLAS, TEX. *« PORTLAND, ORE. 





A COMPLETE LINE OF DOORS=—A COMPLETE PRICE RANGE! 
Distributors in All Principal Cities—See Your Classified Directory 





Special trim for standard doors gives a deluxe look at small extra cost! Easy 


3 to paint before applying! 


© 0.0.c.1955 
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AIR CONDITIONED 
OPEN HOUSE 





Bring “hot” prospects in off the street 
wih Senrwell All-Year’ air conditioning 


On summer dog days . . . no house sells like a Servel 
air-conditioned house. Cool, cool comfort helps put 
customers in a mind to buy. 


And when they discover that this unit heats, too, 
you'll find it a real sales plus. Investigation will prove 
the Servel heating system to be the ultimate in 
controlled comfort. A single unit cools or heats... 
dehumidifies or adds moisture . . . cleans the air 
... ventilates and circulates. 

What’s more, Servel’s exclusive absorption principle 
operates with no moving parts. That means year- 
around cooling and heating with low, low upkeep. 





Perfect for medium-size homes. 
Compact 2-ton model occupies 
only 214’ x 4’ of floor space. 
72,000 Btu/hr. heating capacity. 














And the Servel refrigeration unit is backed by a full 
five-year warranty. 


Put this proven salesmaker to work in your model 
homes. Servel air conditioning is available in 2-, 3-, 
and 5-ton capacities. Send today for details. 


~ the name to watch 
for great advances in 
AIR CONDITIONING 
REFRIGERATION 


Send the coupon or see your Servel distributor for facts. 


SERVEL, INC., Dept. HH-75, Evansville 20, Indiana 
Please send me complete information on Servel All-Year Air 
Conditioning. 


Name 





Address 
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Ory natural cork could leok so luxurious... 
only asphalt tile could cost so little 





MATICO’s newest floormg achievement 


MATICORK asphalt tile flooring captures MA d | Cc oO R K 


TRADEMARK 


all the rich handsomeness of true cork A ~ P H A 3 T He I a. EK F L O O R I N G 


flooring, yet is priced the same as 
asphalt tile. And durable, easy-to- MASTIC TILE CORPORATION OF AMERICA 
maintain MATICORK can be used HOUSTON, TEX. * JOLIET, ILL. * LONG BEACH, CALIF. * NEWBURGH, N.Y. 
on, above or below grade eee presents no Mfrs. of: Confetti ¢ Aristoflex ¢ Parquetry * Maticork « Asphalt Tile 
F ° ° Rubber Tile © Vinyl Tile * Cork Tile © Plastic Wall Tile 

special installation problems. 
No wonder so many architects and 

‘ : y ms Mastic Tile Corp. of America 
builders are selecting MATICORK Dept. 14-7, P.O. Box 986, Newburgh, N. Y. 
for homes, offices, schools, hospitals Please send me Free color chart and complete specification 
and commercial areas. In three desirable ero data on MATICORK Asphalt Tile Flooring. 


cork shades — light, medium and dark. Guaranteed by > 
R Good Housekeeping 
Be sure to consider MATICORK 90 26 soxssnase OE 


for your next project. 

























Add Glamour to 
your heating plants 

















with New Electronic [nie 


With electronic swiftness, the Honeywell Weather- 
caster continually senses outside temperature 
changes and tells the indoor thermostat what adjust- 


Modutlow ! a 


Thermostat outside your houses 


gives your home buyers luxurious electronic comfort 








OW YOU CAN ADD a glamourous new sales appeal to one of 
N your major home products—install Honeywell Electronic 
Moduflow Temperature Control to highlight your heating plants! 

Moduflow has been wonderfully redesigned to give it even 
stronger impact as a sales feature for your houses. Its new styling 
will add greatly to the decor of your customers’ homes. 

Electronic Moduflow is completely automatic, and reacts with 
electronic swiftness. It makes all other control systems obsolete New Inside “Golden Circle” Thermostat 
because it features an electronic thermostat outside the house that 


poet vss Your customer simply dials the daytime and night- 
varies indoor temperatures as the weather changes, providing the 


time temperatures he wants with this beautiful 


a : i ! 
ultimate in home comfort! thermostat. He just sets it once. Thereafter, the out- 


Hundreds of builders all over the country have already dis- 
covered the tremendous sales appeal of Electronic Moduflow— 
and the electronic comfort home. 

Moduflow controls both heating and cooling — so turn your 
houses into luxurious electronic comfort homes today ! 

Be sure to see your Honeywell salesman or heating dealer 
right away for costs and availability...or write to Honeywell, 
Dept. HH-7-93, Minneapolis 8, Minnesota. 


side thermostat raises or lowers settings aufomafti- 
cally as outdoor temperatures change. 
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O For heating or cooling 






New Electronic Control Center 


This handsome new appliance-white clock is styled 
for the utility room or kitchen. It receives electronic 
signals from the indoor thermostat and adjusts the 
3 | heating or cooling plant accordingly. In winter, it 
automatically lowers the temperature at night to 


Electronic Moduflow 





112 OFFICES ACROSS THE NATION 
save fuel, and raises it in the morning. 











Weakley “ten G — 


offer %& advanced home designs 
You a “Planned Program for Profits” 








@ combination that will mean more protit for You! 





Weakley Custom-Built dealers throughout the country are showing 

WRITE WIRE OR PHONE ON HOW home buyers big savings and at the same time realizing higher profits 
YOU CAN BECOME A DEALER per house sales than ever before. Each home is a complete fabricated 

package and methods set down in a planned program assure a stream- 
lined, time and money saving operation. New, exciting designs created 
for all tastes and income groups result in fast turnover of your invest- 
ment. The Custom-Built line is the complete line — prices range 
from $6500.00 to $25,000.00 to meet all segments in today’s market. 


UP IN A DAY Cuter Gu: => homes division 


THE CUSTOM BUILT WAY 
WEAKLEY MANUFACTURING CO., DEPT.H ¢ NEWARK, OHIO 











THERE IS A HOME FOR EVERY NEED AND INCOME GROUP IN THE COMPLETE CUSTOM BUILT LINE 
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everyone talks about the weather 


...But Arcadia solved the weather problem with Twin-Seal 
Wool Pile Weatherstripping — another important point of 
difference between Arcadia and other sliding glass doors. 


Twin-Seal Weatherstripping on Arcadia’s new custom 
aluminum door is shown below in a section at the latching 
jamb. A positive weatherseal between jamb and sliding 
panel is made by a double row of opposing wool pile 
weatherstrips. Wind, rain, cold and dirt are locked out 
tightly. Identical wool pile strips at head and interlocker, 
and a spring-loaded wool pile sill strip complete the four-side 
weatherseal. Arcadia’s aluminum-backed weatherstripping, 
fully silicoated for moisture and abrasion resistance, is 
easily replaced without dismantling the sliding panel. 


Twin-Seal Weatherstripping is just one Arcadia point of 
difference you should know about. Other important Arcadia 
features are detailed in our expanded 1955 Catalog 55-A. 


For a copy, phone your Arcadia distributor or wire us collect. 


THERE’S MORE TO 


a ricia d ia sliding glass doors 


® THAN MEETS THE EYE 


> 


...see an architect 






help build a better america 


ARCADIA METAL PRODUCTS* ARCADIA, CALIF. 
Distributors in Canada, Puerto Rico, and throughout 
the United States. National Member Producers’ Coun- 
cil, Inc., and National Association of Home Builders. 
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OPINIONS 


These intellects shed the following light on 
matters of moment to housing: 












ce—Transailantic 


Peter F. Drucker, writing 
in Harper’s on “Eleven 3 
Coming Issues in Pol-» 
itics” : 5 
“Housing will be a major political issue—na- 
tionally as well as locally. We are at pres- 
ent building in the new industrial areas some 
of the worst slums this country has ever seen. 
. . . These new slums are expensive, but the 
fact that a tar-paper shack costs $14,000 does 
not make it any less of a shack. 

“The housing need, moreover, will grow 
mightily before it lessens. As every suburban 
home owner knows, we live today off the 
housing inheritance of our grandparents. But 
[these homes] are rarely to be found, unfor- 
tunately, in the areas of maximum popula- 
tion growth, where we will need large num- 
bers of new houses. These had better be 
reasonably decent, reasonably cheap, and 
reasonably well-built houses—and we will 
want to get them without state or federal 
entry, except for slum clearance, into the 
housing business.” 


HHF Administrator Al- 
bert M. Cole, in talk to 
Natl. Savings & Loan 
League: 





“In Cleveland I again meet Ernie Bohn . . 
who is among your members. . . . Finding 
Ernie here raises two interesting questions: 
first, how did a public houser like Bohn ever 
get admitted to a savings and loan league? 
Second, how did a savings and loan leaguer 
like Bohn ever get admitted to the public 
housing fraternity? 

“Whatever the explanation, I think we 
should have more of it. It’s good for the sav- 
ings and loan league, good for public housing, 
and good for housing in general. If more of 
us mixed around in the different phases of 
housing activity, perhaps we would be better 
able to understand one another.” 


Charles Abrams, New 
York State rent admin- 
trator, in talk to the New 
York City Welfare & 
Health Council: 





Walter Daran 


“The word ‘slum’ is a piece of cant of un- 
certain origin with a phonetic suggestion of 
all that is tawdry. By blending the letters ‘s’ 
and ‘I’ into a four-letter word, it seems to have 
embraced all the connotations of insalubrious 
word formations such as slovenly, slime, slush, 
slump and slop denoting the physical aspects 
of environment coupled with slut, slob and 
slug, denoting the type of people who live in 
the environment, namely the prostitute, the 
filthy and the criminal.” 


NEWS continued on p. 62 
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for your protection 
every roll of genuine < 


VISQUEEN 4. is 








BRANDED 


Use only VISQUEEN under the concrete slab. This 
permanent moisture barrier actually costs less in 
place than inferior, non-permanent types. Widths 
to 20 feet for economical handling. Get better pro- 
tection and save on every house you build! For de- 
tails, clip coupon, attach to your letterhead and mail. 
important! V/SQUEEN film is all polyethylene, but not all 
polyethylene is VISQUEEN. Only VISQUEEN, produced by 


process of U.S. Patents No. 2461975 and 2632206, has the 
benefit of research and resources of The VISKING Corporation. 


° ® 
YViQuun film...a product of 


THE VISKING CORPORATION, Box HH7-1410 
Plastics Division, Terre Haute, Indiana 
World's largest producers of polyethylene sheeting and tubing 


In Canada: VISKING Limited « Lindsay, Ontario 

In England: British VISQUEEN Limited + Stevenage 
Name 
Title 


Products 
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Overhead daylighting helped 


make every home in the new 





180 Eichler Homes development 


cheerful, more functional, 


easier to sell! 
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America's leading builders are finding that overhead daylighting with WASCOLITE SKYDOMES helps 

sell homes. Impressive but inexpensive, this method of lighting provides abundant daylight 

from above... permits better use of interior space... bestows a natural beauty that appeals strongly to customers. 
Daylighting with prefabricated WASCOLITE SKYDOMES is an extremely practical building technique. 

At the Eichler Homes Greenmeadow development, this method solved daylighting problems 


in hallways, kitchens and bathrooms. And it proved far less expensive 


=e 


eens CREDITS: 





- TOP SPECIALISTS IN DAYLIGHTING AND FLASHING PRODUCTS 


W A S$ C 0 F LA S$ H | N G C 0 M PA N Y 88-C Fawcett Street, Cambridge 38, Massachusetts, 


than monitor or clerestory construction. 
See Sweet's... or write for folder: 


Eichler Homes Inc., Palo Alto, California 
Architects: Jones & Emmons, Los Angeles 


Pat. Nos. 2610593, 2693156 and pats. pend. 
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Green Acres Development, Buffalo, New York 


“Woodtex Shingles Stay Put’’ 


One of the largest home builders 
in the country, Pearce & Pearce 
know from experience how much the 
right roofing can contribute to sound, 
salable construction. That’s why 
they’ve used over 14,000 squares of 
W oodtex Asphalt 


Shingles in the past three years. 


Certain-teed 


In the giant Green Acres Development 
2400 new 
planned—with 600 already completed. 


more than homes are 
Each of these homes will have a 
Woodtex roof. And this is the third 
big development in the Buffalo area 
in which Pearce & Pearce have used 
Woodtex Shingles exclusively. 


Certain-teed’s Woodtex is considered 
by many the finest asphalt shingle 
made. Now available in a brilliant 


new color range—Certain-teed’s beau- 


Cerlain-leed 


REG. U.S. PAT. OFF 





Quality made Certain... Satisfaction Guaranteed 





tiful Golden Anniversary Blends— 
Woodtex is one of the best looking 
shingles you can use. With its unique 
raised grain and its extra weight, 
Woodtex is also one of the strongest 
and most resistant to wind and 


weather. 


Says Mr. Braun: “Here in the Buffalo 
area the wind really blows off the 
lake. On a windy day we can stand 
outside and watch our Woodtex 
Shingles stay put. Although our 
houses are constructed with low-pitch 
roofs, we have never had to replace 
a single Woodtex Shingle.” 


Reasons enough to give Woodtex 
Shingles a long, hard look be- 
fore your next roofing job? Write 
Certain-teed for facts and figures now. 
We’re sure you'll be impressed! 





© BUILD dy 
RID» 


YEAR 


2400-HOME DEVELOPMENT TO BE 
ROOFED 100% WITH WOODTEX SHINGLES 





Mr. Peter W. Braun 

Vice President 

Pearce & Pearce Co., Inc., Builders 
Buffalo, New York 


CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 
EXPORT DEPARTMENT: 100 EAST 42ND ST., NEW YORK 17, N.Y. 


ASPHALT ROOFING * SHINGLES * SIDINGS * ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 
GYPSUM PLASTER * LATH * WALLBOARD * SHEATHING * ROOF DECKS + FIBERGLAS BUILDING 
INSULATION + ROOF INSULATION + SIDING CUSHION 
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MODEL OF MIES’ BUILDER HOUSE GAINS FEELING OF STRENGTH, DESPITE BIG GLASS AREAS, BY USE OF HEAVY STEEL I-BEAM POSTS 


BUILDERS AT WORK: 


Mies van der Rohe designs 
glass house for a Chicago builder 


One of the world’s top architects last month 
turned his genius to the development of a sub- 


urban builder house. 


Ludwig Mies van der Rohe, whose talents in 
recent years have helped turn Chicago's lake 
front into an architectural showplace of apart- 
ment skyscrapers, unveiled designs for a modest, 
three-bedroom glass house which he hopes can 
eventually be marketed for $15,000. 

This is not the first house that the former 
head of the famed Bauhaus has designed (he did 
many in Europe and has done a few here) but 
it is his first in the medium-priced builder field. 
Even the price tag of $35,000 on the first four 
prototypes of the home (see photo) is well 
under anything Mies has offered the public to date. 
They will have 1,500 sq. ft. of open-planned 
space, are direct descendants of a 2,300 sq. ft. 
house Mies did for Robert H. McCormick, one 
of the developers of the new project, for $45,000. 
McCormick expects to trim this to $35,000 by 
even simpler design; later the team wants to cut 


costs by half. 


Herbert $. Greenwald, the other developer, 
is convinced that a Mies house: can be produced 
for $15,000. Greenwald, who worked with Mies 
on his Promontory Apartments and hié* famous 
“glass houses” at 860 and 880 Lakeshore Drive, 
is a developer who not only has a feeling for 
culture but does something about making it part 
of a city. He has not previously worked in 
the small home field, but the present houses are 
not—with their typically Miesian handling of 





steel and glass—so much different in feeling from 
the well-known skyscrapers after all. 

Greenwald thinks the price of the Mies house 
can be cut to $15,000 for two reasons: 1) the 
size can be trimmed still further to 1,000 sq. ft.; 
2) the modular units from which the house is put 
together will be mass produced. The two longitu- 
dinal sides can be hauled to the site intact ex- 
cept for glazing. The walls can be put up, says 
Greenwald. in two hours. The interior partitions 
are hung in place in a matter almost of minutes. 
Installing the single-pane plate glass walls is 
a simple operation. Once the jigs and other pro- 

Arthur Siegel duction equipment are set 
up, Greenwald believes he 
can turn out houses with 
such efficiency that con- 
ventional methods of build- 
ing (and even of prefab- 
bing) will be obsolete over- 
night. 

Even a superficial look 
at the Mies plans gives 
weight to Greenwald’s op- 
je timism. The wall panels, 
MIES for example, are 2” slabs 
of an asbestos mineralite covered with wood ve- 
neers. Each wall can be made up, complete, and 
installed almost as simply as a piece of furniture. 





Mies’ original exterior designs called for a rather 
complex window installation. The present ones, 
however, provide for simple steel mullions ready- 
grooved for the glass panels. 

Greenwald is not worried about the neighbors. 
“Wherever Mies goes, people come to scorn and 
go away to imitate and praise,” he observed re- 
cently. He points out that people hooted at the 
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MIES’ FLOOR PLAN USES KITCHEN AS HALLWAY, PERMITTING CENTRAL UTILITY CORE 


first skyscrapers Mies designed for the lake front. 
But today there are several similar buildings 
and almost all new Chicago apartment construc- 
tion reflects Mies’ influence. 

So far, FHA has taken a skeptical attitude 
toward the new Mies design. Greenwald has 
been in lengthy discussion with the technical staff 
of FHA’s Chicago office. He at first met strong 
resistance. Plans have been modified somewhat 
(closet space, doors, etc.) in an effort to meet 
FHA objections. But the question of whether a 
single-pane glass house is practical in Chicago’s 
climate is still unsettled, so far as FHA is con- 
cerned. Greenwald is still hopeful of approval, 
hut indicated he is prepared to go ahead with 
the project without it if necessary. 

Not the least astonishing thing about the Mies- 
Greenwald-McCormick venture is its locale. Chi- 
cago has long been noted as a stronghold of 
traditional house design, at least in the speculative 
realm. Mies’ plan ranks with the most severely 
modern. Time will have to tell how large the 
market for such shelter will be. But to build 
such a house at all (except to order) would have 


seemed unlikely only a few years ago. 


Prefab home shipments up 53% 
from last year, institute reports 


Prefabbers sold a total 23,761 units through 
the first four months of ‘55, a 53.3% increase 
over the same period last year. The Prefabricated 
Home Manufacturers’ Institute reaflirmed its 
forecast that the year-end total would top last 
year’s—77,000—by a fat margin. 


Texas builders push pillars 
and ornamental grillwork 


There were additional signs, at least two of them 
in Texas, that it takes a heap of noncontemporary 
architecture to keep the housing boom alive. 
Preston R. Plumb opened his latest addition to 
Braeburn Valley in Houston (price range: $27,500 
to $70,000) with heavy emphasis on colonial. Part 
of the celebration was unveiling of the long-roofed 
National Brands Home, which boasted incor- 
poration of 21 brand-name products, sliding glass 
walls and a C-shaped plan by Architect Matt 
Howard. The front of the house was composed 
strictly of pillars and shutters. The back view, 
from a distance of 40 yds. or so through the trees, 
gave an illusion of a low-pitched semicontem- 
porary. The Brands home was purchased by T. C. 
“Buddy” Brennan, former Houston NAHB ex- 
ecutive vice president now general manager for De- 
veloper Frank Sharp.* Dallas Builder Joe Ma- 
berry is putting more wrought iron on the outside 
of his homes in old-style New Orleans fashion. 


* Boxscore on progress at Sharpstown in late May showed 
600 homes under construction, 225 completed and 270 sold. 
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@ Looking for something different—some extra appeal for 
today’s “‘harder-to-sell”” home buyer—a way to add more 
variety to a subdivision or street of homes? The new line 
of Thyer Homes featuring attached garages or carports are 
just the answer. Factory-assembled and conventionally 
built, they are erected as a single unit with the house. The 
cost of this additional space is low—yet receives liberal 
valuations from lenders. 


If you would like more information about Thyer Homes, 
OU) with or without garages or carports, write today. We will 
be glad to send literature or have a representative call. 





THYER’S 


Dolio, M odels “a PROFIT SYSTEM 


. . @ FINANCING SERVICE 

Available with Your local Thyer Factory Representative will be glad to help 
you arrange construction and permanent financing for FHA, 
VA or conventional loans. 


Garage @ LOCAL FIELD SERVICE 

Thyer factory representatives located in 28 states are ready to 
assist you in erecting, land development, arranging financing, 
or Ca rport and planning local advertising and model home showings. 


@ TURN-KEY CONTRACTING SERVICE 
For developers who wish to build 100 or more houses at a time, 
Thyer can provide a turn-key building service that delivers 
houses at a bonded contract price. (At present this service is 
available in all Southern and in most Northern states.) 


@ NATIONAL ADVERTISING SUPPORT 
Ahard hitting program in national consumer magazines pre-sells 
your prospects—helps create buyer interest in Thyer Homes. 




















PARENTS’ SEAL 
Thyer fabricated units have been awarded Parents” 
Magazine Commendation Seal. 

















Model 2289-B with Carport 
One of several (3 bedroom) Thyer Homes available in Northern States 
only, featuring gcrage or carport. For information about Thyer Homes 
designed for Southern and Gulf coast states, write to Jackson, Mississippi. 
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ee the first |quality| sheathing 
to break thru high costs! 
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From placing the order to finished job you save with 
Upson All- Weather Sheathing. Compare costs with wood 
sheathing! Better still, compare All Weather with all other 
types of ‘sheathing! 

UPSON ALL WEATHER, first with king sizes up to 8’ 
x 20’ to speed application, reduce waste. 

UPSON ALL WEATHER, /irst with laminated sheathing. 
6 plies of true-individual wood fibers, laminated and scien- 
tifically welded together. Super strong! No corner bracing 
necessary. Cut costs again. 














y 


UPSON ALL WEATHER, first with CuraSeal process! 
Every fiber waterproofed. Permits continuous work, even in 
rain. Absolutely safe to store outdoors. Still more savings. 


Extra features at no extra cost: Soffits cut to size at 
factory. Saves cutting on job. No waste! All Weather Sheathing 
also available primed. Toxic treated to resist mold, fungi, 
termites. Greatest variety of sizes; 2’ x 8’; 4’ x 8’, ‘9’, 10’, 
8’x 12’, 14’, 16’, 18’, 20’. Meets and exceeds fF. H.A. minimum 
construction requirements. 


Use Upson All Weather on your next job and save! 


@ For FREE Sample and Full Details, Mail Coupon! 





PROVEN QUALITY YOU CAN TRUST 

















737 Upson Point, 
The Upson Company / Lockport, New York 


Please rush me FREE sample, folder, application instruc- 
tion sheet on amazing Upson All Weather Sheathing. 


Name 





Company. 





Street 
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In the “Air-Conditioned Research Village”... 


the lowest cost-to-operate 
air-conditioned home is equipped 





with a Halstead & Mitchell 


Residential type Cooling lower 





AIR CONDITIONED VILLAGE, AUSTIN, TEXAS 


According to cost figures comparing the twenty homes in the 
Air Conditioned Research Village in Austin, Texas, Halstead & 
Mitchell Residential Cooling Towers were installed in homes 
which ranked No. 1 and No. 6. (Ratings from HOUSE+HOME, 
March, 1955). 


HOUSE+ HOME, reporting results from the project engineers, 
showed that water costs with cooling towers for the entire five- 
month Texas-summer season were as low as $2.00 per summer. 
So small was the cost, indeed, that special meters had to be 
installed to read the daily consumption. 


Certainly house design and air conditioning equipment design 
were the major factors in the low cost of air-conditioning opera- 
tion in these homes. But it is a tribute that two of America’s 
leading manufacturers selected Halstead & Mitchell’s Residential 
Cooling Towers with such happy results, 
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AT LEADING WHOLESALERS EVERYWHERE 


Why don’t you write for your 
Residential Cooling Tower Catalog today ? 
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“Folks want the New Orleans grillwork,” he said, 
“so I'll give it to them. I’m tired of pioneering.” 
Maberry, who was fortunate enough to get 30-year, 
no-down money for his $16,000 homes was build- 
ing three-bedroom, two-bath houses which he called 
“smaller versions of the prospect’s boss’s house 
—they have everything the boss has but not as 


much of it.” 


Yards awash with swimming pools; 
new licensing class in California 


Americans bought 15.000 solid swimming pools 
last year and another 15,000  vinyl-envelope 
pools (compared to a total 200 as recently as 
1939). Gross for the industry: $100 million. 

In California, building of swimming pools has 
developed into such a big business that the Cali- 
fornia contractors’ license board set up a special 
licensing class for pool builders. The new regu- 
lation went into effect June 2. 


California leads the nation as 
big developments expand 


New subdivisions continued to push total and re- 
gional starts figures into record-breaking brack- 
ets. In more and more areas the developers were 
coming up against resistance to zoning changes. 
But mostly the boom was untrammeled. 

California led the crowd, with 288 applications 
for subdivisions filed in April. The figure was 
just under the all-time March record and over 
20% above April, 1954. During the first four 
months of the year a total of 1,231 subdivisions 
were started in California, with building in the 
southern half of the state booming at close to 
three times the national per capita average, ac- 
cording to the Security First National Bank of 
Los Angeles. Other activity: 


> St. Lowis was in the throes of at least six new 
subdivision ventures being executed by Keeney- 
Toelle Real Estate Co., Contemporary Homes, 
inc., Kniffen Subdivision Sales, Inc., Chasda 
Construction Co,, Gerald Hayman (with promo- 
tion by H. A. Schulenberg Co.), Merle S$. Wen- 
neker and Daniel A. «Glaser and Schvermann 
Building & Realty Co. 


> The first 125 brick homes of a projected 1,229 
in Graceland-Whitehaven Plaza subdivision 
about 8% mi. from downtown Memphis opened 
last month, Some two dozen builders will work 
there under the direction of John J. Goodwin. 


> Chicago was rife with new subdivisions, in- 
cluding projects by Henning E. Johnson & Sons 
(400 homes), Central Construction (600 homes), 
Tony Ross & Co. (123 homes), E. A. Herzog 
Construction (490 homes), and Clearing Realty 
(1,000 homes). There were a couple of petitions 
before zoning authorities: Menterey Builders, 
inc., planning a $4 million project, wanted a zon- 
ing variation permitting lots of 8,500 sq. ft. in- 
stead of 10,000 sq. ft. (but lots would have a 
higher-than-required frontage of 75’); Chicago 
Title & Trust Co., trustee owner of a tract at the 
east border of Palatine, had asked rezoning of 
772 farm acres for. residential use. 


>» A group of Heuston investors, headed by Lester 
L. Tatum, purchased 974% acres from an estate 
for construction of 250 homes. 


>In San Diego, Big Builders Walter Bollen- 
bacher and Louis Lb. Kelton will expand their 
proposed 2,000-home GI town of Allied Gardens 
to 3,000 houses. About 1,500 homes are now com- 
pleted or under construction there. 





LOW-COST HOUSE: 672 SQ. FT. 


Washington builders put out 
a two-bedroomer for $7,100 


Carson & Greene Co. (George Carson and 
Fred A. Greene Jr., partners), took a crack at 
the low-cost market in the Washington, D. C., area 
with a two-bedroom house for $7,100 (see photo) 
and came out ahead. They sold 30 houses during 
the past year, have 11 more planned and another 
dozen after that. 

The houses were insured for 30 years under 
FHA’s Sec. 203 (i), successor to the defunct 
Title I, Sec. 8 program, which lowers the agency’s 
requirements on such matters as kitchen cabinets 
(the Carson-Greene house comes without wall 
cabinets or refrigerator), sodding, shrubbery, off- 
street parking and storage space. Down pay- 
ments are $450 and settlement charges about 
$300. Total floor area is 672 sq. ft., divided into 
two bedrooms (12’ x 10’ and 11’ x 9’), a 14 x 
14’ living room and a 10’ x 12’ kitchen. The 
houses are built on a 4” reinforced slab, have 
conventional framing and roofs of pine sheathing 
and asphalt shingles. Dry wall is used inside: 
exterior walls are of 1” sheathing board covered 
with asbestos shingles. 


Forced out of VA building 
by low valuations, says builder 


G. A. Casey of Casey Construction Co. in 
Seattle has notified the VA that he has taken 
too much of a beating under the CRVs and must 
quit dealing in VA-guaranteed loans. “This deci- 
sion was not solely based upon the experiences 
of one case,” wrote Casey, “but on a gross busi- 
ness of $107,925 of GI homes representing eight 
units we constructed during 1954.” A large loss 
of $2,300 on a home with a CRV of $14,850 re- 
duced Casey’s profit on the GI houses to about 
1.4% of gross business. Pointing out that his FHA 
appraisals had averaged $900 apiece more than 
the VAs, Casey summed up: “It appears that it 
is next to impossible for a veteran purchaser to 
get a custom-built home of his choice through 
the GI program.” 


New England salt box becomes 
a best seller in Ohio 


Carl Frye, in charge of building the all-style Lin- 
coln Village near Columbus, Ohio (August 
News) for the Peoples Development Co., reports 
his big salt box model is a sales leader. Frye, a 








CARL FRYE’S FAST-SELLING SALT BOX 


New Englander himself, pitted the two-story 
houses of 1,627 sq. ft. against low ranches. 
L-shapes, and contemporaries in a one-man stand 

continued on p. 70 
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Now they even make trailers in split-level models 


Split level with wheels, spotted by a House & 
Home editor visiting Colorado Springs, turned 
out to be a two-bedroom trailer equipped 
with separate dining room, loft-locker storage 
and tandem axles. The homes away from home— 
illuminated by vermilion, yellow and pink paint, 
reading from hubcaps to roof—are manufac- 
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tured by the Holan Engineering Co. of Elwood, 
Ind. They sell for about $7,800 apiece. The com- 
pany made about 1,000 last year, a sales pace 
that conjures up the possibility of whole sub- 
divisions of rubber-tired split levels crawling 
lemming-like across the endless desert, west- 


ward to the sea. 
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SHOWN ABOVE: T-265 hand-wound clock thermostat with automatic changeover, night to day settings. 


EXPERIENCED HANDS RECOMMEND THE BEST...AUTOMATICALLY 


Dependability ... straight-line comfort control...slim, silhouette beauty... 
these are a few of the reasons experienced architects and builders recommend, specify, 

and install General Controls room thermostats almost automatically, for heating or cooling— 
and look for the familiar red shield as a hallmark of quality on other appliances. They know that 
family life today is founded on the carefree convenience of an automatic home—(where 
almost everything from weather to washing is controlled by pushing a button or setting 

a dial). All this convenience is “built-in? a part of the home they design and build, a part of 
their responsibility to the buyer. Selecting General Controls to master-mind these modern 
“miracle servants” is almost automatic because architects and builders alike agree—there 

is no better way to make the homes you build live up to your clients’ dreams! 

Use General Controls—and you write “satisfaction” (comfort, convenience, 

and safety) into your specifications— automatically ! 


G 
us GENERAL CONTROLS 


America’s finest automatic controls for the home, industry and the military 


FIVE PLANTS e FORTY BRANCH OFFICES SERVING THE UNITED STATES AND CANADA 











“Saved $130, yet we built 
Insulite’s Shingle- 
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This is the system that saves you money on homes like 
this. Cuts application time. Practically eliminates waste. Builds a tighter, 
stronger home. See how you can build better and save with the Insulite 
Shingle-Backer System. Free cost-comparison forms and picture literature 
show how. Write Insulite, Minneapolis 2, Minnesota. 









this home better with 
Backer System” 





... Lawrence Wanthouse, Jr., president, 
L. Wanthouse and Son, Madison, N. J. 


“We save anywhere from $85 to $130 per 
home with Insulite’s Shingle-Backer System 
depending on the size of the house. We've 
discovered that it not only cuts our sheathing 
and under-coursing time, but it gives us a 
tighter, stronger sidewall with extra insulation 
value. On top of that, there’s practically no 
waste.’’ Here’s how Insulite’s Shingle-Backer 
System can help you build better for less. 





Bildrite Sheathing goes up faster, easier. 
Cuts application time as much as 43%. Four-foot sheets have 
twice the bracing strength as horizontal wood sheathing, 
thus save corner-bracing. Waterproofed throughout with 
asphalt . . . eliminates need for building paper. Can be used 
or stored anywhere in any weather. Practically eliminates 
cutting and matching waste. 


Build better and save with 
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Insulite Shingle-Backer speeds comple- 
tions. Adds extra insulation value to sidewall. Devel- 
oped by Insulite, the handy panels apply far faster and 
easier than wood under-course shingles . . . cut applica- 
tion time in half. Produce deep, modern shadow lines. 
Eliminate waste. Waterproofed throughout with asphalt. 
Delivered in easy-to-handle packages. 


INSULITE AND BILORITE ARE REGISTERED TRADE MARKS. 


INSULITE | 


Made of hardy Northern wood ## 





INSULITE DIVISION Minnesota and Ontario Paper Company Minneapolis 2, Minnesota 
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A land-drainage installation of perforated Perma-Line pipe on the 
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J. L. Shannon estate near Detroit. Photo Courtesy Superior Tank Company. 


Sewers go in faster with L-M Perma-Line 


ere ES 
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Perma-Line is a bituminized-fibre general- 
purpose pipe. Long lengths and tapered 
drive-on couplings make installation simple 
and economical. The pipe is light and strong, 
easy for men to handle. 

Joints are leak-proof and don’t attract roots. 
Joints need no cementing or calking. Perma- 
Line can’t rust, doesn’t shatter. It lasts as 
Jong as the best of other kinds of pipe. 

Perma-Line offers marked savings to build- 
ers and protection for owners. It’s suitable 
for sewers and drains. The perforated type is 
used for septic tank beds and land drainage. 
A full line of fittings, couplings, and adapters 
is available. 

Any good bituminized-fibre pipe offers 
many advantages over older materials. We 


; %orma.] 7 ‘ 4 , Y, rer 
think L-M Perma Line has advantages over png tine is installed quickly. Several 5, 8, 
other brands. Mail the coupon or ask your — or 10-foot lengths can be joined, then laid 


plumbing distributor to get in touch with us. __ into the trench and tapped onto the line. 
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LINE MATERIAL COMPANY 
(a McGraw Electric Company Division) 223 
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LINE MATERIAL CO. 
Milwaukee 1, Wisconsin 
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Please send me full information about ‘irm 
Perma-Line pipe and name of nearest 
distributor. Address po 


(J Architect [Builder [J Dealer 





City & Zone State 
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continued from p. 66 


against what he calls the industry’s “monkey see, 
monkey do” attitude. “I am convinced that a 
man with a big family can come up with a better 
deal when we put two floors under one roof,” he 
said recently. “For instance, in the Stowbridge 
model (see photo) we provide a 13’ x 18’-4” liv- 
ing room... also a 13’ x 16’ family room... .” 
Other items: lavatory on the ground floor, three 
bedrooms and 353 sq. ft. of attic space. Frye 
thinks the two-story houses (priced at $19,250) 
will account for 20% of his sales this year. 


‘Home’ house starts slowly; 
plans made for fall showing 


NBC’s televised promotion of the “House that 
Home Built” was not moving as rapidly as it 
might have. 

The contemporary ranch house designed by 
Architects Quincy Jones and Frederick Emmons 
for the network’s ‘Home’ show (April News) 
was on exhibition in only nine cities by the time 
the original June 4 deadline arrived. Some spokes- 
men put part of the blame on a late spring and 
lack of adequate time to file for FHA and VA 
approval. And there was some builder resistance 
to the contemporary aspect of the plans, as 
Architect Jones had figured there would be when 
he appeared on the opening show. (But Jones 
noted that “almost everything that’s in here we’ve 
been doing for ten years.”) 

Some builders who had the house up were en- 
thusiastic and at least three homes had been 
sold. Donald Drummond in Kansas City had 
sold his and planned to build more. Irvin Blietz 
had sold two in the Chicago area, had four 
under construction in addition to his exhibition 
house. NBC pushed what it called the “second 
phase” of the project up to Sept. 10, when it 
expected at least 29 more model homes would 
go on exhibition during National Home Week. 


Carol City sold to Chicagoan 
after weeks of internal rumors 


Control of Carol City, the 3,000-acre brainchild of 
New York publicist Carl Byoir and Ralph Stolkin, 
Chicago jack-of-all-trades (News, Sept. °54 et 
seq.), changed hands last month. Less than a 
year after ambitious plans for the 10,000-home 
project north of Miami were announced, John 
MacArthur, head of Bankers Life & Casualty Co. 
in Chicago, purchased a majority ‘of assets of the 
holding company set up by Byoir, Stolkin and 
Miami Builder Julius Gaines. MacArthur was said 
to have paid about $5 million for segments of the 
others’ holdings, with Byoir unloading the most 
because he had most. But the three still hold 
small interests in the project’s land and utilities. 
MacArthur said that Gaines would continue to be 
active in building the city and that other builders 
would be invited to buy land there and build. He 
said he hoped to have all 10,000 homes up 
within three years. Only a few hundred had been 
completed thus far. 


NAHB ex-President Merrion 
buys a big site in Chicago 


Past NAHB President Joseph £. Merrion bought 
one of the few big residential sites left in Chicago 
(at 83d St. and Dorchester Ave.) from Prudential 
Insurance Co. of America, planned 407 homes. 
Three basic split-level models will be offered on 
the 7l-acre site, priced from $18,500 to $21,000. 
Sites will have a minimum frontage of 45’, with 
a graded 4’ slope to the rear. 
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¢@ heavier extruded aluminum frames meet all requirements! TYPICAL BEAD GLAZING 
olf ® extra deep extrusions accommodate 1/2-in. insulating glass! 
in, . : : Yq" Insulatin 
et Technically proved windows! Made of heavy sections of extruded 2 s 
" aluminum which will never rust, rot or warp; eliminates the obsoles- Glass 
ia ence factor found in materials which are less durable and less im- 
me pervious to weathering. Because Ualco Aluminum Commercial Pro- 
a jected Windows never need painting, require no upkeep ever, these 
the windows earn client satisfaction . . . remain a lasting tribute to the 
ae architect! 
aid Available in project-out vents and hopper vents which will ac- 
we commodate standard Thermopane or Twindow. 
vet Whenever you have a commission requiring the best in commer- Single Lights 
old cial windows or window walls, you'll find Ualco Aluminum Commer- 
ai cial Projected Windows do the job! 
be 
lers SEE OUR CATALOG IN SWEET’S ARCHITECTURAL FILE IGA OR LIGHT CONSTRUCTION FILE 5A FOR COMPLETE INFORMATION. 
, U UN 
H i i i tractors in making “take- 
e & ENGINEERING PLANNING SERVICE: to quent architects, engineers and contractors in making 
up offs" and solving window problems. 
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The woman you want 
to sell...is already sold 
on this monogram 


reach for the big plus that only 


GE home heating and cooling gives you 


General Electric has spent millions of advertising 
dollars to convince folks that the product displaying 
this monogram is tops in value and perform- 
ance. In turn, these men and women have spent bil- 
lions at the consumer level because they believed in 
G.E.’s superiority. What’s that got to do with the 
building business? Plenty! You cash in on this tre- 
mendous backlog of pre-selling when you make sure 
that the G-E monogram is on the home heating and 
cooling equipment installed in your homes. 
Prospects are convinced you’re giving them more 
for their raoney when it’s draft-free G-E Air Wall* 


System of home heating and cooling. They expect — 
and get— greater comfort and convenience. You can 
expect—and get—more sales in less time than ever. 
But talk to a man who knows. He’s your G-E dealer. 
Call him today. He’s listed in the Yellow Pages of 
your phone book. 

Home Heating & Cooling Dept., Bloomfield, N. J. 


Progress /s Our Most Important Product 


GENERAL @ ELECTRIC 


*REG. TRADEMARK OF GENERAL ELECTRIC CO. 


HOUSE & HOM! 
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Shown are recessed Eliptisquares, Catalog No. 3441, 
and surface attached Lensdrums, Catalog No. 3379. 





ART METAL lighting adds gaiety and color 


to the kitchen The many advantages these units offer in- 

clude ease of cleaning and relamping as well 
Contemporary kitchens—the heart of the as a gay, contemporary appearance. 
modern home—take on new life and interest See an authorized ART METAL distributor 
when illuminated with ART METAL light- for detailed information on these and other 
ing equipment. ART METAL lighting units. 


The ABT METAL Company crevetann 3, on10 





spec support needed. Sub- 
is laid in regular manner, small hole for drain 
for lead pan, sub-layers, mortar etc. 


' labor makes installed cost substantially 
less than built-up floors. 


hioned 


Builder reports “Excellent Customer Acceptance” 


‘After using your precast shower floors for the past year, 
I’m glad to tell you how pleased we are with your product. 
We are currently using them in both Larchmont Village, 
Inc., in Sacramento, and Bristol Park in Santa Ana, Cal. 
From both projects we are receiving very excellent cus- 
tomer acceptance,” 
“It has always been our policy to put quality products into 
our houses. out precast shower a is certainly a quality 
item, and the customer recognizes and appreciates this 
fact. The customer also likes its colorful and attractive 
appearance. As I said above, we like your product and best 
aa it helps us sell homes.” 

—C. E. Brock 


MOST COMPLETE LINE OF “PACKAGED SHOWEI 








money-saving way to build a shower 






































Ey The shower floor slides into place. It is a self-contained, 
monolithic unit with both metal tiling-in flange and drain cast 
integral. Plumber makes calked drain connection quickly and 
easily while installing floor. No call backs—no other trades 
required—ideal with any wall material. nomical, attractive and absolutely leakproof shower. 








leaky construction with Fiat 
PreCast shower floors 


Now you can keep shower bath water in a range of suitable sizes—available 
where it belongs for the lifetime of the in either PreCast Terrazzo or Artstone, 
house with a guaranteed, leakproof both of which provide a smooth, joint 
FIAT PRECAST SHOWER FLOOR. Never free, easy to clean appearance with a 


again risk your reputation on intricate, warm foot-grip surface.And best of all 

multi-layer, built-up floors that are you can save up to 40% with FIAT 

both inefficient and unsanitary. Try FLOORS, according to leading builders 

this modern, money-saving FIAT FLOOR —_ who have installed them. Performance 

to solve an age old building problem. _ proved by thousands now in use! It will 

Mr. C. E. Brock FIAT FLOORS are designed for use with pay you to get all the facts, so mail 
M, J. BROCK & SONS, Inc. any type shower wall material—come —_ coupon today. 

Los Angeles, California 2he 


See Sweet's = 
First in Showers Since 1922 
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FIAT METAL MFG. CO. 
9301 W. Belmont Ave., Franklin Park, ltl. 


[_] Please send complete data on FIAT PRECAST SHOWER FLOORS. 
[_] Have a representative contact me. 












F CAST SHOWER FLOORS * BATH ENCLOSURES 
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Some lucky builder and his wife are going 
to spend 26 glorious days in Europe next 
year as the guests of Carr, Adams & Col- 
lier Company. Another couple will enjoy 
a wonderful vacation in Bermuda... an- 
other, a delightful holiday in Hawaii... 
and still another will journey to romantic 
Mexico! 










There’s no.reason why it 
can’t be you! 






All you have to do is increase the “‘sale- 
ability” of your homes by using popular 
BILT-WELL Windows and Cabinets! 








If you haven’t yet sent for your 
BILT-WELL CONTEST KIT... 
Send for one today! There’s still time. 
You have until November 30th to com- 
plete your contest entry and mail it in. 









If you’re one of the many who 
has already received a kit 


] Complete your BILT-WELL job as 
soon as possible. 








2 Photograph it! (If you need help, let us 
know) 


Mail in your completed Entry Blank 
3 and photo! Remember, the deadline is 
midnight, November 30th. 








WINNERS OF GRAND TRIP AWARDS 
WILL BE ANNOUNCED AT THE 
BUILDERS’ SHOW IN JANUARY, 1956 


Every builder who submits an entry 
will receive a valuable prize, a 
beautiful Parker 21 Fountain Pen. 

















The BILT-WELL Line of Outstanding Woodwork 
, +» BILT-WELL WINDOW UNITS—Awning, Double 
Hung, Cc t, Basement, Storm and Screen, 
Gable, Sash & Louvers... BILT-WELL CABINET 
UNITS—Kitchen, Wardrobe, Multi-Purpose, Cor- 
ner China, Mantels .. . BILT-WELL DOORS—In- 
terior, Exterior, Combination, Garage, Screen, Flush, 


P Well Entrances. 


aed BILT-WELL 


Le . Since 1866 


WOODWORK 


Box 658 Dubuque, lowa 
Manufactured by 
CARR, ADAMS & COLLIER COMPANY 
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"GUERYTHING HINGES ON HAGER / 

















® 
- Hager & Sons Hinge Mfg. Co. * 139 Victor Street ¢ St. Louis 4, Mo. av 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience * 
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QUICK STEPS TO 
LOW-COST HEATING 
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WRITE FOR literature on the design and installation 
of Clay Pipe Heating Duct Systems. They are cutting 
costs and providing more efficient heating in base- 
mentless buildings everywhere. 


NATIONAL CLAY PIPE MANUFACTURERS, INC. 
1520 18th St. N. W., Washington 6, D. C. 


311 High Long Bldg., 5 E. Long St., Columbus 15, Ohio 
703 Ninth & Hill Bldg., Los Angeles 15, Calif. 
100 N. LaSalle St., Rm. 2100, Chicago 2, Ill. 

206 Connally Bldg., Atlanta 3, Ga. 
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NEW 
BULLDOG 





Electio 












PATENTED 


ELIMINATES ELECTRICAL OUTLET PLANNING 







Forget about outlet planning! Simply install new 
BullDog Electrostrip® and you can be certain that 
electric outlets will always be where needed . . . 
when needed. For Electrostrip is sturdy molding 
that provides outlets every inch along its length. 
Outlets that can be moved or added in seconds— 
as requirements change and new needs arise. 


Electrostrip mounts neatly on any surface in any 
home, institution or commercial building. Handy 
receptacle plugs lock into the strip at any interval 
. .. exactly where needed. To add more outlets, 
just add more plugs. It’s as simple as that. No 


IF IT'S NEW 
... IF IT'S DIFFERENT 


An outlet wherever it’s needed . . . in seconds! 





EASY TO INSTALL! Electrostrip 
can be easily and quickly in- 
stalled On walls, baseboards, 
floors, anywhere... hand-formed 
to fit room contour and to bend 
around obstructions. Neat and 
attractive, its ivory color harmo- 

nizes with any color scheme. 


need to wonder if you've provided sufficient 
outlets—or placed them properly. With Electro- 
strip you can’t be wrong. 

Perfect for new construction, Electrostrip is a 
natural for modernization, too. It can be con- 
nected to any existing outlet. No special tools 
required. No need to break into plaster. No wire- 
fishing or costly replastering. And long, dangerous 
extension cords become things of the past. 
Electrostrip is sold by BullDog distributors only 
to electrical contractors. See yours, Or write: 
BullDog Electric Products Co., Detroit 32, Mich. 





OUTLETS THAT MOVE! Recep- 








toes 
eee * 


tacle plugs lock into Electro- 
strip wherever you want them. 
Outlets can be placed, and 
spaced, at any spot on the strip, 
moved or added in seconds. 
Completely safe—Electrostrip is 
listed by Underwriters’. 


BULLDOG 


ELECTRIC PRODUCTS COMPANY 
A Division of I-T-E Circuit Breaker Company 


@sErco li IF IT'S BETTER. . . IT’S Export Division: 13 East 40th Street, New York 16, New 


York. In Canada: BullDog Electric Products Company 
(Canada), Ltd., 80 Clayson Road, Toronto 15, Ontario. 








HEAT UNDER WINDOWS, along walls—where 
the cold begins! TRANE Baseboard Heating 
surrounds you with warmth. Makes the whole 
house a comfort zone. There’s a real selling 
story. And it’s easy to show! 


did t dude und ” 


Wh hve wh hie 


INSTANT HEAT RESPONSE from TRANE’s 
efficient aluminum-and-copper coil mear 
there’s no long, cold wait for heat . . . no over- 
heating, either. Think of the fuel that’s save 
... the lifetime economy! 


When I give them their choice 
6 out of 10 new 


TRUE DRAFT-FREE HEATING is easy to explain. 
TRANE Convectors heat by convection. And con- 
vection heat is gently rising heat. There’s no 
forcing . .. no off-again, on-again blasts. No 
drafts anywhere, at any time. 
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home buyers say: “Give me 
Baseboard Heating!” 


—reports D. L. Emerson, plumbing- 
heating contractor of Oxford, N.Y. 


“I show them the features of Trane Baseboard Heating... 


Working with prominent builders in 
his area, contractor D. L. Emerson 
figures his heating jobs both ways— 
hot water baseboard and warm air. 
And 6 out of 10 new home buyers, 
reports Mr. Emerson, choose hot 
water baseboard heating! 


Installation costs down! Modern 
system design, smaller and more 
efficient heating elements, reports 
Mr. Emerson, now make baseboard 
heating surprisingly economical to 
install. And, of course, the fuel 










and they’re convinced!”’ 


economies and longer life of a hot 
water system are added savings any 
prospective homeowner can appreci- 
ate. So it’s no wonder the buyer de- 
mand is for baseboard heating. And 
no wonder why builders like it, too! 


Sells houses faster! TRANE Base- 
board Heating is quality that pros- 
pects can see. Builders can actually 
demonstrate how TRANE Baseboard 
Convectors heat where the cold be- 
gins—along outer walls, under win- 
dows. They can point out the un- 


TRANE 


MANUFACTURING ENGINEERS 


The Trane Company, La Crosse, Wis. e Eastern Mfg. Div., Scranton, Pa. e Trane Co. of Canada, Ltd., Toronto « 90 U. S. and 17 Canadian Offices 


limited decorating freedom, the easier 
cleaning—and more! 


And quality that prospects can see 
sells houses faster . . . for more money 
... greater profit! 


Whether you’re building one house 
or hundreds, TRANE Baseboard Heat- 
ing can help you sell houses, too. The 
way you want them to sell—fast! 


See your nearest TRANE Sales 
Office or write TRANE, La Crosse, 
Wisconsin. 


One source, one responsibility for: Atr Conditioning 
Heating + Ventilating + Heat Transfer Equipment 









NO DIRT, NO STREAKS—not with TRANE Base- 
board Convector heat! You point out the 
rubber wall seal and show how it prevents heat 
streaking on walls. Remember—it’s clean heat 
that you are selling! 


EASE OF CLEANING FLOORS is a snap to show. 
Just point out how the rounded bottom gives explain, means you hang drapes, place furni- 
access for vacuum or dust mop. Run your hand ture anywhere you please. Even snug against 
over the smooth surface—no crevices there to walls .. . there’s no excessive heat, nothing to 
catch dust and dirt. get in the way. 


DECORATING FREEDOM with ‘his system, you 
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better product... 
better profit 
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Original complex metal-wood 
glaze-bar was replaced by a 
single Harvey aluminum extru- 
sion, saving weight, labor, cost. 


HARVEY 


\uuminum. 





rs 


If you manufacture skylights, you'll gain by making them of Harvey Alumi- 
num Extrusions, because you reduce parts inventory, simplify fabrication 
... increase your profits. As an architect prescribing skylights, you'll be 
ahead in client satisfaction, because such a skylight guarantees years of 
maintenance-free service. 
These same benefits ...lower manufacturing costs and improved product... 
can be yours. “Aluminum Extrusions” contains a wealth of ideas on helping 
your profit picture and starting your sales rising. Send for a copy today. 
*And stress the quality of your product with Harvey's national 
merchandising tags or labels. 


MAKING THE MOST OF ALUMINUM...FOR EVERYONE 


HARVEY 


luminum 

















HARVEY ALUMINUM SALES, INC., TORRANCE, CALIFORNIA 
BRANCH OFFICES IN PRINCIPAL CITIES 


RESEARCH .. . DEVELOPMENT .. . PRODUCTION . . . Harvey does all three as a leading independent producer 
of aluminum extrusions in all alloys and all sizes, special extrusions, press forgings, hollow sections, structurals, 
rod and bar, forging stock, pipe, tubes, impact extrusions, aluminum screw machine products and related 
products. Also similar products in alloy steel and titanium on application. 
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MINORITY HOUSING 
Sirs: 

An excellent article (April issue). For the 
first time a truly comprehensive analysis of 
these grievous issues has been made. . . . This 
problem, which is of great concern to the en- 
tire Eisenhower administration, is one to 
which my own time and the time ef all the 
housing agencies has been devoted to a very 
large measure. 

I believe that the housing industry is also 
showing very encouraging signs of taking 
hold of this problem and is working hand-in- 
hand with us towards its solution. 

An article such as the one which you pre- 
pared is constructive and I hope will be re- 
ceived by the industry with more than usual 
attention. 

Congratulations. .. . 

AtBert M. Coe, administrator 
Housing & Home Finance Agency 
Washington. D.C, 


Sirs: 

... Our high compliments on the incisive 
articles on homes open to minorities. . . 

... A thorough, honest, objective and up- 
to-date appraisal... . 

We believe with you that sound answers 
and significant achievement result in this field 

-as in all others—to the extent that objective 
analysis and good old American know-how 
are really applied... . 

The Housing & Home Finance Agency and 
its constituents would be interested in bring- 
ing these pieces to the widest possible public 


attention. ... 
FrANK S. Horne, 
Assistant to the administrator 
HHF 4 

Sirs: 


... A tremendous job... 

It is evident that a vast amount of work was 
required to present such a comprehensive 
picture. And your approach is so realistic. 

Joun M. DicKERMAN, executive director 
VAHB. Washington. D.C, 


Sirs: 

I was delighted to read this very fine sym- 
posium. 

I have been devoting more of my time to 
this problem than to any other one facing the 
housing agencies today. and I am acutely 
aware, not only of the profound research that 
had to go into its preparation, but also of the 
acuity of your conclusions. 

Wittiam A. ULMAN, assistant administrator 

HHFA 


Sirs: 
.. . Our deepest appreciation for excellent 
reporting on Concord Park. .. . / An extremely 


difficult job well handled. 
Your readers will. I am sure, be interested 
to know that white sales are getting easier as 


continued on p. 82 
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like tile in the kitchen of a brand-new home. 


They know, too, that no tile says “buy” better 
than Stylon. 


Why? Well, think for yourself what Stylon does for 
a kitchen. Think how the buyer and the buyer's 
wife feel about those four gay walls of brilliant, 
easy-cleaning Stylon Tile that never needs mainte- 
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Gentlemen: I am interested in the Stylon Ceramic Tile Story. Please 
send me complete details. 


Builders know that nothing says “buy” to a buyer 












nance, never wears out. Think how they feel about 
the enduring Stylon floor that never loses any of its 
warm, rich texture and color. 

Think about the seventeen shades of stunning Stylou 
wall tile . . . the seventeen matching/contrasting 
shades of Stylon floor tile. 

Think — and voull know why. more than ever 
these days, Stvlon’s in the kitchen with Dinah - 
ringing up the profits. For you? 


. Styl 


STYLON CORPORATION 
Milford, Mass. @ Florence, Ala. 
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PLAN WINDOWS TO BRIGHTEN 























YOUR KITCHENS 


Windowalls 


How cheerful can a kitchen be! Here Huntington 
& Darbee, architects, score 100 per cent with a 
WINDOWALL of Andersen Gliding Units along the 
highly important counter and sink area. Broad ex- 
panses of glass make it light and pleasant. WiN- 
DOWALLS open easily to bring in fresh air, sweep 
away kitchen odors. Yet they always close tight to 
form a weatherproof barrier against cold, dust and 
moisture. 


For more information on Andersen WINDOWALLS 


see your lumber and millwork dealer, Sweet’s Files, 
or write Andersen Corporation. WINDOWALLS are 
sold by established lumber and millwork dealers 
throughout the country, including the Pacific Coast. 


ANDERSEN CORPORATION + BAYPORT, MINN. 














Andersen Gliding Windows in 
a home near Avon, Connecticut 











ival 








LETTERS continued from p. 78 





people see that a majority of the purchasers 
are white, and that community life is very 
pleasant here. 

The reference to adverse credit reports on 
many would-be Negro purchasers sounds 
somewhat stronger in print than we intended 
to make it. The problem is largely one of 
the unwillingness of our sales people to dis- 
courage purchasers where the wife’s income 
is essential to the budget, but won't be 
counted by most banks. 

Morris MILGRAM, executive vice president 

Concord Park Homes, Inc. 

Trevose, Pa. 


FOR DIMENSIONAL STANDARDIZATION 
Sirs: 

. .. The conference was intensely interest- 
ing (June issue). ... We shall be glad to co- 
ordinate with all interested agencies in con- 
tinuing the study of the window and door 
project. 

Congratulations on the splendid work you 
are doing in housing research. 

O. C. LANCE, secretary-manager 


Vational Woodwork: Manufacturers Assn., Inc. 
Chicago 


Sirs: 

An extremely important project and 
one that needs the unremitting and bulldog 
pressure you know so well how to supply. 

To get enthusiasm from secretaries of win- 
dow trade associations is one thing; to get 
individual manufacturers to move is another. 
I believe they would fall like ten pins, how- 
ever, if the bell cows in wood, steel and alum- 
inum were to adopt the program and push it 
aggressively as a sales advantage. 

Theoretical savings to the home-building in- 
dustry would not be as big as the specific 
savings in inventory to distribution outlets for 
whose business manufacturers compete. If the 
idea were vigorously promoted to home build- 
ers by companies having a financial stake in 
explaining the advantages to builders. other 
companies would jump fast to catch the trend 
while they still could. 

James M. ASHLEY. 
Director of public relations 
Libbey-Owens-Ford Glass Co. 


HOW LOUD? 
Sirs: 

[ am inclined to disagree with you that 
FHA’s 40-decibel limit is too stiff (April is- 
sue). In my opinion, manufacturers must 
perfect the equipment to a point where noise 
is much less trouble than it is now. I agree 
wholeheartedly with your statement that many 
air-conditioning manufacturers still have a 
job to do. 

Cuarves I, Hopkins, director 
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: @ Adds more luxury features to your kitchens! 

Vilna” / ~™ | © Adds incredibly little to the cost of your homes! 

i ‘ft , a Now from Crosley: an under-counter Duo- famous Crosley features your prospects can 
Dishwasher that adds more luxury appeal to _— see and recognize—it meets the mushroom- 
Sierra your homes than amy other appliance, ata ing demand for the “built-in” dishwasher 

ae iy price that’s nothing short of amazing! that means real glamour even for your 
oa This compact beauty is ideally suited for budget kitchens. 
e SWIRL-CLEAN ACTION your wood cabinet installations and for steel Get the full story on this feature-packed 
Gently revolving rack carries every kitchens, too—it’s packed with ALL those Crosley—mail the coupon today. 
dish through swirling stream of steam- 
ing-hot water over and over again! SOURCE all lll | 
EVERY dish is washed—no “blind % YOUR ONLY SINGLE 


BUILDER SALES DEPARTMENT, HH-75 

Crosley and Bendix Home Appliances Divisions 
AVCO Manufacturing Corporation 

1329 Arlington Street, Cincinnati 25, Ohio 


1 


Ny 

$ 

CROSLEY&RENDIX SOURCE FOR ALL 

4 me — 
“aw HOME APPLIANCES! 


spots.” 


* LARGE-CAPACITY, 
ROLL-OUT RACKS 
Hold all dishes, silver for six. No deep 
down “dive-in”’ loading — both racks Only your locally owned, independent Crosley and Bendix 
glide forward. ai al distributor can supply you with a COMPLETE line of appli- 
ances, steel kitchens and home laundry equipment. This is 
* COMPLETELY AUTOMATIC the famous Crosley-Bendix “single source system’’—and it 


; = Seat Paving 
— washes, then dries! 1000 watt gives you BIG savings in money, work and time! 


Please send me more information on 









Crosley Under-Counter Dishwashers, 


Crosley and Bendix ‘Single Source 
System” for ALL home appliances. 














oxinaes NAME 
speed heater. 
@ SAFE — unit stops when door is CROSLEY... BENDIX 0 inal 
opened pomeaes CITY ZONE__STATE 
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HOME APPLIANCES Divisions (If CO )CcINCINNATI 25,0H10 
¢ THRIFTY —uses less water ME 
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Hittsburgh (slass puts the 





WINDOW WALLS OF TWINDOW, Pittsburgh’s window with built-in insulation, are practical in homes in every price 
bracket. For Twindow openings mean high-grade workmanship; out-of-the-ordinary value. Another proof of this 
is the installation of these units in the houses of Place Homes, Inc., South Bend, Indiana, shown here. Fact is, the 
cost of glass walls compares favorably with that of conventional masonry or other construction. Buyers of new 
homes, as well as homeowners interested in remodeling, know that Twindow means greater interior comfort, actual 
savings in heating costs, increased enjoyment of the outdoors from indoors, 


THIS CUTAWAY shows the make-up of a Twindow unit. Two panes of Plate Glass enclose a dead-air space, giving 
Twindow its high insulating properties. A stainless steel channel frames the unit, protects the seal and glass edges, 





makes handling easy, quick and safe. 





Every nickel you spend on glass shows. And the results far outweigh the cost. 
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stamp of quality on your 


and remodeling jobs! 
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FULL-LENGTH DOOR MIRRORS are much in demand, in new homes as 
WALL MIRRORS of Pittsburgh Plate Glass, in the bedroom, living room, bathroom, entrance hall, well as in remodeling work. You'll be wise to include several—in 
help you sell your homes faster. For they impress prospective buyers with the superior value bedrooms, bathrooms and entrances. They're very easily put up. 
of your homes. And in renovating work, they're always in big demand. There’s nothing like And they come in five widths—16, 18, 20, 22, and 24 inches. All of 
a Pittsburgh wall mirror to add sparkle to a room. It can make a small room look larger—a them are a full 68” in height and are made to fit all standard interior 
narrow one appear wider. Pittsburgh has also developed cost-cutting, labor-saving brackets millwork doors of 80” in height. Your nearest Pittsburgh Plate Glass 
for use in installing even large wall mirrors flush against the wall. They take care of wall Company branch can fabricate mirrors for doors other than standard 
irregularities, too. Ask your local Pittsburgh glass distributor for full details. heights. 


Build it better with Httsburgh (Glass 


See Sweet’s Builders Catalog for detailed information on Pittsburgh Plate Glass Company products. 


PAINTS « GLASS + CHEMICALS + BRUSHES «+ PLASTICS * FIBER GLASS 


PITTS @meaewe PLATE GLaASS COM? Se 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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EQUIPMENT tor 


removable horizontal 


sliding windows 


Patent Applied for 


* Sash glide easily on round-top tracks 


* Flexible bronze pressure strip at head has two fold purpose 
1. It is good weatherstrip 2. It permits easy sash removal 


* Extruded sill with adequate weep holes and drip pan, pro- 
vides quick drainage with no danger of sill rot 


* This equipment permits the use of stock windows which 
eliminates the necessity of having special mill work 


Ideal for shoulder high windows . . . in bathrooms, kitchens, bedrooms. 
Horizontal sliding windows equipped with No. 890 ALL-Glide are 
E-X-P-A-N-S-I-B-L-E. Use them singly or in multiples. 








ALLWEATHER Balance Strip 
with FLOCKED COIL SPRINGS 


ALLWEATHER Balance Strips No. 490, 90, 810Z, 812Z and 814Z are furnished 
with FLOCKED COIL SPRINGS. 

Adjustability is built in No. 490 and 90. Balance tube with semi-cantilever 
action insures weatherstrip contact in all kinds of weather. The base section is 
always in close anatnet with jamb insuring stability. FLOCKED COIL SPRINGS 
are concealed by a functional part of the strip itself. 

810Z, 812Z and 814Z are a combination of weatherstrip, 
flocked springs and spring covers making effective, economical 
sash balance and weatherstrip combinations. 

Laboratory tests show that ALLWEATHER Balance a. 
efficiency in reducing air infiltration is far in excess o : 
Wood Institute Specification Standards. tMBe 

Tests made by the University of Minnesota [i ? 
Institute of Technology Testing laboratory in 
cooperation with Weatherstrip Research Insti- WEATHERSTRIP 
tute, show that double-hung wood windows, 
when metal weatherstripped show an infiltra- 





Research 


tion ratio 6 TIMES LESS than non-weather- i as 


__, stripped windows. 


A ue L M E TAL Weatherstrip Gompan y 


Name “ALLMETAL" Reg. U. S. Patent Office 


2249 North Knox Avenue Chicago 39, Illinois 
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KUDOS 


Sirs: 

We have deciaea that the educational ad- 
vantage of a subscription to Housrk & Home 
fully justifies the company’s taking out a sub- 
scription for each of its officers for the maga- 
zine to be sent home. The magazine contains 
so much material that it is hardly feasible to 
study it thoroughly in the office. 

Ricuarp M. Hwrp. executive vice president 

Pringle-Hurd & Co.. Inc. 

Vew York City 


Sirs: 

I hope that in a few years (or months) you 
will be able to look back and say that this 
article on hot-water heating and _ cooling 
(April issue) presaged a revival within the 
building industry. 

Congratulations on a good reporting job! 
Rosert W. Lear. general marketing manager 
Plumbing and Heating Div. 
{merican-Standard 
Vew York City 


Sirs: 

“Good design for production” (Sept. issue) 
is the finest and most concise primer of good 
design [I have ever seen. 

GorDON J. NEILSON, executive director 
Home Builders Assn. of Tyler, Tex. 


Sirs: 

Last night I was able to start reading your 
May issue from cover to cover... a top mer- 
chandising effort. Once again I am getting 
many excellent ideas from House & Home, 

MaL SHERMAN, realtor 
Baltimore 


RULE REVISED 


Sirs: 

Since May, when The Upholstery Leather 
Group announced a “Leather in Decoration 
Design Competition,” Rule 5 has been 
emended: 

“Competitors are required individually 
(per entry blank) to designate The Up- 
holstery Leather Group, Inc. as their sole 
agent, with full authority to judge, exhibit 
and protect their rights in all submitted de- 
signs from date of receipt at 141 E. 44th St., 
New York City to the time of release to the 
owner on or about Feb. 1. 1956.” 

Judges are: C. Eugene Stephenson, Robert 
L. Gruen. Mary Davis Gillies, Pierre Bedard. 
Eleanor Forbes, Lewis G. Adams. Harry 
Martin. 

Paut R. CopeLanpb, exec. vice president 
The Upholstery Leather Group, Inc. 
New York City 


OMISSION 


John A. Curtis developed the bathroom plan 
shown on p. 158 of the May issue. The editors 
regret that his name was omitted. 
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Sterling, 
Illinois 


_— 


Two hanger styles that fit any thick- 
ness of interior sliding doors! 


Just think how these National-designed hangers simplify the handling of this 
new type of sliding door hardware. Dealers need only stock the single wheel, 


the two wheel adjustable type hanger and one style of rail for serving every 
thickness of sliding door. 


Rail is made of 18-gauge, Hot Galvanized Steel and is so designed that hanger 
wheels cannot jump the track. Rail is furnished in the popular 44, 56, 60 and 
68 inch lengths. 


“They slide with a whisper’’ 
Large Nylon wheels 1% inches in diameter 
carry the door-load with ease and fewer rev- 
olutions. Hangers require no lubrication and 
are stoutly constructed for lasting service. 
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No. 185 Sliding Door Hanger No. 182 Sliding Door Hanger 
This is the two wheel adjust- This is the popular single 
able type. Weight of doors wheel style. Slotted mount- 


equally distributed over the ing screw allows for simple : i 
whole axle. adjustment. View showing complete door assembly 
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Janitrol Win-Sum T'wins in multiple units, 
provide zoned comfort, utilizing Moduflo 
control systems. 


Contractor: Delta Heating Co., Atlanta, Ga. 


Write today for complete literature and 
merchandising plans on the 1955 Jani- 
trol comfort line. 


JOIN 
anitrols 
CRUSADE 


i 
- xperience 


‘ forma epi et ate 


with Janitrol : 
over many years, : 


made it a must for os 


my own new home..’ + 


Mr. Vernon M,. Marchman, Builder 
Atlanta, Ga, 








Experience gained by building fine homes for many 
years proved to Mr. Marchman that there is no 
substitute for soundly engineered conditioning 
equipment for complete comfort assurance. As a long 
user of quality Janitrol equipment, it was a ‘‘must’”’ : 
for the year ’round conditioning of his own home. | 








ABE on Sle ree ? 


Homes in a more modest price range need the same 
Janitrol comfort “treatment” if they are to remain 
modern and have a good resale value. 


Actually, the cost of time-proven Janitrol heating 
and cooling equipment is so small a proportion of the = 
total cost of any house, it’s a losing gamble to take 

a chance on inferior equipment 


So whatever type house you are planning or building, 

get all the facts on Janitrol’s many advanced : 
performance features and unmatched record of 5 
dependability. 4 


a | 
Hanitro : 
i 

HEATING AND AIR-CONDITIONING 
DIVISION 
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Surface Combustion Corporation, Columbus 16, Ohio 
In Canada: Alvar Simpson Ltd., Toronto 15, 
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MARIE ANTOINETTE PATTERN: An authentic reproduction of 
the eloquent flooring that graces many a French Chateaux 
and Palace. One of the finest examples is in the throne 
room of the Palace of Luxemburg. 



























In the finer modern homes... the new trend is 
toward WOOD-MOSAIC PARQUETRY FLOORS 

fF This is for the planner who believes beauty should modern homes, with smaller rugs simply for accent. 
Pe spring from the house itself—as well as from its Such floors, in parquetry designs, have been admired 
if furnishings. It is in particular a recognition of the in great mansions for centuries. They cannot help but 
is renewed interest in parquetry designed hardwood — be admired in the homes you build today. 
flooring. Perhaps you've noted the trend away from For three quarters of a century, Wood-Mosaic has 
3 merely adequate flooring and wall-to-wall carpeting. skillfully reproduced World Renowned hardwood 
i Exquisite patterns in lustrous hardwood flooring floors that portray the richness of color and intimate 
| are now the focal point in many of today’s finer warmth so necessary for gracious living. 
All Floors Available in a Variety of Woods 


PAR KAY we. 


Division cof 


WOOD-MOSAIC CORPORATION 
LOUISVILLE 9, KENTUCKY 


Maker of the World’s Finest Hardwood Flooring 








MAIL COUPON FOR DETAILED INFORMATION ON 
THESE DISTINCTIVE HARDWOOD FLOORS 











Company. 
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| PARKAY, Inc. HHT | 
Division of WOOD-MOSAIC CORPORATION 
at — yen degtin a : 5000 Crittenden Drive, Louisville 9, Kentucky | MONTICELLO PATTERN 
rough research and skilled craftsmanship the Please send me detailed information on the follow- Created from the flooring of Thomas Jefferson’s 
basketweave design of the classic me te Haddon | ing floors: [] Marie Antoinette Pattern (] Haddon | beloved Monticello . . . the Old Dominion man- 
Hall original has been faithfully reproduced. | Hall Pattern () Monticello Pattern. sion which our Third President both planned and 
| built in historic Virginia. 
| ee a ES 
| Address | 
the Durability of Wood | a, ee : the Warmth of Wood 
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“| PREFER 
STEEL WINDOWS” 


says Axel Hultgren, Superintendent, 
L. H. Ludwig Co., Inc., Contractors 


MR. HULTGREN with one of the many steel windows in this modern 
school. Steel windows for this school manufactured by Hope’s 
Windows, Inc., Jamestown, N. Y. 


PARTIAL VIEW of the still incomplete Corry, Pennsylvania, Junior- 
Senior High School. When finished 80% of the school’s windows 
will be made from steel. Hunter-Caldwell-Campbell, Altoona, Pa., 
Architects—Engineers; I.. H. Ludwig, Co., Inc., Falconer, N. Y.. 
General Contractors. 





“Steel windows are far easier to work with,” states Mr. Mr. Hultgren has been active in the building industry 


Hultgren. “They don’t have to be babied like other win- 
dows, and can be installed more quickly. The steel 
windows being used in this school are merely clipped 
into position on the sill in a few minutes. There is no 
need for protection of steel windows, either. Some win- 
dows require a special coating to protect them from the 
plaster which must be peeled off later. When I think of 
the time and trouble steel windows save me, it’s no 


since 1912—both a job superintendent and an independ- 
ent contractor. He’s had plenty of opportunity to see all 
kinds of windows in all sorts of buildings. That’s why he 
knows what he’s talking about when he points out the 
advantages of steel windows! 


* * * 


For more than forty years United States Steel has been supplying window 


; a manufacturers with special rolled sections of high-grade open-hearth 
wonder I prefer them. steel. 
















THERE’S A LOT of glass in these 
big windows, and that means 
plenty of strength is needed 
in the frames — the kind of 
strength vou get with steel 


SEE The United States Steel Hour. 
It's a full-hour TV program 
presented every other week by 
United States Steel. Consult your 
local newspaper for time and 


station. 





COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


UNITED STATES STEEL CORPORATION, PITTSBURGH 
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 


USS STEEL FOR WINDOWS 


7 © £4 







Look for this label—it is your as- 
surance that the windows are made 
from quality steel. 
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FIR PLYWOOD 
GOLDEN JUBILEE 
PROMOTION 
BUILDS CUSTOMER 
ACCEPTANCE 


Turn page to see the 






























smashing 2-page ad that is helping sell 






26 million LIFE readers on the advantages 


of fir plywood construction oe 








ADVERTISED IN 


LIFE 











YOU CAN BUILD ANYTHING WITH 


ANYTHING you can build with wood you can build better, faster, 
more economically, with fir plywood. 

And fir plywood does many jobs that ordinary wood can’t do! 
Pictured here are a few of the million-and-one things built with 
this modern miracle material. It has set new standards of perform- 
ance and value, revolutionized construction methods everywhere. 
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1. Storage wall 2. Ceiling 3. Mobile «. Texture 1-11 plywood 
paneling 5. Frame 6. Chest 7. Platform 8.12’ Boat 9. Subfloor 
& underlay 10, Roof deck 11. Wall sheathing 12. Overlaid plywood 
siding 13. Fence 14. Building toy 15. Hog house 16. Traffic sign 


It’s the engineered wood—pound for pound stronger than steel. 
Light, splitproof, virtually puncture-proof. Easy to handle, easy 
to work with everyday tools. 

In addition to standard 4 x 8 foot sheets, fir plywood is available 
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in extra-long panels for big construction jobs . . . in convenient 
Handy Panels. There are new textured panels and surfaced panels 
that are extra-smooth, doubly durable. 


Every lumber yard can supply you with fir plywood. Ask too, 
about helpful plans and idea booklets* for scores of building 
and remodeling jobs. 


See Your Lumber Dealer! 


‘Just published—book of 52 new home storage plans. If not available at your 
dealer’s, send 50c (USA only) to Douglas Fir Plywood Assn., Tacoma 2, Wn. 
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New Exterior plywood siding can be used to flatter horizontal or accent vertical lines. Left, PlyAloy Overlaid Siding; right, Texture One-Eleven. 


WHATS NEW 








Neu 


) Sp 
PLYALOY OVERLAID PLYWOOD MOIRE “BRUSHED” PLYWOOD é ad 
provides finest, most has distinctively accented 5 
durable paint base on the grain pattern that adds 3 ex 
market. Fused resin-fiber warmth and charm to any m 
surface eliminates grain setting. Textured grain i if . 
raise and checking. Factory permits wide variety A : 
packaged complete with of decorative effects. E 
wedges and furring strips. Packaged for protection. ; 

£ 
TEXTURE ONE-ELEVEN KNOTTY PINE & CEDAR PLYWOOD : 
goes up fast, combines offer these traditionally ib 
strength of plywood with good-looking woods in 


bold pattern of closely 
spaced deep parallel 
grooves. Can be used as 
siding over unsheathed 
walls. Factory packaged. 


large, easy-to-use panels. 
For paneling, cabinet work, 
built-ins. Pine is light tan, 
cedar golden-brown. 

Both factory packaged. 
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FIR PLYWOOD GOLDEN JUBILEE SECTION 


New panels add luxury at low cost. Left to right: Moire; Texture One-Eleven; Knotty Cedar. All are Exterior-type plywood, can be used outdoors. 


in plywood ’? 


Special fused-fiber overlays, striking textures and rich grain patterns 
add high style and durability. ..help builders add custom touch at little 
extra cost.Well made and carefully graded, they’re worth checking into 
if you’re looking for ways to add value and saleability to your homes. 


PAUL & TACOMA LUMBER CO. jj 


ef | 
TREE LIFE | 


FOREST PRODUCTS [ff “PivAloy OT111 (Moire (Knotty Pine & Cedar 


Density Overlaid Plywood e Moire® “Brushed” Plywood 


Hemlock Lumber e Douglas Fir Lumber e Fir Plywood EN 
e Texture One-Eleven e Knotty Pine and Cedar Plywood 


e Plyaloy® Overlaid Plywood Siding e PlyGlaze® High- iach wee ipapetcecepmsieesicu lalla 
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there is no substitute 


for ROSEBURG BRAND" 
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Exterior Fir Plywood Ext-DFPA 


x 
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Texture One-Eleven 
combines style distinc- 
tion with the strength, 
durability and depend- 
abilityof ROSEBURG 
PLYWOOD. For dis- 
tinctive exterior archi- 
tectural siding... for 
interior wood-warmth 
and beauty, ROSE- 
BURG TEXTURE 
ONE-ELEVEN tex- 
turizes harmoniously 
... beautifully. Comes 
in 8, 10 and 12-ft. lengths. 48, 32 and 16-inch 
widths, Made with waterproof glue. Specify 
ROSEBURG BRAND TEXTURE ONE- 
ELEVEN. Only Roseburg gives you all these 
features: 

Shiplap edges neatly conceal vertical joints. 
Clean-cut grooves, surface texture 4-inch o.¢. 
Meets FHA requirements for combined sid- 

ing and sheathing which permits major 
construction economy. 


ROSEBURG BRAND PLYWOOD. Hardboard 
Plywood. Plyform Oiled and Edge Sealed. 
Knotty Pine Plywood. All types exterior 
and interior panels. Trademarked and 
DFPA grade stamped. 

ROSEBURG LUMBER. Old growth Douglas Fir, 
Pine and Hemlock. Yard stock uppers, 
Flooring, Siding, Ceiling. Finish, Dimen- 
sion, Boards and Shiplap, Plank and Tim- 
bers, rough or surfaced. 


All stock—except 
plank and timbers — 
thoroughly kiln dried 
and end stamped. 





a Pome RT mes i 
Contact your nearest ROSEBURG 
wholesaler or jobber. 














For free full-color folder and 
other literature... write to the 
ROSEBURG LUMBER COMPANY, 
Roseburg, Oregon. 








REMEMBER 
ROSEBURG ROSIE! 


ROSEBURG 
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General Offices and Sales: ROSEBURG, OREGON 
Sawmill and Plywood Plant: DILLARD, OREGON 
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DECORATOR PLYWOOD 
INTERIORS « « « that urge a woman to say: 
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Relief-Grain 
Plywood 





T.. natural grain beauty of Decopanel 
creates a sculptured effect of lasting charm and 
interest to interior walls. The relief area gives two- 
tone highlights that are unusual and attractive with 
an over-all effect of warmth and elegance that women 
love. 


A second important sales feature is the hardness 
of the wood. With Decopanel you get edge-grain 
toughness which will not sliver or mar easily. Too, 
Decopanel is light and strong, plus low applied 
and finished cost. 


Decopanel is available also in exterior grades. 
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Decorative - Hard - Surfaced 


Shan-Tong retains its exotic two-tone beauty under 
any type of finish. Made of fir plywood hardened 
by heat the distinctive design is imprinted by pres- 
sure. This is the material interior decorators and de- 
signers are using to create appealing new effects. 
Shan-Tong is easy and economical to apply and 
finish, 


Complete Plywood Service 


Principal plywood distributors in all metropolitan 
areas carry a complete stock of Van-Ply products. 
Write for the name of the distributor in your area. 
He will show you samples and explain in detail the 
uses of Van-Ply plywoods. 


VAN-PLY 
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EXTERIOR GRADES—Plyform panels, Boat Hull 
grade, Tongue & Grove, Exterior roof decking and 
sheathing. All regular grades of DFPA Exterior. 


INTERIOR GRADE—Decopanel, Shan-Tong, Birch, 
Tongue & Grove. Also, all grades of DFPA Interior. 





P.O. BOX 720, VANCOUVER, WASHINGTON @ 


ANCOUVER PLYWOOD CO. 


Vancouver, Washington 


Phone OXford 3-2517 


Member of Douglas Fir Plywood Association 


Manufacturers of fir plywood and decorative panels. 
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Commercial uses prove new Kalatex and Kalabord 
hardboard panels look better and last longer 


anes 
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These new striated hardboard panels are so tough and scuff-proof that they’re 
the first textured materials to stand up for walls and counters in offices, motels 
and public buildings. They'll even take the hard knocks to which traveling 
exhibits are subjected. For residential applications they’re the better looking, 
longer lasting panels that add to salability, yet cost no more. 

Home builders are using Kalatex and Kalabord for playrooms, recreation 
rooms, play areas and for distinctive and durable interiors and exteriors through- 
out the house. You can’t choose better than Kalatex and Kalabord for low cost, 
durability, attractiveness and ease of installation. 

All-hardboard Kalatex panels (14" x 4’ x 8’) apply quickly on furring strips or 
any overall base surface, inside or out. Plywood-backed Kalabord (3%” x 4’ x 8’) 
can be installed on standard framing for any interior application. Both are easy : ianaprneti 
to work, go up fast and join invisibly without filling, trimming or lap strips. for an attractive, long lasting interior at a very moderate cost. 
Both have a textured blond surface, easily finished in natural wood tone or DISPLAYS— Above, Gardner Displays Co. of Pittsburgh provided 
one-coat painted colors. decorative backgrounds for traveling displays with KALABORD. 

New low prices are in effect now! Ask your dealer or architect or write to Subjected to rough handling the KALABORD proved superior to 
Columbia Plywood Co., Inc., Skinner Building, Seattle 1, Washington. any other material previously used. 


KALATEX and KALABORD striated hardboard 


pba tee aeMCee 


SALES ROOM - OFFICE — Top, Sweeney Cooperage Ltd. of 
Seattle occupies a combination office and sales room remodeled 
by applying KALABORD directly over old walls and framing 
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CONCRETE FORMS 

1. Weldwood L-1R—oan interior grade panel 
made with Weldwood’s exclusive L-IR mold- 
resistant adhesive; gives many of the advantages 
of exterior grade at interior grade price. 


2. Weldwood Exterior Plywood —a true 
waterproof adhesive makes these panels the 
standard of the industry for many-time use. 


3. Weldwood Plastic-Faced Fir—fir surface is 
protected by a sheet of plastic-impregnated 
paper, adding materially to performance in re- 
sisting moisture-caused delamination. 


SIDING 

4. Weldwood Exterior Fir—with waterproof 
adhesive bond; may be applied vertically or 
horizontally with battens, v-grooves or flush joints. 


5. Exterior Weldtex®—the original striated 
paneling patented by Weldwood. Striations give 
interesting highlights and shadows, assure no 
grain raising or checking; panels can be stained 
or painted; no joint problems because nails are 
concealed in striations. 


6. Weldtex Siding—same as above except 
cut into wide panels 48” x 15%”; can be in- 
stalled at great savings in labor cost compared to 
usual siding. Approved by FHA. 


7. Weldwood Texture One-Eleven® — ex- 
terior grade, rough, unsanded fir gives dramatic, 
textured look; can be installed without sheathing; 
fine also for gable ends and soffits. 


8. Weldwood Duraply*—plastic-faced fir is a 
low-cost, weather-resistant panel that gives max- 
imum protection against grain raise or checking. 
Perfect also for signs and other utility applications, 


SHEATHING 

9. Weldwood Plyscord— meets every require- 
ment for economical wall and roof sheathing. 
Unsanded, low in cost but high in strength and 
rigidity; available with L-IR adhesive. 
SUBFLOORING 

10. Weldwood Plybase —sanded one side; ex- 
cellent for linoleum, tile, wall-to-wall carpeting. 
11. Weldwood Plyscord — unsanded; espe- 
cially good under solid wood flooring. 
INTERIOR WALLS, PARTITIONS 

12. Weldwood Plypanel —provides solid, 
sturdy interior walls that can be painted, stained 
or enameled; first sealer coat of Firzite recom- 
mended to eliminate wild grain. 

13. Weldwood Duraply—plastic facing on fir 
takes paint beautifully, gives extra-smooth surface. 
14. Interior Weldtex — gives unusual wall 
treatments; can be finished natural, stained, 
painted or given two-tone effect; irregularly-cut 
grooves permit butt joints with nails concealed 
in grooves; available also in squares. 

15. Sea-Swirl® and Surfwood' —two panels 
with the weather-beaten beauty of sea-washed 
driftwood; fine for dens, playrooms; texture 
hides nails; available also in squares. 

CEILINGS 

16. Weldwood Plyscord—unsanded; perfect 
for attachment of acoustical tile or decorative 
ceiling material. 

17. Weldwood Duraply—easy painting, plas- 
tic-faced fir gives heautiful smooth ceiling finish. 
18. Weldwood Plypanel— goes up on ceiling 
joists quickly, easily; can be painted, stained or 
enameled, , 








STORAGE WALLS 

19. Weldwood Plypanel — easy to cut, easy 
to work, easy to finish; use of plywood actually 
gives more interior cubage than use of solid 
lumber. 


BUILT-INS 

20. Interior Weldtex—makes bookcases,cab- 
inets look like expensive custom work yet costs so 
little that builders of lowest priced homes can 
use it. 


KITCHEN CABINETS, COUNTERS 


21. Weldwood Duraply—takes paint so well 
that surface resembles painted glass. 


22 & 23. Weldwood Plypanel—inexpensive 
way to provide fine wood cabinets in low-cost 
homes; fine, sanded surface for plastic-laminated 
or linoleum-covered counter tops. 


OUTDOOR STORAGE 

24. Weldwood Texture One-Eleven—adds 
expensive-looking touch to small terrace at low 
cost by furnishing storage space for lawn mower, 
garden tools. 


BREEZEWAYS, FENCES AND SOFFITS 


25. Weldwood Texture One-Eleven—gives 
strength with minimum of framing; looks espe- 
cially well when stained. 


26. Exterior Weldtex — striations add 3- 
dimensional look; can be either stained or painted. 
GARAGE DOORS 


27. Weldwood Duraply —tough, nrlastic-faced 
panel especially fine for overhead doors 
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27 ways you can build a better house 
and save money too! 





Use Weldwood Fir Plywood to make a house 
more livable, more beautiful, more salable! <thbe 


Home buyers are shopping around—they’re looking long ® a° 
and hard at things like wall treatments, storage space, We Woo pacloweed 


built-ins—even construction details. 
DOUGLAS FIR PLYWOOD 











4 Look at the list on the left—every single item can be mer- 
j by ‘ ¢ ©, Product of 
_ | chandised as a plus for your better-built home. UNITED STATES PLYWOOD CORPORATION 
And you save money because Weldwood Fir Plywood is WORLD'S LARGEST PLYWOOD ORGANIZATION 
so easy to put up, to fabricate, to finish. You’ll find that hn Conndar Weliweed Myacod, 168.; Mestre 
you can often use it in place of more expensive materials. rrr rrr tr rrr csscses= 7 
; . ‘ ! i States Plywood Corporation HH-7-55 | 
At amazingly low cost you can give your homes the extras j United Ste ponthoad P 
i hal ily Ad ae y ? " . el ‘ Ze, W ldw ‘ ; 5 : 1 ' Weldwood Building, 55 West 44th Street, New York 36, N. Y. ' 
i lat really close sales ... with superior W eldwood Vouglas | Please rush my free copy of the Weldwood Builder and | 
; Fir Plywood! : Contractor Handbook. 
a j 
: FREE BUILDER HANDBOOK! Send coupon today for your NAME... ccccccccccccccccccccccccccccccccccccccescescceecscees ' 
j 4 copy. It contains complete descriptions, specifications i ADDRESS... 0. ccc cc ccc ceccccccceccecesccccsssccssssesssesecess ' 
I COeEE EEE EEEEESEEEEOOSSEEEOSOSEEESS NS Sin : 


and application hints on all Weldwood building products. = |__U_VV ovUVivvi ‘ 
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for houses that go up faster 
-oelook better longer 


Golden panels of CreZon fused plywood 
saw easily to a smooth edge . . . won’t splinter, butt 
cleanly. The satin-smooth CreZon surface takes 
paint more quickly without priming, holds that 
fresh-paint look years longer . . . two coats do the 
job of three! Light, strong, workable . . . ideal for 
interior finishing and custom built-ins, too. 
Available in all standard thicknesses and 
dimensions as well as special pre-cut sizes. 

For better, faster construction that lasts and lasts, 
specify CreZon fused plywood. 




































lf CreZon panels are not available at your local 
dealer, write department CR, Crown Zellerbach 
Corporation, San Francisco 19, California 















Science and nature combine to 
bring you a revolutionary new 
building material . . . 
















CreZon, a formula of tough phenolic 
resins and wood fiber, is fused to 
exterior plywood for amazing new 
working and weathering qualities. 
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PLYWOOD & VENEER CO..1NC, 








KOCHTON 


has the right Plywood 


for all your needs 


Let us fulfill all of your requirements for DOUGLAS FIR 
PLYWOOD in the size, thickness and grade specified for 
your job. We can supply fir plywood in thicknesses from 
%4" to 1”, widths from 24” to 60”, lengths from 48” to 
192”. 


Fir plywood sheathing is available in interior or exte- 
rior for roof, wall and floor construction. Decorative fir 
plywoods in the brushed or embossed patterns are excel- 
lent for natural or duotone finishes. 


Call us for Plastic-faced fir in medium or high density 
overlay— Medium density for use in exterior siding, soffits 
and signs—High density is ideal for concrete form work 
where the smoothest surfaces and greatest number of 
re-uses are desirable. 


Contact us today for your building material needs in 
carload, L.C. L. or warehouse shipments from any of our 
14 conveniently located warehouses. 


CALL US ON CARLOADS OF 
LUMBER & MOULDINGS 






from these fine materials 


FIR PLYWOOD 
HARDWOOD PLYWOOD. 
SPRUCE PLYWOOD 
HARDWOOD V-GROOVED (Prefin- 
ished or Natural) BEAUTIWALL 
DECORATIVE PLYWOOD 
HARDWOOD DOORS 


Write us for « Copy of our 
Latest Price List 


*KOCHTO 


PLYWOOD aw VENEER CO., INC. 
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plywoodh an 
give more value... inside, oitside 


For quality, style and cost, you can’t beat Harbor plywoods . . . wherever used, indoors or 
out. The acid test of plywood quality is in boats. Super-Harbord and Harborite are the 
original, exterior boathull plywoods— made famous in pleasure, work and fighting boats 
for twenty years. If they're best for boats— they're best for anything. 









For homebuilders these premium panels give added value as combined structural-finish 
materials. Wherever you want to build the most home for the money —use 
SUPER-Harbord, Harborite or Harborwave. 

The royal family of plywood, manufactured only by 

HARBOR PLYWOOD CORPORATION - ABERDEEN, WASHINGTON 































A versatile, new indoor-outdoor Gives smooth, long-lasting expen- 


paneling with relief grain that dram- sive look to homes. Tough overlay 
atizes natural wood pattern. Use for wears like glass, makes pertect check- 
unusual beauty in siding, paneling, free paint surface. Lapped ends for 
entrance accents, — hag pro- tight weather-seal. 8° planks, 4” 


blem corners. 4’ 8’ 4g" in 3 thick for FHA approval over build- 
styles: KNOTTY PLANKE D, ing paper, or 14’’ over sheathing. 
KNOTTY and CLEAR. 


Perfect, check-free paint surface of The original boat-hull plywood with 
tough, resin overlay. 4’ x 8’ panels go solid cores. For cabinetry, built-ins, 
up fast, add great structural strengt doors, paneling, special jobs. Select 
Earthy color with exposed wood faces finish beautifully. Solid edges 
grooves gives rich, plank effect in- eliminate expensive aiting and aves 
doors. 5/16” siding over lumber ing. +" ‘x 8° panels in 4°’, 349", "2" 
meets FHA specs; 7/16” without ¥g'', % 

sheathing. 





Architect, John Funk 





HOUSE & HOME 


O ME 


Published by TIME Incorporated 


Epiror-IN-CHIEF Henry R. Luce 
PRESIDENT Roy E. Larsen 





HOUSE & HOME 


EDITOR AND PUBLISHER 
P. I. Prentice 


MANAGING EDITOR 
Suzanne Gleaves 


EXECUTIVE EDITOR 


Carl Norcross 


ARCHITECTURAL EDITOR 
Peter Blake 


NEWS EDITOR 
Gurney Breckenfeld 


ASSOCIATES: Edward Birkner, James P. Gallagher, 
Barney Lefferts, Robert W. Murray Jr., Arthur D. Pieper, 
Richard Saunders (Washington), Arthur Watkins 


ASSISTANTS: Alice O’Connor, Kathryn Morgan-Ryan, 
Olive F. Taylor, Mary Elizabeth Young 


ART DIRECTOR 
Madelaine Thatcher 


ASSOCIATES; Nina Rittenberg, Adrian Taylor. 
ASSISTANTS: Lilly B. Hollander, Jan V. White. 
MARKET RESEARCH DIRECTOR: Arthur S. Goldman. 
CONSULTANTS: Miles L. Colean, FAIA, Ruth Goodhue. 
PRODUCTION MANAGER: Lawrence W. Mester. 


GENERAL MANAGER 
Robert W. Chasteney Jr. 


ADVERTISING DIRECTOR 
Richard N. Jones 


House & Home is published monthly by Time Inc., Time 
& Life Building, 9 Rockefeller Plaza, New York 20, N.Y. 
Yearly subscription payable in advance. To individuals or 
firms (and their employes) engaged in building—design, 
construction, finance, realty; material distribution, produc- 
tion or manufacture; government agencies and super- 
visory employes; teachers and students of architecture 
and trade associations connected with the building in- 
dustry; advertisers and publishers: U.S.A., Possessions, 
Canada, Pan American Union and the Philippines, $6.00; 
elsewhere, $9.50. Single copies, if available, $1. All copies 
mailed flat. Please address all subscription correspon- 
dence to House & Home, 540 N. Michigan Ave., Chicago 
11, Illinois. When ordering change of address, please 
name the magazine and furnish an address label from a 
recent wrapper, or state exactly how the magazine is ad- 
dressed. Both the old and the new address are required. 
Allow four weeks for the change. Copyright under Inter- 
national Copyright Convention. All rights reserved under 
the Pan American Copyright Convention. Copyright 1954 
by Time Inc. 


Time Inc. al-o publishes Time, Lire, Fortune, Sports 
ILLustRaTeD and ArcHirecruraAL Forum. Chairman, Mau- 
rice T. Moore; President, Roy E. Larsen; Executive Vice 
President for Publishing, Howard Black; Executive Vice 
President and Treasurer, Charles L. Stillman; Vice Presi- 
dent and Secretary, D. W. Brumbaugh; Vice Presidents, 
Bernard Barnes, Allen Grover, Andrew Heiskell, C. D. 
Jackson, J. Edward King, James A. Linen, Ralph D. 
Paine Jr., [. I. Prentice; Comptroller and Assistant 
Secretary, Arnold W. Carlson. 


VOLUME VIII, NUMBER 1 Ap 


househome 


JULY, 1955 


LETTERS 


ROW HOUSING: CAN IT HELP SOLVE THE BUILDERS’ NO. 1 PROBLEM? 

A review of row housing as a land-planning device, and a study of 
Easter Hill Village at Richmond, Calif., by Architects Donald L. 
Hardison and Vernon DeMars, Landscape Architect Lawrence Halprin. 


SIX MORE WAYS TO BUILD BETTER FOR LESS 
Fourth in a series of articles presenting new building techniques de- 
signed to cut costs and improve the final product—the house. 


HOUSE & HOME DETAIL SHEETS 
Second in a series: this month’s sheets are concerned with data for 
constructing outdoor space dividers. 


PROPOSED NEW STANDARDS FOR THE TERMINOLOGY OF MEASUREMENT 
Acting on the No. 1 recommendation of the dimensional standardization 
Round Tables, the American Standards Assn. proposes terminology 
and details. 


BUILT-IN MERCHANDISING LIFTS BUILDER JOE EICHLER INTO THE BIG TEN 
Building at the rate of 800 houses a year in five California towns, he 
concentrates on $16,000-$22 000 houses. Architects: Jones & Emmons. 


NEWS 


HOUSE & HOME’S CONSUMER MAGAZINE REVIEW 
On the newsstands this month: interesting installations of plastics and 
glass, a post-and-beam vacation house, an all-purpose kitchen. 


ATLANTA CONTEMPORARY: A LESSON FOR LENDERS 
How Builder Walter Tally of Atlanta got financing for his $13,600-and- 
up modern houses designed by Architects Mastin & Summer. 


NEW YORK APPRAISERS CHOOSE HOUSE OF THE YEAR 
Winning house is a $12,990 ‘‘Cape Cod’’ with expandable attic, built by 
Rosano Bros. on Long Island. 


WHERE SHOULD YOU PUT A FAMILY ROOM? 
Builders Stern & Price of Cupertino put it dead center in their Western 
Family house, which offers 1,284 sq. ft. plus carport for $12,700. 


NEW PLENUM HEATED FLOORS ARE MADE IN A FACTORY 
Strauss Bros., Lincoln, Neb. builders, spent $100,000 to produce their 
crawl-space heating expect to be able to compete with slab-on-grade. 


NEW PRODUCTS 


REVIEWS 


TECHNICAL PUBLICATIONS 


: Eichler house, Jones & Emmons, architects. Photo: Ernest Braun 





Is land your big new problem? 


If so, here is how to get it and how to use it better 


The three things Housk & Home knows for sure about land are these: 


1. Good land in the right places is getting more expensive and harder to find 
every day. In fact, land is now the merchant builder’s No. 1 problem. 


2. Centering a free-standing house on a too-small lot and thereby cutting the 
little lot into four smaller pieces is not necessarily the best way to use expen- 


sive land. 


3. On the contrary, there are several other and better ways you can divide 
up your acreage: some of these actually permit you to get more families per 
acre and yet give each family more land they can actually use and enjoy. 


Because land is the big new problem, House & Home will try to report each 


month on some important aspect of land development. This month’s report 
deals with row houses—and how they can improve the use of land. 


below DETACHED HOUSES: crowding at 5 families per acre 














above ROW HOUSES: spacious luxury at 8 families per acre 


H&H staff photo 


Sometimes row houses make better use of expensive land 


* Exceptions to prove the rule: 
Andrew Carnegie in New York, 
Edith Rockefeller McCormick 
and Mrs. Potter Palmer in Chicago 
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Everybody would much rather live in a detached house if he could afford a 
nice one. But even the millionaires on Chicago’s Gold Coast and on New York’s 
Upper Fifth Ave. admitted 50 years ago that land where they wanted to live 
cost so much that they could not afford grounds on all four sides of their 


fabulous houses.* 


Perforce they built row houses — and often they spent from $100,000 to 
$250,000 for the row-houses they built. 


So the very first thing to realize about row houses is this: 


The row house need not be just 2 cheaper way to build on a party wall. In 
fact, the best row-house designs stagger the house fronts to create private 


patios in front and in the rear, and thus make minimum use of party walls. 


So the row house is primarily a thrifty way to use expensive land more eco- 
nomically and more flexibly. How is explained on the next page. 


The worst way to plan row houses 27.26 janilies pero 


ce 
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Can higher density produce more space? 


You cannot pack detached one-story houses in tighter than six to the acre. 
Even that means making the lot only 50’ x 100’—so small that neither the 
front yard nor the back yard nor the two side yards will be very attractive— 
or very useful. 


The advocates of the row house claim that when you have to get above five 
houses to the acre you can offer much pleasanter living in row houses— 
provided you don’t get greedy and try to pack the row houses in like 
sardines. Row house advocates blame some current Philadelphia and Balti- 
more tracts (24 families per acre) for giving the row house a bad name. And 
they point to such superior communities as “Cherokee”’ in Chestnut Hill, Phila- 
delphia (8.8 families per acre—see opposite) as evidence of the greatly 
improved land use made possible by sound row-house planning. 


The case for the row house is based upon the answers to a single, simple 
Private outdoor space in rear of row houses question: 
was provided by Architect Vernon DeMars 
and associates in this study for redevelop- What kinds of outdoor space do people really want? 


ment of area in Bay Region. 


Answer: they probably want four different kinds of outdoor space— 


1. They want some private outdoor space. A shielded place to sit 
and talk and perhaps eat outdoors. Such an outdoor living area should be 
closely related to corresponding indoor spaces. It should be screened against 
neighbors, partly paved and partly shaded. It really need not be much 
larger than about 25’ x 35’. (For details of new screening and shading 
devices, see pp. 122 and 123.) 


2. They want some planting areas. Some space for flowers, or vegeta- 
bles, or a simple lawn. How much garden space is really needed? The 
answer is probably less than what most builders of detached houses give 
their customers every day. For these planting areas have to be maintained 
separately by each family—and such maintenance (in water bills alone) is 
Planting areas for each row house were pro- often far more expensive than home owners (or builders) realize. Chances 
vided in DeMars’ 1944 row-house scheme for are that a small planting area of 800 to 1,000 sq. ft. is all a family can 
ee ee: a” eee eee ee really manage. (Proof? One glance at many of the spacious but sadly 
garden tools were part of design. Service . 5 ‘i ee 
neglected back yards in many of today’s new communities.) These garden 
yard areas (which tend to look messy) were 5 4 : J . oS 
areas should be private enough to be safe from intruders, but there is no 


further screened off from both the garden 
: : , 
area and the neighbors. good reason why neighbors should not enjoy looking at each other’s flowers. 
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View of trees in an uninterrupted landscape 
is just outside Architect Oscar Stonorov’s 
new Cherokee row-house community in Phil- 
adelphia (see also foot of page). Concentra- 
tion of row houses kept the acreage from 
being cut up into little lots. 


3. They want a view of trees, grass and flowers. They want a sense 
of uninterrupted landscape around them—rather than carved-up countryside. 


4. And they want fairly big spaces for play and recreation. Small 
children, teenagers and adults alike need more than streets or small back 
yards for games like soft ball, touch football, and so on. They need real 
playgrounds—an acre or more in one well-maintained chunk. Such spaces 
are fast disappearing as the older suburbs fill up, and they are seldom 
available in today’s 60’ x 120 lot developments. (How such communal 
areas might be financed is discussed on pp. 112-113.) 


The trouble with most small-lot tracts today—so the planners believe—is 
that they offer only one type of outdoor space: the privately owned small 
lot. And the trouble with some of those small lots is that they are some- 
times further subdivided into useless or pretentious (and, anyway, wasteful) 
spaces: a front yard kept up only for show, two side yards kept up only to 
block out the neighbors, and a back yard kept up only if there is enough 
money and elbow grease left over to keep it up. 


The row house is a land-planning device 





Big play spaces for children and adults alike 
are among the most attractive character- 
istics of Baldwin Hills Village, L.A., de- 
signed by a group of architects and planners 
in 1942. Today Baldwin Hills’ planting has 
turned this community into a wonderfully 


pleasant park (see also picture on p. 102). 


M. Lowe courtesy Museum of Modern Art 


Oddly enough, the row house is not most importantly a house. It is an attitude 
toward land use which becomes increasingly worth considering as merchant 
builders find that land is scarce, expensive, or full of built-in problems 
(such as steep grades, unfavorable soil conditions, etc., etc.) . 


The big idea in row-house planning is that by concentrating your houses 
in one area you automatically tend to concentrate your outdoor spaces in 
another. There are advantages for both house and land in this: 


By concentrating houses in one area, you also concentrate (and thus 
shorten) your roads and utility runs—a major economy. Added advantages: 
you can pick the best spot for your buildings, leave the rest of your acreage 
for gardens and playgrounds; you can leave more or less untouched clusters 
of trees, steep slopes, rocks, or land that is too low for building and put 
your houses elsewhere. 


By concentrating open land in the rest of your acreage, you can 
create parks, playgrounds or “village greens” large enough really to count 
for something—as in Baldwin Hills Village, which has eight families to the 
acre, and yet boasts so much outdoor space that, today, you can hardly see 
the buildings for the parks. 






The advocates of the row house like to make these points 


A new and better way to plan row houses 2:3 janilies per acre 





in simple, diagrammatic comparisons. For the diagrams, please turn the page 5» 
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The case for the row house 


Greater densities 
but less crowding 


These three sets of diagrams and pictures 
illustrate the kind of land-planning logic 
cited by advocates of the row house. Their 
argument is impressive: by eliminating 
useless side yards and by reducing indi- 
vidual lots to manageable proportions, the 
row-house planners can develop higher- 
density communities that can boast bigger 
houses, better gardens, and generous com- 
munal parks and playgrounds covering as 


much as 15 per cent of the total acreage! 


Impossible? Not at all—take a look at 


these diagrams. 


To simplify the argument, the three dia- 
grams were drawn to represent the same 
schematic one-acre “tract” developed in 
three different ways: first, in the more or 
less traditional manner, assuming a low 
land-price condition and a density of five 
families per gross acre. Second, using a 
one-story row-house pattern. And, third, 
using a generous two-story row house with 
garage. The diagrams are based on various 
studies made independently by row-house 
Architects Vernon DeMars of Berkeley, 
Calif. (see pp. 114-115) and Bernard Wag- 


her, of Washington, D.C. 








te 


Density: 5 families per acre 

House: 1,064 sq. ft. plus garage 

Lot: 60’ x 120’ 

Land waste: tight side yards and (perhaps) excessive rear gardens 

Communal areas: none 

Added advantages: each family has its own detached house and fair-sized garden 



















2. 


Density: 5 families per acre 

House: 1,064 sq. ft. plus garage 

Lot: 50’ x 120’ 

Land waste: none 

Communal areas: more than 50,000 sq. ft. for each 10-acre tract 
Added advantages: shorter roads, shorter utility runs 


im 


Density: 8 families per acre 

House: 1,740 sq. ft. on two levels, plus garage 

Lot: 35’ x 100’ 

Land waste: none 

Communal areas: more than 60,000 sq. ft. for each 10-acre tract 
Added advantages: much shorter roads, much shorter utility runs 
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1. Typical, detached, one-story house pattern, 
where land is cheap: 50’ x 28’ houses (1,064 sq. 
ft. plus garage) on 60’ x 120’ lots. Unless builder 
has provided additional communal playgrounds 
(and thus lowered density to below the assumed 
five families per acre) small children and teen- 
agers will piay in street, for all outdoor space 
has been cut up into front, side, and backyards 
each too small for many games. 


Fortune: Todd Webb 


2. One-story row-house pattern, same density: 
50’ x 28’ houses on 50’ x 120’ lots. Advantage of 
the one-story row house over the two-story ver- 
sion: somewhat greater privacy for rear patios. 
In this layout enough land was saved to provide 
each 50-house tract with a communal play- 
ground of about 50,000 sq. ft.—big enough for 
full-sized softball or touch football fields. Note 
savings in road lengths and utility runs. Pri- 
vate gardens are almost too large for single 
families to keep up easily in some climates. 


Ezra Stoller 


3. Two-story row-house pattern, increased den- 
sity. These two-story, four-bedroom row houses 
measure 35’ wide by 28’ deep, have about 1,740 
sq. ft. of living space on two levels plus garage. 
Lots have been reduced to 100’ depths to main- 
tain reasonable proportions for rear gardens. It 
was also assumed that 10’ setbacks from street 
would be permissible. In short, these are not 
minimum houses by any means. (One of the 
many strikes against the row house has been its 
frequent popular association with public hous- 
ing.) Despite eight-families-per-acre densities in 
this diagram (rather than five), each ten-acre 
tract would have at least a 60,000 sq. ft. com- 
munal park or playground. Private gardens are 
about 2,000 sq. ft. and thus easy to keep in shape. 


Roger Sturtevant 


Few row-house developments in recent years have illustrated both the ad- 
vantages and the problems of row housing as clearly as Easter Hill. a public 
housing project that looks unlike any other public housing project in the 
country. It is presented on the next six pages. 
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Bad land into good: The site looked like a moon 
landscape before Easter Hill was built. It used 
to be a rock quarry, was abandoned after end 
of World War II. Note piles of large boulders 
sharp drops in grade. Careful site planning and 
landscaping turned both these problems into 
handsome assets. New village (below) has 300 
units, net density of almost 20 families per acre, 
yet boasts large communal play areas and 
lawns. Numbers on plan refer to views of vil- 
lage on opposite page. 


The case for the row house: 


Plenty of space — at 20 families per acre 
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ME 


This is Faster Hill Village. a public housing project in Richmond. Calif. 
Easter Hill is. by all odds, the most important exercise in row-house planning 
of the past ten years. 

c 


It is important. first, because it demonstrates many of the major advantages 


and problems in row housing; and. second, because its designers took a fresh 


look at the architecture of row houses. and came up with some unexpected 


answers (see pp. 114-115). 
What does Easter Hill tell about the row house? Three things - - 


1. The row house can cope with problem land. Easter Hill was buill 
on 211% acres of land so bad that everybody had passed it up for years. The 
site was a depleted, abandoned rock quarry—desolate, difficult, badly graded 
and crammed with boulders (see opposite). Solution: by concentrating their 
300 dwelling units in row houses placed on only three acres of usable land, 
and by devoting the remainder to gardens, yards. streets, parking lots and 
large communal playgrounds. the architects neatly dodged the major site 
obstacles, created a high-density community and provided more useful out- 
door space than many an expensive suburb gets. 


2. The row house can be given individuality. Because many people 
picture row houses as long, dreary chains of identical boxes, Easter Hill’s 
architects went to extraordinary lengths to make each house different from 
its neighbor. Changes in color. materials. fenestration. detail, ete... etc, pro- 
duced a gay, informal collection of individual houses—a far cry from the 
row house people associate with Philadelphia’s Nicetown—or a_ public 


housing project (see pp. 110-111). 


3. The row-house community can maintain its playgrounds. Faster 
Hill is a rental project. of course, but its architects decided to figure out 
in detail how their community might be subdivided for sale and how its 
communal playgrounds and lawns might be maintained by the home owners. 
Answer: an annual assessment of about $15 per family would pay for the 
upkeep of the five acres of community grounds. Even at twice that figure, 
most home owners might well be delighted to join some kind of “communal 
country club” boasting a 314 acre playing field plus innumerable playgrounds 
for small children, rock-climbing areas, lawns and greens. 


For details on Easter Hill Village. see the next four pages. For an analysis 
of Easter Hill’s revolutionary approach to the architecture of row housing, 


see pp. 114-115). 
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1. Rock-climbing areas, brilliant solution to a 
tough problem: what to do with boulders from 
abandoned quarry. Bulldozers pushed rocks 
around according to architects’ plan. Result: 
children have natural ‘‘play sculpture’”’ to climb. 


2. Village greens between rows of houses are 
free from automobile traffic, form protected play 
areas for Easter Hill’s children. There are more 
than half a dozen of them in addition to the 3'2- 
acre playing field. 


3. Fenced back yards serve as private outdoor 
living or service areas. Arrangement of row 
houses creates a series of large courts, each 
with distinct character of its own. Several open 
up toward view of hilltop. 


4.Cul-de-sac parking lots reach halfway into 
groups of houses, bring cars within easy walk- 
ing distance of all houses. Parking areas act as 
“space dividers’’ rather than off-street islands. 
enlarge distances between rows of houses. 
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Photos: Roger Sturtevant 


Variety: the No. 1 row house need 


Variety in colors, materials and textures: Architects prepared exact charts show- 
ing variations within each row of houses to get results like those shown in 
picture at top of this page. Note occasional use of ‘‘chimneys’’ to enclose vents. 
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Variety in stairs: Different treatment of stair rails in 2- 
story apartment units creates added architectural effects 
at ends of some row houses. Note flower boxes, placed 
there to suggest similar treatment to other tenants. 


ppc ccapepes: sae: sem nae 






Faster Hill’s architects had only five slightly different house types to play 
with: yet they managed to create a gay little village of 300 units in which 
no one house is quite like its neighbors. 


To achieve this remarkable effect, they used only three basic devices—and 
the laws of combinations and permutations did the rest. The three: 





1. They varied their colors, materials, textures. The color range is 
in bright pastel shades, covers walls as well as roof surfaces. Even within 
each house there are variations: gray houses with blue doors. white houses 


with red doors, and so on. Detailed color and materials plans were drawn up 
Variety in fenestration: Although plan dictated exact 


for every street in the village. 
location of double-hung windows, no effort was made to 


create uniform window ribbons. Quite the contrary. 
2. They varied their details. Several different types of porch railing, 
exterior stair rails, flower boxes etc. were worked out for Easter Hill. In 
some houses the vent pipes were encased in stucco “chimney stacks” while, 
elsewhere, they were left exposed. 














3. They varied their patterns and forms. Faster Hill’s row houses are 
staggered to create variations in over-all shapes. In addition, there are 
innumerable minor changes in pattern that all add up to making each row 
house a personal home. Examples: window spacing was varied in neighbor- 
ing units; similar. adjoining units with back-to-back plumbing stacks had 





their front doors relocated so as to avoid the usual “mirror-image” effect that 
makes many row-house facades ook slightly ridiculous; and no house had to 
share a path from street to the front door with its neighbor—each family 


has its own, separate approach. 






















To some, such meticulous attention to details may sound a little excessive, 
but the results at Easter Hill are startling—and convincing: not only does 
sach house seem to have a “personality” of its own, but the village seems to 


have acquired a curious and pleasant quality of homogeneous chaos—an 
Variety in vents: Some vent stacks were enclosed in 


ability to absorb, without trouble, some of the esthetically less perfect aspects 
- os stucco ‘‘chimneys’’ for more domestic effects. Roof col- 


of everyday living. Like many a charming and colorful Mediterranean town, ov sae ek eee, 


‘ 





Easter Hill can “swallow up” without trouble a clutter of children’s toys, a 
splash of laundry fluttering in the wind, or an outburst of spectacular and 
individualistic landscaping on the part of some tenant with strong views on 


the subject.* 


LOCATION: Richmond. Calif. 

DONALD L. HARDISON & VERNON DEMARS, 
associated architects 

LAWRENCE HALPRIN, landscape architect 

GEORGE K. BROKAW, mechanical engineer 

PHIL R. JONES, civil engineer 

THEO, G. MEYER & SONS, general contractors 


piedata 





Variety in front porches: As in the outside stairs the 
E railings here were treated in different, simple ways in 


* Easter Hill’s neatest gardeners are its Negro and Nisei tenants. whose houses and yards adjoining houses to give each tenant some individual 
stand out from the rest. Mortgage bankers and appraisers, please note! touch in his house. Porch roofs change from fiat to shed. 
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in Easter Hill's ‘‘townscape.”’ 
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How to subdivide a row-house village 


Easter Hill’s dwelling units are small (see plans above). in keeping with 
public housing standards. And Easter Hill’s outdoor areas are generous. 
open, and without much subdivision—-again. because this is a rental project 


maintained as a unit by Richmond’s housing authority. 
yu 


But supposing a merchant builder wanted to build row houses for sale—- 
what would happen then to the size of the individual houses. to the open 


land, the peripheral roads. the fenceless lots? 


Easter Hill’s architects considered the problem in detail because they hope lo 
redevelop another area with row houses (and detached houses) built for sale. 


Their answers: 


1. Easter Hill could easily be subdivided into individually-owned row houses. 
Except for one or two house lypes (which borrow one bedroom from a 
neighboring unit). all Easter Hill houses can be clearly separated by tradi- 
tional property lines. Or else. groups of five row houses might well be sold 
in units to one resident owner-landlord who might find it profitable to lease 
four houses as income-producing units. Single ownership of such groups of 
houses has certain land-planning advantages. since land can be more flexibly 


allocated that way. 


2. The communal space left over after lot subdivision could be maintained 
for as little as $15 per family per year. Such communal space could be owned 
cooperatively as a kind of “country club” area. 


3. Row houses built for sale can be designed with their own garages in 


widths of 30’ or even less. 


Easter Hill's architects feel that the potentialities of the row house are only 
just beginning to be understood. point to experiments in Scandinavian coun- 
tries and elsewhere as proof of the great flexibility inherent in this building 
type. For examples, see pp. 116-117. 


Semidetached four-bedroom houses have 1,200 
sq. ft. of living space, are only one story high. 
Their low silhouette introduces a further variant 
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Photo: Roger Sturtevant 
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Special two-story units borrow third bedrooms Another four-bedroom unit is two stories high, 
from neighboring houses. Result is a further appears only at the ends of rows of houses. One 
change in fenestration—an effect which the bedroom is in a one-story lean-to, has more 
architects welcomed and strove to achieve. privacy than the other three. 
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two-bedroom, two-story units are only 16’ wide, One-bedroom apartments, one above the other 
| have 820 sq. ft. of living space. Architects be- sometimes occur at the end of a row of houses. 
: lieve you need variety of dwelling types to Upstairs units are reached by way of outside 
B attract variety of age groups, types of families. stairs. Below: typical Easter Hill playground. 
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1938: Chandler Farms, Arizona 











Vernon DeMars and the row house: from diagrams... ../' ° 


Among architects and planners, Vernon DeMars is recog- 
nized as one of the top authorities on row-house design 
in the US. Ever since 1938 when, as one of the architects 
for the Farm Security Administration, he designed some 
of the most advanced row-house communities in the world, 
DeMars has given as much thought to this building type 
as any man in the country. He was one of the architects 
for Easter Hill, and his thinking pervades the entire village. 
To those who have followed his work in the past, Easter 
Hill is bound to come as a surprise. No two projects could 
be more different than DeMars’ Yuba City (1940) and his 
Easter Hill of 15 years later. This is the step-by-step 
story of his change in thinking and in practice. 





“We've got to get rid of ‘projectitis’,” Vernon DeMars likes to say when 
explaining Easter Hill Village to visitors. “It is hard enough for people to 
make the adjustment that’s needed when they move into the economic ghetto 
of a housing project—or, for that matter, into the social uniformity of the 
average new suburb. It seems to me that we should not make things still more 
dificult for them by asking them to live in architectural diagrams. At Easter 
Hill, we tried to give the houses both individuality and familiarity. They are 
full of little details that are part of people’s experience—porch rails, double- 
hung windows, pitched roofs. some flower boxes and so on. All this keeps 
Easter Hill from being set too far apart from neighboring communities— 
which is particularly important in public housing projects.” 


Does this mean that DeMars is backtracking from his earlier work ? 


“Not ai all,” he says. He feels that his early, geometric, even diagrammatic 
row-house communities were a necessary and dramatic forward step to estab- 
lish the basic concept of open row housing. Once that concept was established, 
DeMars felt it was important to apply it to the specific and detailed human 
needs encountered in most communities. His thinking developed along these 


lines: 


bIn his early FSA projects. the row-house strips were treated as long 
units with virtually no differentiation between them. Planting and each 
family’s individual expression was expected to add the “human touch.” De 
Mars discovered, however, that beautiful though these row houses were, their 
composition could be ruined by such frequent (and intensely human) touches 
as a display of laundry in the back yard or a tricycle on the front lawn. 


> As he developed more FSA communities, DeMars introduced screens, fences, 
hedges and other divisions between houses, varied the orientation of his row- 
house slabs and generally moved away from a gridlike pattern, 





Chandler Farms showed early attempt 
at individual expression 
through emphasis on heavy party walls. 





- pt 


1940: Yuba City, Calif. 





1942: Taft Calif. 





1944; “Ladies Home Journal’? row house 
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Copenhagen’s old row houses painted in different bright colors, 
impressed DeMars as a guide to a more recognizable individual expression. 








> During the war DeMars carried his row-house studies still further. came up 
(in 1944) with a project commissioned and published by the Ladies’ Home 
Journal and exhibited by New York’s Museum of Modern Art. It was far 
removed from Chandler Farms; each house was different in color from its 
neighbors, all units were staggered, and there were many variations in 
entrance porches, terraces, and the landscaping of rear gardens. 


> Easter Hill and various redevelopment studies for Richmond, Calif. com- 
plete DeMars’ thinking on row houses to date. Each unit is now treated as 
an individual home (in the Richmond sketches, even the window sizes and the 
roof pitches vary). DeMars sometimes jokingly admits that this approach 
may be “corny.” But he feels that the basic concept of row housing in open 
land is so revolutionary in itself—particularly through the West (excepting 
San Francisco proper)—-that it. would be a mistake to make it even more 
unacceptable by being doctrinaire about architectural detail. 


This does not mean that DeMars is not concerned with the architectural possi- 
bilities of the row house. He recognizes—as do other architects—that you can 
create much more interesting forms and outdoor spaces with rows of houses 
than with detached units. But he is convinced that any row-house solution 
that does not concern itself with the need for a recognizable, individual 
expression is simple dodging the real issue. And if he succeeded only in doing 
this one thing—taking the curse of “projectitis” away from Easter Hill—his 
rationalization of “corn” may have been worth the effort. 


1954: Easter Hill Village 
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1955: Row house proposal for San Francisco area 
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Roger Sturtevant 












Fortune: 4.S.C, 
































ROW HOUSING 
| Photos: (below) Ben Schnall 

| When all is said and done, the term “row house” ‘ 

wn ail is said and done, the term “row house’—to most Americans— 


sull has some highly unattractive connotations. The picture above shows why. 


There is some reason to believe that this attitude may be changing in the near 
future—may, in fact, have changed already in some parts of the country. 
In many areas, attractive row house communities have been built in recent 
years, are under construction now, or are being projected. These designs are 
taking the row house out of the “minimal housing” and “high density” 
brackets. and are showing how it can be designed both to open up the land 
around it and to make that land more useful. 


Here are just a few examples, in the US and abroad. Many problems still 
remain, but these advanced designs point to solutions. Is privacy a row house 





problem? Yes—and so Architect Arne Jacobsen, in Copenhagen, is building 

patio row houses, Is monotony hard to overcome? Yes again, but Architect 

Marcel Breuer is overcoming it with a mixture of one and two story units 

(including some fascinating stilt houses) at Princeton, N.J. Is parking 

difficult? Well, the problem can be solved as Architect Oscar Stonorov solved 

it when he put garages into his luxurious Chestnut Hill row houses in Phila- 
20 


delphia (and, incidentally, made 8.8 families per acre look like Fairmount 
Park—see p. 105). 


So it looks as if the row house may be in for a rebirth. And while it is being 





reborn, how about giving it a new name, too? 


Princeton, N.J. project of 107 dwell- 
ing units in 19 row-house blocks was 


designed by Architect Marcel Breuer a5 
Klampenborg, Denmark community of large, >>—> 


privately built row houses was designed by 
Architect Arne Jacobsen in 1949. Each house 
has its Own garage, private dining patio be- 


for Institute for Advanced Studies. 
Construction is expected to start this 
summer. Several house types are on 
stilts, thus have carport space below. 


tween staggered units. Houses were angled so 
each catches view of the Sound between Den- 
mark and Sweden. 





North Kingston, R.I. row-house community was designed for. US Navy personnel Carlsminde, Denmark project designed by Archi- 
by The Architects Collaborative. Concentration of dwelling units opened up play- tect Arne Jacobsen will have row houses with 
grounds, communal parks. Project was built for $3.5 million under Wherry Act. patios for privacy. 
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Yesterday’s row houses 
spelled overcrowding... 


».«.- fomorrow’s row houses 


may open new vistas 


: Struwing 
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6 MORE WAYS 


TO BUILD 


BI 


ITTER FOR LESS 


This is the fourth of a series of cost-cutting articles 


appearing regularly in House & HOME 


36 Roller-skate table cuts labor costs 25% 


The shortest distance between a pile of 
lumber and the foundation of a house is a 
roller conveyer. 

With a direct labor saving of 25%, Chi- 
cago-area Builder Al Kaufman is convinced 
of it. Kaufman rigged up his own roller 
conveyer. uses a portable electric saw to 
cut all his lumber close to the foundation 
of each house. Seventy-five house-per-year 
Builder Kaufman checked into prefabrica- 
lion, decided to mechanize only slightly 
hecause “I estimated | would lose any sav- 
ings | made through prefabbing in extra 
handling.” So Kaufman now cuts each 
load of lumber (dumped close to founda- 
tion) in advance, points his roller conveyer 
toward the job. Thus the precut lumber 
ends up close to its point of use. “That 
way handling and sawing are combined 
into one operation; lumber goes onto the 
saw table and straight into the building.” 








Conveyer table is set. up on two sawhorses in one minute 


Built of roller-skates wheels mounted 
between 1” x 2”s, table features mov- 
able clamp stops for lumber lengths. 
Portable saw, laid in track, cuts lum- 
ber to correct lengths. Entire rig can 
be picked up and moved to next job in 
a matter of minutes. 





Complete frame at foundation, precut and ready for assembly 


HOUSE & HOME 


Ce 











JULY 

















ete aE ee 


JULY 1955 


Continental Photo 


Frank Smith Jr. Charles Boardman 





“It doesn’t cost a nickel more to put the 
furnace where you want it” say Philadel- 
phia Builders Frank Smith Jr. and Charles 
Boardman. 

Perimeter heating cramped house plans 
for Smith & Boardman because the down- 
draft furnace had to be centrally located. 
They worked with their heating engineer. 
came up with a plenum that permitted them 
to locate the furnace anywhere in the house 
or even outside the house in a utility closet. 


The plenum is nothing more than a 10” 


x 18” duct, insulated with glass fiber. that 
carries the heated air to a central point 
for distribution to the perimeter registers. 
The duct is set into a shallow excavation. 
braced slightly on top. and poured into the 
floor slab. Smith & Boardman feel that the 
extra cost of the plenum is far offset by the 


freedom gained in planning. 


36 Locate your furnace anywhere 








Furnace outside walls of house is safety feature 





Off-center furnace has done excellent heating job 


bab An all-weather patio for $22 


Spending an extra $22. Houston Builder 
LeMay adds a door to the hack of his 
garages so they can be used as breezeways. 
The extra door costs LeMay exactly $21.20 
more than his usual brick veneer wall. 
would cost. little more than the price for 
frame. Another advantage pleases boat 
and trailer owners. They are able to push 
their equipment through the garage into 
the back yard for storage. 

Says LeMay “we find this extra door 
definitely justifies itself from the stand- 
point of extra sales. It adds an excellent 
all-weather patio for entertaining at very 
little extra cost.” 





Dick LeMay 


Overhead doors open both ends of garage 
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39 Quick aids for planning and selling 
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Jerry Collins 


Looking for land? You might take a tip 
from Jerry Collins who builds in the Phil- 
adelphia area. 

To start. Collins buys a government map 








which gives him a good look at land condi- 
lions in promising areas. Maps cost any- 


where from 35¢ to $3. are available from 





state and federal printing offices, There are 


two types of maps a) geodetic. which show 





subsoil conditions and land faults: and b) 


topographic or contour maps which show 





roads and buildings in the area, as well as 


wooded areas, swamps, etc. The first type 










will show the buiider what foundation dif_- : Mt Pheasant 
culties he will have: the second show ae- . A ye e : nog 
cess. settlement in the area, storm drainage. t, nie Hills ms, Tr 
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Another method Collins uses to evaluate 


land is the aerial photograph (see below). Contour incremen? of 10’ shows drainage. US Army Corps of Engineers 





| 

I 

f 

i 

i 

a 

i 

Significant land conditions are obvious 7 
in aerial photos. Collins hangs such a 

photo in model house, can point out ce 

location of house to prospective buy- B 

ers. Mammoth photos cost $25-$75 for ce 

first few, considerably less in quantity. ‘“ 
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r, | Q Prehung doors save $2 per opening 





Leo Ludwig 


This husky saving was proved by a com- 
mittee of the Philadelphia NAHB chapter. 
Jamestown, N. Y. Builder Leo Ludwig re- 
ports a saving of several thousand dollars 
on one project, has had compliments on the 
trim appearance of his doors and frames. 

Chief economy of the units comes from 
speed of erection—two men can install the 
frame and door in about 10 minutes. a 
fraction of conventional erection time. 
Further savings result from more compact 
inventories and less painting expense be- 
cause units can be installed after all 
finishing is completed. 

Units are available in many sizes, come 
finished or unfinished with all hardware 
attached. Most have metal frames with flush 
wood doors; metal doors are also made. 


Al How to simplify back-to-back plumbing 


Brant 





Ted Valdez 


George Bell 
Elaborate piping assemblies are required to 
keep hot and cold supplies in proper rela- 
tion to faucets in back-to-back installa- 
tions. Such assemblies usually require 18 
fittings and considerable labor. By reduc- 
ing the fittings required to six and cutting 
installation time, the faucets shown here 
are saving builders as much as $25 per job, 
it is reported. The hot and cold cross is 
accomplished by rotating the valve 180°. 

The single handle operation of the fau- 
cets is an unusual feature. Say Seattle 
Builders Bell & Valdez, “We feel these fau- 
cets are an asset to our houses and a good 


sales feature.” 


JULY 1955 











This packaged unit has natural birch door in 
metal frame. Base is: set and walls painted 
before installation of door begins. Adjustable 
frame fits walls 3” to 5!” thick, is formed of 
20-ga. metal welded at the corners. 


Simp!e back-to-back faucet instal- 
lation is shown at right. Handle is 
removed, stem turned 180°, and 


handle reinstalled. 


Well designed faucets are available 
to fit tub, shower, lavatory or 
kitchen; in single or double wall or 
deck mounts. 


Photos courtesy Lote Mfg. Co., Jamestown, N. Y. 





Half of frame with door attached is quickly 
fastened into rough opening. Opposite half is 
then snapped into place, fastened to first frame 
with screws. Screwdriver is only tool required 


for installation. 





Photo: Bill Stephens, courtesy of Muen Valve Co. 
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OUTDOOR DIVIDER DETAILS = Scale: 3”=1'0" 
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This exterior entrance screen is made of stand- 
ard steel floor decking welded vertically to metal 


frames. A. Quincy Jones, architect, for Research Vil 





lage (see April issue, p. 104). 
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TILE SCREEN DETAILS = Scale: 114”=1'0" 
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This tile screen is lined with glass to form an exterior wall of house, but would 
~. 
serve as divider without the glass. Architects Curtis and Davis have used many varia 
tions of this basic pattern, including some with an occasional tile projecting 2”. Pattern PLAN 


shown here was appropriately built in semitropical Louisiana 
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Proposed 
new STANDARDS 
for the 
TERMINOLOGY OF MEASUREMENT 


Detailed on the next three pages is the first direct result of the di- 
mensional standardization Round Tables jointly sponsored by HousE 
& Home. the American Standards Association, and the Research In- 


stitute of NAHB. 


No. 1 recommendation of the first standardization Round Table 
(April issue) was: “First we must have a standard terminology of 
measurement.” 


‘“‘When we speak of a house 26’ wide,”’ the Round Table asked, “do 
we mean 26’ from outside wall to outside wall, or 26’ from the inside 
wall to inside wall, or 26’ from center line of stud to center line of 
stud? When we talk of wall modules, do we mean inside measurement 
or outside measurement? When we talk of room heights, do we mean 
height from finished floor to finished ceiling, or from rough floor to 
underside of joist? 


“We are unanimous in urging ASA to determine and publish such a 
standard terminology of housing measurement at the earliest possible 
moment.” 


Thus encouraged, the American Standards Association A62 subcom- 
mittee 18 on light frame construction, which had been studying di- 
mensional vocabulary for more than a year, speeded up its work and 
reached unanimous agreement on the dimensioning terminology and 
details shown on the following pages. Members of this subcommittee 
are: Architects Leonard Haeger, Carl Koch and James T. Baldwin and 


Builders W. A. Simms, John L. Morley, Andrew Place and Jack C. 


Sargent. 


Chairman L. Morgan Yost has asked the Home Building Industry 
Committee of the AIA to accept this same terminology for issuance to 
all ALA members as recommended AIA practice. 
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CONVENTIONAL CONCRETE 
WOOD FLOOR SLAB FLOOR 


2. Modular grid lines should coincide with the ex- 


terior face of the exterior stud and the inside face of 


°"" interior finish material. 


lL For most construction the 8’ ceiling height on which 


more and more builders’ houses are standardizing should 


be dimensioned as 8’-1°4” from top of wooden subfloor 


to underside of joist or 8’-1” from top of slab to underside 


of joist. 


EXTERIOR CORNER 
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Proposed new standards for the terminology of measurement conminued 
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MODULAR FLOOR PLAN | (circled numbers refer to details shown on page 125 and opposite) 


3. Modular drawings for wood frame construction should locate 
stud walls and partitions with single arrows each pointing at that face 
of the stud which coincides with a 4” modular grid line. Room dimen- 
sions should be measured and given from grid line to grid line (i.e., 
they could include the thickness of any partition which falls between 
the arrows ). 

Nominal dimensions are commonly understood to mean inside meas- 


urement. Thus a house 24’ wide spanned by a 24’ truss is understood 


to mean 24’ between the interior faces of the interior finish. This would IN 
it 


be 24’-8” between the exterior stud faces which are on the grid lines, 
so on modular drawings a house nominally 24’ wide should be dimen- 


sioned as 24’-8” 
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EXTERIOR CORNER, CONVENTIONAL CONSTRUCTION EXTERIOR CORNER, TILT-UP CONSTRUCTION 


renner 


4. To make the exterior and interior faces of the outside wall work together, the grid 
of modular multiples should begin at the inside corner. These drawings show how cor- 


ners can be turned outside this grid. 














INTERIOR PARTITION AT ABUTTING EXTERIOR WALL, EXTERIOR PARTITION ABUTTING EXTERIOR WALL, 
TILT-UP CONSTRUCTION TILT-UP CONSTRUCTION 


5. The long axis of the stud should fall on the grid line, with this special condition to conform 
to normal construction practice where two walls intersect: the end stud of the abutting wall should 
be moved forward or back as needed to meet nailing requirements, allowing clearance if necessary 


for tilt-up construction or for finishing the exterior wall before the interior partitions are erected. 











Ernest Braun 


Most popular Eichler houses have three bedrooms, two baths, handy laundry, all-purpose room and a double garage 


Built-in merchandising lifts California 


California’s Joe Eichler can teach every builder and every architect in the US a score of better 
ways to sell and build houses. He is the master of built-in merchandising—what Architect 
Charles Goodman calls the art of “fitting house and land into a package of living so irresistible 
that people persuade themselves they need it almost against their will.” 

Eichler gets home buyers to put down more cash for his 800 houses a year (average 
$3,000) than any other US builder but Levitt. He has created in a big way the quality house 
market that offers home builders their big new opportunity to increase sales despite the end 
of the shelter shortage (see Nov. ’54, May °55, News, this issue). Fast-growing Eichler is now 
in the small company of mobile builders (Smith, Coogan, etc.). See map (right). 

Eight years ago Eichler was a butter-and-egg man. He started building with just one big 
idea—that all other home builders must be crazy not to recognize the tremendous sales oppor- 
tunity modern architects were opening up for them by designing better living into houses and 
the sales appeal of houses where buyers could live the way they really want to live today. 

Eight years later Eichler’s big idea proved right. But he needed thousands of little ideas 
to complete his demonstration. That’s why he has his architects design and redesign hun- 
dreds of changes each year, paying all their drafting costs, times too, all their expenses, 
and a per diem for the principals plus $75 royalty per house sold. 

The 1955 model shown here is by far the best Eichler house to date. With it he has 
quit the lower middle price range for the $16,000-$22,000 bracket “where people are more 


interested in better living than in terms.” 
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EICHLER HOMES, builder 

JONES & EMMONS, architects 

THOMAS D. CHURCH, landscape architect 
TERMS: FHA, minimum $2,400 down 


VA, minimum $500 down 


CONSTRUCTION FINANCING: American Trust Co. 


FINAL MORTGAGE FINANCING: New York and 
Philadelphia savings banks through E. F. Gidley & Co., 


mortgage broker, and Northwestern Mutual Life, 


Metropolitan Life and John Hancock Mutual Life, 




















JULY 1955 

















Russell Illiz 


Joseph L. Eichler has cut the widest contemporary swathe 
of any builder in the business. What’s more he’s been 
highly successful at it even when others around him 
stumbled. He has won more prizes and has been more 
widely publicized than any other builder in the country 
(see ‘‘Living for Young Homemakers” this month). What 
does he have that other builders too often lack? Simply 
this: Eichler stays ahead of competition by keeping pace 
with his buyers’ needs and their pocketbooks. He uses 
professional designers to do this job well. Like Pennsyl- 
vania’s Bill Levitt, Eichler keeps close tabs on what fea- 
tures his prospects like or reject and appraises the new 
quality-conscious buyers with one of the keenest mer- 
chandising brains in the country. Result: his sales records 
are remarkable. Dividend: no trouble getting financing. 


Russell Illig 


A. Quincy Jones (left) and Frederick E. Emmons with As- 
sociate Emiel Becsky have worked for Eichler Homes less 
than four years, produced over 200 house plans. A month 
ago, after Jones had completed a new house with a spe- 
cial kitchen arrangement for an appliance manufacturer, 
Eichler quickly decided to make it his next model. He 
will be as quick to have it revised if buyers don’t like it. 
Architects retained by Eichler read like a Who’s Who 
among West Coast builder-house architects. Says Jones: 
‘“‘In merchant building, the architect-builder team must 
work more closely than in any other field: construction, 
sales, public relations departments are all on the team.’’ 


continued 








BUILT-IN MERCHANDISING 


Eichler’s design and plan changes interpret or anticipate the growing 


Photos: Ernest Braun; Russell Ilig; Rondal Partridge r 





sescceccecececseeeceseseceeses> NOW Always a double, oversized garage 


In 1947-48 some Eichler plans made scanty provisions for car. Huge double garage, made roomier because laundry is no longer 
In 1950 houses had single-car garage oversized for laundry. located in it, has space for deep-freeze appliances, trunks, furni- 
in 1954 many houses had double carports but sales slowed down. ture, and houses furnace and hot-water heater. Salesmen reported 
In 1955 all Eichler houses have double (23’-9” x 19’-10”) garages. buyers want half of garage for do-it-yourself workshop. 5 

M4 


Once an oversized carport 
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The first all-purpose room was open ...................) Now @ room that can be closed off 

Debate on location of family room off living room (as above) or off 
kitchen (plan below, right) is being decided by buyers while Eichler 
builds both. Off-kitchen location makes it more a children’s area; a 
off-living room location makes it more adult space. : 


Little more than an extension of the living room, first all-purpose 
rooms satisfied demand for more space but did not meet problem 
of separating such activities as reading and watching TV, enter- 


taining guests and allowing children to play. 
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From minimum plumbing and living ....................) to more conveniences, more living space 


Model progression from 1950 (left, above) to latest two-bath, all- Second-best-selling house is four-bedroom model with an all-pur- Fai 
purpose room model (far right) shows how Eichler accurately plot- pose room. Eichler will never again build a straight four-bedroom wel 
ted the changing American market for houses. Note tremendous house without added living room: ‘‘If a house needs four bedrooms, Mo 
increase in storage space in second plan, switch to T and H plans it needs two living rooms so two generations can live peacefully util 
that permit better zoning of day- and night-time areas. together.’’ Good floor plans, he finds, are musts in quality houses. tod: 

JULY 1¢ 
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market for quality houses 


Once free-standing appliances ....... ...........--++++++:> now more built-in appliances 


An early advocate of the double in-line kitchen, Eichler decided 
that plans which eliminated steps for the housewife were sure-fire. 
Women not only liked compact kitchens but wanted them open to 
dining area. Note free-standing appliances in '54 models. 


Kitchen off central hall and garage boasts 18 lin. ft. of counter-top, 
10 lin. ft. of cabinet space and latest in built-in ranges and ovens. 
Eichler, manufacturers please note, would be logical cutomer for 


built-in refrigerator or complete kitchen utility wall. 


Once an uncompartmented bath .....................-..-» now compartmenting for a dressing room 


Handsome bathrooms with commodious storage are big appeals in 
all Eichler homes. Note how tub is handsomely converted into 
shower stall with sliding glass doors, how big the mirror is, how 
long the counter. Still Eichler decided this was not enough. 


First laundries in out-of-the-way garage ..............> 


Far from the area where soiled linen generates, laundries till '54 
were relegated to the garage for lack of space inside the house. 
Most architects now agree laundry room is better located in kitchen, 
utility room or in bedroom corridor. Laundry must be handy since 
today’s housewives wash several times a week, not once. 


JULY 1955 


Bathroom functions are effectively separated to provide privacy 
where it is needed. Eichler switched from a Pullman-type lavatory 
and counter in bath to an uncrowded make-up center outside mas- 


ter bedroom, the corridor to which is one long storage wall. 


now in a convenient corridor 


In the bathroom-bedroom wing, combination washer-drier is sta- 
tioned where housewife can reach it readily. Appliance (right) is 
cased with a clothes hamper and a counter for folding linen. Note 
huge linen closet across corridor (left). Door to outdoors (photo at 
left) makes bathroom quickly accessible to children at play. 


continued 
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BUILT-IN MERCHANDISING 





More psychological and honest-to-goodness living space indoors, 


Photos: Ernest Braun; Russell Illig; Rondal Partridge 





Once dark and heavy-looking ceilings ........ 


Although handsome Eichler living rooms featured transparent walls 
of sliding glass, white block to help lighten interior, tendency in 
past was to stain all ceilings dark, accent them against frequently 


lighter-co'ored beams. Dark ceilings presented finish problems. 














Once built-ins projecting into room ............... 


Built-in furniture has been a feature of Eichler Homes for years, 
but decidedly took up too much valuable room space located where 
it was. !tmportant architectural changes are created by Ejijichler’s 


architects. Refinements are often result of customer demand. 








Once swinging closet doors inside bedreom...... 


Because space is at a premium everywhere but particularly.in bed- 
rooms, swinging doors on a closet projecting into room cuts down 
usable space. Transom glass above walls was also discontinued 


because lights from one room flashed into the next. 
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......> now furniture built into a closet wall 





.......-.> Now lighter ceilings, contrasting beams 


Buyers predominantly favor light ceilings which are less likely to 
introduce lighting problems as does any dark ceiling. New Eichler 
display houses now feature light ceilings with either contrasting 
darker or lighter beams. Note how wall stops short of ceiling. 


Se — x 





Sliding closet doors in child’s bedroom in latest models pay doub'e 
dividend: furniture placement is not restricted; floor space is not 
utilized for chest of drawers which multiplies utility of closet. Sill 


height of windows, once varied, is now standardized at 42”. 








e e < e Al 
.....» now sliding closets in the corridor 

lik 

Master bedroom. with connecting bath becomes a suite with addi- 

tion of hall-long storage wall with sliding doors. Ejichler’s own 

idea, ‘‘shoji screen’’ doors, are pressed fiber board (‘‘lighter, 

cheaper’’) covered with grass cloth. He will license manufacture. 
JULY 
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doubled space outdoors 





Master bedroom shares patio through sliding floor-to-ceiling glass 
doors, gains privacy through H-shaped plan of house. 


All-purpose room can be closed off from living room, but 
like living room has sliding glass access outdoors. 


Piece de resistance: a private patio to broil steaks outdoors 


JULY 1955 
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SUILT-IN MERCHANDISING 


Eichler is always looking for better ways to sell better houses 


Eichler Homes employs as much acumen in selling a better house as it does in producing 
one. Although Eichler builds contemporary houses in greater volume than any other 
single builder, he does not flaunt the word contemporary at prospects. Instead Eichler 
underscores quality, quality, quality. Real boosters of Eichler Homes are not the 50% 
of buyers who were presold on the houses through national publicity or by previous 
buyers. The real boosters are the buyers who a) liked the looks of the houses but didn’t 
care to live in them (then did) or b) objected to some of the looks (then reconsidered). 
“Once sold,” says Sales Manager Ned Eichler, “this kind of buyer is our most enthusiastic 
seller. There are really many more people who like contemporary design than most 
builders will believe.” 


Here are some of the cardinal rules Eichler Homes uses in selling houses: 


Put your best foot forward in a display house 
Kichler budgets $50,000 a year for furnishing and landscaping display houses, has 
part of it returned through sale of furniture he spends $10,000 on, landscaped lots 
where he spends $40,000 for such topnotch landscape architects as Thomas D. Church. 
Observes Sales Manager Ned Eichler: “Display models are always the best sellers. 
To get any model to move faster. simply move furniture into it. This way you can 
keep a balanced variety of design in a community.” 


Use graphic displays as silent salesmen 
“Put up as many colored renderings of elevations, floor plans, roof pitch diagrams 
and community maps as are within the bounds of good taste,” urges Ned Eichler. 
Location: the garage. “best sales office yet.” Eichler gives the garage a finished 
appearance by installing perforated panels on which display signs are hung. Reason 
for so much display: “No matter how many salesmen you employ, they can’t personally 
sell everyone on a busy week end.” Eichler no longer uses cutaways of construction 
details (“too rough appearing; we use 3-D diagrams that any technical-minded male 


can pore over to his heart’s delight’’). 


Provide plenty of sales literature 


“Customers gobble up every written scrap in houses.” Eichler gives buyers a 64-page, 
$1 booklet describing his complete operation. Prospects get sales brochures (a 
separate one for each subdivision, showing plans, community map, biggest sales fea- 
tures like kitchens). Suppliers supplement this literature with sales brochures of their 
own, liberally sprinkled with Eichler-provided photographs. Eichler’s total advertis- 
ing and promotion expense per house: $200. 


Give buyers a guarantee against defects 

“There is no other business in the world where customer relations are as important 
as in house selling,” says Ned Eichler. “We give our customers a lifetime guarantee 
against defective materials, make good on any faulty workmanship. Sometimes it is 
difficult to draw the line between defect and abuse but we give the customer the benefit 
of the doubt.” Eichler Homes sets aside $100 for a repair reserve: “But $200 wouldn’t 
be too much, Satisfied customers are worth more than advertising. A satisfied corps 
of homebuyers in any community is a fulerum for further sales. The builder’s name 
must become an institution.” 


Use brand-name merchandise to reinforce selling 


“Everything else being equal, we’ll pick a brand-name product over others to put in 
our houses,” says Ned Eichler. “Brand names register quality and create confidence 
that a salesman often doesn’t have time to build up.” 
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Set up a strict traffic pattern in parading prospects through a house 


Prospects are always taken through a house via the front door, “even if they find their 
way in through the garage.” Object: to show off the center-hall entrance, handsome 
front door detail. Salesmen emphasize the floor plan, “the single most important fea- 
ture of any house.” Next, prospects are shown the living and all-purpose rooms with 
their sliding glass doors, paneled walls. Next, they are steered into the bathroom-bed- 
room wing, shown the sliding weatherproof windows, the array of storage closets and 
built-in drawer space, the dressing room off the master bath. Last, they are shown the 
kitchen. Reason: “To leave a lasting last impression since the kitchen is the most im- 
portant room in the house.” Built-in appliances get special stress. Since a major 
sales problem is to point up all the quality features of the house, Eichler salesmen 
often play up just a few. Sample: a single-handle mixing faucet for the kitchen 
sink, “a $15 item that is a stand-out.” Often salesmen don’t have to mention the 
4 hot-water heater: “The second-time buyer has had trouble before, asks about it.” 
Sales reply: “This has a ten-year guarantee from the name-brand manufacturer.” 


Employ salesman on a noncommission basis 


i Reason for this revolutionary concept, Eichler points out, is: “First sales are always 
i the easiest in every subdivision, last sales the hardest.” The best salesmen are sta- 
‘ tioned in the last houses. Under such a setup, a commission basis wouldn’t work since 

the best salesmen would often produce the smallest sales volume. Eichler pays sales- 


H men a salary plus a profit-sharing bonus on yearly sales “based as much on difficulty 
of sales as volume.” Eichler would rather not have salesmen with real estate experience 
who only know how to fit house to customer. “In built-for-sale housing it’s the 
i other way around, Customers must be fitted to the houses. Why not? The house has 


been designed by experts.” Salesmen report all consumer dissatisfaction at a weekly 
sales meeting. If comments indicate a trend, Eichler moves into gear, makes changes 
in upcoming models, 


ABER Daca bas 


i Feature attraction of Eichler Greenmeadow subdivision is swimming pool and nursery school 
1 building which residents use evenings and week ends at no charge. Although facilities like this 
are not absolutely necessary in communities like Palo Alto, Eichler decided to gain experience 
with big problem of providing community recreation areas which he believes he and other 
builders will face as they build in communities without such facilities. He hopes answer lies 
in charging off cost in house prices, deeding property to improvement districts. 
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Who will build for the nation’s aged ? 


Home builders have not catered to the 14 million aged yet 


except in a few retirement projects. Public housing moves 


into the gap. Design of rental units for the aged studied 


Passage by the Senate of a 50,000-unit program of public housing for the aged focused 
attention last month on this forgotten corner of the housing industry. The fact that the 


aged housing segment of subsidized housing sailed through the Senate without a wrangle 
was a good indication it may soon become law, despite the traditional antipathy of the 


House to all kinds of public housing. 


Is housing the aged primarily a welfare problem? Or can the private housing industry 
get in on the act?) What should be different about units designed for elderly occupants? 


Here is some of the latest expert thinking on these questions: 


One of the most curious facts emerging from 
ten years discussion of how to house the aged 
is that no one has yet definitely ascertained 
that there is any difference between a house 
designed for a sexagenarian and one designed 
for his grandson. 

This confusion has come about because of 
two circumsiances: 1) the housing boom. 
which makes it possible for a builder to sell 
any decent home with generally-accepted 
amenities and 2) the fact that the over-65- 
year-olds who want to buy houses are people 
who can get about pretty well under their 
owh power and do not have any great need 
for anything special. 

The no-difference school of thought does 
not apply to apartment design. There have 
been several analyses of the differences that 
obtain in this segment of building (notably 
a report for the Mass, State Housing Board 
written by Architect Robert Woods Kennedy ) 
and they make for interesting reading for 
housing authority personnel, rental builders 
and organizational workers interested in the 
living problems of the aged. Home builders 
could also profit from examination of the 
apartment criteria on the supposition that 
when and if the private dwelling market for 





ARCHITECTS SMITH & WILLIAMS of Pasadena did a tasteful, single-bedroom home 1,200 sq. ft. The house above is built in a commercial zone. Moreover, 
for a lady over 80 for a construction cost of $6,000. The 560 sq. ft. home is an 


the elderly opens up they will know what to 
give their customers. 


Money and health. The fact that there 
are close to 14 million persons in the US over 
65 and that their ranks are increasing by 
1.000 a day has convinced a number of 
sources that there is a “huge, untapped mar- 
ket” for housing for the elderly. This would 
seem to be true numerically. Actually it is 
about as true as the thesis that the number 
of household formations across the nation 
governs the number of homes sold in a year. 
There are oiher considerations, The two main 
considerations a.tached to building for the 
aged are the customer’s bank balance and 
his state of health. 

In. 1950 (the last time the figures were 
clocked) the median income of an American 
male over 65 was $986 a year. Older women’s 
incomes were considerably smaller. These 
figures have not increased by much. A recent 
study by Dr. Wilma Donahue, a gerontologist 
at the University of Michigan, shows that 
13% of some 5 million heads of families over 
65 have yearly cash incomes of less than 
$1.500; 30% take in less than $1,000 a year 
and 15% get less than $500. 


Reserves on hand. How can these citi- 
zens be in a position to buy a home at all? 
The answer is quite simply that two-thirds 
of them own their own homes now. Under 
present market conditions, a home owner 
can consider his property at least as a semi- 
liquid asset. He can sell it and buy another 
house. This turnover technique—plus any 
cash reserves that the party may have accu- 
mulated over the years—makes it possible 
for him to go south and buy a Floridian 
flat-top (like the one pictured on the next 
page) and live in adequate comfort. There 
are two obstacles in the way of this seem- 
ingly pleasant course of action: one is pos- 
sible difficulty in selling the old house and 
the other is the owner’s poor health. The latter 
is the more important, 

\ person suffering from the extreme weak- 
ness or illness of old age is not a logical 
candidate for a private single dwelling. While 
the trend has recently been away from in- 
stitutional or hospital segregation of the aged 
(there will, of course, always be some need 
for such facilities) this decentralization has 
so far been applied only to apartment struc- 
tures. It is a logical application. The practi- 
cal advantages of constructing small, con- 
centrated rental units are equally recognized 
by subsidized housing proponents and by 
those endeavoring to set up fraternal. union 
or church projects for the aged. It is in 
this field—whether the apartments be subsi- 
dized or endowed—that specific recommenda- 
tions for the safety and comfort of the occu- 
pants are important. 


Built to be lived in. In his study for 
the Mass. State Housing Board, Architect 
Kennedy has cleared up a good deal of the 
confusion about whether to build for the 
sick or the well. “Housing for the elderly 
must fulfill two functions.” he writes. “It 
must accommodate the healthy. In this re- 
spect it is no different from any housing. It 
must also accommodate the infirm. During 





the architects are not sure that FHA, with its preference for a near- 


example of what could be done on a large scale for older persons with a little typical family house, would have been enthusiastic about insuring this 
money if it were not for prejudices and restrictions. A major one is lot-size one. Cost-saving features of the house were a flat roof, concrete slab 





zoning. Communities around Pasadena have minimum lot-size rulings as high as anda wall furnace. Skylight was the only luxury. 
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the long lives of these projects, every apart- 
ment will be called upon, many times over, 
to house not only the well, but a variety of 
people with a variety of physical difficulties.” 

Noting that apartment size has the greatest 
effect on cost, Kennedy recommends that 
single-person units not exceed 300 sq. ft. of 
gross area and that space for couples not 
exceed 400 sq. ft. He calls for special care 
in furnishing bathrooms and kitchens; grab 
bars near tub and water closet, an emergency 
bell, basins not over 31” high because the 
elderly, as a group, tend to be slightly shorter 
than the averge population; in the kitchen. 
counter-level ovens, no storage space over the 
stove or refrigerator, a safety device to cut 
off the flow of gas if a pot boils over. 

Kennedy also mentions that the elderly 
take more interest in gardening than others. 
He feels projecis of from 25 to 45 dwelling 
units are most successful. Ideally, they “should 
be adjacent to, but somewhat disconnected 
from, areas where growing families live.” 
t is interesting that he does not come out 
for ground-level structures or elevator apart- 
ments. One flight of stairs is perfectly fea- 
sible, he says, as long as the front doors of 
the upper-story flats are at the top of the 
stairs, making stair-climbing unnecessary 
when the doorbell! rings. 


What price small homes? The success- 
ful application of these recommendations to 
home building for the aged would seem only 
common sense. It. would seem so, at any 
rate, if there were any home builders doing 
it. What the situation amounts to is that 
there are many aged persons who are willing 
(and able) to live in “ordinary” homes; that 
at least one-third of the total aged popu- 
lation cannot afford to buy a home, and that 
lenders have always been a little chary about 
financing homes for aged applicants. 

The lenders’ disinclination to handle houses 
for oldsters is based on a premonition that 
the mortgagor will die (which he certainly 
will) or, worse yet, that he will become ill, 
will fail to meet his payments and_ will 
therefore have to be evicted. This is a logical 
precautionary policy, but it is possible that 
lenders are not fully aware of the backlog 
of business that they could do if the solvent 
aged customer was brought together with 
the right builder at the right time. FHA does 
not insure many loans to elderly people, but 
their policy is variable and in some areas 
fairly liberal. 

Some developments in private housing for 
the aged across the nation: 
> Florida Sundeck Homes had 800 homes up 
25 miles south of Miami, most of them occu- 
pied by retired persons. Thomas Palmer, sec- 
retary-treasurer of the company, reported that 
FHA was insuring 15-year loans, with 30% 
down, to applicants over 70 but that “most 
people have money.” The builders were 
putiing up larger homes and taking in an 
increasing number of young families. 
> George L. Fisher of San Pedro, Calif. 
formed Retirement, Inc. to serve the aged 
market. He was initially surprised to find 
that 70% of 150 houses he put up on a cove 
south of Los Angeles were snapped up by 
young people. He was more recently nego- 
tiating to build 200 units on Catalina Island 
to sell outright—no mortgages—from $11,000 
to $15,400. 


>In Denver, Economics Professor Byron L. 


JULY 1955 


Johnson had joined with two friends to work 
out a church-sponsored (all faiths) project 
which he hoped could be insured as a co-op 
under FHA Sec. 213. “We are hopeful that 
we can pioneer through something along 
the lines of 213,” he stated recently. “It may 
be that there is need for new legislation. . . . 
We feel that if we wait for charitable activ- 
ities or for philanthropy to provide it we 
will never get more than a token of housing 
for the aged. . . .” 


More federal aid. The Senate’s vote for a 
public housing program for the aged of 10,000 
units a year for five years seemed a direct 
response to the numerous proposals before 


CONCRETE HOME in Florida is a logical place for 
a 65-year-old to retire if he is well enough to 
travel and can meet the down payment. The 
three-bedroom model above is by Florida Sun- 
deck Homes, south of Miami, sells for $9,800 with 
$800 down. 


Congress to take action in this field. Most of 
these have a welfare tinge. The Senate bank- 
ing committee, recommending the special pro- 
gram, called public housing “a very con- 
venient and desirable vehicle” for meeting 
»yart of the housing need of the elderly. 


Mortgage market gives hints of easing; 
rail car shortage adds to materials’ pinch 


Mortgage men figured the market was as tight 
as it was going to get this season. 

There were some hints last month that im- 
provement might be in the offing. But nobody 
was sure enough to be making any firm pre- 
dictions. 

President Thomas P. Coogan of Housing 
Securities Inc. in New York called the market 
“soft and spotty with some of the first signs 
of an undertone of strength.” Commented 
George De Franceaux of Washington: “Last 
month we sold more mortgages than we ever 
have. ... We expect a flurry of buying for the 
next 30 days.” Said a San Francisco broker: 
“The no-down market is supposed to be dead, 
but I’ve been getting money consistently—at a 
price.” An east coast banker saw the market 
as “just tight enouga to keep the stuf at a 
discount.” 


b ] 


Credit expansion. The mortgage picture 
was not only the result of booming starts. It 
was part of a general squeeze on money- 
markets occasioned by 1) rising demand for 
all kinds of credit as the nation’s economy 
gained momentum after last year’s slowdown 
‘bank lozns jumped in late spring. for ex- 
ample, when ordinarily they would be declin- 
ing! and ?) by the Federal Reserve's policy 
cf standing off and letting the market werk 
out its own adjustment througa supply and 
demand. 

In the next six months the Fed was going 
to have to pump about $2 billion more credit 
into the economy. The question before the ex- 
perts was whether the Fed would make the 
banks borrow most of it or supply it the easy, 
more inflationary way, by buying securities in 
the open market. It would take a very great 
business growth in the next six months to out- 
run the supply; the Fed, in early summer, did 
not seem to think that so far the nation’s 
credit was overexpanded. 


Housing leveis off. The building «boom 
was still on, but residential activity had 
slowed. Dollar outlays for new dwelling units, 
which had experienced month-to-month leads 
of 36-41% over last year during the first four 
months of °55. led in May by only 26%- 
HHF Administrator Albert Cole thought that 
the slowdown “should relieve some of the 
nervousness expressed in some quarters by the 
higher figures of recent months.” 

Perhaps it had. Criticism of wildcat credit 


was less than it had been. What caution was 
expressed about the boom seemed more civil- 
ized. Robert J. Hutton, for example, president 
of the Detroit Mortgage Bankers Assn., called 
attention to the fact that the tremendous in- 
crease in demands for mortgages had not been 
offset by increases in savings and that “new 
sources of funds are being sought for the 
market.” 

Gne increasing source was warehousing 
deals between insurance companies or savings 
banks and commercial banks. Chase-Man- 
hattan Bank, for instance, was negotiating a 
plan with several mortgage buyers which other 
participants inaicated would probably resem- 
ble the schene worked out by Prudential In- 
surance Co, and some 150 banks (Feb. News). 

FHA was acting to level of the bulge in 
starts, too. Commissioner Norman Mason dis- 
closed that the ageacy was holding up specu- 
lative commitments in 26 areas—about one- 
third of FHA’s empire—because of housing 
surpluses. The type of restraint varied from 
area to area, FHA said. Officials refused to 
divulge the identity of the 26 places. A spokes- 
man said one reason was to keep local cham- 
bers of commerce off its neck. 


Lumber v. wheat. The boom was strain- 
ing supplies of some materials just a shade 
more—and in a few more cities. Overall, it 
was nothing really serious. Shortages, in order 
of severity, were listed as cement, gypsum, 
lumber and colored plumbing fixtures. 

The lumber business was hard hit at last by 
an expected shortage of freight cars. With 
only a 400-car surplus reported by the Ameri- 
can Assn. of Railroads, against a normal sur- 
plus of 50,000, shipments from the Northwest 
faced delays. When the annual big wheat 
movement starts, the prospect was for fancy 
premiums on boxcars for all types of building 
materials, notably lumber and plywood. 

In Chicago, a seasonal shortage of cement 
led to price increases—5¢ a bag to $1.23 and 
50¢ per cu. yd. for ready-mix concrete to 
$12.50. Indiana distributors were rationing 
cement. Builders blamed highway construc- 
tion for the midwest pinch. 





OTHER NEWS on pp. 41, 42, 43, | 
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On the newsstands this month— 


Here is what your prospects will see ... and 


HOUSE & HOME’s consumer magazine review 


A suburban duplex with a rental unit 


New uses for plastic panels 


A multipurpose kitchen 


A revival of two-story houses 


A post-and-beam vacation house 


HOUSE & HOME 





















(Circ.: 520,303): ‘*The only solution for the owners was Sw laps 

to build a two-family dwelling, the rent from one unit ye * | stupio 
amortizing the mortgage,”’ reports LIVING of this solu- ¥ 

tion by Architect Walter Costa. ‘‘The overriding idea aap 

was to use an inexpensive structural system and in- a M. BR. 
expensive materials. When the bills were all in the < YY) 


owners found they had built two houses for $24,000, 
about $8,50.a sq. ft.’ Area in tone indicates rental 
‘unit; its living area is shown opposite. 
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Many consumer magazines this month fea- 
ture vacation houses, new ideas for country 
living and outdoor facilities. 
®Contemporary materials are prominent. 
Over six and a half million readers of two 
top magazines will see plastics in inter- 
esting new installations—as exterior space 
dividers, roofs, and used for a “yard 








room.” Large glass areas in such dissimi- 
lar climates as Connecticut and California 
also integrate indoor and outdoor living. 


® A duplex with an income-producing rental 





unit is published by a magazine with a half- 





million readership. Glassed-in patios sepa- 





rate the various areas of the plan and give 





the two units privacy and independence. 





¢ An all-purpose kitchen (featured to a mil- 





lion and a half readers) just about equals 





an all-purpose, family room, includes a 
laundry built into a large workspace. 

* Post-and-beam framing gives a vacation 
house a wide-open plan and glassy walls, 
continuing up its full story-and-a-half 


height. 


* But most significant may well be the trend 





to two-story houses. Examples from vari- 
ous parts of the country suggest that two 
stories may in time supplant split levels 
(which are more often than not clumsily 





designed). Two magazines with a total cir- 
culation between four and five million are 
publishing two-story houses this month. 
This is an indication of a demand which 
will affect builders all over the US. 
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House Beautiful 


(Circ.: 622 477): Says HB: ‘‘This modern, 
backyard A-frame is a useful and decora- 
tive sheiter for garden tools and power 
equipment. A pair of hinged butterfly 
doors open at front and back. It owes 
much of its distinction to nonshiny finish 
of panels. Unit is 7’ high, 9’ long.”’ Alfred 
Browning Parker, architect. 


Photo: Ezra Stoller 








Foto: Julius Shulman 


AMER \N 
HOME 


(Circ.: 3,074,666): ‘‘Divide a terrace to 
multiply its usefulness. Screen can serve 
as windbreak; create a private terrace off 
a bedroom; form a suntrap; give the 
youngsters a terrace of their own. Cor- 
rugated plastic transmits light but little 
heat, and comes in a variety of colors.’’ 
Boyd Georgi is the architect. 


House Beautiful 

(Circ.: 622,477): ‘‘Plastic panels and a 
great tree create a new kind of interior 
climate,’”’ say House Beautiful’s editors 
about this covered garden. Sunlight is dif- 
fused and softened by the panels, which 
also keep this garden room cool. Archi- 
tects, Johnson & Perkins, Honolulu. 
Photo: Maynard Parker 
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Better Homes 


(Circ.: 4,044,335): This house, termed “‘a new 
way to build a two-story house’ by BH&G, 
was published in February’s H@H. “A bridge 
between old and new ways,’? comments 





BH4&G, “this is an honest two-story house 
that harks back in feeling and spaciousness 
to the one you might have grown up in.” It 
was designed by Cyril Farny. Photo: Ezra Stoller 





<—€E lowe abarden 


(Circ.: 517023): ‘‘To capitalize on a narrow 
(44’) waterfront lot, this house at Newport, 
California, was designed to point out toward 
the bay like the prow of a ship,’’ says H&G. 
“The T-shaped living-dining room has three 
walls of glass for an unobstructed view, and 
wide overhangs for protection against the 
sun. Garage and entrance face the street.’’ 
Philmer J. Ellerbroek, architect. 


Photo: Julius Shulman 


Parents) > 

(Circ.: 1,700,000: ‘‘There is room for the 
whole family in this kitchen,’’ reports 
PARENTS. ‘The whole family enjoys the 
kitchen-laundry designed with areas for 
Mother and Dad. Children can amuse them- 
selves at the eating counter while Dad fixes 
snacks. Eating center is visible from Moth- 
er’s center and she can talk with children as 
she works,’’ 
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House «Garden 

(Circ.: 517023): Says H&G of this country 
house designed by Architects Sherwood, Mills 
& Smith: ‘‘Here, raised eight feet above the 
ground, is one great room opening wide to an 
equally large deck. The one room was plan- 
ned for living, dining and sleeping with ad- 
joining kitchen, bathroom and dressing area. 
Below are carport, utility room and study. 
Later, a bedroom wing can be added.’”’ 
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Photos: Bob McGinniss 
This is one of six wholly different models in the Northwoods development outside of Atlanta 


Atlanta contemporary: 


a lesson for lenders 


The builder: Walter Tally, who 
changed from building ranch houses 
to more modern design in his large 
development north of Atlanta, once 
he was able to get permanent mort- 


gage money. 


aa . 
The architects: Ernest Mastin (1) 
and John Summer who designed six 
different houses to provide variety 
without resorting to superficial 
variations or gimmicks to cover up 
poor design. 


<—Ké 


The local mortgage broker: Eugene 
Harrington, whose company had 
the courage to back Tally and 
eventually succeeded in finding an 
institutional lender to finance the 
first few houses. 
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LOCATION: Doraville, Ga. 

WALTER L. TALLY, builder 

MASTIN & SUMMER, architects 

LENDERS: Spratlin-Harrington & Summer 
and Ethridge & Vanneman 


TERMS: standard VA and FHA 
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OE builder’s persistence has broken the mortgage barrier in Atlanta against 


contemporary design in the medium-price range. 

Two years ago when Walter L. Tally wanted to switch from building 
ranch houses to more modern design, he walked straight into a solid wall of 
lender skepticism. Getting permanent financing was simply out of the ques- 
tion, he was told. 

But today he is building those contemporary houses—so many of them, 
in fact, that he has become Atlanta’s biggest independent speculative builder. 
His 250-acre. 700-house wooded development 11 miles north of downtown 
Atlanta is one of the South’s most handsome. 

Among the loudest voices praising Tally’s accomplishment are local and 
national lenders’. They have been won over to his view that contemporary 
design should not be penalized. He has no trouble now getting financing; in 
fact, he gets his money at better terms than most builders in the area. And 
other builders with up-to-date houses have an easier time getting mortgages. 

The about-face by lenders was not easily effected. Tally first had to 
sell his local mortgage company on the change. Spratlin-Harrington & Sum- 
mer then had to convince national lenders, not an easy task. Consider these 
demands made by one institutional (insurance company) lender: 

The vaulted ceilings would have to go. Plumbing stacks should be moved 
to the rear of the house, which would mean kitchens in the rear. A door 
would have to be put between entry and cross halls, doing away with the open 
area. Kitchen and dining rooms or kitchen and family rooms could not be 
combined. There could be no slab foundations. 

A trip to Boston eventually produced a commitment from Providence 
Institute for Savings to finance five of the new houses—provided Tally would 
also build five conventional houses. He never had to build the latter. Sales 
of the new designs have been ahead of construction ever since, and Tally is 
building exactly what he and his architects planned (except for slab founda- 


tions, no longer used, because buyers don’t want them). 


Northwoods (below) as it looked early in '55. It now includes two sizable parks being 
developed by garden clubs with county and city aid, a school nearing completion, a 
15-store shopping center and a professional building. A tract has been donated for 
a community church to be built soon. First ranch houses occupy southwestern sec- 
tion. New houses (above left) are now built to the northeastern limit cf development. 
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Most popular house (Model 600) has fireplace in outside corner of living room flanked by floor-to-ceiling windows 
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ATLANTA CONTEMPORARY 
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Model 604: basic price, $13,600 Model 601, final version will feature built-ins Model 602, basic price, $13,600 


True variety—six floor plans, nothing wasted on frills 


Builder Tally is sold on architects’ services at this point. 
“[ had never used an architect before | went into contemporary design,” he points out. “But 
I felt this was the sensible way to build. and easier. I wanted to bring the costs down out of 
the roof and put them into the living areas. So I picked Mastin & Summer, who gave me 
logical designs. These certainly did the trick.” 
How did-he save money to benefit buyers? “We waste no money on extra roof bracing, roof 
joists. cripple studs. boxing at eaves. flashing and the like. Now our buyers don’t have to craw! 
around in a dark attic storage space. By building this way. we get 50% more ctoset space and 


90 to 75 more square feet of first-floor living area for houses in this price class in our area.” 


:] 


— 
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Model 600, most popular house; $13,800 Model 603, also quite popular; $13,600 Model 500: $13,750 includes built-in appliances 
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Quality meant quantity: Sales of Builder Tally’s ranch houses (above) had 
slowed down when he switched to the new designs. (He had never used an architect 
before.) The design quality proved the key to sales quantity. For two years he has 
generally been 20 sales ahead of production. “And we have got all closing costs and 
usually 5% down, so people are buying our homes, not our financing,” he points 


out, adding: “Thirty architects and engineers have bought these homes.” Two weeks 


ago he introduced a new model, Basically it is earlier model 601 but with built-in 


kitchen and washer-drier, plus outdoor patio with barbecue. 
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Newest modelhas outdoor patio and barbecue ie 
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Panoramic view of a group of new 
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LOCATION: East Northport, L. I. 
ROSANO BROTHERS, builder 
SALVATOR S. CALAFATI, architect* 
LENDER: Williamsburg Savings Bank 
TERMS: standard FHA-VA 


Nineteen houses like this have been sold over the past year for $12,990 


Photos: Richard Averill Smith 








Can this be the house of the year? 


Yes, say New York's appraisers, thereby raising some big questions about what ‘‘value’’ means 


Can it be that all the architects, all the builders, all the sup- 
pliers of all the 10,000,000 new homes built since the war have 
not developed even one new feature that should be considered 


essential to any good house built today? 


The house shown above has been chosen as the New York Ap- 
praiser’s House of the Year. Five conscientious appraisers labored 
eight months to make the choice, visiting every tract house in 
Long Island and Westchester to make sure they had not over- 
looked a deserving candidate. 

By 1935 standards the winner is a nice little house. But here 
is a truly amazing thing: the appraisers’ house does not incor- 


porate a single new idea for better living developed since 1935! 


The house scores high by a 1935 yardstick. It scores little 
better than zero on anything new since 1935, 

The New York appraisers said they based their choice on 
“value,” but they defined value in their own terms—terms which 
dramatize as seldom before the almost tragic split between the 
appraisers and the more progressive forces in home building. 

A year ago (March, 1954) a House & Home Round Table 
pointed out that “like the power to tax, the power to appraise is 
the power to destroy” and charged that backward-looking ap- 
praisals were the biggest obstacle to home-building progress. Now 
the appraisers’ choice of this out-of-date cottage as their House of 
the Year makes clear that too many appraisers still think public 
taste in homes is static, still think that in 1975 home buyers will 
go for the kind of house that was the latest thing in 1935. 


* The builder says the architect was not consulted on plan design, but just did the engineering and got it through FHA, 
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Ray Jacobs Studio 





Here are the appraisers’ reasons 
to justify picking this house 







The jurors based their decision on this rating scale: 20 points 





for sales price, 20 for location, 15 for material and workman- 






ship. 10 for square feet of living space. 10 for room layout, 10 






for design. 5 for size of plot. 5 for landscaping and 5 for extras 
al | I 5 










included in the sales price. 





In conversation the judges* called atttention to various fea- 


tures that influenced their decision. And they made it seem that 






the award represents their strong protest against modern design. 






One jury member put it this way: “Houses have been getting just 






about every kind of award for chicken-coop modern that won't 






























Fifty-four more were sold for $14,490 with garage, porch and sell. We wanted to help the builders. We thought an award for 
dormers added, eight more for $16,990 with the attic finished outstanding value would make the public think better of builders’ 


with two more rooms and a second bath. All are 38’-5” x 28’-8”, . ¢ « . 
: ope Seestiaaes houses. and that would help us in our appraising, too. 


making 1,090 sq. ft. over full basements on 75’ x 100’ lots. 


Here are the things they liked: 


Style: “Cape Cods are an American institution, They've been 
good for 200 years. They ll be good another 200.” 


Size per $: The basic house with 1.090 sq. ft. on the first floor 
sold at $12 a sq. ft. although the land cost is high. 
The East Northport location is near shopping centers. 


a commuter train station. a post office and good beach. 


Interior: Center hall: large attie for expansion. with plumbing 
stack and heat risers installed; bath tiled and with 
plastic-top vanity lavatory plus open shelves for 
towels: electric range and dining space in kitchen; 
lerge basement, including washtub and an outlet for 


washer, 





Exterior: About $400 of brick veneer: jogs in the walls— “house 
is not merely a rectangle’; a fluted front door with 


side windows and protection of 3’ overhang: fully 





Sellen ais tas saan’ vanentn new Wetnd: teal we ee awk paved driveway rather than two narrow paved lanes; 


center hall. On plan below note there is no house door for ga- long boards instead of short in front siding. 


rage. There are nine exterior corners and five reentrant corners, 


many costly breaks and jogs inside. Price includes electric ee 
range, no other appliances. The newspaper release said the award was for “imaginative use 
of architecture, site planning. interior layout and decor in the 
construction of a medium-price house.” The judges denied ap- 


proving such a release. 


The jurors said they limited competition to houses selling for 
$15.000 or less. partly to cover the majority of houses built in 
the area “and. of course, a buyer gets more for his money in a 


smaller house.” They considered only tract houses of 25 or more. 


But, is this house really a good buy? 


continued on page 150 


*Samuel F. Holden, Fast New York Savings Bank; Joseph Lo- 
Pinto, LoPinto & Kelly: John W. Lane. See Sullivan, Ine.: Joseph 
Valzo, Union Label Life Insurance Co.; Carl F. Rothleder, 
independent. 
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Eight reasons why HOUSE & HOME believes 


1. Since 1935 we have recognized that one of the things women 
want most of all is easier housework--and this house makes 
housework hard. The laundry is in the basement, as far as pos- 
sible from the bedrooms and without even a clothes chute pro- 
vided; there are three levels to work on; the kitchen is incon- 
veniently located. is poorly planned and has no labor-saving 
equipment. 


2. Since 1935 we have recognized that people want to get more 
use of their land—that’s why they move to the country. This 
house does nothing at all to help the family get better use and 
enjoyment of its land. It doesn’t even have picture windows to 
help them look out. It doesn’t even have a door leading to the 
yard except through the kitchen. And the $12,990 version that 
won the award has no porch. : 


3. Since 1935 we have recognized that people want better stor- 
age. conveniently located. This house just doesn’t have it. In- 
side there are only 28 sq. ft. of closet space on the ground floor 
(and the coat closet is not near the front door). Outside there 
is no storage space at all in the $12.990 model. so lawn mowers, 
wheelbarrows and bicycles will have to be hauled up and down 
the cellar stairs. Even when the garage is added, outside storage 
will be minimum because its 10’ width is too narrow. 


1. Since 1935 we have learned to question the value of the ex- 
pansion attic, with its low-ceilinged space and the three dormers. 
This is nowhere nearly as desirable space as the main floor but 
costs almost as much—$6.58 a sq. ft. vs. $9.09 on the main floor. 
(The unfinished attic added $445 to the cost of the basic house 
and the builders charge $2.515 extra to finish it off with two bed- 
rooms and a bath totaling about 450 sq. ft.) Also the 24 sq. ft. of 
ground-floor space taken up by the stairs could have been used 
for much-needed ground-floor storage or to make space for a 


second bath. 


5. Since 1935 we have learned that a below-ground basement, 
with almost no windows, is hardly worth its $1,100 added cost. 


progressive builders would seriously question 


the long-term value of the appraisers’ choice 





With only six small windows on two sides. it offers only 1) a 
place for the oil furnace; 2) an inconvenient place for the laun- 
dry tubs; 3) inconvenient storage space; 4) a drab place for the 
children to play on rainy days. “But no one will buy a house on 
a slab,” the appraisers (and many builders and lenders) protest. 
The answer is: slabs have a bad reputation simply because 1) too 
many builders have tried to chisel on the extra cost needed to 
keep the slabs dry and warm or 2) they have pocketed the great 
savings from abolishing the basement instead of putting the sav- 


ings back into a “basement equivalent” above ground. 


6. Since 1935 we have recognized more clearly that people who 
buy a small house hope it will look larger than it really is. This 
house is made to look smaller than its true size by the way it is 
divided into two vertical halves by the switch from brick to clap- 
board facing (and then back to brick for the garage). The house 
might look much longer if the band of brick veneer ran hori 
zontally under the windows and that would save the costly brick 
lintels over the garage door and the bedroom window, 


7. Since 1935 we have learned many new ways to build better 
for less (see. for example, “Ten Ways to Cut Costs 10%,” Jan. 
°53 issue). Most of these savings call for more careful advance 
planning. The appraisers’ choice reflects very few of these new 


methods for increasing value at a profit. 


8. Since 1935 the architecture of this house has been going out 
of style. What builders call Cape Cod is a style developed in the 
hard times of the thirties. It has very little connection with the 
way houses were built on Cape Cod 200 years ago, except that 
both reflect a time when people could not afford a full second 
story. Styles like this seldom last more than 20 years, and soon 
builders’ Cape Cod will be as out-of-fashion as so-called Dutch 
colonial (invented about 145 years after the colonial period 
ended), or Spanish, or English manor. 

For the difference between builders’ Cape Cod and real Cape 
Cod, see the house (opposite) by Architect Royal Barry Wills. 


Here is the winner’s estimated cost breakdown 


The initial costs 


The buiklers of the House of the Year would not disclose their costs. But here are the 
approximate costs of such a house in the same area. aceording to Norman Hunt. chiet cost 
analyst for the FHA in New York (see Book Review. p. 166): 


ae ee ee: 0 ee) Ms MINE, « vos <6 c th owed ah PAA Shia e osha ew’ baeintbpeweh send eewneh $1,250 
Landscaping pilav ta het on , utah ba taencen wake ehh pew kaki 100 
Cost of house, including architect’ fee amd profit’ 0.0.0.0... ccc cece cece e eee e ee eees 11.000 
SAE MUUEEOER no b.5 64. Ce CS xan ease yt Sednon Knee sd cP As beedSs ko cbs bekecbensencaehs 550 

DORE wopeclscicitacemevabiepet shoace’ sesaviianree se $12.900 


(Deduct $569 if for crawl space. $1,125 for slab) 
Added cost for Ube-story house with unfinished attic: 


Main stair big Ves Se sens Ab RAR DASE Me se OR LSS bLGws Ua heaD NEES on USNUS 645.00 60Sa0 00" $ 125 
ee: Dr, ME CRN Ei 5 vot h seh vue W pIENT AER ba ENS 60.00 bbb b DENK éOD eae 103 
Se GU ee NE RN oe i hada Oda ew SANTA vk e oes Ubon tiuh Curae me Erelceee 30 
rn ii CAs Se COM eo Po ce cade be hour be sie Ue tes eh be caudas 75 
Seeniess Gontber le Beh Ob: OE - BOON a wip .6c ve cong hc cue chistes sbuectechebares 115 
OG? OORE ON hen van ceatedecedaue st epure eres dade tens $ 448 

ee me ee a Pee ey re eet Teer Coe PPTL ee Le CPE TTR PTS Oe $ 904 
SOONER TE ORs Fes MN So ide Sen sce svcce beep es eo te csssdovewk chon ve thneseen ohscees 600 
Total for expansion-attic house with extras ............ 0c c eee eee eee eeeeeees $14,942 





The costs of finishing attic and basement 


Cost of finishing attic and basement : 





Piusbing, (Etmien- aie RTI 6 9)6 bod eevee ee OK Fda Bae beee.ce Ue ok cba duecbeeye beet $ 550 
Radiation § .iss<seeessonpas Sain wae pa bied.0 ON WA Nd Mw op o'O'e > Mcp Capea «tae Wet.s ¢olveeewaate ¢ 100 
Partitions. plastering. closets, etc., for two bedrooms and bathroom............00000% 600 
SubGoocing: Sal RO TE 0508 6 sspe ac heir ee PUTER ECR eds Nas hsp Che ewat el ehye 250 
Electric Gxtpem:. 2 csc: dsp ree sbhsce versa’ dub ade EU UAOS dig SP rh ene Kbaes oS esreb eaters 15 
Electric cc 5 nosc av ha cebe ees (iA Eb eS Sa se) £4dcbE Rien ree css These deceheneney 75 
Tile batheo@ie ici acise vce anne’ vcmtl ubases (dace COCR Owe abe fod che eee b95s.0oRT YES 5 200 
Large dormer Tat DOtsQiie airs occ vive o-nen dss Veen se ths do bned vececérencunsscceseeeses 300 
Twe amall Geek MOCWNGe oi.05ds wis dado tc cvewsend oe dvuls dew wheat me we See ee sen wiisle ots 300 
Pabahing «oo: 0 ais vd viet Kota eu Mad Gas Co bs EARLS ONS 4d LEYS. cee Kee Ke te ab MAetses seds's. toe 125 
Finish basement ceiling, cement plaster ........ceceeeeee eee te ee eeeeeeeeeteereeterce 225 

Penh Cet Ree oboe ce tiesins Seances ocecised sence $ 2,740 

Total COC .cccccccccvccccccsccccescceccceccccccccs $17,682 


The cost breakdown shows that an expansion-attic house like the one the appraisers honored 
will -when ecompleted—cost the owner about $4,000 more than he would have paid for a 
one-story house on a slab foundation. 
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APPRAISERS’ HOUSE 


This is what a real Cape Cod looks like 
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The handsome Cape Cod house (above) designed by Architect Royal Barry 
Wills, has a floor plan (right) not unlike the plan of the house chosen by 
the New York appraisers. But the Wills plan steers clear of the faults of 
the appraisers’ house. Relation of garage to kitchen is good and there 
is a front hall closet, for example. The two houses are approximately the 
same size. Today’s modified Cape Cods are difficult to design; Wills is one 
of the few who manage to use this prototype without ruining it. Today’s 
‘“‘Capes’’ must be as much as 3’ taller than their predecessors because of 
foundations, greater ceiling heights. Today’s expansion-attic houses have 
Aj been popular for only 20 or 30 years; ‘‘200 years of acceptance”’ (see p. 
149) is too much to claim for them. 








Many other Long Island houses offer more 


TT 


finished space for less money 


Among other tract houses the appraisers could have picked is this far 
from handsome house built by Builder Reginald Watson in Massapequa 
Park, L.Il. About 400 have been sold at $12,490. They are completed four- 
bedroom, two-bath houses with large garage and full basement on a 7,000 
sq. ft. lot. Even on their own terms, the appraisers may not have made 
the best selection available to them. This house does not have brick 
veneer, center hall or several other attributes of the appraiser’s house, 
but it is priced at $4,500 less than the completed house that won. The 
winning house was harder to sell, requiring a regular promotion effort 
over a long period; all 400 of these houses were sold on two weekends. 
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Family room dominates the house, is located between kitchen at right and living room at left on far side of double fireplace 
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Where should you put a family room? 


Rondal Partridge 





Paved terrace is outdoor continuation of family room, beyond glass door 








Newest addition to house plans is the family room. 
Should it be next to the living room—off the 
kitchen—or tucked away in a remote spot? 

Stern & Price of Cupertino. Calif... believe that 
in an open-plan house like theirs the family room 
makes most sense if it is next to the kitchen. Family 
room is 10’-6” x 15’-6”, large enough to serve as a 
second living room. for TV or hobbies. It is popu- 
lar with mothers because toys and other playthings 
accumulate here. not in the living room. 

While children are small it is their playroom, 
easily supervised by a mother working in the 
kitchen. She can also keep an eye on their out- 
door play. because in this plan. sliding glass doors 
in the family room open to a paved patio (photo 
above) which she can see from the kitchen. As 
children grow into “teen agers. this family room 
can become the young people’s entertainment area, 
close to the kitchen and convenient for snacks. 

For any family the indoor barbecue and rotis- 
serie. built into the back of the living room fire- 
place, are an entertainment asset. For many fami- 
lies. this room will be the dining room. although 
the plan (see next page) shows the formal dining 
area as part of the living room. 

Visually the family room makes the kitchen seem 
larger and also a pleasanter place to work in. 
While the kitchen expands into the family rdom. it 
need not infringe on it. (Continued on next page) 





$12,700 house below has 1 284 sq. ft. plus carport 


Floor plan (below, left) shows why this family room 
improves the livability of the entire house. In the 
center of the house, it is convenient to the living 
room (large photo, opposite), is between the kit- 
chen and the outdoor patio. But it also is the buffer 
and the separation between the living areas and the 
bedroom wing. Children can come into the family 
room. can hang up their coats or go to the bath- 
room or their bedrooms without going through the 
living room. Thus in a modestly priced house, a 
dead-end living room is achieved, which is a feature 
not often found. This family room location also 
overcomes one of the major criticisms of many one- 
story houses: that the bedrooms are too close to the 
living room. 

The photo at left shows only one of several pos- 
sible carport locations. The house is turned on the 
lot to give several orientations. The use of fences 
(included in sales price) gives privacy to the fam- 
ily room and to the patio whichever way the house 
may happen to be turned. 


Photos: (above), Don Shapiro; (others) Rondal Partridge 


The family room serves both living and sleeping areas 


Bedrooms have big windows to private, fenced terrace 
ne a EY 





The “Western Family” house 





Stern & Price get considerable variation into 
the “Western Family” house by building it in tex- 
tured plywood (as in this model), in exterior ply- 
wood with various spaced batts, or in stucco. Buy- 





any SOnm le ln Senter of phan ers may have a_ single or double carport. garage 
or combination *carport-garage. There are three 

roof materials. two roof pitches. exposed beam ceil- 

ee ings or dry-wall ceiling following roof slope. 
BUILDERS: Stern & Price Floors are slab covered with asphalt tile or cork. 
ARCHITECT: Louis Gerhardt or may be hardwood over a 2 x 6 T&G subfloor, 





LOCATION: Cupertino, Calif. Buyers may choose between warm-water radiant 
SALES PRICES: start at $12,700 heat, perimeter warm air or dual wall furnaces. 
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Living room has a view past the double fireplace into the family room beyond 
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Revolutionary jfioor heating system is feature of 
all Strauss Bros. houses. Contemporary design 
was adopted in 1952 has sold fast. Unthank & 
Unthank, architects. 
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Gaping metal form (left) one of 85 in factory 
shows steel reinforcing. Mesh is welded 6” x 6” 
(6-6), rod %” deformed. Hooks at top are used 
for handling slab, are later burned off at the site. 









ha i —— fe Form shown here is closed and latched (with 
<>, ag 8 i — f lock at center, right), then filled with seven sack 


concrete. Lightweight aggregate is used. 


















Photos: Dick Hufnagle & H&H staff 


New plenum heated floors are made 


* 
in Gi ‘a ctory Laying down a whopping $100,000 for machinery and equipment, a Lincoln, 


Neb. firm came up with an eye-opening heating system this year. 

For years Strauss Bros. had been putting basements under their houses be- 
cause buyers insisted on them. But the Strausses wanted to put the money 
spent on basements into more usable space on grade. Besides, they finally 

° determined that “a dry basement was almost impossible in our climate.” 
Why a successful builder adopts ae ; , RS 
John Strauss saw coffered slabs being used for roof decking. decided they 
° A would work equally well as floor planks over a crawl-space heating plenum. 
@ radical new heating system : he ‘ 
Strauss Bros. did some experimenting. found the system did a first-rate job 
of heating and cooling. decided to use it in all their houses. 

The Strauss decision to use this type of heating has been justified by several 
field tests conducted by the Warm Air Heating & Air Conditioning Assn. 
Preliminary reports of such tests given informally at past meetings. indicated 
that crawl-space heating systems produced excellent results. The entire floor 
was kept warm and there were only minute temperature differences throughout 





the house. Field tests have also shown that houses can be cooled satisfactorily 
by this method, provided returns are high on the walls. 
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Cousin Aibert Ingwerson. 


Specially made machinery was set up in concrete products shop. Wheel- 
barrows move concrete from mixer (center, rear) to forms, lined up along 
aisle. Each form has an electric vibrator with individual controls. Opera- 
tion employs 11 men; nine inside, two outside. Total daily production: 
85 slabs, one slab from each form, enough to floor two 24’ x 42’ houses. 


Two of seven basic slab types are shown here after curing. While the 
2’ x 12’ dimensions never vary, perforations for utilities are precast at 
the factory. Near slab has opening for drain pipe (front), water supply and 
furnace delivery duct. Opening in slab at rear is for floor register. Groove 
along edge will fit lip of adjoining block when placed on foundation. 
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The Strauss Bros. are sold on their heating system. Once they 
have paid for the equipment (amortized over 500-1.000 houses), 
they expect to equal costs of slab-on-grade construction. Houses 


will have built-in radiant heating with the advantage of quick re- 
sponse from the perimeter warm-air registers. 

The down-draft furnace is centrally located in a closet large 
enough to accommodate a two-ton cooling unit. The air condition- 
ing is offered as an extra to buyers for $750. While the margin 
is low, Strauss Bros. make money with the air-conditioning unit, 
since little extra work is involved in the general contract. 

Buyers are sold on the system too. Strauss Bros. have had bet- 
ter sales with these houses than with any others they have built. 
But getting FHA approval was another matter. When approval did 
come, it was after taking the plan to Washington, then waiting 90 
days. The Strausses (who have more money invested in their 
business than any other Lincoln builder) feel that small builders 
could join together to produce the precast plank in any locality. A 
large builder could probably afford to go into production for 
himself, as did the Strausses. 


Adjacent to form room is steam-curing plant, where green slabs are 
moved after setting overnight in forms. Slabs are steamed for 14 hours. 
Laboratory tests indicate a 30-day compressive strength of 4,200 ibs. p.s.i. 
Strauss Bros. floor slabs are rated at 65 Ibs. p.s.i., 20 Ibs. greater than the 
45 Ib. live load requirement for residences in the area. 


Ready for delivery to job, slabs are massed in yard outside shop. Slabs 
are heavy (500 Ibs. each), are handled entirely by machinery. Fork-lift 
tractor lifts them onto flat-bed truck at shop. At the building site, a 
hydraulic hoist mounted on a tractor unloads and places them. Note 
coffering running length of plank. 


continued 





PLENUM HEATED FLOORS 


Painstakingly accurate leveling of site is vital for 
preparation because premolded asphalt membrane, '/2” 
x 4 x 8’, is laid directly on grade inside foundation. 
Soil is first treated with termite repellent. Crawl space 
is about 8” deep, from moisture barrier to floor, 


Membrane moisture barrier is well lapped, then cov- 
ered with 2” of washed gravel to hold it in place. 
Four-man crew can prepare five foundations per day 
(spread footings is a separate operation). Chief rea- 
son that Strauss is able to move stem wall forms so 
quickly is stiff slump concrete; 4-to-1 curb mix is well 
rodded into steel form, takes on initial set in 2 hours. 


On the site: accuracy and speed 


Dead-square steel form is used for foundation walls over prepoured footings (see June issue, 
p. 150). Always leveled with a transit, the one-piece form is diagonally braced, never needs 
adjustment. Form cost $1,800, paid for itself in a few months. A tractor pulls the form into 
place after it has been hoisted onto wheeled coffin dollies (rear). 


Entire foundation wall above grade is lined with 2” of 
glass fiber insulation. The 4” x 6” plate is embedded in 
catalytic asphalt, then bolted to stem. Cork insulation 
1” thick acts as buffer between sill and concrete planks, 
Accurate foundation has only 1/16” tolerances. 
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...ein the house: a modern heating system 





Over a quarter of planks required for house ar- 
rive at site on flat-bed truck. Rib (left), ap- 
proximately 5” deep, runs along edge of plank, 
making 12’ span possible. Remainder of plank is 
approximately 2” thick. 











Hydraulic rig \ifts planks into place from 





4 truck. This speeds operation: three men lay 

‘a planks for four houses in a day. Undersides 
of planks are first sprayed with aluminum 

“d paint to increase heat reflectivity. 

i 














Plumbing fits neatly through precast openings. Topping operation using 1/4” con- Aluminum ch 1 is used to level topping coat. Top is then 
Slot at rear, for typical 2” x 14” heat diffuser, crete over mesh reinforcing was steel troweled to a dense hard surface. After curing and dry- 
is located 8” from wall under windows. later found necessary. ing, asphalt tile is laid on slab to form finish floor. 
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Flush surfaces of wall cabinets are unbroken by exterior hardware. Base units are available for built-ins 


































Drawer and shelf combinations are com- 
pletely interchangeable in American-Stand- 
ard’s new line of kitchen cabinets. Remov- 
C tibl to ' bi ? li able shelf and drawer guides make it 
onverti es rage in new ca ne ne possible to add, remove or change the loca- 
tion of any component, and wire shelves in 
yall units are adjustable at 1” intervals. 
Wall cabinet doors are identical, top and L3 
bottom, and may be changed from right ‘ 

hand opening to left. 
Door and drawer fronts are of double steel 
1. Bulky items fit easily into 2. Shallow drawer replaces 3. Wire racks, adjustable to 1”, construction (%” thick) with a core of 
deep sliding drawers. deep one holds small items. replace both drawers. honeycomb sound insulation. Vinyl bumpers 
and nylon drawer guides and hinges add to 


quiet operation and long wear. 





Construction of undersink cabinets — is Z 
turned into an assembly-line operation with 4 
snap lock construction, which builds any 2 
sink arrangement from base cabinets con- 
nected by an intermediate assembly. This 
aligns cabinets, clamps them together, and 
fastens them to the subbase. Only pliers are 
needed. The small components mean that 
one man can assemble a kitchen. 





Wall cabinets have no handles, but sub- 
stitute finger wells to preserve the flush ap- 


pearance. Corner base cabinets have two 4 
independently revolving shelves that make a 





maximum use of this awkward space. 


(continued on p, 174) 
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Frameless outdoor screening ... p. 190 Free-form tile patterns... p. 206 Colorful basin fittings . .. p. 182 Venetian draw draperies .. . p. 178 
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Your customers want brick homes 
2 to | over their second choice’ 


There’s no doubt about it — the best 
sales strategy in today’s more com- 
petitive market is to offer home buyers 
the extra values that only brick con- 
struction can supply—enduring beauty, 
variety of color and texture, minimum 
maintenance, fire-safety, all-weather 
protection, sure re-sale value. 


*According to the three different consumer 
surveys charted here. For more details 
just write us. 


Structural Clay Products 
Institute 


1520 18th Street, N. W., Washington 6, D. C. 
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AMERICAN BUILDER 


FEBRUARY 1955 
50% prefer brick 
13% prefer No. 2 material 





POPULAR MECHANICS 


OCTOBER 1954 
48% prefer brick 
28% prefer No. 2 material 





HHFA RESEARCH 
OCTOBER 1952 


32% prefer brick 
14% prefer No. 2 material 


the beauty and variety of brick and tile make home sales easier. 











Preview 
by Monsanto 














The contribution that viny! tile can make to 
take-it-easy living is well-known. Its colorful beauty, 
its matchless durability, its minimum maintenance 
requirements have been proved on millions of kitchen 
and bathroom floors. 


These same qualities are now broadening the use of 
viny] tile in other areas. In the sketch reproduced above 
it creates an interesting Afghan pattern in a living 
room. Its original decorative possibilities are endless. 


No other flooring material stands up so well 

under traffic. Viny] tile is practically immune to 
abrasion, grease, acid, bleaches, alkali and harsh 
cleansers. The smooth, non-porous surface cleans with 
a light damp-mopping. Colors are wearproof because 





Vinyl tile demonstrates its decorative 
versatility on a living room floor 











they extend the full depth of the tile. 

Installation can be made over plywood or smooth 
concrete slab subflooring. 

Vinyl] tile made with Monsanto Opalon viny] resin and 
Monsanto plasticizers is carried by most flooring 
contractors in scores of rich colors and patterns. 
Standard tiles are 9” x 9”. Also available in 6” x 6” and 
12” x 12” sizes. There are grades to meet all needs— 
vinyl-asbestos combination, felt or composition-backed 
vinyl, and 100% vinyl. 


The finest tile for any floor is vinyl tile... 
and quality vinyl products are made of 


aaa” peal ° F 
Monsanto vinyl resin. 
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MONSANTO CHEMICAL COMPANY, PLASTICS DIVISION, SPRINGFIELD 2, MASS. 















































U. S. Gypsum Research Village; Designing Architect: Harris Armstrong, AIA; Builder: D. H. Drummond; Photograph: Hedrich-Blessing 


Selected for the U.S. Gypsum Research Village... 


GOLD SEAL Cork Tile 


Featured in the famous U. S. Gypsum Research Village, 
Gold Seal Cork Tile is being used in more and more 
homes and businesses throughout the country. It’s the 
tile that takes all the warmth, beauty, quiet and resili- 
ence of top quality natural cork, and binds it together 
into a highly superior product. 


Unsurpassed in resistance to soiling by any other cork 
tile on the market—proved by laboratory tests. You 
can actually feel the super-smooth factory finish of Gold 
Seal Cork Tile by running your hand over the surface. 


Carefully blended cork granules make each tile look 
handsomer—and as natural as if it were planed from 
the original tree. 


For home or business... 


you get the finest choice of allin... 


INLAID LINOLEUM + RANCHTILE® LINOLEUM + VINYLFLOR + VINYLTOP « 
LINOLEUM, VINYL, VINYLBEST, RUBBER, CORK AND ASPHALT TILES » 


Tremendous durability of Gold Seal Cork Tile is due 
to the use of superior synthetic resins and top quality cork. 
ideal for floors and walls in residential areas; offices, 
reception rooms, libraries, churches—any place where 
quiet luxury is the prime requisite. Can go on-grade, even 
over radiant heat, as an excellent basic floor. 
Satisfaction guaranteed—or your money back; that’s 
the way the Gold Seal protects you and your clients. 
Specifications: 6” x 6”, 6” x 12”,9” x 9”, or 12” x 12” tiles in 
either 4%” or “4s” gauges. Beveled edges for easier installa- 
tion. Packed two ways: light only... or a random 
combination of light, medium, dark. Installation 

over concrete or wood, on or above grade, with or 

without radiant heat (on-grade, specify Gold Seal 
“Three-Twenty” adhesive). 


CONGOLEUM® AND CONGOWALL® ENAMEL-SURFACE FLOOR AND WALL COVERINGS 








ej eo] Bek) =. \5 


FLOORS AND WALLS 


CONGCLEUM-NAIRN 


MAGNIFICENT, NEW GENERAL ELECTRIC WALL | 
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In this de luxe refrigerator-freezer are 10.7 cubic feet of storage room—8.7 
for fresh foods and 2 for frozen foods. It is 5 feet 4 inches long, 3 feet 3% 
inches high and 17% inches deep. 1. The exterior is long-lasting baked enamel 
with a wide band of textured aluminum. 2. All 3 doors have famous alnico 
magnets. There are no handles, no catches. 3. Separate vegetable and fruit 
crispers have transparent sliding doors. 4. Top shelf provides space for tall 
bottles. Shelves are adjustable to various levels. 5. Separate compartments 
inside door for butter, egg rack; and door shelves for small jars and cans. 
6. Zero-degree freezer has room for up to 83 packages of frozen foods. 
7. Four new-style Mini-Cube ice trays. 8. Frozen fruit juice storage rack. 


9. Dependable and whisper-quiet. 





L | REFRIGERATOR-FREEZER 
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Little or no remodeling necessary. The new G-E Wall Refrig- 
erator-Freezer can be installed with little or no remodeling in most 
homes. The cabinet is mounted safely and securely to a sturdy, 
5-foot mounting bracket which is screwed to the wall. It can be 
moved and rehung in another location, if and when desired. 


Hangs on the wall like a picture 


Now, you can offer your clients something unique in refrigerator 
design. This magnificent refrigerator-freezer that hangs from the 
wall provides a completely new and advanced concept of modern 
living. Truly, it is the most convenient and magnificent refrigera- 
tor-freezer ever produced! 

The advantages of this utterly new G-E Wall Refrigerator- 
Freezer are obvious: there’s no need to bend or stoop for foods be- 
cause everything can be seen at a glance. The new G-E Wall- 
Refrigerator is luxuriously convenient in other ways, too. It can be 
installed directly above a work counter to provide extra counter 
surface. And, there’s room in the kitchen for extra base cabinets 
because this compact new appliance occupies no floor space. 


All three doors are equipped with famous alnico magnets that 
grip the doors shut . . . no projecting handles. 


The new G-E Wall Refrigerator-Freezer is available in a choice of 
six Mix-or-Match colors including white. 


Only a limited number of G-E Wall Refrigerator-Freezers are 
now being produced. Call your G-E distributor, or send the coupon 
below. General Electric Co., Appliance Park, Louisville 1, Ky. 


Progress /s Our Most Important Product 


GENERAL @@ ELECTRIC 





FREE, COLORFUL 8-PAGE BOOKLET 


Send to: P.O. Box 458, New York 46, N. Y. 


Please send detailed information and complete specifi- 


A Mix-or-Match color choice. Ps cations about the magnificent new G-E Wall Refrigera- 
: f tor-Freezer. 
This magnificent appliance will be made 


for your clients in any one of six exciting { Send for it now! 





decorator colors. You have a choice of: 
Canary Yellow, Turquoise Green, Petal Name 
Pink, Cadet Blue, Woodtone Brown or 


White. 





Company Name. 
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This plastic floor is Armstrong Excelon Tile, Style Nos. 739 and 782. 


The appeal of piastic, at low cost, with 


the modern fashion in floors 


An attractive dining area in the kitchen can add a lot of extra ‘‘sell’’ Sinha ‘Unveiled shies stank ek tein: llalaat Wihabien- 
to your houses. And here's a low-cost flooring that's ideal for such dining ‘oren, with ‘its feor of new Armstrong Encolon Tile. 
areas—new Armstrong Excelon Tile. Made of tough vinyl-asbestos, List of furnishings included. Write Armstrong Cork Com- 
Excelon offers your prospects kitchen practicality, ‘‘front-room"’ beauty, pany, 507 Sixth Street, Lancaster, Pennsylvania. 

and the easy-care appeal of plastic. Yet Excelon costs only a few 

dollars more per house than the light colors of asphalt tile. Excelon 

can safely be specified over concrete subfloors on or below grade. It 

gives you exceptional decorating versatility, too, for it's available in 

the smart Spatter” design and handsome directional graining—over 

30 colors in all. Try Armstrong Excelon Tile in your next project. You'll edies cea igs aia ies Cacwoe 
see why this floor is the logical choice for extra appeal at low cost. SPHALT TIL LINOTILE® 























The famous — easy to install—Amweld “KD” 
steel sliding closet unit, is now available with 
top hung doors. 


Extruded aluminum track and derail-proof 
nylon rollers give smooth, easy operation. 
La 






































, SIZES Valance trim conceals adjustable hangers that 
Standard 6'107\¢'' | Standard 6'107;6'' | King Size 8'0"’ ° 
te: ci a poe insure proper fit. 
psx bead por Complete in one carton, as standard 6'107/A¢’’ 
50” 5'0" 5'0” or King size 8’0’’, the Amweld “KD” unit is 
i x << quickly and easily installed. 





Give your house top sales appeal at low 
installation cost with Amweld products, 






AMWELD ‘eooucrs 






THE AMERICAN WELDING & MANUFACTURING CO, 


330 DIETZ ROAD e WARREN, OHIO 
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W hite-Rodgers Gas Valves 
Add an Extra to Your Homes 
,..at No Additional Cost. 


Specify W-R “Cushioned Power” Gas Valves 
on your heating equipment...and benefit 
from the plus sales feature of their unusually 
quiet operation. 







Your customers will appreciate the absence 
of the SNAP and WHAM usually heard with 
heating systems using ordinary solenoid 
valves. Also, ‘““Cushioned Power” valves give 
such positive performance that aggravating 
service call-backs are unheard of. 










Atlast / 







REALLY QUITE 
Solenoid Gas Valve 




















HERE’S POSITIVE PROOF... 


of the unusually quiet operation of ‘Cushioned 







Power’’ valves. See and hear this convincing 





display at your Heating Wholesaler. 
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WHITE-RODGERS 
IL nathan 


ST. LOUIS, MO. 
TORONTO, ONTARIO 








No matter how well built: the heating plant 
you install...if its performance depends on 
automatic controls...it can be no better than 


the controls with which it is equipped. 
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Manual analyzes builders’ costs 
for 70 US market areas 


Buttpers Cost MaNnuaL. Builders Research As- 
sociates Inc., 260 W. 41st St., New York 36, N. Y. 


Introductory subscription price: $7.50. 


This unusual volume contains perhaps the 
most practical analysis of home-builders’ 
costs ever assembled between covers. 

Furthermore, the figures are adjusted for 
each of 70 markets in the US, and price 
changes will be covered in supplements to 
come out three times a year. 

Cost Analyst Norman H. Hunt presents his 
data primarily to help small or large contract 
or speculative builders estimate what they 
should pay subcontractors. He shows what 
the going rates are for plastering, electrical 
work, concrete, millwork, etc.. for any size 
house whether one or many are built. 

Mr. Hunt should know whereof he speaks. 
He is chief construction cost examiner in 
FHA’s Manhattan district office. Before that. 
he worked for the Reconstruction Finance 
Corp. and for Thompson-Starrett. 

The basic costs are those in the New York- 


‘Long Island area. For other cities he pro- 


vides percentage factors which apply to each 
item or all items listed (except plumbing. elec- 
trical work and heating). Costs are given for 
single-family houses, garden apartments and 

in some cases—for 20-story buildings. Ad- 
ditional figures for carpentry enable builders 
to estimate costs of material and labor. 

The book contains 116 tables. Example: 
table 20 on flat-roof framing gives costs of 
nails, of labor (for carpenter and for helper). 
of wood (either 2 x 6s or 2 x 8s) and a total 
cost per square foot (either for 12” or 16” 
o.c. construction). In Bangor, Me. this would 
be multiplied by .90; in Shreveport, La. by 
1.06. (Union wages are assumed, Mr. Hunt 
says, because they must be paid almost every- 
where when 25 or more houses are involved. ) 

Mr. Hunt has some findings about com- 
parative building costs in US cities which 
(laid beside well known facts he does not re- 
cite) say a mouthful about how union and 
employer trade restrictions can gouge the 
public. Phoenix. Ariz.. where most home 
building labor is open shop and where com- 
petition is keen among entrepreneurs, is the 
cheapest place in the US to build a house. 
according to Hunt’s figures. He rates Phoenix 
at .81. Next cheapest: Los Angeles at .85. 
Highest cost city on his list is Springfield. 
Ill. (1.20) which lies in an area becoming 
notorious for construction labor racketeering. 
Next highest: Buffalo (1.16) and Cleveland 
and Des Moines (1.15). all towns where labor 
costs are high (especially on fringe benefits) 
and restrictive practices are considered rife. 

In some respects, the Hunt system re- 
sembles the cost figures published by E. H. 
Boeckh & Associates of Washington. D.C. 
Boeckh issues monthly cost indices for 47 US 
and four Canadian cities for ten types of 
structures (including a frame and a brick 
residence). Boeckh also delves in detail into 
costs of a specific building each month and 
offers a table for what a similar structure 
would cost in varying sizes and shapes. But 
he does not publish estimates on components. 


continued on p. 168 
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V V ITH today’s keen competition, more and more builders are 
turning to concrete masonry to pack extra sales appeal into their 
homes with “‘plus-value” features like these: 


Smart new decorator colors and textures: Like the 
new model automobiles, new homes must have smart styling. Tex- 
ture, color, and wall pattern variations in versatile concrete masonry 
are making home interior style headlines this year. 


66 +H 99 

Sound-conditioned FOOMS: Concrete masonry alone, 
among popular wall materials, offers built-in sound-absorbing values 
—an important new consideration in home interior design. 


Beautiful exteriors: Concrete masonry is now firmly asso- 
ciated with the “modern” look in home styling — whether contempo- 
rary, ranch, or traditional in design. Wide choice of sizes, finishes, and 
mortar-joint treatments enables you to give every home a distinctive 
custom sales appeal... yet installed-in-the-wall cost is among the 
lowest. 


National Gonerete i Hp j Masonry Association 


Chicago 3, Illinois 


Sy Ont wt Ganerete Masonry 


— Saves cost, too! 


"~ 











Distinctive concrete masonry wall pattern in home of Gilbert E. Olsen, 
Phoenix, Arizona. Harold McDowell, architect. Mel West, mason- 


% 


% 
4 
Smart new design ideas: : 
Award-winning brochure “Ideas for : 
Wall Patterns with Concrete a 
Masonry” gives scores of ideas for 1 
» § : ; a 

attractive interior and exterior a 
wall designs. 
Call or write your local block 
plant (any NCMA member) 

fo . 
* r your copy 
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designed for 





Sue Vly ‘JUNIOR’ 


ALL ALUMINUM SLIDING DOORS 


built for 
priced for 





* LET IN THE SUN 
WITH SUN VALLEY 


Now...at last...an all aluminum sliding 
glass door designed specifically for mul- 
tiple housing projects and low budget 
installations. New improved production 
techniques have made it possible to pro- 
duce a quality door at the lowest price 
ever before offered. 


Prices on Se aly’ JUNIOR' Door 


All doors 6’, 10” high 
DOOR WIDTH OPENING LIST PRICE 
6’-0"(2panel) . . . . $ 90.00 
8-0" (2panel) . . . «~ $102.00 
10'-O0” (2panel) . . «. .~ $114.00 
12'-0" (2panel) . . . . $126.00 


@ locking stiles may be reversed permitting 
sliding unit to be right or left. 


@ all aluminum 
@ aluminum etched for corrosion resistance. 


e units will accommodate glass of 3/16”, 
7/32” or 1/4” thickness. 


@ quantity discounts available. 


For further information on the Sun Valley Junior 
and Sun Valley Aluminum Sliding Glass Doors, 


8354 San 
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Seven basic documents offer aid 
to neighborhood rehabilitation 


Action Research MemoranpA. American Coun- 
cil to Improve Our Neighborhoods, Inc. Box 462, 
Radio City Sta., New York 20, N. Y. 


Seven mimeographed research reports on the 
materials and methods of housing rehabilita- 
tion and urban renewal have just come from 
the experts at Action. Though by no means 
as ambitious as the three-volume outline for 
ACTION’s research program (April issue, p. 
180), they constitue a useful addition to the 
literature of renewal. 

Two of the most interesting are case studies 
of Baltimore’s housing court and Fight-Blight 
Fund. The result of a reportorial trip by 
Action’s research chief, Martin Meyerson, 
they summarize the achievements of these two 
Baltimore-invented tools for fighting slums. 
Baltimore has had a housing court since 1947, 
and apparently nobody would dream of abol- 
ishing it. As ACTION points out, a housing 
court is one of the best devices for focusing 
public and judicial attention on the cumula- 
tive menace of blighted property. Notes the 
report: “It is... visibility of cause and effect 
which makes it possible to dramatize the sub- 
ject matter so successfully.” The Fight-Blight 
Fund (which, unlike the housing court, has 
yet to be copied outside Baltimore) was cre- 
ated by public-spirited bankers, realtors and 
businessmen to crack one of the hardest knots 
in rehabilitation: how to finance repairs on 
owner-occupied slums where the owner cannot 
qualify for a loan from normal sources. The 
Fund has done much more than make loans 
to some 120 super-risky cases. It has helped 
perhaps eight times more slum residents with 
neighborly advice. 

Here are the titles of the other five memo- 
randa: “Case Study: Quaker ‘Self-Help’ Rehabi- 
litation Program in Philadelphia,’ “Citizen Or- 
ganization for Community Development,” “Amer- 
ican Housing Statistics on: Condition, Supply, 
Demand,” “100 Selected References to Problems 
of Community Development and Improvement,” 
“Selected Queries to AcTION.” 

The last spells out for the first time 
AcTION’s tightrope position on public hous- 
ing: “It will take many different kinds of 
housing programs to achieve our objective of 
communities which are free from slums and 
residential neighborhoods which are protected 
from blighting influences. One community 
may decide with Baltimore, Chicago, Phila- 
delphia, Washington and very many other 
large and small cities, that it cannot provide 
an adequate amount of good housing for all 
its citizens without public housing. Other 
communities may decide—and very many have 
—that they can meet the same objective with- 
out public housing. 

“Public housing has played an important, 
although a minor, role in the housing pro- 
grams of hundreds of communities. It is recog- 
nized in the Housing Act of 1954 as an ad- 
junct to the relocation of those slum dwellers 
who are displaced by clearance programs. We 
are an ingenious people, however. We in 
ACTION are sure that in times of such high 
national productivity we will develop many 
other tools in addition to public housing to 
broaden the opportunities for good housing 
for low-income people.” 
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Stainless Steel Cabinet Sink—economical stock unit with a “custom” look. 


| \ a 
. HOW TO CH the 
FROM FHA AND DELIGHTED OWNERS 


Design features of Republic Steel Kitchens can help you get top money for 
your homes from both financing organizations and buyers. In this kitchen, for 





example, trend-satisfying built-in oven and surface range units are housed 
in Republic stock cabinets—storage space below gets maximum FHA credit. 








Republic’s big, broad line gives you real planning flexibility. And, as a 
: leading producer-fabricator of steel, Republic assures you true quality and 
3 economy, dependable delivery. 


THE “HOW TO” LINE 


Republic Steel hitchens 
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% EVERY REPUBLIC SHELF COUNTS NYLON GLIDE OPERATED INNER SLIDING DRAWERS FHA gives ECONOMICAL OVER-REFRIGERATOR 
| Wall cabinet shelves are adjustable them equal credit with conventional drawers. And, homemakers CABINET Where FHA allows only 
mn so it’s no trick to set the top one love the added convenience. Wonderful for heavy items, excellent one shelf credit, Republic gives you 
hh A within FHA 6-ft. height require- _  $pace organizers for the usually wasted upper areas of cupboards. a db high stock cabinet designed 
Vy 5 ment. And, “comfort reach” is an- FOR COMPLETE INFORMATION —contact your nearby distributor ae ag y wie Hoe Latta pablo 
| : other big Republic feature to men- or write Republic Steel win tion, Berger Division, 1028 —and give—most for the money 
ig fi tion to quality-conscious prospects, Belden Avenue, Canton 5, Ohio. 


with Republic Steel Kitchens. 
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MOST ARCHITECTS AND ENGINEERS | 
PREFER NOT TO USE SUBSTITUTES... 
now they Specify Genuine... 


Backbone of Steel for EVERY Masonry Wall 
VY Dur-O-waL on the job. Electrically welded of 

high tensile steel, Dur-O-waL works fast, lays 
flat to combat cracks in brick, block, or tile masonry. 
Dur-O-waL’s patented trussed design keeps side rods 
working together; puts more steel in the wall economi- 
cally. Increase sales and customer satisfaction the 


proven Dur-O-waL way. Demand Dur-O-waL... 
available everywhere. 














OU can depend on top performance with genuine 


¥ ae ed 
# {nery, 





e@ Architects everywhere are 
specifying Dur-O-waL, the cus- 
tomer-designed reinforcing mem- 
ber that gives masonry walls a 
backbone of steel. Welded in a 
single plane, Dur-O-waL assures 
a tight, neat mortar joint. 






Butt-Weld e Trussed Design 


Dun-O-wal, 


ae Oe ee 




















the Backbone of Steel 
for EVERY masonry wall 


SYRACUSE |, N.Y. Dur-O-wal Products, Incorporated, Box 628 


TOLEDO 5, OHIO Dur-O-waL, Incorporated, 165 Utah Street 


BIRMINGHAM 7, ALA. Dur-O-wal Products of Ala. Inc., Box 5446 


aC | PHOENIX, ARIZ. 
WEET'S 


aa CEDAR RAPIDS, 1A. 


Dur-O-wol Div., Frontier Mfg. Co., Box 49 


Dur-O-wal Div., Dept. 651,Cedar Rapids Block Co. 
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Featuring exclusive 
Vibrechord sound, the New 
Edwards Hideaway offers 

a melodious, sustained 
signal as long as a finger 
lingers on the button! Unlike 
ordinary chimes, it can be 
heard in every room! 


Easily, inexpensively installed, 
the Hideaway fits flush. Can 
be concealed by a picture 

or draperies .. . painted to 
match or contrast wall. 


Different, truly modern, new 
Edwards chimes are a definite 
“plus” to every prospect 

who enters your model homes. 
See, hear, try them. 

For complete details see your 
electrical contractor or write 
Edwards Co., Inc., Dept. HH - 7, 
Norwalk, Conn. In Canada: 
Owen Sound, Ontario. 





NEW 


And for freedom from fear of fire... 


Posily nailed to studs. After plastering, wire and mount mechanism. Self-aligning 
s into position. 2” deep — no problem even in modern shallow wall construction. 















WARDS DOOR CHIMES 


Edwards Co., Inc., Norwalk, Conn. « In Canada: Owen Sound, Ont. 


Edwards Home Fire Alarm 
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Hideaway (above), 2 notes, 
Vibrechord, white... $9.95 





Bolero, ebony and brass or 
white and chrome... . 2 note 
and Vibrechord .... $7.95 





Cadet, one of the smallest 
2-signal chimes made, only 
7%" x 4%”... white or : 
mahogany, 2 note and single 3 
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because they are equipped with 


Whintpoot 


More, and more, smart builders are realizing they can close the deal faster 
when they offer the lady of the house the freedom from washday drudgery 
that a Whirlpool washer and dryer give her. 





Why Whirlpool? Because no other washer and dryer on the market offer so 
many exclusive labor-saving, money-saving features. Why Whirlpool? Be- 
cause Whirlpool is “most wanted by most women” — a fact proved by inde- 
pendent surveys. Because the name “Whirlpool” spells “quality” to your pros- 
pects. Because with Whirlpool’s remarkable freedom from service costs, you 
profit from enthusiastic recommendations of satisfied owners. Finally, because 
powerful national advertising builds Whirlpool prestige higher every day. 


wlll 
















a gece a ee 
? BUILDER DIVISION Te el 
; WHIRLPOOL CORPORATION, si. Joseph, Michigan ‘ 
i CLYDE,OHIO + _LAPORTE, INDIANA e b 
: The World’s Largest Manufacturer of Washers, Dryers and Ironers re 
ae ee ei 


IT'S EASIER TO SELL WHIRLPOOL-EQUIPPED HOMES 


4OME JULY 1955 71 











IN STAINLESS 


cat the cost of 


ordinary cast iron 


Stainless steel sinks belong in a modern kitchen. They match 
any color scheme. And they are easy to clean with no enameled 
surface to chip or crack . . . A stainless steel sink says you’ve 
built the best. Yet you can now install Carlton Stainless Steel 
Sinks at the low cost of ordinary cast iron. Carlton Sinks are 
guaranteed never to wear out. First cost is final cost—and 
that cost is now so low, you can afford to put a Carlton 
Stainless Steel Sink in even the lowest priced homes. 


Don’t overlook the special Carlton rubberized under- 
coating that cuts dishwashing clatter; changes garbage 
disposal noise from a growl to a purr! See for your- 
self how stainless steel’s extra resilience reduces dish 
chipping and breakage. Carlton’s narrower wall be- 
tween twin bowls almost eliminates the splash from a 
swinging faucet, while the deeper (7% ") bowl depth 
allows up to a full gallon more water capacity. 





Special Note to Builders, Wholesalers, Architects: 

A Carlton Stainless Steel Double Sink Bow] (32’x21”) weighs 
only 17 pounds, makes installation much easier. Stainless 
steel, lighter than cast iron or porcelain on steel, saves you 
money on shipping costs, too. Write for free Catalog 44, illus- 
trating our complete line, and send us the name of your dis- 
tributor. Sink Division, Carrollton Mfg. Co., Carrollton, Ohio. 


~The bright spot in. your kettehen, 


SS as 


aa ee SS Le Ss SS Ss Te Bee hk 








Incense Cedar interiors 
in “Hollenbeck Square” 
homes at Covina, Cal. 


“Incense Cedar 
natural woodwork keeps 
our homes in demand” 


GEORGE R. MEEKER, Secretary, Meeker Land Company 


*“We have always stressed individuality, and the 
custom-crafted look in our homes has been 
achieved through careful design and fine inte- 
rior woodwork. Decorating and furnishing have 
been made easier, and these wood surfaces re- 
quire little care. Our program this year includes 
the use of even more Western Pine woods.” 

Give the homes you build the buyer-appeal 
of Western Pine interiors. Incense Cedar’s mel- 
low color, silky texture and distinctive grain make 
it ideal for paneling and woodwork. Your local 
lumber dealer carries this and other carefully 
selected woods from the Western Pine region. 


PONDEROSA PINE 


the Western Pines @ ive ware em 


INCENSE CEDAR 


. LARCH 
the Associated Woods @ cout: 
WHITE FIR 
ENGELMANN SPRUCE 
FROM THE WESTERN PINE REGION RED CEDAR 


LODGEPOLE PINE 





For selling ideas and facts on Incense 
Cedar, write for free illustrated book- 
let to WesTERN PINE AsSOCIATION, 
Dept. 412-V, Yeon Bldg., Portland 4, 
Oregon. 





TODAY'S WESTERN PINE TREE FARMING GUARANTEES LUMBER TOMORROW 
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on a better, longer-lasting clay tile installation 


is a trowel, any plumb surface and new 


CYA ll 


3M’s Clay Tile Adhesive 


You’re a man with modern ideas. Here’s a new one for 
you: CTA 11—the work-saving, time-saving, money- 
saving Clay Tile Adhesive developed and proved by 3M. 


CTA 11 reduces the clay tile installation to barest 
basics. The contractor trowels it like butter right out of 
the can on plaster, metal, cement block, dry wall... 
virtually any plumb surface. He sets the tile, grouts in 
the usual manner . . . and the job’s done. And done to 
stay ... for CTA 11’s grip will resist a pull of over a ton 
per tile! Better yet, CTA 11 flexes with settling to resist 
tile cracking for a lifetime. Dries for room occupancy in 
hours, not days. 


Now—the fast, modern, money-saving way—you can 
offer the luxury of clay tile to every customer. . . com- 
mercial and residential, even in lowest-budget homes 
or remodeling jobs. Specify and use CTA 11. Cut costs 
just as effectively with CTA 12—3M’s companion ad- 
hesive for ceramic tile floors. For quick details, write 
3M, Dept. 127, 417 Piquette Avenue, Detroit 2, Mich. 


= 7 ; 
(3M } MINNESOTA MINING AND MANUFACTURING COMPANY ADHESIVES AND COATINGS DIVISION 


417 PIQUETTE AVE.. DETROIT 2. MICH. @ GENERAL SALES OFFICES: ST. PAUL 6. MINN. © EXPORT: 99 PARK AVE.. N.Y. 16. N.Y. @ CANADA: P.O. BOX 757, LONDON, ONT. 
MAKERS OF “SCOTCH’’ BRAND PRESSURE-SENSITIVE ADHESIVE TAPES @ ‘SCOTCH’ BRAND SOUND-RECORDING TAPE @ “SCOTCHLITE” BRAND 
ms Pat. ore, EG. U.S PAT OFF. a6 uv. &. PAT. OFF. 


REFLECTIVE SHEETINGS @ "3M" ABRASIVE PAPER AND CLOTH @ “3M” ADHESIVES AND COATINGS @ "3M" ROOFING GRANULES @ “3M" CHEMICALS 














Now, all it takes to save up to 20% 
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AMERICA'S 71250 WINDOW 


This Window 


STOPS 
WIND 


Testing Laboratories report ex- 
truded aluminum Fleetlite most 
airtight of all operating windows 


DUST 


Mohair weatherstripping and 
snug interlocking double sash 
seal out dust 


NOISE 


Double windows protect hospi- 
tals, dormitories, offices, hotels 
and other buildings from out- 
side noise. 


HEAT 


Air space between outside and 
inside sash insulates against 
heat, makes air conditioning 
practical, 


COLD 


Complete weatherstripping and 
double sash blocks cold, saves 
fuel costs. 


(0 Chart of Standard Window Sizes 

C1 Typical Installation Details 

(C) Location of Fleetlite Installations in my area 
CL) Quotation on Windows for Attached Plans 
Gentlemen: Please rush the material checked above 


EE EI ere Oe Te ea EN a he SR 


> 
Address 





FLEET OF AMERICA, INC., 510 New Walden Ave., Buffalo 25, N. Y. 


NEW 
PRODUCTS continued from p. 160 


Ww further details, check numbered coupon, p. 222 





\ utility cabinet offers a haven for the 
fast-growing collection of portable electric 
appliances. Shelf guides can be adjusted to 
accommodate hand appliances of any size, 
and the sliding shelves allow the use of any 
appliance right in the cabinet. 

For color, any of the six American- 
Standard porcelain sinks can be used, as 
well as counter tops of laminated plastic. 
Color guards for handles are available. 


Representative prices: base cabinets, 15”. 
$25.25; 24”, $47.35; 36”, $63.25. 
Wall cabinets, 15”, $25.45; 24”. 
$34.45; 54”, $71.95. Undersink 
cabinet, 66”, $104.55 


Manufacturer: American-Standard, 
Plumbing & Heating Div. 
40 W. 40th St. 
New York 18, N.Y. 





KITCHEN CABINETS offer sliding steel doors 
in eight colors 


As an alternative to the fluted glass doors 
now standard on their Pantryette line of 
kitchen wall cabinets, Kelvinator is intro 
ducing sliding steel doors on six of their 
30” cabinets and one 18” model. 

Of single construction, the doors slide on 
nylon buttons in the bottom track. In ad- 
dition to white, the doors may be ordered 
in any of the eight colors now available on 
Kelvinator refrigerators and ranges. Cabi 
net bodies are offered in yellow, beige or 
pink only. 

For dealers reluctant to stock the entire 
color line, Kelvinator will furnish paint for 
local application. 

Price: $34.95 to $79.95 ($9 to $15 less than 
glass fronted models) 
Manufacturer: Kelvinator Div. 


American Motors Corp. 


Detroit 32, Mich. 


continued on p. 178 
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OW Mengel has done it again with Gold Coast 
Cherry — the newest addition to our extensive line. In 
a few short months, Mengel Doors in rotary-cut Gold 
Coast Cherry have bounded to sensational popularity! 


The price? Strictly competitive! And when you con- 
sider the economies of finishing, doors of Gold Coast 
mula (cqae Cherry are actual money-savers: One finish-coat on their 

smooth, close-textured surfaces is better than two coats 
CUT FROM OUR OWN 


on many other woods. 
EXCLUSIVE TIMBERING . : 
wa CONCESSIONS 


Si sbi 





Traditional Mengel quality and Guarantee — greater 
beauty — low cost! Don’t take our word for it. Order 
an inspection lot from your distributor, and see for 
yourself how beautiful rotary-cut Gold Coast Cherry is! 


Door Department, THE MENGEL CO., Louisville 1, Ky. 
- | G € L. World’s Largest Manufacturer of Hardwood Products 
(Mengel Permanized Furniture, Doors, 


Ya Kitchen Cabinets, Wall Closets) 
° DOORS 
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Site? Layout? Terms? They all helped sell the house. A 
house is by far the biggest investment the average man 
ever makes. It’s important. Everything must be right. 


The buyer of this house considered the neighborhood, 
the bus line, the schools, the rooms. A thirty-year 
mortgage or maybe a twenty. He thought about the 
monthly payments, the interest. And the re-sale value 
of the house. You don’t sign til you’re convinced. 


Convinced about everything . . . including quality. 
Our buyer’s no expert on building or plumbing. But 
when it comes to brand names, he’s tops. He’s accus- 
tomed to buying by brand names. He’s sold on their 


That’s why, more than ever before, 


what sold the house? 


prestige and reliability. They make sense to him. 


And they made sales sense in this house. Every feature 
identified with the ads he remembers from the pages 
of LirE meant a reminder of the prestige, quality, and 
long life he associates with national brands. 

Building and equipment brand name ads in LIFE are 
important. And Lire, biggest weekly magazine in Amer- 
ica, is important to building: 


—biggest in audience 
— biggest in advertising 


— biggest in merchandising 


in this changing, building America 


LIFE! helps make the sale! 












Today’s buyers want more home for their money. More living 
room. More comfort . . . all year “round. How can you meet all 
demands, yet keep prices low and profits up? One way is to recom- 
mend Airline heating and air conditioning. Priced right and easily 
installed . . . compact, crisply styled Airline units never hog space. 
Assure unlimited comfort. And cut your expenses! For example, 
all Airline home air conditioning models—in they go with no time 
lost, no complaints later. 

Remember, too .. . Airline gas and oil fired furnaces are equally 
compact, equally efficient. You have a complete line for every 
budget, every need. Beautiful Hi-boys, Lo-boys, Counterflows and 
Suspended units . . . space-savers all, and all performance-proved! 









4 NEW! Air Conditioning at its Compact Best 


See Airline’s all-new central condi- 
tioners, including remote units. Com- 
pact 2 and 3 ton air cooled models; 
2, 3 and 5 ton water cooled models. 
Ready to install. Handsome ham- 
mertone cabinet. 





NEW!) | 
GAS FIRED FURNACES _ | 


Hi-boys, Lo-boys, Counterflows and Horizontal 
units with fully enclosed controls; high efficiency 
sectional heat exchanger; built-in draft diverter. 
Sizes: 70,000 to 200,000 Btu input...all A. G. A, 
approved for all gases and close clearances. 












4 NEW! ot FIRED FURNACES 


Compact Hi-boys, Lo-boys, Counterflows and Suspended units, 
all gas convertible. Outstanding heat exchanger, factory installed. 
Sizes: 80,000 to 165,000 Btuh output at bonnet. 





Produit of BORG-WARNER (gery 
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INGERSOLL CONDITIONED AIR DIVISION 























ye | 
A i 

. ‘ation, 
HEATING | 760 £. Vine Si Kalamanes, Michigan, Dept. HH 
AND AIR ! (Rush free Airline literature and specifications. /a———7 1 
| (J Have your man show us how to cut costs. anal) | 
CONDITIONING | | 

Name 

Wl Groves haclarlare 
Investment | Company 
All Yea i eeltiale | Address i 
I City Zone State ' 
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VENETIAN DRAW DRAPERY can be used as 
room divider or disappearing screen 


Pullman kitchens, doorways, closets, etc., 
can be screened or revealed at will with the 
Flexalum draw drapery, a vertically mounted 
Venetian blind. Slats may be closed com- 
pletely when used as a screen, angled for 
partial visibility, or drawn to either side for 
an unobstructed view. 

The entire assembly is top-hung from a 
specially engineered traverse rod, hidden 
behind a cornice, and there is no floor track 
to trip over or gather dirt. Operation is 
controlled by a single, looped cord. The 
Flexalum aluminum slats are the same as 
those used in other Hunter Douglas Vene- 
tian blind products, and bending or twist- 
ing will not cause them to lose their shape. 
There are 15 basic colors, plus a line of 
print patterns. 


Price: $1 per sq. ft., installed 


Manufacturer: Hunter Douglas Corp. 
150 Broadway 
New York, N.Y. 


continued on p. 182 
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2 ££, FS x 
for sanitary drainage 
systems and gain 
these advantages 





Demonstration house — section 
shows all-copper plumbing 
installation. 





Fast, tight connections easily made in even 
the hard-to-get-at spots! 


Carpentry and space savings. No costly and 
space-consuming “build-outs” or extra-wide par- 
titions. A 3” copper tube stack with fittings can 
be installed within a standard 4” partition. 


Long lengths eliminate many joints. Anaconda 
copper tube is furnished in standard 20’ lengths, 


Pre-assembly saves time, reduces costs. Cop- 
per tube’s light weight permits economical shop 
fabrication of standard sections for housing de- 
velopments. Units can be easily transported to 
job site and installed in place without special 
lifting equipment. 


Roughing-in is faster. Workmen handle 75% 
less weight when using copper tube. For ex- . 


' ample, a 20’ length of 3” Type DWV copper 
2 tube weighs only 34 Ib. 
: 


Salability of homes increases. Exposed lines 
are neat and trim. To prospective home buyers 
one sign of quality construction is all-copper 




















plumbing. 
is 
ANACONDA COPPER TUBES 
“5 ASK YOUR PLUMBING CONTRACTOR 
1e a ; ; ® 
i a AnacondA Copper Tubes are available in all standard oe 
“ 4 wall thicknesses—Types K, L, M and the new lighter COPPER TUBES 
as P weight Type DWV, which offers additional savings in 
a job.ctets. FREE BOOKLET ----------- - 
ma Within the past few years, many state and local sani- 
sk tary plumbing codes have been modernized to include The American Brass Co., Waterbury 20, Conn. 
is approval of the use of copper tube and solder-type fit- - ce ce ~ipiiaaite 
1e tings. Others are in process of revision. The recently deci aheiiiettediaata ie ah tenes tii ond 
as E issued American Standard National Plumbing Code fittings for sanitary drainage systems. For your free 
e- 5 (ASA A40.8-1955 ), published by The American Society copy mail coupon today. 
‘aj x of Mechanical Engineers, lists copper tube as approved vanein 
- tintumindianadn° RRrrree eren 
Types M and DWV are recommended for all lines CREE 6 dkaawaddedisaeccteeuysenuss heeds 
of the sanitary drainage system above ground, and is ik do) pA «one ce iies canned 
Types K and L for that part of the system buried un- eR eR a ZONE... .STATE........ 
derground. ai ‘thd 
82 
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HOW DO YOUR HOMES RATE || 
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Equivalent circuit breaker panel 
with main breaker and branch 
circuits. 





i Typical 60 Amp. fuse-type com- 
bination main switch and 





branch circuit panel. 








UNDER-POWEREI 


60 AMPERES, 120/ 240 VOLTS 





The system would have to be en- 
larged before any of the major 
appliances listed under ‘‘Full- 
powered’ could be added. 


The 60 Amp. house has a basic 
electrical capacity of 14,400 Watts. 
This will supply lighting and plug-in 
appliances, plus range. 















A 60 AMP. SERVICE ENTRANCE JUST ISN’) 


Wires large enough to carry full, healthy 
loads of current... plenty of circuits for both 
large and small appliances . . . sufficient out- 
lets to feed current to every spot where it’s 
needed. These are the vital factors to con- 
sider when building a truly modern home! 











Before a home can be called modern, it must 
function in a modern manner! Home wiring 
must not only meet the electrical needs of 
today — it must also look ahead to the fu- 
ture. Too often, the addition of a single new 
appliance can quickly change the adequately 
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HEIR SERVICE ENTRANCE EXAMS? 
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Typical 100 Amp. fuse-type A circuit breaker service and 
combination main switch and load center, 


branch circuit panel. 








FULL-POWERED 


AT LEAST 100 AMPERES, 120/240 VOLTS 


ae 


a 


The modern, ‘‘Full-powered’’ house Automatic Washer ................ 700 watts Home Freezer ............00000..... 350 watts 

has an electrical capacity of 24,000 Dishwasher — Wolter Pome .......:...-5...-.400, 700 

Watts — enough power for home Waste-Disposer ............... 1500 “ Built-in Heaters ............ 1000-1650 

lighting and plug-in appliances Waste-Disposer alone .......... 500“ Room Air Conditioner 

PLUS the major appliances listed Electric Clothes Dryer....4500-9000 “ (6 ORE oo Bla: 1200 
Water Heater .............. 2000-4000 “ th eee to Se 1540 


on the right. 


N’l] ENOUGH FOR THE HOUSES YOU BUILD TODAY! 


a 


eA 








HOME 


wired home of today into the underwired 
home of tomorrow! 

Avoid this! Build your homes with an accent 
on sound, adequate wiring — it will make 
your houses easier to sell, will add to your 
reputation as a builder of quality homes. 


e 
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Free Home Wiring Wall Chart! Send today for 
Kennecott’s handy wall chart showing typi- 
cal home circuit loads. Use it as a check list 
when planning home electrical systems. For 
your copy, write Kennecott Copper Corp., 
161 E. 42nd St., New York 17, N. Y. 


Kennecott Copper Corporation 


Fabricating Subsidiaries: CHASE BRASS AND COPPER CO, + KENNECOTT WIRE AND CABLE CO, 








HOME BUYERS WANT COMFORT! 


“CONSTANT COMFORT’ 
SELLS HOMES! 


Waterbury Comfort 


eliminates “hot-and-cold” feeling due 
, __ to temperature variation! 


TO REGISTERS 


DAMPER 


OUTDOOR 
THERMOSTAT 
CONTROLS 
BURNERS 

















INDOOR THERMOSTAT 


BY/PASS CHAMBER lH CONTROLS DAMPERS 
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BY/PASS provides constant flow of air at “just right’ temperature! 


You offer a home buyer the ultimate in 
comfort with new Waterbury Comfor- 
trol BY/PASS Heating. BY/PASS 
maintains constant-comfort in the home 
no matter what kind of weather pre- 
vails outside. In cold weather tests, less 
than one degree variation in floor to 
ceiling temperature was recorded over 
an extended period of time. 


With Waterbury BY/PASS Heating, 
the system divides air returning from 


the rooms... heats part of that air... 

then mixes hot and cold together again 

in just the right proportions to give a 

constant flow of warm air. A continuous 

even temperature is maintained at all 

times. Hot or cold blasts are eliminated. 
* * * 


People want comfort in the new homes 
they buy. You can use the constant comfort 
of Waterbury BY/PASS Heating as a 
strong selling feature in your homes. 


WORLD-FAMOUS 


Ww 


Vaterbury 


FURNACES AND 


Company 
* 
Minneapolis 13, Minn. 


THE 
Waterman- 
Waterbury 


AIR CONDITIONERS 
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BATHROOM HARDWARE goes high style, 
adds color choice to handles 


Hot and cold water fittings get out of the 
taken-for-granted class in the new Mono- 
gram line. Nonslip translucent handles cap 
the simple, tubular, brushed chrome valve 
housings, and are available in five colors as 
well as standard clear crystal. If desired, 
index buttons will have two script or block 
initials engraved, to further personalize the 
fixtures. When not specified, these buttons 
will carry the usual “H” and “C” designa- 
tions, 

Monogram fittings can be top or back 
mounted on basins, or wall mounted for tub 
or shower. 


Price: lavatory. $44.40; tub, $36.30 
Manufacturer: American-Standard 
Plumbing & Heating Div. 
40 W. 40th St. 
New York 18, N.Y. 


SINGLE LEVER FAUCET gives ‘‘gear shift’ 
control of temperature and flow 


One-hand adjustment of hot and cold wate! 
mixing is simple with the Schaible single 
lever mixing faucet. In addition, the ad- 
justing lever that mixes the water determines 
the volume of flow, with only fingertip pres- 
sure, 

An eccentric cam tips open valves on 
either hot or cold side, or both, and there 
is no rotary grinding or wiping to wear out 
washers or valve seats. Hot and cold con- 
nections are on standard 8” centers, and 
the unit comes with or without spray. 


Price: $18.25, without spray; $23.20, with 
aerator and spray 
Manufacturer: The Schaible Co. 
5801 Mariemont Ave. 
Cincinnati 27, Ohio 


continued on p. 186 
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Where to put a big closet is no problem with Glide-All Sliding 
Doors. They fit almost anywhere in the house, making huge closets 
where needed. 


Floor-to-ceiling Glide-All Doors in the Seaview Motel, Manhattan 
Beach, Calif. Builder, Frank E. Bivens, Jr.; Architects, Kliegman & 
Leizer, Los Angeles. 









: » Houses with the extra storage space features of Glide-All 
1g Sliding Doors sell faster. Glide-All Sliding Doors are the 
perfect means of getting more useful and accessible storage 
ie room from the same overall area that conventional closets 
require. They make floor-to-ceiling, wall-to-wall expansive 
wardrobes possible in small rooms, full height hallway 
storage space and entrance way guest closets even in con- 
fined quarters. Glide-All Doors offer other advantages too. 
They eliminate costly framing and plastering construction. 
Installation time is short and requires no special skill. Out 
of square jambs, ceilings or floors are compensated by 
simple adjustment features built into each panel. 








@ Glide-All Doors are built to assure trouble-free operation. 
7 4 They roll on Nylon lifetime rollers in overhead steel track 
. . . panels are durable Masonite Duolux reinforced with 
steel tubing and can be decorated just like walls. 


There are Glide-All Doors in 8’ floor-to-ceiling panels, 
6’8” standard heights, overhead or bottom roller models, 
in flush or recessed panels. They can also be adapted to 
your special installations. 


The Midwestern House - 

P ; : : : : Architect: Norman Nagle, A.1.A., Minneapolis 
Glide-All Doors are available in Jr. sizes too in heights _guilder: Town Development Corp., Chicago 

from 16” to 36” in widths of 184" to 36”. They are ideal for Glide-All Sliding Doors were 

= converting waste areas into handy small storage space. selected for this prize Hotpoint 

re Living Conditioned Home 

ut q Write today for complete details and for the Glide-All A.I.A. for 1955. 

n 5 File Folder. 





n &® 
f. 
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Glide-All Doors are produced in 6 modern plants across the Nation . . . available from distributors throughout 
United States and Canada. For complete information write plant nearest you. 
ith 
CHICAGO, 3500 Oakton St., Skokie, Illinois 
GLIDE-ALL SLIDING DOORS ARE A PRODUCT OF P CLEVELAND, Ohio, 1890 Carter Rd. 
ak EL MONTE, Calif., 801 West Valley Boulevard 
WoopDaAut [NpustRIEs [NC. LAUREL, Miss., P.0. Box 673 
! NEW YORK, Glen Cove Rd., Mineola, N. Y. 
DETROIT 34, MICHIGAN Si SAN FRANCISCO, 1970 Carroll Ave. 
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A builder recently told us why he puts Thermopane* insulating 
glass in every window of his $14,000-$17,000 price-class homes: 


nen SUR ae RR 


His buyers get the extra comfort and heat savings of 7 hernio- 
pane. Yet it costs them only a couple of dollars a month more } 
on mortgage payments than would single glazing . . . about J 
the same as good storm sash for all openings. And they’re | 
free from storm sash chores forever. His salesmen never mss 9 
a trick in pointing this out to prospects. . 


In fact, his salesmen have repeatedly voted Thermopane the 7 


What more could 0 ef feature most likely to succeed in helping sales. . 
a ue ae oe These are the reasons why this builder uses Thermopane in hun- 
; dreds of houses, year after year. He uses Thermopane economically 
by designing his houses for standard sash which take standar< 


if q Col lp of dollars d month ? sizes of Thermopane. For a list of standard sash and standard 
awe 4 sizes, write to Libbey-Owens’Ford Glass Co., 608 Madison Ave., J 


Toledo 3, Ohio. 


El Thermopane 


INSULATING GLASS 


Two Panes of Glass 





Blanket of dry air 
insulates window 





Bondermetic (metal- 
to-glass) Seal* keeps 


air dry and clean. 
Se 











LIBBEY: OWENS - FORD 


a Great Name in Glass 
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BETTER PLASTICITY ) 


To build the best possible concrete-block walls, the brick- 
layer must use plastic mortar. The mortar must be plastic 
enough to stick to the long head joint. It must not drop 
off the edges of the block when the block is swung up, 
and lowered into place. It must remain plastic long 
enough to enable the bricklayer to tap the bleck down 
to the line, easily and accurately. 


Brixment mortar provides this necessary plasticity. More- 
over, it stays soft and plastic long enough to let the 
bricklayer level, plumb and straighten the unit and adjust 
it to its final position in the wall before the mortar stiffens. 


Louisville Cement Company . . . Louisville 2, Kentucky 
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for | 
project 
= homes! 



















SLIDING GLASS. DOORS offer aluminum 
frames in a spectrum of anodized colors 





























The no-paint, low maintenance qualities of 
aluminum have made it a favorite material 
for window walls, but Trendware sliding 
glass doors add a new feature—color. Fram- 
ing may be anodized in any of six per 
for manent colors (black, brown, green, bronze, 
copper or gold) as well as the normal alum- 
economy inum gray, with screens in matching colors. 


The hard coating process actually pene 


+ A 
uly (itil: b trates the metal, fusing the color into a non 


peeling, nonchipping surface, that needs no 







painting, and will not fade. 

Tracks, jambs and stiles are all of ex 
truded aluminum, and the Trendware door 
is top hung on sealed and packed ball bea 
ing rollers. Weatherstripping at the jambs 








is neoprene, with mohair pile set continu 





rs. @eeeesnoeasveeeee0 


ae STAINLESS 
* Pacemaker > ste 


by MELA SINKS 


anew name * anew price 
costs no more than cast iron! 


So that you, the builder, can now offer ‘‘wanted”’ 


ously in top and bottom tracks. 





Two- and three-panel doors are made, in a 
series of widths from 6’ to 15’. All doors 
are 6'-8” high. 

Prices: 6’ door, $205.50; 10’, $263; 12’, 
$275; 15’, $468 
Manufacturer: Trendware, Inc. 


1105 Fair Oaks 


WV South Pasadena 







stainless steel in all your jobs, ELKAY has introduced 






Pacemaker stainless steel tops and bowls. 






This new, low priced line is ideal for project building, 






apartments and remodeling — for ali budget 






kitchens. And, it costs no more than cast iron! The public 






wants stainless steel so they can forget sink 






replacement—forget chipped and worn porcelain. You 






can give them Pacemaker .. . the ‘‘eye-catcher”’ 






in your house-selling kitchens. Write, now, 






for complete information. 










* Backed By An Established Reputation 


1874 S. 54th Ave., Chicago 50, Illinois 


The World's Oldest and Largest Manufacturer of Stainless Steel Sinks Since 1920 









DOUBLE-HUNG ALUMINUM WINDOWS have 
fixed upper sash, integral screens 





Up from air-conditioned Texas comes thi 
Apco aluminum window, designed for the 
weathertightness demanded by cooling sys 

continued on p. 190 
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The BeSt cellars Rature Chagé Copper Tube 


You add extra-value to the whole home with hot and cold water lines 
of Chase copper tube. More years of trouble-free service, more efficient 
water flow with little or no increase in cost! 




















That’s because Chase copper tube resists corrosion—can’t clog with 
rust! Diameter for diameter, this copper tube passes higher water vol- 
ume than lines of rustable metal! Its smoother inside surface cuts fric- 
tion to a minimum, assuring fast and efficient discharge of fixtures. 


Chase copper tube is easier to handle. Can be quickly cut to the 
required length with ordinary tools. Rugged, leakproof solder joints 
are made without time-consuming threading. Long lengths are avail- 
able; require fewer joints. 


Specify Chase copper water tube for hot and cold water lines. Add = Chase copper drainage lines, too, give superior serv- 
extra quality at little or no extra cost! ice over the years...add extra-value to any home! 





The Nation’s Headquarters for Brass & Copper 


oe ‘5 th Z g 2 sou At ~ 
es am = tap > ’ Albanyt Chicago Detroit Los Angeles New York St. Louis 
“ge m e yt . . t Atlanta Cincinnati Grand Rapidst Milwaukee Philadelphia San Francisco 
‘ ' ss ’ ‘ : , SS ® Baltimore Cleveland Houston Minneapolis Pittsburgh Seattle 
Boston Dallas Indianapolis Newark Providence 


BRASS & COPPER co. Chaclottet Denver ~—-»-Kansas City, Mo. New Orleans Rochester (tale atin ea 


WATERBURY 20, CONNECTICUT + SUBSIDIARY OF KENNECOTT COPPER CORPORATION 
































The Honeywell Fire Belle System detects a fire automatically in 
as many as 30 different locations —and sounds a loud, warning bell. 
A light on the fire panel instantly gives its location. 


Help sell your houses by easing 


parents’ fear of fire... 


New Honeywell Home 
Fire Alarm System! 


ERE’S an exciting new sales feature for your homes—the 

Honeywell Home Fire Detection System! Prospects, 

especially parents, are quickly attracted by its ‘‘peace of mind” 
appeal. 

The Honeywell Fire Belle has a handsome, flush-mounted 
bell panel—usually located in the central hall or master bed- 
room—which sounds the alarm when fire is detected by any of 
the remote detection elements. 

This panel provides for three separate fire detection zones 
with a combination test button oid thanal light for each. 

A flexible system, the Honeywell Fire Belle is easily installed. 

As many as 10 elements in a particular zone are connected 
in a simple series circuit using low-voltage door-bell type 
wiring. Wiring is easily concealed in walls or ceilings. 
For an illustrated booklet on the Fire Belle... 
and for prices, call your local Honeywell office. 
i You can also write to Honeywell, Dept. HH-7-87, 
O37 Minneapolis 8, Minnesota. 





7 
3 ot The Fire Belle detection element has 3 parts: a mount- 
a ing plug; a fusible-link cylinder which ruptures and 
V4 causes the central alarm to ring when abnormally high 
temperatures are sensed; and an unobtrusive snap-on 
cover which can be painted to blend with any decor. 




































— Design Building 
Job Easier 


















Availablein 
round, square 
and modular 
sizes — regular 
fired or Glazed. 






















Built-in protection! Clay Flue Lining 
permanently fireproofs the chimney... 
gives proved protection against the second 
most common cause of destructive fires. 


Better draft! The chimney stays smooth 


and clean ... draws better... with no 
dangerous accumulations of soot. 





Lasting quality! Acid gases in smoke 
and fumes can’t affect scientifically fired 
clay. It doesn’t crack from high tempera- 
tures . . . doesn’t flake off . .. mever 
wears out! 


NO EXTRA LABOR! The same man that 
builds the chimney installs the Clay Flue 
Lining ... and it’s available everywhere. 





HELP PROMOTE BETTER FIRE PROTECTION IN YOUR STRUCTURES 


Defective flues and chimneys are responsible for an annual fire loss 
of 25 million dollars — second only to fires caused by careless 
smoking. To help stop this needless waste in your community... 


WRITE FOR “A Standard Ordinance 
for Chimney Construction.” Follow 
it in your design and specs. Urge its 
adoption in building codes! 


CLAY FLUE LINING 


You Can Trust This Mark of Quality 





CLAY FLUE LINING INSTITUTE 
611D FIRST NATIONAL TOWER © AKRON 8, OHIO 


CONTACT AN INSTITUTE MEMBER WHEN YOU WANT THE BEST 


American Vitrified Products Co. © Dee Clay Products Co., Inc. © The Evans 
Brick Co. © The Kaul Clay Mfg. Co. © The Kopp Clay Co. ® Larson Clay Pipe 
Co. © Malvern Flue Lining, Inc. © Mill Hall Clay Products, Inc. © Natco Corp: 


Peerless Clay Corp. © Straitsville Brick Co. FL-1154-19D 
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You wouldn’t 
specify 

old fashioned 

fixtures... 











why specify old fashioned 
caulked or threaded plumbing? 


Use Streamline: copper tube and 


fittings for a modern drainage system 


By specifying Streamline copper tube and fittings for drainage 
plumbing, you give the home-owner an up-to-date, free-flowing, 
corrosion resistant drainage system that will last for the life of 
the building. There are no caulked joints to leak, no rust damage 
to worry about, no client complaints to answer. The compact 3” 
stack fits into a standard 2” x 4” partition . . . increasing usable 
house space and eliminating the need for furring. The smooth 
attractive appearance of Streamline copper tube and fittings 
adds visual sales appeal to every modern installation. Your client 
depends on you for the trouble-free future of his home... you can 
depend on Streamline for a lifetime of trouble-free service. 





mUELLER 
@Rass 


i’ )4~MUELLER BRASS CO. port Huron 6, MICHIGAN 
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finish 





and 
striated shingles 
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Cabots 


OLD VIRGINIA TINTS 





A new type of laboratory developed 
finish .. . Old Virginia Tints go on easily 
over striated wood shingles (factory- 
stained or untreated) and wooden sid- 
ings of all types. They have tremendous 
hiding power and deep color penetra- 
tion. They dry to a flat, uniform “‘breath- 
ing” finish that will not crack, peel or 
blister. On most surfaces one coat is 
sufficient except when putting lighter 
shades over darker ones. 


Available in 
18 modern colors 
and Old Virginia shea 


Aquality product fi&a Cabot Laboratories 
-»smanufactiring chemists since 1877 
SS 


tt bets 


Write for a new color 
card today. 


aaadieaiastmabanaiandaaiamten 


; SAMUEL CABOT INC. 
| 730 Oliver Building, Boston 9, Mass. 
| Please send me a color card on Old Virginia Tints. 























NEW 
PRODUCTS continued from p. 186 


for further details, check numbered coupon, p. 222 


tems. Though it looks like other double 
hung windows, the top sash is fixed for 
optimum strength, and the movable bottom 
sash floats in woven wool pile weather- 
stripping, with no metal-to-metal contact. 

Twin locks, located at both sides of the 
fixed meeting rail provide protection with- 
out impairing the view, as do center locks. 
A stainless-steel spring tape balance guar- 
antees easy operation, and the window is 
delivered fully glazed, screened and weather- 
stripped, with installation hardware included, 
ready to nail into the rough opening. 


Price: 32” x 56”, $25 

Manufacturer: Aluminum Products Co. 
1901 Franklin Ave. 
Houston 2, Texas 


TENSION SCREENS turn breezeway or porch 
into protected outdoor living space 


Any roofed area can be turned into outdoor 
living space with the Durall Panoramic 
porch screen and a minimum numbe-: of 
vertical framing members. An oversized ver- 
sion of Durall’s window screens, the porch 
screen comes in widths up to 6’, and in any 
required length. 

Suspended f-om the top, the screens un- 
roll to floor level where they are fastened 
with enough tension to maintain a snug fit 
along the vertical edges. Top and bottom 
bars, as well as the screen cloth, are non- 
rusting aluminum. For winter storage, the 
screens are merely rolled up, unhooked, and 
put away. 

Price: 70” high x 3’, $7.02; 4’, $8.52; 5’ 
$12.06; 6’ $13.82. 
Manufacturer: Durall Products Co. 
Sixth Ave. 
York, Pa. 


continued on 











Nothing succeeds like 


No. 800 
Church Black Pearl Seat 


In today’s quality-minded mar- 
ket, your prospects are looking 
for everything they can recog- 
nize and accept as evidence of 
quality in your houses. 

They have to take a lot on 
faith. But a Church Seat in the 
bathroom is recognized instant- 
ly. Its quality is as obvious as 
its good looks. And, known to 
millions through years of con- 
sistent national advertising, it is 
accepted not only as “the best 
seat in the house,” but as an in- 
dication of quality in everything 
around it. 

The handsome Black Pearl 
Seat (No. 800) shown above is 
only one of a wide range of styles 
and colors available. . . at bet- 


Church ie 


THE BEST SEAT IN THE H@USse 


C. F. CHURCH MFG. CO., HOLYOKE, MASS. 
Division of AMERICAN RADIATOR & STANDARD SANITARY CORPORATION 
Serving home and industry 
AMERICAN STANDARD » AMERICAN BLOWER + CHURCH SEATS 
& WALL TILE +» DETROIT CONTROLS + KEWANEE BOILERS 
ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS 


HOUSE & HOM! 
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fresh, new styling from "sic 


wire frame shade. 


* Cord for maximum 
over-all length of 
1 ee0e 60”. Diameter of 
shade 12”, height 
18”. Finish: Polished 


FAST SELLING DECORATOR FIXTURES Brass. $19.95.* oan. 














Ever since Moe Light introduced the new Decorator fixture M-1091. Reel light 
line, we’ve been hard put to keep up with orders. Ever since with embossed white 
dealers started showing them, they’ve moved over counters plastic shade. Ad- 
as fast as they came into the store. This year, Moe Light is justable from 22” to 





50” over-all length. 









i presenting an even better selection of Decorator fixtures. The Diameter 18’. Gloss- 
ta new wider line has even more style, more glamour, more bottom lens for down- 
i “ P ee Le 
‘ value than ever. And that means more sales and bigger profits light. Finish: Black 
for you. with Brushed Brass 
reel. $21.95.* 
*Prices slightly higher in Denver and West, M-1091 
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Pint Wigs Shot assess ate HR 
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See the complete new Moe Light Line 
. . » Get your free copy of the new 
Moe Light Catalog, send this coupon 
today. 

Moe Light, Fort Atkinson, Wisconsin 
Division of Thomas Industries, Inc. 


Dept. HH-7 
MOE 442 . 
Fort Atkinson, Wisconsin COMPANY NAME 


(Division of THOMAS INDUSTRIES INC.) 
In Canada: 1401 The Queensway, Toronto 14, Ontario, Canada 
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JULY 1955 


















KEYMESH 


GALVANIZED REINFORCING LATH 
















| with gypsum lath and plaster POOR 
i o ¢ ’ « e ° ‘ 
f multiplies fire resistance of buildings \ 
| , | "SE: 
4 Fire safety costs so little. the fire endurance limit was only 7 minutes. ; 
Actually, walls and ceilings of gypsum lath and You'll find equally important protection when 
plaster, reinforced with Keymesh, cost less than simple columns and beams of buildings are pro- 
most substitutes. Just see how they mu/tiply fire safety. tected in this same way. It’s so good that insur- ce 
Take open-web steel joist floors and concrete ance companies cut their rates because of the joaN 
slabs with gypsum ceilings, for example. With greater fire safety. Actually, these lower rates al .. 
Y, inch of lightweight aggregate plaster, rein- quickly pay the cost of the lath and plaster. 
forced with Keymesh-like lath, a fire endurance Think of it. Greater fire safety. Acoustical SSS 
limit of 3 hours and 28 minutes was obtained.* properties, if you wish. Durability. Low main- y/ 
Without reinforcement, the limit was 55 min- tenance. Beauty. Takes any decoration. Yet... id 
utes. Keymesh adds 2 hours and 33 minutes to the this fire safe construction costs less than most ™ ' 
fire endurance limit because it holds the plaster substitutes. And it can slash insurance rates ee ee Ur 


in place. When lath and plaster were omitted, enough to quickly pay for the plastering. N 


Actual Fire Test Shows Amazing Value of Keymesh-Type Plaster Reinforcement* - SS 


Fire endurance limit y \ 


Ceiling of gypsum lath —KEYMESH-type reinforcement and 12” gypsum i 
plaster with lightweight aggregate 3 hrs. 4 =} min. 


Ceiling of gypsum lath and 12” lightweight aggregate gypsum plaster 


Ceiling unprotected 








*See Building Materials and Structures Report 141, National Bureau of Standards: “Fire 
Endurance of Open-W eb Steel-Joist Floors with Concrete Slabs and Gypsum Cetlings” 


= | I KEYSTONE STEEL & WIRE COMPANY 


_ PEORIA 7, ILLINOIS 








makers of Keymesh * Keybead * Keycorner * Keystone Welded Wire Fabric Y 
Keystone Nails * Tie Wire * Keystone Non-Climbable and Ornamental Fence 





remes™ 
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“ KEYCORNER 





Use these three keys to stronger plaster eS 


; dd Tre 


KEYCORNER ; 
formed to fit sr 


KEYMESH loth for over-all rein 


forcement. Made of galvanized 


oven wire. Especially recon Lies flat wher 


»nded for ceiling constructior 2aivanizedt 


















Above: group of Alfol-insulated Durrett homes—builder’s own in foreground. 
Inset: Alfol Type 2, dished into the ceiling of one of the homes in progress. 





If they had complaints, home owners in one 
of Louisville’s most attractive subdivisions 
would not have to travel far to lodge them. 
The builder, Jack T. Durrett, lives in his own 
project. 


The entire development, soon to reach 150 
homes, is insulated exclusively with Alfol 
Reflective Insulation. 


“Low heating bills.” 


“When you live in your own project,” writes 
Mr. Durrett, “it pays to stick with the best. 
...In the case of Alfol, my own low heat- 
ing bills reflect the satisfaction of others... 
and in the summer time, I have the happiest 
neighbors in Louisville!” 


Naturally, Mr. Durrett also welcomes the 
initial savings provided by Alfol. And the 
way its remarkable application speed helps 
keep him on schedule. But his choice of 
Alfol was based primarily on its proved, 
thorough-going efficiency. 


Foil sheets self-spacing. 


“First in Reflective Insulation,” the Alfol 
blanket consists of multiple aluminum foil 
sheets that space themselves automatically, 
reflect 95% of all radiant heat. A tough 
duplex-and-kraft backing is built in to offer 


116-55 


“When you live in your own project, 
it pays to use products like Alfol!” 


full application support, provide America’s 
finest vapor barrier. 


Clean, non-irritating, Alfol takes the “itch” 
out of insulation. And its amazing compact- 
ness (500 sq. ft. to the roll) minimizes han- 
dling and storage expense. That's why Alfol 
usually costs less. Your dollar buys less 
labor, less “overhead”... more and better 


insulation. 










@) kraft-duplex 
backing 


@ foil layers 
@) reflective 


air spaces 


Write for details. 


Whether you build one 
home or a thousand, 
whether you install your 
own insulation or buy it 
contractor-applied . . . it 
will pay you to investigate 
Alfol. Write today. A de- 
tailed and illustrated pam- 
phlet will be forwarded 
without cost or obligation. 





REFLECTAL CORPORATION 


A subsidiary of Borg-Warner Corp. 
310 South Michigan Ave., Suite 2885 
Chicago 4, Ill. 
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PREFAB CARPORT can double as 
cover; is erected with only hand tools 


patio 


Overhanging “fish tails” of today’s cars need 
not hang out in the weather when proiected 
by the all-steel Karport. Instead of the usual 
10’ x 20’ dimensions, this unit measures 
12’-6” x 21'-6”, giving protection not only 
to the car, but also to exiting passengers. 

Hammer, screwdriver, wrench and drill are 
the only tools required for erection. Columns 
are bolted to anchor bolts embedded in the 
foundation, then joists and purlins put into 
place. The unit is then roofed over with 
corrugated steel roofing attached with sheet 
metal screws and lead washers for water 
tightness. Final component is the metal fascia. 

Storage units are available in either one 
or two-car widths, and may be erected with 
the Karport, or added later. 


Price: Single, $329; double, $499; storage 
rooms, $170 and $270 F.O.B. 

Manufacturer: Guibert Steel Co. 

4001 Windgap Ave. 

Pittsburgh 4, Pa. 





PLASTIC ROOF in aluminum frame acts as 
car protector or patio cover 


Another entry in the prefabricated carport 
field is the Penn-Port, which uses glass- 
fiber, reinforced plastic panels as a_ struc 
tural roof. Fascia channels, rafters and pur- 
lins of the 10’ x 20’ x 7’-6” structure are 
of aluminum. 

Four 24%” steel posts serve as supports 
for the free-standing model, and_ brackets 
are provided for fastening the roof framing 
to the house wall in the attached version. 
The 26” wide panels come in eight colors. 


Price: $395, F.O.B. 

Manufacturer: Pennsylvania Wire Glass Co 
1612 Market St. 
Philadelphia 3, Pa. 

continued on p. 19° 
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You’re building quality homes that are going to last a long 
time. You’re putting in extra value everywhere you can. The 
cheapest extra value you can buy is American Welded Wire 
Fabric concrete reinforcement. A Welded Wire Fabric re- 
inforced concrete ground slab is approximately 30% stronger 
than an unreinforced concrete slab of equal thickness. There- 
fore, it costs less to build with reinforced concrete. Since a 
reinforced slab is 30% stronger than an equal thickness of 
unreinforced concrete, Welded Wire Fabric adds many years 
of extra service to floors, foundation slabs, driveways, patios, ee. 


sidewalks, and porches. ; COMMERCIAL PROPERTIES, where traffic is heavy 
How? By preventing destructive cracking. American Welded and frequent, need the extra strength and 
Wire Fabric Reinforcement binds concrete tightly together, durability of American Welded Wire Fabric 
stops tiny hairline cracks from opening up, gives concrete the Reinforcement. 
added strength of steel. 
American Fabric is manufactured in every style and size 
you need. Ask for it by name. 


AMERICAN STEEL & WIRE vivision SUYERS WL ASK 


UNITED STATES STEEL, GENERAL OFFICES: CLEVELAND, OHIO 3 a 
COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO, PACIFIC COAST DISTRIBUTORS ll 4 
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA., SOUTHERN DISTRIBUTORS v7; | 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK | 


EVERY TYPE OF REINFORCED CONCRETE CONSTRUCTION NEEDS 


USS AMERICAN WELDED WIRE FABRIC 





JULY 1955 
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Now. a line of Kgustine GAS-fired Furnaces that were 
well” worth waiting for Thesresult of many years of engineer- 
ing research, thes@ furnacesare exclusively designed for ef- 
ficient, econgtnicdl gas Operotidn .. ... however, they do incor- 
porate mSny of the famoys time-tested features of Kaustine 


oil-fire nits, 


These furnaces rely on one of Kaistine's most unique de- 
velopments, the “Tear-Drop” Designed Heat Exchanger System, 
unsurpassed in its ability te develop we even heat witha 
minimum of fuel consumption. 


With these GAS-fired Units you can offer your prospects 
the same top quality so long synonymous with Kaustine OIL- 
fired furnaces. The same efficient, quiet operation... the 
same economy and lng life. Then too, they embodythe same 
compactness of design and assemblysféatures that Sav valu- 
able floor space and reduce instatllation costs. 


Approved by A. G. A. fatyse with natural, manufactured 
Or mixed gases these units\ are factory assembled with the», 
burner mounted, ready for quick installation. 


Yap 
v 


NEW! GAS-fired 
COUNTERFLO 


Fully automatic Counterflo Units 
designed for perimeter heating 
in cellarless homes. Two models 
delivering 64,000 B. T. U.'s and 
90,000 B. T. U. 's at the bonnet. 


NEW! GAS-fired 
LOW BOY 


The fully ~S. Low » Boys 
are designed for cellar installa- 
tion. There ure two models de- 
livering 72,000° 8B. T. U.'s and 
90,000 B.T.U.'s at the bonnet. 


GET THE FACTS...-.WRITE DEPT. H-5 


KAUSTINE 
evAuiry 


NEW! 
GAS-fired HIGH BOY 


The fully automatic High Boys require a 
minimum of floor space. There are two 
models delivering 64,000 B. T. U.'s and 
90,000 B. T. U. 's at the bonnet. 


<.VeTTI te. TOPS IN QUALITY 


There ts a Kaustine Furnace or Winter 








Air Conditioner for every type of home 


HOUSE & HOME 











MORE PROFIT 
: with... 




















Building or remodeling you're further ahead with Pryne! Easier, 
faster installations cut time and labor costs. Built-to-last engineering, 
backed by a 5 year guarantee, eliminate service call-backs! 











Homes sell faster, too, when feature-equipped with Pryne 
advance-design products. Like the new tilting hood now being 
promoted through “big gun” color advertising and feature 
articles in national magazines (on the cover of June “Living for 
Young Homemakers!”) More than ever you'll find it pays to 
specify Pryne! Better made—better known—for bigger profits! 







Lt 2 | 























| another gomwegune “first’-new TILTING HOOD 


with recessed light and fan 




















@ Exclusive! A flick of the fingers and the @ Choice of models for installation with new ; PRYNE & CO., INC. H17 i 
hood tilts for easy cleaning or removal or existing cabinets: BOX 698, POMONA, CALIF. i 
for access to fan and light! ; : s ates i 
#500 — with space-saving self-contained I I'd like more information about the new Pryne tilting hood. § 
@ Exclusive! Angled corners allow cabinet Blo-fan and Pry-lite In e 
doors to open wide on either side! 3 oe i 
— “ 
@ Exclusive! No inside projections to catch 400 a only 4” of pias al g Company 4 
dirt, dust, grease. light and fan housing I Street i 
@ 3 beautiful easy-to-clean finishes including #300 — Low-cost builders special with : City Zone___State i 
Coppertone. Aerofan and Pry-lite sa Sama aa maaan aeaeaeesane 
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tech rn ical advantages 2 for further details, check numbered coupon, p. 222 
and modern design 














““WORKHORSE ON WHEELS” combines four 
basic equipment functions in one unit 





“Doubling in brass” only half describes the 
Power-Slave, which performs four basic jobs 
(generator, compressor, pump, and sprayer), 
and makes over two dozen uses of the basic 
power. Two sizes are made for varying power 
needs, 2.5 hp and 6 hp. 

For power tools of all kinds, the larger 
unit, used as a generator, turns out 2,500 w., 
more than enough for two power saws operat- 


the NEW 


Quiet Switch 


- « « because switches should be seen... not heard 


Here is a switch that combines advanced mechanical features with modern ae. 
ing simultaneously. When switched to a 
pump, the machine has a capacity of 3,000 
- vee ; ; eee ' gal. per hr. (an optional bronze impeller cen- 
ROTO-GLO is primarily a functional switch. Its all-enclosed plastic body scilngibconiaty Wik Rade AS000 esl). 
and non-oxidizing silver alloy contacts assure years of trouble-free perform- Two spray guns can be operated from the 


ance. Can be used to full current rating on incan- 150 Ib. of air pressure provided by the air 
compressor mounting, or it can be used for 


descent and fluorescent lamp loads. ‘Ce 
I inflating tires, sand blasting, ete. When the 


interior design. 


Your most discriminating clients will like ROTO- iatiteaia aie 
GLO’s whisper-quiet operation . . . the luminous 
knob that pinpoints the switch in the dark . . . the 
modern “off-on” knob (turns like a radio or tele- 
vision knob ). They'll also like ROTO-GLO’s clean, 
functional design . . . visibie evidence of a quality 





wiring system. 








WRITE Dept. HH-1! for the complete ROTO-GLO story. 





Rating: 
Available in P&S Despard Type P&S Despard Type, 
for combination wiring, and 15A, 120V AC, 277V AC. 
nan Fr Strap Type, 15A, air tank is filled with liquid, the Power-Slave 
avr a can be used as spraying equipment. 
No tools are required for mounting or de- 
mounting any of the attachments, and any 
change-over may be made in one minute. 


Price: 2.5 hp, $499.50; 6 hp, $779.50 


36 Boyd Avenue, Syracuse 9, N. Y. Manufacturer: Master Mechanic Mfg. Co. 


71 Murray St., New York 7, N. Y. Burlington, Wis. 
1229 W. Washington Blvd., Chicago 7, Ill. continued on p. 202 
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New “6-Step Plan To Speed Home Sales” 


gt! CENTURY CONSTRUCTION CO INC 


WADDONFIELD-BERLIN RO. AT BURNT MILL RD. - HADDONFIELD, N. J. 












E: LOmberd J §270 








“most effective 


selling tool 
Mf 


possible, 





Builder 


says New Jersey 


mecca 


N.J. TELEPHONE: HAddontield 9-2250 


Mr. W. B. Cott, Salesmanager 
Westinghouse Air Conditioning 


P. 0. Box 510 
Staunton, Virginia 


Dear Mr. Cott: 


the manuf 
how to merchandise air 
Not only has Westingh 


predict that 
years before other companies 


dising peop 
gelling tool possible. 
I appreciate 
and I hope that muc 
company from it. 


To see this exciting kit—mail coupon! 


You'll find out for yourself how this 
one complete merchandising package 
can show you how to make your 
homes more salable. Whether you’re 


plus Precipitron. With this new com- 
ane tae 
nation of heating, cooling and 
cleaning you now can offer your pros- 
pects “America’s Easiest-to-Keep- 





from what I have 


le have turned out 


PHILADELPHIA TELEPHON 


Never in all wy life have I 
printed material you sent 
{mes publicly stating 
cturers mst take the lead in showing puilders 
-conditioning. 


ouse taken the lead, 


geen, 


catch up. 
the most effective 


very much your send 
h good luck comes to y 











January 13, 1959 


been 3° thrilled 4s 
me. As you 
that 


put I 


it will be many 
Your merchan- 


ing this to me 
ou and your 


Very truly yours, 


ed (D S02 


HAROLD D. SARSHIK 
Vice-President 


Complete kit also 
includes “24 Mer- 
chandising Ideas” 
booklet—to give 
model homes more 
sales appeal. 


MAIL THIS NOW 
FOR PROMPT ACTION 


a large-scale d 
evel 
we eink oper or by custom Clean House.” To get the facts on Ros <on ree 
»y create more interest in air conditioning with Precipi g Westinghouse Air Conditioning, Dept. H-4 te 2 
pi eortes “* ese ; g i recipitron— r Box 510, Staunton, Virginia &, pt. H- I 
2s— and on thenew “‘6-Ste tae . 
Ww ‘ -Step Plan _ | d like to have a look at “6-Step P 
i i aibdssdintds Udterengeh etic tone” Ch a to Speed Sales.” ea look at “6-Step Plan to Speed Home J 
ot 7 anta; —just mail the coupon on : 
estinghouse Air Conditioning _at right. N ee P : das gt sae about the Westinghouse Precipi- : 
. | icihdeiatiie’ i teating ooling unit combinatio i 
‘ ouadhiy “Kitties t ition that makes 
: ae meh asiest-to-Keep-Clean House.” ! 
om F chitect Builder i 
l oe Ce ee 
you CAN BE SURE ' an. ei ae 
ris VVEST g ; oF 3 
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ml Prize-Winning ECHBUIL Houses Feature % 


The simplicity of this Reynolds Aluminum window fits the basic 


TECHBUILT idea of a distinctively designed packaged house that goes 
up quickly and economically. This horizontal sliding unit becomes part of 


the shell—no projections, no problems. It is the easiest type to install. 





Vents open with finger-tip ease, close tight, lift out for cleaning. In the 
latest Reynolds Window Catalog, the horizontal sliding type is represented 
by a full line of Reynolds Aluminum Traverse Windows. They are avail- 


able in double vents, single vents and the popular strip series. 


Architect: Carl Koch & Associates, Cambridge, Mass. 


REYNOLDS |. 





— 


- AERA Do Bg Aaa 








ALUMINUM 
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WINDOWS 


In the same 32-page catalog W\_ett 
are full details of the widely Ls 
preferred Reynolds Aluminum 
Casement Windows, Awning, 
Double-Hung, Basement and 
Utility Windows. Write for 
your copy of this catalog. 

Reynolds Metals Company, 
Window Division, 2019 South 
Ninth Street, Louisville 1, Ky. 
























...and aluminum 
insulation, too! 


Techbuilt specifications in- 
clude two-ply aluminum insu- 4 
lation in the roof panels, providing 3 dead air spaces 
and 4 reflective surfaces between skins. This specifica- 
tion is dependably met by a double application of 
Reynolds Aluminum Reflective Insulation, Type B. Avail- 
able in rolls of 250 sq. ft., 25”, 33” and 36” wide. For 
details, write Reynolds Metals Company, Building 
Products Division, 2019 South Ninth St., Louisville 1, Ky. 
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PRODUCTS 





Master touch! 
Moderate cos t! 


You’re money ahead 
with 


Loddiscratt 


HARDWOOD 


MOLDING 
AND TRIM 


in 
Birch + Mahogany 
Oak + Walunt 


y= it pays to install Roddiscraft hard- 
wood molding and trim. Completion 
costs are lower because stock patterns 
eliminate premium prices paid for made- 
to-order molding and trim. There’s a 
choice of contemporary or traditional 
styles. No delivery problems — your deal- 
er can order from complete stocks at his 
nearby Roddiscraft warehouse. 

You can buy Roddiscraft molding and 
trim packaged, or by the lineal foot. Hard- 
wood trim or molding is available in other 
woods on special order. 

Call your dealer for all the facts, or 
mail the coupon below. 


Loddiscratt 


WAREHOUSES IN PRINCIPAL CITIES 
SOCCHSHOHCECHOHECHCEECOECEEOCEEEES 


RODDISCRAFT, RODDIS PLYWOOD CORP. 
Marshfield, Wisconsin 


Please send me full information on Roddiscraft 
hardwood molding and trim. 
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GIANT TILES cover 252 sq. in. per tile, 
are plastic-coated hardboard 


Rapid tiling of bath or kitchen is aided by 
Barclay Squares, a prefinished hardboard 
wall panel 16” x 16” x 4”. The size is a 
compromise between large sheets, difficult 
to use in tight quarters, and small individ- 
ual units that require a disproportionate 
amount of labor. 

The plastic facing is available in tile pat- 
terns, 12 solid colors, and a variety (6) of 
wood grains. Each Square is grooved on 
all sides, and a metal spline locks the 
panels together. This spline is not visible 
after installation, and metal moldings are 
not needed, Rubber base adhesive is used, 
with an open time of 25 min. permitting 
workmen to set large footages before the 
adhesive sets up. 

Panels can be sawed or trimmed to fit 
corners and attached fixtures. Aligned 
joints are assured by manufacturing tol 
erances held to .0035”. 


Price: 42¢ per sq. ft., 32 sq. ft. per carton. 
Manufacturer: Barclay Mfg. Co. 

385 Girard Ave. 

New York 53, N.Y. 





PLASTIC TILES bid for luxury installations 
with nonshiny mat finish 


The high gloss and marbleized appearance 
of standard plastic tiles is subdued to a 
satiny, solid color in Artcrest’s Glo-Sheen 
tiles. Prime target for sales is the custom 


continued on p. 206 











New homes “gift wrapped’ 
with Sex” LAWNS sell faster and 
at an extra profit. 


Buyers know that no home is com- 
plete without a lawn... so it’s just 
good business to provide Scott lawns 
since they cost no more than the 
ordinary kind. 


With Sc you sow far fewer 
pounds for it’s all deluxe perennial 
grasses . . . no quick-departing 
annuals or troublesome weeds. 


Let beautiful Sc#% LAWNS pro- 
vide extra sales value and lasting 
buyer satisfaction. 





LAWN SEED and 
TURF.BUILDER 


Write today for our helpful book on 
Lawn Building and details on Scotts 
builder service prices. 


OM SH & SONS CO 
11 Maple St, Marysville, Ohio 
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YALE ‘usppwane 


‘New sliding door 
hardware 


accommodates more doors with less inventory 


"ee, 


De Luxe Series 


for 2, 3 or 4 by-passing doors. Double nylon wheels 
with permanently-lubricated bronze bearings glide 
on solid aluminum track. Mount on top or side of 
door with single or double track. Escutcheon or 
finger pulls, door stops and satin-finish alumi- 
num guide strips included. 





Costsaver Series 


gives extra, space-saving convenience at 
budget prices. Use with single or bi- 
parting doors with or without wall 
pocket. Quiet single nylon wheel with 
permanently lubricated bronze bear- 

ings glides on extruded aluminum 

track. Escutcheon and finger 

pulls, door stops and alu- 

minum guide strips 

also available. 





Now-make the whole house a Yale Job 




















m 
‘ Designed to Complement Complete line of 
5 
Each Other Screen Door Closers 
bs enee eenens 506 AIRLINER CLOSER 570 LIQUID DOOR CLOSER 
o CYLINDRICAL LOCKSETS — 
; FOR EXTERIOR DOORS 
a Offers single-key convenience in ae Sely 
Ps 4 distinctive basic designs, 8 es- ple thumb turn 
- cutcheon patterns and 3 metals; Fits between doors only 2” regulation 
i gleaming brass, brushed bronze apart. Accessible adjustment . 
. and satin-finished aluminum. screw. Spring mechanism 
5 Famous Yale security. sealed from dust and moisture. 
3 
cs 5200 SERIES 
a TUBULAR LOCKSETS 507 PNEUMATIC CLOSER 1011 PUSH-PULL CATCH 
B FOR INTERIOR DOORS Ce Easily install- 
a Single-key convenience in brass 4 ed on screen or Tt, 
ik or aluminum with 5 decorative : : storm doors by ae) 
i escutcheons. Push-button lock- Slim, rugged design at low price. drilling only = 
3 ing, famous Yale quality, pin- No exposed parts. Installation one hole. Easy action, secure 
; tumbler prot begh - pri to is done in a matter of minutes closing. A home-owner’s delight. 
fit your budget. with only a screwdriver. 
- Write today for free, handy booklets on 


$ ’ Sliding Door Hardware, 5300 and 5200 Series 
4 Locksets, Yale Screen Door Closers. Address: 


YALE & TOWNE 


YALE REG. U.S. PAT. OFF. 


THE YALE & TOWNE MF6. CO. 
LOCK & HARDWARE DIV., WHITE PLAINS, N. Y. 
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American-Stardard f 
YEAR ’ROUND AIR} 


Gas-Fired 


Heating-Cooling 
Unit 


Heating* | Cooling 
75,000 Bu | 2hp | — 
_ 100,000 Btu | 2 hp 3 hp 
_ 125,000 Btu ' 2hp 3 hp 

150,000 Btu | 2hp 3 hp 


*Btu Input 























Here—at competitive price—is a 
famous-brand, top quality year ‘round 
unit that offers a variety of heating 
capacities with choice of 2 hp or 3 hp 
cooling. 

Compact in size, ruggedly built, this 
model performs efficiently in any style 
of home . . . can be installed in utility 
room, closet or basement with only a 
minimum of floor space required. The 
complete comfort it provides is a strong 
selling point for the builder, and a 
strong incentive to present home owners 
to replace their old furnaces now with 
year ‘round air conditioning. 

Available with summer-winter ther- 
mostat and manual or automatic 
summer-winter changeover damper. 
Unit may be obtained less cooling 
circuit if desired. The cooling circuit 
is covered by American-Standard Five 
Year Protection Plan. 


FACTORY ASSEMBLED—READY FOR INSTALLATION 
Refrigerant circuit is packed separately for convenient handling. 





BUILDERS! 


See your American-Standard Air Conditioning Dealer 
or Distributor. He’s listed in the Yellow Pages of 
Your Classified Telephone Directory 
under “‘Air Conditioning Equipment’”’ or ‘‘Furnaces”’ 
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d| ANNOUNCES 22 NEW 
R|CONDITIONING PACKAGES 


Oil-Fired 
Heating-Cooling 
Unit 

Heating* Cooling _ 
__ 85,000 Btu 2hp | 3hp 
112,000 Btu 2hp | 3 hp 


*Btu at Bonnet 




















American-Standard’s new oil-fired 
combination summer and winter air 
conditioner offers flexibility as to rela- 
tive heating and cooling capacities. It 


enables the new home builder or the 
present home owner to achieve the 
utmost in year round comfort at lowest 
cost consistent with top-brand quality. 


Handsomely styled, compact in de- 
sign, this unit can be installed in any 
type of home wherever a few square 
feet of floor space is available—utility 
room, closet or basement. 


Not only does this model excel in 
performance— it’s competitively priced 
to sell fast. Features include manual ir 
automatic summer-winter changeover 
damper, and summer-winter thermo- 
stat. The cooling circuit is covered by 
American-Standard Five Year Proiec- 
tion Plan. Unit is available with or 
without cooling circuit. 





FACTORY ASSEMBLED—READY FOR INSTALLATION 
Refrigerant circuit is packed separately for ease of handling. 
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= American-Stardard 


AIR CONDITIONING DIVISION 


I ELYRIA, OHIO 


Behan American Radiator & Standard Sanitary Corporation 





AIR COOLING 
__ 
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s 
Binks Residence NEW 
PRODUCTS continued from p. 202 0 n to 0 f 
Cc oO oO L { We G WwW further details, check numbered coupon, p. 222 p 
oO wae e aa x house market, where the high styling of a ‘ 
color and finish could break down esthetic e V e r ay | n ; 
Y es 


hesitancy about plastics. 

Sizes are standard 444” x 414” tiles, and 
a bullnose cap and outside corner are also 
made. An extra thickness, tapered out from 
the center, and chamfered edges, both pre- 
vent “cupping” and give the illusion of mas- 
siveness. Installation is made with the usual 
thin-bed adhesive. 


* 


Price: 10-15 per cent premium over conven- 
tional plastic tile 


Manufacturer: Artcrest Plastics Co., Inc. 
255 W. 79th St. 
Chicago, III. 





Designed to make 
home air conditioning 


MORE EFFICIENT 
MORE ECONOMICAL 


More and more communities are restrict- 
ing or prohibiting the use of water for 
cooling the condensing units in air con- 


ditioning systems. Elsewhere, high water ae , - ee me 
rates make it costly. A Binks cooling tower : t _ A | y Antenna 


cools and recirculates the condensing 


¥ 95% of cooli . P : 
ree bit: tectreoe’ 6 caaerlanaonnies ‘oe a Custom Installed by 
you'll find in Binks Towers: ls , : + i 
RCA Service Company 
blower supplies ample air movement at oper- 


ating speeds far below noisy propeller-type te With a view to increased, faster, new-home 
fans. All metal-to-metal connections are rub- - sales, make televisi ‘Gia Sow te 
ber cushioned. Interior surfaces are protected ee , . € television viewing easy tor home 
and soundproofed with undercoating. i : “s buyers. Have RCA Service Company custom 
Low maintenance! All metal surfaces heavily F ; : : ; install ha reliable, powerful antenna . . . roof- 
eta and painted with several ew Z or attic-mounted ... with concealed interior 
an withstand exposure when placed outside. : : a iri e 
Nozzles are clog-proof. No moist air reaches — and baseboard plug a outlets. 
air propulsion mechanism. An RCA Custom antenna installation costs 
you little, yet works so hard at selling homes 


Compact, attractive! Fits into small spaces... FREE-FORM PATTERNS in ceramic tile are because it saves home buyers reall 
y con- 


in basements, garages, utility rooms, or along ilable in 45 | 
side the house itself. Smooth surfaces, mod- avattabie in corors siderable money. And depend on RCA Service 


ern styling. 2.8 ° 
Company technicians for exactly the right 
installation for local conditions. Their work fits 
smoothly into your construction schedule. 
Coupon brings RCA Service Company help 
Super-efficient! Despite prolonged periods of marily intended to add interest to large : . 5 
extremely hot weather, Binks Towers operate peas ' we planning yor developments with RCA Cus- 
“ a. amicioncy: — shasta conaseuntion wall and floor areas, several of the com- tom TV Antennas—an “extra” that really 
nl hems aeaipenet og — binations are suitable for moderate size areas. does sell your homes. 
pideaicl ; Patterns are free form and abstract, and 
or further information ask your nearby Binks do not pose a matching problem when sheets 
representative for a free copy of Bulletin 477, con- 
taining complete specifications, or write directly to: 


7, Quiet operation! Noiseless, squirrel-cage 


Factory-assembled patterns of ceramic tile 
Easy to install! Binks Residence Cooling : P , ‘ 
Towers come fully assembled, ready for im- are mounted on standard sized tile sheets 
mediate water, electric and duct cormections, in American-Olean’s Pan-O-Ramic tiles, Pri- . 


are butted together. RCA SERVICE COMPANY, INC. 


Individual squares are *4” or 1 1/16” A Radio Corporation 
and patterns may be composed of either of America Subsidiary 


size in 14 natural clay colors, as well as 31 ® 


Bi ; BR f porcelain shades, All colors are vitreous, 
3 ¥4 $ " ‘ durable and permanent. RCA SERVICE COMPANY, INC. A-2 
iol : In small bathrooms, the installed price Dept. 621, Camden, N.J. 
COOLING TOWERS will approximate $2.50 per sq. ft., but large Details, please, on Custom TV Antenna Installations! 
FOR HOMES AND INDUSTRY oe areas, using the less expensive natural clay 
colors, will run as low as $1.50-$1.75 per NAME 
sq. ft., with the usual variances due to local te, 


BINKS MANUFACTURING COMPANY Te HH sooness 


3128-32 Carroll Ave., Chicago 12, Ill. Manufacturer: American-Olean Tile Co. lf city. 
REPRESENTATIVES IN ALL PRINCIPAL CITIES Olean, N.Y. 
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Coursed Ashler variation with 4” & 8” units 


5 4” x 16” and 8” x 16” courses 





Basket-weave . 
using 8” x 16” 




















| eid 
Tooled horizontal joints; 
rticals wiped. out 
verti SSS = 













oo with exposed WAYLITE 


Here 8” x 8” units are stacked 








ome f eat 

vee @n0@ e 

oF | Partitions and Bearing Walls 

f. 

= ie The vast musical literature of the world is limited to a maximum of 13 

al tones in any one octave... similarly there is a very wide range 

= : of harmonious effects to be obtained with Waylite masonry walls of 

a PAPO | any thickness ...a few of the different handlings are shown 

~ ; Sled ‘iahdne here . . . they are achievéd very simply. . . . Waylite masonry has adequate 
: structural strength—superior thermal insulative 

INC. qualities—and exposed Waylite interior walls need no 


acoustical treatment. The Waylite Co., 20 N. Wacker 
Drive, Chicago, or Box 30, Bethlehem, Pa. 
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they came, Gi! 


they concurred! 


Caesar couldn’t have been thinking of Kitchen Aid 
back in 48 B.C., when he said, “I came, I saw...” 
but his words describe the feelings of today’s 
home buyers when they see a new house...a new 
kitchen... with a built-in Kitchen Aid Dishwasher. 


Yes, they make an appointment to come and 
look at the new house. . . they see that it is 
equipped with the ove kitchen appliance that 
makes a real difference .. . and they concur that 
this is the house they want. 


It’s surprising how many sales are made the 
same way. Just that little extra touch... the good 
taste of designing a KitchenAid Automatic Dish- 
washer right into the original house plans... 
many times means the difference between a ‘“‘We 
want to look around some more” answer and a 
nod of mutual agreement in seeing a built-in 
appliance that means more time for family living! 


Only KitchenAid has the exclusive Hobart re- 
volving power wash action that cuts through the 
toughest dried-on foods . . , separate motor and 
blower fan circulating electrically heated air for 
clean, quick drying ... unique dual stainless steel 
strainer system. 


Kitchen Aid has two independently sliding, 
cushion-coated racks (top rack adjustable for 
greatest capacity) and front-opening door for 
handiest loading. Easiest of all to install in either 
gravity or automatic pump-drain styles, the seven 
models in the full line of Kitchen Aid Dishwashers 
... by Hobart... offer ove that is exactly right for 
any type of home construction. 


A built-in KitchenAid Dishwasher with a rich 
Antique Copper, Stainless Steel, white or colored 
enamel front will add sales appeal to the homes 
you build. Check Sweet’s Architectural File for 
complete specifications or send in the coupon. 


KitchenAid Home Dishwasher Div., 
The Hobart Manufacturing Co., Troy, Ohio. 
In Canada: 175 George Street, Toronto 2. 


The World's Largest Manufacturer of Food, Kitchen and Dishwashing Machines 





=< 

















they saw... 





m You'll 
be 
Happier 
with this 


4 
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KitchenAid Home Dishwasher Div. 
The Hobart Manufacturing Co., Dept. KHH, 
Troy, Ohio 


O Please send me literature. 
O Please send name of nearest distributor. 


ae 
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VAN-PACKER 
JOBBER CITIES 


LASKA: 
¥ Seattle, Wash. 


COLORAO: 
Denver 
CONNECTICUT: 
Hartford 


DIST. OF COLUMBIA: 
Washington 


FORIDA: 

Jacksonville, Orlando, 
Pensacola, Tallahassee, 
Tampa 


GEORGIA: 
Albany, Atlanta 


IDAHO: 
Boise 


ILLINOIS: 
Aurora, Blue Island, 
Chicago, East St. Louis, 
4 Elgin, Fairfield, 
Glen Ellyn, Joliet, 
Libertyville, Lombard, 
Mendota, Moline, Peoria, 
Rockford, Springfield, 
Sterling, Urbana 


a INDIANA: 

ag Evansville, Fort Wayne, 
Gary, Hammond, 

i Indianapolis, Lafayette, 
e Logansport, Marion, 
South Bend, Terre Haute, 
Vincennes 


IOWA: 
Cedar Rapids, Clinton, 
Davenport, Des Moines, 
Fort Dodge, Mason City, 
Ottumwa, Sioux City, 


| 


Lyi 


II 














Waterloo 
KENTUCKY: 
Louivsille, Paducah 
MAINE: Completely packaged including the flashing, the Van-Packer is a approved by major building codes. Flue sections have insulating 
Auburn permanent, all-fuel masonry chimney — 1/10th the weight of value of 24” solid brick, 5%” fire clay tile liner withstands 2100°F. 
MARYLAND: brick. The Van-Packer Chimney goes up in 3 hours or less and saves Cement-asbestos Brick-Panel housing blends perfectly with all 
Baltimore 20-40% in cost of time and material over brick chimney construc- types of homes . . . will not dent or rust. No delays with the 
MASSACHUSETTS: tion. It is the only masonry chimney tested and listed by UL for Van-Packer Chimney — immediate delivery to job when needed 
or South Boston coal, oil or gas for all home heating plants and incinerators, and is __ through local heating and building material jobbers and dealers. 
MICHIGAN: 


Bay City, Detroit, 
Ferndale, Flint, 
Grand Rapids, Jackson, 


— Packaged masonry Van-Packer Chimney 


Minneapolis, St. Paul, 
Virginia 


“sein um cm | goes up in 3 hours, saves 20-40% over brick 





MONTANA: 
Billings, Great Falls 

_ NEBRASKA: 

¥ Grand Island, Omaha 

| NEW JERSEY: 

a Newark 

| NEW YORK: 

: Albany, Binghamton, 
Buffalo, Floral Park, 
Odessa, Syracuse, 
Yonkers 

| NORTH CAROLINA: 

Pi Charlotte, Fayetteville, 

e Raleigh 

| NORTH DAKOTA: 

Pi Bismarck, Grand Forks, 

¥ Rugby, Williston 

| OW 





10: 

Akron, Chillicothe, 
Cincinnati, Cleveland, 
Columbus, Dayton, Lima, 
Mansfield, Marion, 
Toledo, Youngstown, 





‘ Zanesville 
| OREGON: No special skills or tools required. 14” OD Ceiling suspended over utility room, Van- Easy-to-handle cartons clearly labeled. 
: Portland flue section installs between joists on 16” Packer chimney needs no chimney foun- Above are all parts for 10 ft. Van-Packer 
PENNSYLVANIA: centers without joist cutting. Acid-proof dation. Water heater placed in space saved. Chimney. See “Chimneys” in your classified 
ee Nert ; cement, provided with chimney, seals joints The Van-Packer gives 34% greater draft telephone directory for your Van-Packer 
iladelphia, a an h3 a —- 2 ‘ » ~ 
Pittsburgh, Primos permanently. than 8” x 12” brick chimney. Distributor, or write Van-Packer Corp. 


SOUTH CAROLINA: 
Columbia, Greenville 


SOUTH DAKOTA: 

Pierre, Rapid City Vp Ps For complete details 
mace, Meno an-Packer wx? Chimney 2/22." 
ur MASONRY send for Bulletin 19-RS-1 today. 


AH: 
Salt Lake City 
VERMONT: 
Burlington Van-Packer Corporation @ Bettendorf, Iowa @ Phone DAvenport 5-2621 
VIRGINIA: 
Norfolk, Richmond 
WASHINGTON: 
prerelt, Seattle, Find Your 
pokane, Yakima Nearest Distributor Van-Packer Jobbers are located in the cities listed at left 
WEST VIRGINIA: In The 
heeling 
WISCONSIN: 
Madison, Milwaukee, 
Sheboygan Falls, 
ausau 











if there is no jobber conveniently located to you, 
write Van-Packer Corp. for Bulletin 19-RS-1. 
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Proved 
Sales 
Builder 








Sell Your Homes Faster... 
with VINYL FLOORIN 













Clear, bright colors! Vinyl flooring, rich with glowing color, Viny] flooring —flexible or rigid—is available in a wide variety 
adds a big bonus to your homes, makes them easier to sell. of decorator-approved patterns, provides lasting floor beauty 
Be sure to tell your prospects that vinyl flooring offers with minimum maintenance. Easy, inexpensive to install 
greater resistance to abrasion, grease, acid, bleaches, alkali, over double wood and smooth concrete slab subflooring. 
and harsh cleansers than other hard-surface floor covering. | Check this sales builder today. 


QUALITY THAT KEEPS ON SELLING! 
Pliability, resistance to grease, wear, 
light and stain, and other salable fea- 
tures of vinyl flooring are provided by 
special chemical ingredients. These 
Monsanto chemical materials called 
Plasticizers and Resins keep product 


4 performance high, insure your building 


STAIN RESISTANT... Vinyl! floor- EASY TO CLEAN ... Vinyl flooring 
ing resists discoloration and wipes spotless in seconds, seldom 
damage caused by grease, acid, needs waxing, requires less care 
bleaches, alkali and harsh cleansers. than any other flooring. 


MONSANTO 
CHEMICALS ~ PLASTICS 
A | 

SERVING INDUSTRY 
WHICH SERVES MANKINE 








reputation for years to come! For infor- 
mation on companies manufacturing 
vinyl flooring, contact the nearest Mon- 
santo sales office or mail coupon below. 


Organic Chemicals Division 
MONSANTO CHEMICAL COMPANY 
Box 478-I-3, St. Louis 1, Missouri 


Please send me more information on vinyl flooring. 
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Now—a 44-inch measure 
of wood window quality 


So small that you could tuck it into your pocket, this seal is one of the 








greatest measures ever devised for identifying wood window quality. 


Attached to a double-hung wood window unit, it is the fabricator’s 
certification of compliance with all of the specifications of U. S. Com- 
mercial Standard 190-53—one of the biggest forward steps ever taken to 








identify wood window quality at a glance. 
Windows bearing the A.W.W.I. Seal of Approval are certified to oper- 











ate easily because top and bottom sash are properly balanced. They 
resist warping and decay because they are properly dried and preserva- 





























tive treated. T S= 





Quality windows are an important part of any quality house. That’s 
why the A.W.W.I. Seal of Approval can help to speed your home sales. 
Ponderosa Pine Woodwork, 105 West Monroe Street, Chicago 3, Illinois. 








The use of this seal 
is not limited to 
members of Pon- 
derosa Pine Wood- 
work. Any manu- 
facturer or fabrica- 
tor whose unit 
meets specifica- 
tions can offer the 
quality seal under 
a licensing agree- 
ment. 


Pondewta ine WOODWORK 


211 





BECAUSE THEY'RE MADE RIGHT, PRICED RIGHT 











RANGAIRE KITCHEN STOVE HOODS answer the demand 


for scientifically designed, quiet, efficient and economical stove 


A 
y 
Ve 
Y 
ye 
Ve 


hoods! They are available in beautifully finished White Baked 


Enamel, Coppertone Baked Enamel, Solid Copper, and Stainless 


® 


The Rangaire installs 


readily in cabinet, as 


above. 


Squirrel-cage 


Steel, with a price spread that meets every budget requirement. 


Frosted light 


blower. 


$64.95 and up, List 


RANGER EXHAUST UNITS are the same 


powerful blower units used in Rangaire Stove 


Hoods, and are easily installed in cabinet or 


ceiling for low-cost ventilation. 


$36.95 and up, List 


Remove 


To clean. 





knurled screws, lift off 


ROBERTS MANUFACTURING CO., CLEBURNE, TEXAS 


stainless steel grill, dip 
filter in hot water. 





Smartest, most economical door closure * room divider 


Luana Wood Drape-Dividers-'4" or 2” Slats 
only 30° a sq. ft. 


Beautiful Luana Wood in natural color (mahogany) is fabricated to 
be drawn by hand on a special ceiling track. 

Finished pleats on both sides; tape matches drape color, pin-hooks 
included. Track can be recessed in ceiling or is barely visible when 
installed on ceiling. Drape-dividers, 30¢ a sq. ft. Track, 25¢ a running 
foot. 

Write for complete information, sample square of Drape-Divider. 


CARARAO 


SPECIAL PRODUCTS COMPANY 


Carabao Special Products Co., 
Dept. HHZ! 2750 Hyde at Beach 
San Francisco, Calif. 





i Co Pere colo Mel troliiavamelitiaaliiltiiy 
siding designed for fast, 
low-cost installation... 


| 


Beauty Backed by 
ENGINEERING 


Once the bottom course of Tripl- 
Tite is installed, additional panels 
can be added easily, quickly and 
in perfect alignment. While each 
panel is being fastened, it rests on 
the panel below it. Applicator does 
not have to hold panel in place— 
Bottom —a common fault with old-fash- 
ote ioned types. Also, no time- 
consuming, repeated leveling 
Operations are necessary. 

In addition, Tripl-Tite’s unique 
3-point interlock construction 
assures a firm, watertight seal that 
won't rattle. 


eeeeees 
ee e. 


INSULATED BACKER BOARD 


® Added rigidity, insulation, 
sound deadness. 


Available in six colors. 


Made by NATIONAL METAL PRODUCTS CO. 
Distributed Nationally by 


PRODUX, INC. 2 Gateway Center + Pittsburgh, Pa. 


SIDING 


HOUSE & HOME 





Jl 





RIOS AiG 


Ceramic Wall and Floor Tile 
in Westlake! 







The Westlake Development in suburban San Francisco 
is the current activity of Henry Doelger Builder, Inc. 
Since 1949, 3,300 of the projected 8,000 Westlake 
homes and 1,100 of the 2,100 projected apartments 
have been completed. Houses range in price from 
$12,275.00 upward. All Westlake homes have ceramic ee ea 
tle baths and kitchens, because owners want the only ey Ser ei ore Sate ct nein 
> ? 


scratch, stain, fade or wear out. 


































Whether you build single units or develop large tracts, 
ts your customers will be best satisfied with Mosaic 
ceramic tile and Mosaic All-Tile Accessories in your 
homes. A selection of popular Mosaic tile types and 
colors is readily available from Mosaic’s 25 warehouses 
through the Mosaic Service Plan. Ask for Bulletin No. 
186. See Mosaic, the only complete ceramic tile line, 
at your Tile Contractor’s Showroom, or at the Mosaic 





0ks Showroom near you. For helpful Mosaic tile literature, 
hen write Dept. 29-29, The Mosaic Tile Company, Zanes- 
ling ville, Ohio. 





der. THE Ws @ psy" | x ®) TILE COMPANY Mosaic glazed tile kitchen soutien and backsplash help make housekeeping a 


breeze for Mrs. Goldman. 


America’s largest manufacturer of ceramic floor 
} and wall tile. 


Member—Tile Council of America and The Producers’ Council, Inc. 
Over 5000 Tile Contractors to serve you. 


Factories, Warehouses, Showrooms from Coast to Coast 


WAREHOUSES AND SHOWROOMS: Atlanta, Baltimore, Boston, 
Chicago, Dallas, Denver, Detroit, Fresno, Greensboro, Hartford, 
Hempstead, L. !., N. Y., Hollywood, Little Rock, Miami, Minneapolis, 
New Orleans, North Hollywood, Philadelphia, Portland, Rosemead, 
Calif., Salt Lake City, San Diego, San Francisco, Seattle, Tampa, 
Washington, D.C., Zanesville. SHOWROOM: NewYork. REPRESEN- 
TATIVES: Buffalo, Cincinnati, Kansas City, Milwaukee, Pittsburgh. 
FACTORIES: Zanesville & Ironton, Ohio, Matawan, N. J., Little 
Rock, Ark., Corona & El Segundo, Calif. 


For Free Estimates 
on (MOSAIC) Tile, 
see your phone book 

for the name 
ah of Your Tile 
x Contractor 
M/ (Ceramic) 












Nothing can harm the permanently colorful Mosaic ceramic tile walls and floor 
in the Gerald Goldman bathroom. Spilled water and cosmetics wipe away! 
At left, the Goldman home at 58 Pinehaven, Westlake. Below, airview of huge 
Westlake Development. 
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BEST BUY 
FOR HOME 
BUILDERS 
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WITHOUT DRAFTS 
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BULLETIN KH-76A gives 
the full story: advantages of over- 
head air distribution, how to select 
diffusers, how to lay out systems, — 
and the step-by-step details of 
quick, easy and profitable Kno- 
Draft installation. Write 
us today for your 
copy. No obligation, 
of course. Connor 
Engineering Cor- 
poration, Dept. 
F-75, Danbury, 
Connecticut. 









overhead air diffusers 





TECHNICAL PUBLICATIONS 





234. LIGHTING. Swivelier Bulletin No. 132. 
Swivelier Co., Inc., Dept. HH, 43-—34th St., 
Brooklyn 32, N.Y. 38 pp. 82” x 11” 


Wall-mounted and recessed lighting fixtures, 
universally adjustable to any position. Details 
and specifications. 


. PANELING. Amerwood Prefinished Pine 
Paneling. Southwood Corp., Dept. HH, P.O. 
Box 391, Fort Worth, Texas. 4 pp. 81/2" x 
q 1” 


Etched-grain paneling features, applications. 
and specifications. In color. 


. CABINETS. Beauty Queen Kitchen Cabinets 
and Lavanettes. Toledo Desk & Fixture, 
Dept. HH, Maumee, Ohio. 8 pp. and 6 pp. 
8Y2" x 11” 


Four-color brochures on Toledo’s kitchen 
cabinets and bathroom fixtures. 


237. INSULATION. Enemy of Insulation. Forest- 
Wool Insulation Co., Dept. HH, 720 N. 
State St., Big Rapids, Mich. 12 pp. 5” x 8” 


Moisture condensation as a negator of good 
insulation. What it is, and how it affects the 
insulation in your house. One section deals 
with the use of insulation with electric heat. 


238. CONCRETE. Medusa High Early Strength 
Cement. Medusa Portland Cement Co., 
Dept. HH, 1000 Midiand Bidg., Cleveland 
15, Ohio. 4 pp. 812” x 11” 


A technical bulletin of specification data and 
complete details for mixing a concrete for 
fast setting, or winter service. Illustrations. 


239. TOOLS. Stud Driver News. Remington Arms 
Co., Dept. HH, Industrial Sales Div., Bridge- 
port 2, Conn. 4 pp. 81/2" x 11” 


Uses for the cartridge-powered Stud Driver 
in home building, with case histories on 
fastening sills and interior partitions, and 
installing cellar window wells. 


240. AIR CONDITIONING. Summer-Winter Air 
Conditioning. Modine Mfg. Co., Dept. HH, 
Racine, Wis. 4 pp. 81." x 11” 


Air conditioning units designed to use chilled 
water for cooling and hot water for heating 
(April issue). Charts cover performance, 
capacities and sizes of the four models illus- 
trated. 


241. EQUIPMENT. Builders’ Transits and Levels. 
David White Co., Dept HH, 315 W. Court 
St., Milwaukee 12, Wis. 32 pp. 6” x 9” 


Features, photographs, descriptions and prices 
of this vital precision equipment. 


continued on p. 218 








SELL MORE HOMES! 


Assure your prospects of adequate storage space. Pre- 
ision can help your homes move fast for more profits! 


America’s No. 1 Stairway 


PRECISION FOLDING STAIRWAY 


Stocked by 190 leading jobbers in the U. S. A. and 
Canada. 







QUALITY PLUS SEVEN EXCLUSIVE FEATURES 






































Write today for 
Illustrated Folder 







Two Standard Sizes: 
8'9" and 9'9” 
MANUFACTURED BY 


PRECISION PARTS CORPORATION 


400 — HH North First Street . Nashville 7, Tennessee 













































Are you 
changing 


your address? 


If so, please tell us at your earliest 
convenience so that you may continue 


to receive copies without delay. 


To expedite the change kindly send 
the old address as well as the new to: 


house: home 


540 North Michigan Ave., Chicago 11, Illinois 
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achieve greater sales appeal 
and more liveable space by making 
every interior door a 


SLIDING DOOR 





more than offset by savings in material and labor p/us 
added appeal of increased living areas. 


Check these NORDAHL features: 


% BALL-BEARING ROLLERS 


? Kilian Nylon—Cadmium plated—greased with Baum’s castorine 
ame te SIMPLE FOOL-PROOF INSTALLATION y& LIFETIME GUARANTEE 
% OVERHEAD SUSPENSION % REINFORCED JAMBS 


on extruded aluminum track Aluminum—permanently rigid 


% POCKET FINISHED 
no stops required 


For Wardrobes, Kitchen Cabinets, and Storage Closets, use 


fealii: A Gfiee Wardrobe Hardware 


Packed in convenient tubes, Nordahi Wardrobe Hardware is easily installed 


on the job. Track comes in lengths up to 16 feet 


For information write 


NORDAHL MANUFACTURING CO. 


180 W. Alameda Ave., Burbank, California 
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Install the 
basement entry home-buyers want! 


SERVICE-WAY... 


e Modern Convenience 
e Extra Width 
e Easy Installation 


Moser family living demands direct 
access to outdoors from the basement. The 
extra width of Service-way makes for easy 
handling of bulky lawn furniture, garden im- 
plements, power tools, playthings and other 
home equipment. Housewives are sold on 
Service-way convenience, and the step-saving 
direct route from laundry to clochedlties 


Add Sales Value to Your Homes Home- Finger-Tip Operation Dou- 
buyers are sold on Service-way because its ble-acting spring counter- 
convenience enables them to derive full] use balances the door in any 
of the basement, and because it saves dirt position. 

tracking and undue wear on the rest of the 

house. Builders like it because of its low 

cost and easy installation. 


All Welded Construction Service-way is 
made of reinforced heavy-gauge steel to last 
as long as the house. The single one-piece 
door is double-flanged: keeps out rain, snow 
and wind. No wood to rot, no hardware to 
break. Slide bolts lock securely from inside. 





Comes Fully Assembled Complete — 
ready to install. Made by the makers of the 
famous Heatilator Fireplace. Write for free Simple, Modern Lines 
folder and specifications: Heatilator, Inc., Blends with any style of 


257 E. Brighton Ave., Syracuse 5, N. Y. architecture. Becomes an 
integral part of the house. 


HEATILATOR® 





































CHICAGO’S BIGGEST PROMOTION! 


RECORD SALES SET UP FOR YOU! 





J 


Home 





th Annual Home and 
Fumishings Fall Festival 





September 11 - October 2 


HERE is a ready-made promotion—the big- 
gest in the field—that can give you new 
volume—sales as big as you plan to make 
them! All you need to do is to gear your 
present operations to it. 

Last year’s Festival brought hundreds of 
thousands of Chicagoland homemakers into 
the market. In 22 days they bought 1,093 
homes for over $21,700,000. Buying action 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


set new sales records in furniture, home fur- 
nishings, appliance and other home goods. 

Get set to cash in on the business to be 
generated by the 1955 Festival. There’s 
nothing like it in the industry! Get in touch 
with a Tribune representative. Let him 
show you how to tie into this proved sales 
producer. Write, wire or phone now while 
the subject is fresh in your mind. 
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ARCHITECTS — BUILDERS — HOME OWNERS.. 


EL 


WINCO 


TRADE MARK (® U.S. PAT. OFF. 


BE WISE AND VENTILIZE! 

















i og. 


« 


| ie 


Beautify your entire home—the living room, bath, kitchen, 
entrance hall—with glass block fashion 
and WINCO VENTILATORS. 


on te dive WINC O [otiva.. 


®' No draft ventilation @ Complete privacy with natural light 
@ Ventilators can be left open at night without fear of rain 


damage or burglary. @ Delivered as a complete package, 
including glazing and screening—no other accessories needed. 


@ Winco residential ventilators are available in nine sizes— 


for use with every type of Glass Block. 


Call your nearest glass block distributor for Winco residential and commercial 
ventilators 


; WINCO VENTILATOR CO. INC. 
uj (covered by Patents) 533 Bittner St. St. Louis, Mo. 
and | Please send me illustrated Winco Literature. 

Patents Pending). | 
NAME 











| ADDRESS 


! city ZONE STATE ——. 
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os 





‘SPLIT RING CONNECTORS and FRAMING ANCHORS 
engineered, tested and app 


—_—_ 


Wren, >. 


















25% under standard 
prices. Excellent 
quality. Extensively 
used in government 


and private construc- 
tion, 21/2" and 4” LD. 


@ Extra 


@ Precision 
manufactured 
of 18 gauge 
zinc coated steel. 
@ Measures 47" high. 
strength factors. 


roved 





















catalog 


Write to P. O. Box 540 
MARSH Division of 


F. D. KEES MFG. CO. 


BEATRICE 


NEBRASKA 
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UNIFORMLY GOOD COLOR of Atlas Mortar Cement contributes to the attractive appearance of the home of 
Mr. & Mrs. Robert Dando, Fellwick, Pennsylvania. Mason contractor: Joseph P. Serratore, Glenside, Pa. 


SE CR Ry ey ORE 


For Uniform Color and True, Tight Joints 
Specify Atlas Mortar Cement 


Beautiful homes call for quality masonry. Atlas Mortar Cement 
helps assure that quality. Here’s why: 

First, Atlas Mortar Cement gives you better-looking masonry. 
Its uniform color assures consistently good appearance in the 
wall...helps make any job more attractive. 

Second, construction moves ahead more smoothly and rapidly 
when you use Atlas Mortar Cement. That’s because Atlas Mor- 
tar’s excellent workability lasts longer...aids proper placement 








Bi A A 





tite Bs te Pe 3 
BETTER FOR BLOCK — Good body and lasting plas- of masonry units. Quality control in the manufacture of Atlas 
ticity of Atlas Mortar Cement aid proper placement Mortar assures uniform performance in use. 
of concrete block. Alignment is easy, and heavy 
units stay in line. And, third, masonry made with Atlas Mortar Cement is more 


durable. The air-entraining properties of Atlas Mortar Cement 
provide weather-tight joints, highly resistant to freezing and 
thawing. 

ATLAS MORTAR CEMENT has proved itself on both large jobs and 
small. It complies with all ASTM and Federal Specifications for 
masonry cement, including the recent requirements for sound- 
ness (low expansion) in autoclave. For further information, write 
Universal Atlas Cement Company (United States Steel Corpo- 
ration Subsidiary), 100 Park Avenue, New York 17, N. Y. 





TRUE, TIGHT JOINTS — Atlas Mortar Cement helps 


assure a strong bond for all types of masonry units. : : : 
Satisfactory mols ah se he durable cists OFFICES: Albany °* Birmingham * Boston * Chicago * Dayton * Kansas City 


tight joints. Minneapolis * NewYork * Philadelphia °¢ Pittsburgh °* St. Louis * Waco 





tors. 





UNITED STATES STEEL HOUR—Televised alternate weeks—See your newspaper for time and station 
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NO HOME IS 
REALLY MODERN 
WITHOUT 






? 






gas-fired 
incinerator 


MODEL BI— 2-BU. Capacity 


To sell a house—you must please the 
housewife. She’s quick to see the ad- 
vantage of Incinor. It ends the problem 
of trash and garbage disposal—gives 
her undreamed of convenience. Incinor 
is fully automatic, too—‘“just set it and 
forget it.” 


You can claim this powerful selling 
advantage by featuring Incinor in the 
homes you build. It’s a must in homes 
with automatic heat. 


Put this low-cost sales tool to work 
now. Choose from a complete line of 
dependable, trouble-free Incinor mod- 
els. Incinor is A.G.A. approved for use 
with natural, manufactured, mixed or 


LP gases. 
APPROVED WRITE TODAY 
BY A.G.A. FOR DETAILS 





INCINERATION DIVISION 


BOWSER, INC., CAIRO, ILLINOIS 


PIONEERS IN GAS FIRED INCINERATION 
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TECHNICAL PUBLICATIONS 





continued from p. 214 


242. HARDWARE. Matching Beauty. Western 
Lock Mfg. Co., Dept. HH, 211 N. Madison 
Ave., Los Angeles 4, Calif. 6 pp. 81/2" 
x 11” 


The complete Wesleck 500 series of lock- 
sets, cabinet hardware and matching door 
trim. Specifications and exploded views. 





243. KITCHENS. Answer Book to Kitchen Plan- 
ning and Decorating. Mullins Mfg. Corp., 
Dept. HH, Warren, Ohio. 12 pp. 11” x 
17” 


Kitchen planning featuring the Youngstown 
line of, sinks and cabinets. Full color. 


244. DOCUMENTARY MOVIES. Clay Tile Installa- 
tions. Tile Council of America, Dept. HH, 
10 E. 40th St., New York 16, N.Y. 16 mm. 
Time: 20 min. 


A sound-slide presentation of good tile-set- 
ting techniques, made in cooperation with 
NAHB’s Research Institute. Step-by-step, the 
slides move from the framed-in house to the 
completed installation. 


245. MASONRY. Miracle Method Products. The 
Seddon Co., Dept. HH, 1526 Wooster Rd., 
Cleveland 16, Ohio. 12 pp. 81/2” x 11” 


Specification guide for waterproofing, repair- 
ing or color coating concrete and masonry 
surfaces. Application methods are illustrated. 


246. PANELING. Solid Hardwood Paneling. Ches- 
ter B. Stem, Inc., Dept. HH, 2020 Grant 
Line Rd., New Albany, Ind. 4 pp. 31/2” 
x 8Y_" 


Color illustrations of the walnut, butter- 
nut and wild cherry paneling available for 
builder and architect specification. 


247. CONCRETE. Reinforced with Welded Wire 
Fabric. Wire Reinforcement Institute, Inc., 
Dept. HH, 1049 National Press Bidg., 
Washington 4, D.C. 16 pp. 8/2” x 11” 


The advantages of welded wire fabric in 
concrete construction. Photos and. drawings 
of various uses. 


248. APPLIANCES. Appliances and Equipment 
For Home Planning. Westinghouse Elec- 
tric Corp., Dept. HH, Electric Appliance Div., 
Mansfield, Ohio. 60 printed pieces, each 
Sy =: Ft" 


A reference file for architects and builders, 
this Westinghouse opus is divided into three 
sections: Electrical-Living and Air Condi- 
tioning, Kitchen Planning and Equipment, 
and Laundry Planning and Equipment. All 
needed specifications, dimensions and installa- 
tion data for the entire Westinghouse line 
are included. Requests should be on your 
business letterhead. 


continued on p. 222 
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—v.Au.NATION WINDOW KIT turns 
p.ime window into complete unit. 


A new window idea introduced by DeVAC 
combines any prime window and the DeVAC 
self storing combination windows into a single 
unit. Photo shows complete DeVAC Bilt-In 
kit, sold by the DeVAC factory only to mill- 
work distributors and manufacturers. 

Builders laud the advantages of drastically 
reduced installation cost and ready acceptance 
by the homeowner. Installation eliminates the 
cost of separate storms and screens, plus the 
fitting of hardware and painting of all storm 
and screen sash. The Bilt-In kit is installed 
by the millwork manufacturer or distributor 
where the prime window is produced or 
assembled. 

The Bilt-In operates in a patented wood 
surround which is attached to become part 
of the window frame. This wood surround 
unit is produced by the millwork manufacturer 
or distributor. 

















Advantages to the homeowner give the unit 
an impressive list of sales features. Cost of 
obtaining a complete self-storing unit is sub- 
stantially reduced. Clean exterior appearance 
with a minimum of exposed metal fits any 
type of architecture. Normal window main- 
tenance is reduced tremendously and_ both 
storm sash and screen lift out from inside the 
home for easy cleaning. The anodized alumi- 
num will not tarnish nor even show finger- 
marks and is impervious to customary lime 
corrosion when plaster is left on metal during 
construction. Aluminum is extra heavy duty 
6063-T6 extrusion. Screen is lifetime Fiber- 
glass. 

Dealers and contractors may obtain the 
DeVAC Bilt-In as a part of their prime window 
through the following distributors: 

Bardwell-Robinson, Fargo, N.D. 

Bardwell-Robinson, Bismarck, N. D. 

Carr-Cullen, Minneapolis 

Curtis Companies, Inc.: 

Minneapolis, Minn, 
Wausau, Wisconsin 
Clinton, Iowa 
Sioux City, Iowa 
Lincoln, Nebraska 

A. A. Kindem & Sons, Minneapolis 

Knecht Lumberman Supply, Rapid City, S.D. 

Lake Street Sash & Door, Minneapolis 

Snell Sash & Door, Omaha, Neb. 

Snell Sash & Door, St. Paul, Minn. 

Key sales areas are still available and dis- 
tributors are encouraged to make inquiry for 
franchise openings in their particular region. 
Write today for complete information. price 
list, literature and catalogue sheet on the 
DeVAC Bilt-In. 

DeVAC, Inc. 
5901 Wayzata Bivd. Dept. H. 
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“wsAlRea residential 
as air conditioners 
_..tallored to builders’ needs! 


Now usAIRCco offers residential 
conditioners designed with the builder in 
mind ... to give homes extra sales appeal! 


uSAIRCo units are flexible, adapt to 


pe rae I SESER Sian ~. easily installed! usAIRco air conditioners 


MASP WP? 














Year ‘round The usAIRco 
year ‘round combination unit 
cools, heats, filters, dehumidifies, 
and circulates conditioned air. 
Consisting of a warm air furnace 
eand matching air conditioning 
unit, this compact combination 
requires little more space than the 
average furnace. It can be installed 
anywhere . .. basement, closet or 
utility room. Same ducts distribute 
both warm and cool air. 





“WATERLESS” SYSTEMS 


every type installation, are quickly and 


a ee provide more cooling load per H.P.... 
are compact in size. The finest engineering 
features in the industry go into every home 
unit . . . assure trouble-free operation for 
years to come. That’s why every unit carries 
__ Bar, a 5-year warranty. It will pay you to get the 
nr TES _/\’ full story on home air conditioners, in- 

: ee YS cluding the realistic UsAIRCo price picture. 


Kooler-aire Operates on 
electricity only! Air cooled con- 
densing unit, consisting of sealed 
compressor, condenser coil, blower 
and receiver, can be located in or 
out-of-doors. Unit is used in con- 
junction with housed cooling coil, 
which may be installed anywhere 
in outlet side of air supply system. 
A blower and coil section is avail- 
able where required. 





oe 





“COMBINATION 


Ss” 
k 











Home-aire For home “add- 
on”’ installations, the usAIRco 
“packaged” air conditioner is 
quickly and easily connected to 
any warm air furnace. Only two 
simple duct connections are re- 
quired: at the top and back of the 
existing furnace. The usAIRco 
Home-aire cooling unit utilizes 
ductwork, blower and filters of 
the existing warm air system. 


For more than 30 years the USAIRCO has pioneered developments 
in air conditioning commercial and industrial buildings. As a 
result USAIRCo has developed air conditioning equipment 
unsurpassed in engineering quality and efficient performance. 


for literature write John T. Morgan 


UNITED STATES AIR 
CONDITIONING CORPORATION 


MINNEAPOLIS 14, MINNESOTA 
Export: 13 E. 40th St., New York 16, N. ¥., U.S.A. 7 
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Are Your Sur 
to Dry Lumbe 


This S.P.1.B. Grade-Mark 


Soft Pi if; 
The Arkansas Soft Pine certifies the lumber IS 


Trade-Mark Identifies Big- 
Mill Manufacture Stabilized 
by Advanced Kiln Drying 


dry per official moisture 
a 


Many State Directors for FHA and VA Administrations 
now require officially grade-marked lumber for all 
Federal insured construction in their respective states. 


Minimum property requirements of the FHA and VA, calling for a 
minimum grade of No. 2 framing lumber, American Lumber Standards’ 
sizes, seasoned to maximum moisture content of 19 per cent, are 
sound and practical. 


All home construction, whether Federal insured or not, 
deserves that protection against sub-standard or green 
lumber, afforded by official grading and certified by 
Grade-Mark. 

The Southern Pine Inspection Bureau, New Orleans, 
is the official, recognized grading and inspection organiza- 
tion for the Southern Pine industry. In this typical grade- 
mark, above, SPIB stands for Southern Pine Inspection 
Bureau; next right is the grade itself; extreme right, the 
identifying number of the producing mill. The complete 
mark pledges DRY lumber of standard quality backed by 
responsible manufacturers who stand squarely behind 
their products. 

The manufacturers of Arkansas Soft Pine, which is a 
superior quality of shortleaf southern pine, have quali- 
fied under the exacting SPIB requirements as to moisture, 
size and grading, and are licensed to apply the SPIB 
Grade-Mark to their products. 







Arkansas Soft Pine which is big mill lumber exclu-} , 
sively is available at local lumber yards H 
east of the Rockies. For specifications, 
stress data, etc., ask for this Handbook. 


ARKANSAS SOFT PINE BUREAU 


755 Boyle Building Little Rock, Arkansas 
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PACKAGED and VALUE PACKED 
for Your Profit aud Customer Satisfaction 





ANOTHER Great Series of 
AURORA 






PLASTERED BRICK 


A new type real brick which lets your 
dreams become realities. Don’t be limited. 










ARCHITECTS Bex 7 hm" \)- ‘ ‘ : , ; a , SHALLOW WELL 


recommend It lor 4 FT ae ad ante a decane 


BUILDERS WATER SYSTEMS 


















like it 


is applied like wet 


* 
Partitions . 


Fireplaces e 
Feature Walls 

_ Recreation Areas ° 
Outside Veneer ® 


Quikbrik opens the imagination of the 
architect and designer . . . It’s hard 
burned face brick with additives which 


real brick surface. . 
tion for the building trade. 


Write for detailed description 
and Quikbrik uses 







plaster .. . Gives a 
. Truly an innova- 






Not a siding 
Not in sheets 


Real brick in its most 
versatile form 










6 rich colors 
Non-fading 

Breaks monotony 
of building customs 







American Cement Products, Inc. 







7306 Puritan Avenue 
Detroit 38, Michigan 




























One Coat Plastering Made Easy 


os PLASTER WELD 








. eS 
- a 


Midway Gardens Apts., Chicago, Ill. 
One of hundreds of Plaster-Weld installa- 
tions. Here Plaster-Weld was used to bond 
lime-putty coot directly to all concrete ceil- 
ings and columns. Archts.: Holabaird, Root 
and Burgee and Associates; Geni. Contr. 
S. N. Nielsen Company; Plistg. Contr.: 
McNulty Brothers Company. 





Plaster-Weld is the scientific res- 
inous_ water-emulsion bonding 
agent which gives you a guaran- 
teed method for permanently 
bonding gypsum, lime-putty and 
acoustical plaster DIRECTLY 
to themselves . . . or to most any 
other structurally sound surface 
. . . including——Concrete ceilings, 
beams, columns . . . Plastered 
walls and ceilings . . . Stippled or 
textured walls ... Painted or un- 
painted surfaces ... Brick .. . 
Stone... Wood... Glass... 
Block ... Metal...Slabs... 
Ceramic Tile. 


A PLASTER*WELD Bonp NEVER LETS GO! 


Plaster-Weld is applied with 
brush, roller, spray gun directly 
to most surfaces (old or new). 
Eliminates need for costly, time- 
consuming surface preparation. 
You cover with new material as 
soon as touch dry (usually an 
hour) or several days later. 


A Plaster-Weld bond is perma- 
nent, ageless . . . the bond itself 


is much stronger than the mate- 
rial being bonded. Equal bonding 
permanence all climates, all types 
of surfaces, all sorts of conditions. 
If you’re an architect, see 
Sweet’s. Otherwise, ask your 
Building Materials Dealer . 

or write us direct. Address 
LARSEN PRODUCTS CORPORATION, 
BOX 5756J, BETHESDA, MARYLAND 








in BOTH 
TANK MOUNTED 
and FOOT MOUNTED 





These easy-to-install Mainliners deliver quiet, 
economical and generous water supply on a par 
with the finest city water service. Moreover, Main- 
liners LAST— they possess the year in and year 
out dependability that creates GOOD WILL. We 
invite you to acquaint yourself with AURORA 
Mainliner Water Supply Systems, the product of 
exclusive builders of fine pumps. Here are Values 
you can be Proud to recommend. 





V3 H.P. Foot Mounted THE AURORA LINE 


for Use with Your Tank. 


$74.00 


WRITE DISTRIBUTORS IN PRINCIPAL CITIES 


FOR 
uumn AURORA PUMP oiiision 


133-MLS) THE NEW YORK AIR BRAKE COMPANY 





Enables you to handle any water supply job, large 
or small. Consult us. 











97 Dearborn Street ° AURORA © ILLINOIS 





OPEN FIRE 
COOKING 






ee 


A new blueprint ~—*"* 


for Gracious 
Living! 


For the special feature that attracts home 
buyers, include a Donley barbecue. As the 
focal point of the popular “living” kitchen, 
recreation room, porch or patio, the Donley 
grill adds far more than its modest cost! 





m 


oh J 
Alfred W. Harris, Architect 





An indoor barbecue for year-round open fire : 
cooking appeals to buyers who are looking 

for gracious modern living. Donley offers 1" 
builders that “something extra” which is an 
effective selling aid. 


Donley makes a complete range of fireplace 
equipment engineered to conform with mod- 
ular construction. 


I 
| 
| 
| 
| 
| 
~~ Write today for 50¢ outdoor 7 
| 
| 
| 
| 
| 
Sis 


plans and drawings for 


1982-DB fireplace booklet containing * P ’ / 
a 
open fire cooking indoors ae | 


— 





THE DONLEY BROTHERS COMPANY 


13981 MILES AVENUE e CLEVELAND 5, OHIO 
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ARCHITECTS’ VIEWPOINT. 
eee 
All-Aluminum windows by VAMPCO fill 
the bill . . . windows to fit practically every 
installation condition . . . designed to solve 
your specific problems. They offer lasting 
- beauty with virtually no maintenance, effici- 
i ent draft-free ventilation, full natural lighting, 
and no danger of warping, rotting or rusting. 





Economy and easy installation? You bet! 
Your job will be easier . . . your designs will 
be more attractive ... when you specify win- 
dows by VAMPCO! 


aud FROM THE BUILDERS’ VIEWPOINT .. . 
VAMPCO all-aluminum windows mean big 
savings in time and money ... they’re precision 
fabricated to drop right in place in standard 
openings. A perfect fit every time, and extra 
beauty that increases the sales appeal of your 
houses. 


aud FROM THE HOME OWNER’S VIEWPOINT 


. VAMPCO windows mean permanent value, 


Here’s a happy home owner enjoying a useful, practical 
basement with a BILCO Door. 


You hit the jackpot when you merchandise useful, livable, 
safe basements in your homes. Home buyers immediately 
recognize the BILCO Door as the means of having that home 
workshop, rumpus room, and convenient storage area. It 
stops annoying, messy traffic through upper rooms. Permits 
installation of bulky articles and equipment. Leaves you free 
to locate inside stair at any point. 

Investigate the most powerful selling feature you can use on 


your homes. Get all the facts today: write to The Bilco Com- 
pany, Dept. I-9, New Haven, Conn. 






















































ory freedom from reputtying and repainting. No 
rotting or unsightly rust stains. You are assured 
of windows that are workable because warping 
or swelling which causes sticking is eliminated. lg gs 
F e C1 “ : 
—_ 5e A NAME THAT MEANS THE : cian ay 
—_— VERY FINEST IN -Tl 
; LIFE-LONG ALUMINUM WINDOWS @ LASTS A LIFETIME 
See Our COMPLETE LISTING IN SWEET'S 1955 ARCHITECTURAL FILE @ NEAT LOOKING 
| se a. oe aa @ EASY OPERATION 
| | VALLEY METAL PRODUCTS COMPANY com pen WITH “FEATHER-ACTION” 
| | * SUBSIDIARY OF MUELLER BRASS CO. + PORT HURON, MICH. a | 
z ' 
: Please send me your complete catalog of “Aluminum Windows For 
| | Light Construction”. 
| OI am also interested in your specialized window designing | ® 
7 | service. | 
sy | | 
=: | NAME l 
\NY ADDRESS AMERICA’S FINEST 
SEE YOUR LUMBER OR 
OHIO CITY. ZONE....... STATE | BUILDING SUPPLY DEALER BASEMENT PY oe 
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TECHNICAL PUBLICATIONS continued from p. 218 


249. SLIDING GLASS DOORS. Sun Valley Sliding 252. HEATING. Packaged Masonry Chimneys. 
Giass Doors. Sun Valley Sliding Door Co., Van Packer Corp., Dept. HH, Bettendorf, 
as O¢ ¢ Dept. HH, 8354 San Fernando Rd., Sun lowa. 8 pp. 82." x 11” 
Valley, Calif. Two booklets, 4 pp. each. 


: : ” ” Where there’s smoke, there’s a chimney— 
- 8) x 11 ’ 
wlth Vile coniptote, paceaged, Sr peyote ro in this case the prefabricated, packaged Van 


Sun Valley’s first line of doors and _ their Packer units for new and existing construc- 


* 
new “Junior” budget window walls for proj- tion. Specifications, installation directions 
ect building. Specifications and details. and photos. 


253. HARDBOARDS. Forest Hardboards. Forest 
AND 250. AIR CONDITIONING. Air King Catalogue. Fiber Products Co., Dept. HH, P.O. Box 68 
] Berns Mfg. Corp., Dept. HH, 3050 N. Rock- S$, Forest Grove, Ore. 12 pp. 8/2" x 11” 


& 
; well, Chicago 18, Ill. 16 pp. 81." x 11” 
Nineteen different hardboard products, their 
him | cy 2 Ventilation equipment, fans, dehumidifiers physical properties and uses, specifications 
and finishing recommendations. 





from the wide-ranging Berns line. Specifica- 
tions and price schedule. 
254. HEATING. Uskon Radiant Heat. US Rub- 
NO MASONRY ber Co., Dept. HH, 1230 Avenue of the 
° RT ARING 251. DOCUMENTARY MOVIES. Springhouse On Americas, New York 20, N.Y. 8 pp. 81/2” 
i fe) mM Wheels. Westinghouse Electric Corp., Dept. x 11” 
R ANCES HH, Mansfield, Ohio. 131/2 min. in color. : ; . 
ALL CLEA Electric heat (Jan. °55 issue) via US Rub- 
ARE BUILT ie The evolution of the refrigerator from its ber’s conductive rubber panels for ceilings 
invention in 1802 up to today, plus a pic. or walls, Computation of heat loss, insula- 
sets right — torial tour through a modern refrigerator tion requirements and layout procedure are 
corns factory. explained, as well as installation methods. 
floors, jolsts, ; 


studs and roofing— SRE ea ee a eee ee ae ee ee ee ee ee ee 


PRODUCTS AND PUBLICATIONS COUPON 


Sturdy aluminum’ For more information on new products and publications in this July issue 


top has realistic 
wire-cut-brick 


snd tnchs check key numbers below and mail to: h ous e & h ts m e 


monaad ecctll 9 Rockefeller Plaza, New York 20, N.Y. 


A REAL ALL-PURPOSE 
OPEN-HEARTH FIREPLACE! NEW 


sere te cieal cles), tot. 7 PRODUCTS TECHNICAL PUBLICATIONS 


service fireplace with chim- y 
ney. Mass-produced at a : 
fraction of conventional fire- é 


place-and-chimney costs, it 
drastically cuts installation 

time and expense. Permits 

either floor-level or raised 
installations — flush-with- sections 
wall or with a mantel of any 

design or finish, 8-inch 


MORE EFFICIENT be 


Smooth, low-friction stain- 
less steel flue has fast warm- 





American-Standard cabinets . Swivelier lighting ....... 

Kelvinator lantryettes > MUON POMIINE ccccctsicdetccscducoescesesccaceee C) 
Flexalum draw drapery . Beauty Queen cabinets 

American-Standard bath fittings - Forest Wool insulation 

Schaible faucet - Medusa cement 

Trendware sliding doors - Remington stud driver 

Apco windows + Modine air conditioning 

Durall tension screen re SUID i od'o.c os oc cne cecus opts ea ok WERE C) 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
Guibert Karport . Western locksets | 
Penn-Port - Mullins kitchen planning | 
Master Power-Slave . Clay tile movie | 
| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 


flue 


up; attains maximum draft Barclay Squares io MSCOMIY WHLCINROOERE 06 once t's bccessssswvertccceccece 
pull quickly, Glo-Sheen plastic tile - Hardwood paneling 
: | Pan-O-Ramic tile - Concrete reinforcing 

pores Bann ll ONE-MAN ‘ | . Westinghouse appliances 

! } - Sun Valley doors 
No heavy masonry. Rugged, . Air King fans 
lightweight interlocking - Westinghouse movie 
sections easily assembled by + You-Focker shimaey 
one man. . Forest hardboards 


FIRE-SAFETY CLEARANCES 
ARE BUILT INI 

Both fireplace and chimney 
feature triple all-metal, air- 
separated walls, Labeled by 
Underwriters’ Laboratories, 
Inc, 


Write for illustrated bulletin! 

the Majestic Co., Inc. 
416 Erie St., Huntington, Indiana 
f — ’ “6 eco. ees Ba cist street 
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IREPLACE If addressing your inquiry directly to the manufacturer, please mention 
house & home and the issue in which you saw the product or publication. 
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 STEELCRAFT + STEELCRAFT »STEELCRAFT | 


MORE CLOSET SPACE 
AT NEW Low cost 






Bey pat 






" STEELCRAFT » STEELCRAFT + STEELCRAFT + STEELCRAFT + 





TOP HUNG STEEL SLUDING CLOSET DOORS 
BY STEELCRAFT 


e silent operation quick, easy to install 
e prime or birch grain finish e no floor track 

These warp-proof, trouble-free steel sliding closet doors 
open and shut silently at the touch of a finger. 


Shipped in one package with all necessary hardware for 
complete installation. So simple you can “do it yourself.” 
Available in 3’, 4’, 5’ and 6’ widths and 6’8” or 8’0” 
ceiling height. Write today for complete information 
and prices. 


THE STEELCRAFT MANUFACTURING  o. 


Rossmoyne, Ohio (In Greater Cincinnati ) 


. 
4 
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OLD-FASHIONED PURITY - with the NEWEST IMPROVEMENTS 


POLAR WHITE Paint and Enamels are ABSOLUTELY PURE. As in days of old before 

fillers, inerts and extenders, only the purest and best hiding pigments—Titanium 

and “Behr Process’ resin-free, elastic, non-cracking, fast drying binder—all com- 

bine in POLAR WHITE to make it last longer and stay whiter. Thus the new im- 

provements are added to the time proven method of manufacturing old-fashioned 

pure paint. 

POLAR WHITE'S 100% Titanium pigmentation provides superior covering power 

on all wood surfaces. Due to its great flexibility, POLAR WHITE does not crack 

or peel. 

Self-Cleaning: Surface stain or dirt is chalked away 

leaving a clean white surface years longer. 

Easy Maintenance: Repainting is a one-coat process 

requiring a minimum of surface preparation. 

POLAR WHITE is available in Outside Gloss White 
ss he #711, Gloss Enamel #14, Semi-Gloss Enamel 

Liquid ew A #147 and Satin Velvet Flat #700. 


P ppongeoee Full-color literature on POLAR WHITE and ‘‘Behr Process"’ 
OLAR WHITE Redwood stains and finishes, free on request. 






LINSEED OIL PRODUCTS CORP. 


1118 So. Fremont Ave. * Alhambra, California 
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GAR WOOD 
sitio. 4 3 4 = 
403 DITCHER 


DESIGNED FOR PRODUCTION HOME BUILDERS... 
Dig trench with a Buckeye 403 and pour con- 
crete, allin 45 minutes! ... Concrete can be poured 
immediately to prevent cave-ins . . . Full crawler 
mounting for work in any weather or on unstable 
ground. Digs to 5’ depth: 8” to 16” widths. 


HOUSE FOUNDATIONS or SERVICE LINES . . . ort eae 
Buckeye 403 squares foundation corners, leaves ef 
trench clean for pouring—eliminates hand fin- ee 
ishing and ditch clean out . . . Digs service lines “ 

flush with foundations—cuts through tree roots. ene tee 
Accurate grade to 4%” with fast, easy operation. tine 








EASY TO OPERATE—EASY TO TRANSPORT... 

The 403 is small and compact for fast job-to- 
job transport on small tilt-bed trailer. Low 
silhouette to clear overhead obstructions .. . 
Compact design gives maneuverability for fast 
digging around trees and other obstructions. 




















For complete information write Cust Service Dept. 














FREE WALL CHART 


to help you use 





Get in on Quality Home-boom predicted! 




























As a hallmark 


BESSLER “2 Gem 
ILy, 

DISAPPEARING ay ae ee 
include in 
STAIRWAYS your plans 


easily ... 






quickly ... 
profitably! 

















Here’s a real 24-hour- 
a-day salesman for the 
famous line of Bessler 
Disappearing Stairways. 
Hang it anywhere in plain 
sight, for ready reference 
by you and prospects. 
Seven Bessler models to 


SHOWER 
ENCLOSURES 


e ENGINEERED with 
precision and know- 








































































FREE CATALOG! meet any home building seein 
or remodeling need. 
rented ai — Millions of Bessler units © DESIGNED for eye- 
data on ___ entire now in use. Millions of appeal and long- 
Bessler line, for homes, outbuildings, of- life. 
quick selling or ap- fices, commercial estab- 
acyl te 49g lishments need this effi- ELUXE, custom-made Gulfspray shower enclosures or doors 
Write for catalog cient stairway. There's a denote a finer house everytime! Smooth-operating over-head track; 
and wall chart big market for you in special (non-leak) drips; heavy satin or brite aluminum or stain- 
seat your community! Popular less steel; and other finer features put a quality “PLUS” into a 
prices! home! Many types for varied installations. 






For literature or 


information write or call. ~~ ~~ Binswanger t (0. 


207 N. MAIN @ HOUSTON, TEXAS 


e SERVING THE SOUTH AND SOUTHWEST SINCE 1872 e 





BESSLER DISAPPEARING STAIRWAY CO. 


1900-E East Market Street, Akron 5, Ohio 
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INTRODUCING THE NEW 


WasteMastev 


TO THE BUILDING INDUSTRY! 














* Immediate delivery ¢ Has quiet, exclusive 
Shavitron Shredder ¢ Easy installation ¢ No 
vibration e Priced right ¢* Umbrella Slinger 
keeps motor always dry! 









Adds more “sell” to home! 
Write NOW for detailed information! 







A PRODUCT OF THE 


LOCKLEY MACHINE COMPANY 
WASTEMASTER DIVISION 
310 GROVE STREET NEW CASTLE. PA 


OOR IN 6 MINUTES WITH 


eg) ‘FASIINGE 


e 


SYMONS New Wide Panel Forms 


AT LEAST E 























Symons new wide panel forms are designed for low wall or grade | $250 ON NEW, IMPROVED 5 KNUCKLE HINGE 
heam construction and are available in 6 and 8 foot lengths and 30, 36, EVERY i The only NO-MORTISE HINGE 
12 and 48 inch widths. 10 now in use on over 2,000,000 

HOUSES doors! 


Also new are the steel struts which allow the form ties to pass through 
the face of the panels thus enabling both inside and outside forms to be 
set up at the same time. Stripping the panels is easy because the ties 
can be broken back within the wall before removing the panels. 


Wi The only NO-MORTISE HINGE 
available in a complete line of 
all sizes and finishes! 

@ The only NO-MORTISE HINGE 
streamline designed for 


You 
BUILD! 


*trade mark 








: ge > rente ; hace ; ‘ aroes ! 

Symons Forms can be re nted with purchase option- rental charges BUILDERS: Write for FREE sample pair of strength and appearance! 
apply on the purchase price, during a 60 day period. Send for Catalog NO-MORTISE HINGES in exchange for ¥S? screw Fastinge to door and jamb. You 
7 : : * “pet , Pag = as ; =i your suppliers name! save time and money. These NO-MORTISE 
F-10 which describes and illustrates the Symons Forming System. HINGES are self-gapping, self-aligning, 5 
S Ny et ) fe A997 cecal ee . ~ ahaa i knuckle construction. Full 180° swing. 
Symons Clamp & Mfg. Co., 4277 Diversey Avenue, Dept. G5, Chicago NO-MORTISE HINGE CO. TERRITORIES OPEN! Jobbers, retailers, 
39. [llinois. BOUND BROOK, NEW JERSEY representatives write for details. 
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There’s so much more ina MOEN! 


Extra appeal in your kitchens and baths SELLS HOMES 
FASTER, larger dollar profits every sale; savings in labor and 
materials, no cross-piping necessary; MOEN faucets fit conven- 
tional sinks or lavatories; drip-proof double-sealed, closes with 
water pressure; MOEN faucets are o_o have a heavy 
chrome finish; guaranteed 20 years against defective materials or 
workmanship; MOEN odhrtig have been tested in use more than 
10 years, are standard equipment on leading dishwasher-sink units. 


MOEN VALVE COMPANY 
Division of Ravenna Metal Products Corp. 
6518 Ravenna Avenue’ ~° Seattle 5, Washington 


—_ 
— 
© 


spray tub-shower deck single mount wall 


There's a Moen to fit every use—See Your Plumbing Jobber 








mis 


THE SUPREME MASONRY 


Outstandingly beautiful in color, proportion and texture, Cavitex is masonry 
at its peak point, yet amazingly low in price. It is styled to contemporary 
trends, with emphasis on the horizontal. Modular in all dimensions, with 
laid-up sizes of 16x8x224 and 16x4x22/s. Striated or plain face. Large voids 
for self-contained insulation values. 


Cavitex has eye and price appeal to masonry-conscious home owners. Be- 
cause of its color versatility, eight-inch thickness and low cost, it is ideal for 
building projects. And especially 
suited for motels, schools and other 
public buildings. 


$ 65 is the national average 
— cost of all the 8-inch 
Cavitex needed to build all the walls 


as shown of the 50 x 26’ “Cavalier”. 
Typical of Cavitex economy. 








Low price of Cavitex is due to its being produced by local 

plants, with huge savings in freight and distribution. Write 

for “Artistry in Masonry” and name of nearest manufacturer. 

. W. E. DUNN MFG. CO., 424 W. 24th Street, Holland, Mich. 
CANADA: 858 Dundas Highway, Cooksville, Ont. 


Interested in Manufacturing? 


If so, ask for copy of factual booklet, “Opportunity, 
Unlimited.” Tells how the manufacture of Cavitex can 
—= bea profitable community enterprise, either by itself or 
as supplementary to building activities. Plants operate in franchise protected terri- 
tories, Equipme nt available on attractive lease arrangement to responsible parties. 
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Home Builders and Owners 
APPLAUD from Coast 


/, iy to Coast! 





AMERICA’S I LEAL 
Outsells All Others 3 4 y 4 


The favorite of home builders and buyers for nearly 
30 years, the Heatilator Fireplace now outsells all other 
fireplace units combined by the impressive margin of 
3 to l. 

Why? Because it is specifically designed for easier and 
better installation in today’s home. It is the only unit 
offering the famous Pressure-Seal Damper that cuts 
winter heating and summer air-conditioning costs. But 
most important, it is the fireplace that home buyers 
recognize and know they can trust. 

The Heatilator Fireplace has lived up to every claim 
made for it, without interruption, for over a quarter of 
a century. It is a mark of quality in the homes you build. 





® WILL NOT SMOKE 
@ CIRCULATES HEAT 
@ DAMPER SEALS AIRTIGHT 


HEATILATOR INC., 317 E. Brighton Ave., Syracuse 5, N. Y. 


«* HEATILATOR’ 
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Admiral Homes, Inc. 

Allmetal Weatherstrip Co. 

Aluminum Co. of America 

American Brass Co. 

American Cement Products, Inc. 

American Motor Corp. (Kelvinator Division) 

American Radiator & Standard Sanitary Corp. (Sunbeam 
Air Conditioner Division) 

American Steel & Wire Division (United States Steel 
Corp.) 

American Telephone & Telegraph Co. 

American Welding & Mfg. Co. 

Andersen Corp. 

Arcadia Metal Products 

Arkansas Soft Pine Bureau 

Armstrong Cork Co, 

Art Metal Co. 

Asbestos-Cement Products Assn. 

Aurora Pump Co. 

Aveo Mfg. Corp. (Crosley Division) 


Bakelite Co. (Division of Union Carbide & Carbon) 
Besser Company 

Bessler Disappearing Stairway Co. 

Bilco Co., The 

Binks Mfg. Co. 

Binswanger & Company of Texas 

Bird & Sons, Inc. 

Borg Warner Corp. (Ingersoll Products Division) 
Bowser, Inc. (Incinerator Div.) 

Bull Dog Electric Products Co. 


Cabot, Inc., Samuel 

California Redwood Association 
Carr, Adams & Collier 

Carrollton Manufacturing Co. 
Case & Son Mfg. Co., W. A. 

Cast Iron Soil Pipe Institute 
Ceco Steel Products Corp. 

Cedar Rapids Block Co, (Dur-O-Wal Div.) 
Certain-Teed Products Corp. 
Chase Brass & Copper Co. 
Chicago Tribune 

Church Mfg. Co., C. F. 

Clay Flue Lining Institute 
Coleman Co., Inc., The 

Columbia Plywood Co. 

Connor Engineering Corp. 
Consoweld Corp. 

Crane Co. 

Crosley & Bendix Home Appliance Div. (Avco Mfg. Corp.) 
Crown Zellerbach Corp. 

Curtis Companies Service Bureau 


Donley Bros. Co, 

Douglas Fir Plywood Assoc. 
Dow Chemical Co., The 
Dunn Mfg. Co., W. E. 


Edwards Co., Inc. 
Eljer Co. 
Elkay Mfg. Co. 


Fir Door Institute 
Fleet of America, Inc. 
Frigidaire Div. (General Motors Corp.) 


Gar Wood Industries, Inc. 

General Controls Co. 

General Electric Co. 

General Motors Corp. (Frigidaire Div.) 

Gold Seal Division, Congoleum-Nairn, Inc., Gold Seal Floors 
and Walls 

Goodyear Tire & Rubber Co. 

Great Lakes Carbon Corp. (Perlite Division) 


Hager & Sons Hinge Mfg. Co., C. 
Hall-Mack Co. 

Halstead & Mitchell 

Harbor Plywood Corp. 
Harnischfeger Corp. 

Harvey Aluminum Co., Inc. 
Heatilator, Inc. 


Hobart Mfg. Co., The 


Ingersoll Prod. Div. (Borg Warner Corp.) 
Insulite Division (Minnesota & Ontario Paper Co.) 
Iron Fireman Mfg. Co. (Selec-Temp. Div.) 


Janitro] Heating and Air Conditioning Division (Surface 
Combustion Corp.) 
Johns-Manville 


Kaustine Furnace & Tank Corp. 

Kees, F. D., Mfg. Co. (Marsh Division) 
Kelvinator Div, (American Motor Corp.) 
Kennecett Copper Corp. 

Kentile, Inc. 

Keystone Steel & Wire Co. 

Kochton Plywood and Veneer Co., Inc. 
Kohler Co. 


Larsen Products Corp. 


Libbey Owens Ford Glass Co. 
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Line Material Co. (Division of McGraw Electric Co.) 
Linseed Oil Prod. Co. 
Lockley Machine Co. 
Louisville Cement Co. 


McGraw Electric Co. (Line Material Co. Division) 
Majestic Co., Inc., The 

Marsh Division (F. D. Kees Mfg. Co.) 

Masonite Corp. 

Mastic Tile Corp. of America 

Mengel Co., The 

Minneapolis-Honeywell Regulator Co. 

Minnesota Mining & Manufacturing Co. 
Minnesota & Ontario Paper Co. (Insulite Division) 
Moe Light Co., Inc. 

Moen Valve Co. 

Monsanto Chemical Co. 

Mosaic Tile Co., The 

Mueller Brass Co. 

Mullins Mfg. Corp. 


National Bureau for Lathing & Plastering 
National Clay Pipe Mfrs., Inc. 

National Concrete Masonry Assn. 
Nationa] Homes Corp. 

National Mfg. Co. 

National Metal Products Co. 

National Oak Flooring Mfrs. Assn. 
No-Mortise Hinge Co. 

Nordahl Manufacturing Co. 

Nutone, Inc. 


Overhead Door Corp. 
Owens Corning Fiberglas Corp. 


Parkay Division (Wood Mosaic Co.) 

Pass & Seymour, Inc. 

Perlite Div. (Great Lakes Carbon Corp.) 

Pittsburgh Plate Glass Co. 

Ponderosa Pine Woodwork 

Precision Parts Corp. 

Pryne & Company, Inc. 

RCA Service Company (Div. of Radio Corp. of America) 
Reflectal Corp. 

Republic Steel Corp. 

Republic Steel Corp. (Republic Steel Kitchens Div.) 
Revere Copper & Brass, Inc. 

Reynolds Metals Co. 

Roberts Mfg. Co. 

Roddis Plywood Corp. 

Roseburg Lumber Co. 


St. Paul & Tacoma Lumber Co. 
Samuel Stamping & Enameling Co. 
Schlegel Manufacturing Company 
Scholz Homes, Inc. 

Scott & Sons, O. M. 

Self Storing Window Co. Inc. 
Servel, Inc. 

Simpson Logging Co. 

Sonoco Products Co. 

Southern Sash & Supply Co. (Ualco Aluminum Windows) 
Special Products Company 
Steelcraft Mfg. Co., The 

Structural Clay Products Institute 
Stylon Corp. 

Sun Valley Sliding Door Co. 
Symons Clamp & Mfg. Co. 


Thyer Mfg. Corp. 
Trane Co., The 


Valco Aluminum Windows (Southern Sash & Supply Co.) 
Uni-Bilt Division (Vega Industries, Inc.) 

Union Carbide & Carbon Corp. (Bakelite Corp.) 

United States Air Conditioning Corp. 

United States Plywood Corp. 

United States Steel Corp. 

United States Steel Corp. (American Steel & Wire) 
Universal Atlas Cement Co. 


Upson Co., The 


Valley Metal Products Co. 

Vancouver Plywood Company 
Van-Packer Corp. 

Vega Industries, Inc. (Uni-Bilt Division) 
Vermont Marble Co. 


Visking Corp., The 


Wasco Products, Inc. 
Waterman-Waterbury Co., The 
Waylite Co. 

Weakley Lumber Mfg. Co. 
Western Pine Assn. 
Westinghouse Electric Corp. 
Whirlpool Corp. 

White Rodgers Electric Co. 
Winco Ventilator Co., The 
Woodall Industries, Inc. 

Wood Mosaic Co. (Parkay Division) 
Woodward Iron Co. 
Worthington Corp. 


Yale & Towne Mfg. Co. 








JUL 


What are you building? SPLIT LEVEL? RANCH? CAPE COD? 








rica) 

) 

dows) 
NEW HOME—YEAR-ROUND AIR CONDITIONER. That’s good sense— 
especially when the air conditioner is a Worthington unit. This good- 
looking package sends cool, dry, clean air to every room in summer 
. . . humidified, balanced heat in winter. Takes up less than 82 

y Co.) square feet! 


Big thing to remember is this: Worthington makes an air condition- 

ing unit for every home. And every pocketbook. Write today for the 

e) whole story on how Worthington helps you sell homes. You'll see 
why Worthington air conditioning is called “the builder’s line”. 

Worthington Corporation, Air Conditioning and Refrigeration Divi- 


sion, Section A.5.44-H, Harrison, N. J. 
A.5.44-H 


Worthington equipment is ideally suited 
for any of the Golden Dozen Homes. 


WORTHINGTON 


Se * vs 5, 
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Climate Engineers to Industry, Business and the Home 
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| Worthington all conditioning fits them all! 
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REMODELING A HOME WITH A WARM- 
AIR FURNACE? Install a Worthington 
Add-On Unit, Happy result is filtered, 
comfort-conditioned air all year ’round. 
Existing ductwork is usually satisfac- 
tory. Choose air- or water-cooling. 


SHORT ON SPACE? Here’s the 
answer to that problem—Worth- 
ington’s new Packaged Condens- 
ing Unit. This compact, adapt- 
able unit goes anywhere—closet, 
basement, attic, even the garage. 
Cooling coil easily fits into any 
warm-air heating system. All 
components come together in 
one package. 


WATER SCARCE? Worthington’s air- 
cooled condensing unit needs no water 
at all! Hooks into any warm-air fur- 
nace, goes outdoors, in garage or 
breezeway. 2, 3, or 5 hp. 
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UI lp tl) If 9 0) in} electric and gas 
built-in ranges 


BUILDERS EVERYWHERE REPORT COMPLETE SELLOUTS! 









America’s most prominent builders report terrific sales from Suburban-equipped model homes—48 New Jersey homes in less 





than two weeks by one builder...56 homes in Atlanta...more than 600 in St. Louis! Across the nation, Suburban is the 






best deal for builders, and here’s why. (1) Publicly accepted prestige—powerful Suburban national advertising directs home 





buyers to look for homes equipped with “America’s Finest Built-In Range.” (2) Easy to install and— 






same size cabinet opening will fit either gas or electric! (3) Only Suburban offers you inter- 






changeable color panels for oven fronts and surface unit trim—choice of stainless steel, 






coppertone, white, black or 4 pastel finishes. (4) The only quality-built modular 





units priced to sell at less than comparable conventional ranges! 





GAS—Fully automatic oven features 

eye-level controls, above the reach of tiny 

fingers, “look-in” window, smokeless 

en See ee ee ee ee ee ee ee ee ee tndice gece MeL Se ee ee broiling. Fast heating surface units 
available with or without griddle. 


SAMUEL STAMPING & ENAMELING CO., Dept. D7, Chattanooga, Tenn. A 









3 







At no obligation to me, please send complete information checked below: {.¥ L B) 
ag = =i <A, ® C4 
a —— al ees <= : = = 7 1 sa 
Se = > = 7 
St = ; — — 1} 4 . 
Ys aoe Ye =e Oa! ELECTRIC—Fully automatic oven—the 
t b ant 
first with extra broiler under oven, first 
[| SUBURBAN [] susurRBAN a ] samco a SAMCO [] samco with eye-level controls, first with 
}] GAS BUILT-IN L__) ELECTRIC BUILT-IN _}] GAS RANGE feat HEATERS [L__} GAS FLOOR FURNACES . 





“look-in” window, Variety of cooking 
tops including griddle. 






Name Address 
















City State 
I’m a L| Builder of New Homes (| Kitchen Remodeler 








HOUSE & HOME 








Beauty is a bonus 


in these smartly styled 








Eljer plumbing fixtures 

that add so much to the value 
and sales appeal of your homes! 
Their fresh, sculptured beauty 

is available in cast iron, 

formed steel, vitreous china. 
White and five fashionable colors. 


These are the fixtures 





your prospects are seeing 
in Eljer’s smart new advertising 


in the nation’s leading magazines. 





EUJER, DIVISION OF THE MURRAY CORPORATION 
OF AMERICA, THREE GATEWAY CENTER, PITTSBURGH 22, PA. 





-the only name she needs to know in plumbing fixtures 








can DOUBLE the value of 
a BUILDER’S CAPITAL 


Akane ON OUR EXPERIENCE, it is conservative to 
say that we can at least double the value of any 
builder’s capital. 

If you have capital enough to build 10 houses a year 
by conventional methods, then you can build and sell at 
least 20 National homes. If you have capital enough for 
20 or 50 or 100 conventional houses, you can build and 
sell 40 or 100 or 200 National homes. 


The first big advantage National Homes offers you is 
turnover of invested capital. You can build and sell a home 
in a matter of weeks instead of months. Each time you 
build and sell you make another profit on your capital. 
A smart builder-dealer who follows our recommendations 
can probably do much better than double his sales and 
his earnings. And if he keeps plowing some of his extra 
profits back into the business he can grow in volume and 
earnings over the years, beyond anything he can expect 
if he builds the slow, conventional way. 

Why should any builder tie up his money in slow build- 
ing operations on the site, with all the delays of weather 
and delivery, and all the handicaps of hand operations, 
when he can get all the advantages of fast, quality-con- 
trolled, indoor, volume production? Why should he tie 
up his money in inventories and his time in purchasing 
operations? 

National Homes Corporation has been plowing back 
its own earnings and has grown from a business produc- 
ing 1230 homes in 1946 to a company that produced 
over 20,000 in 1954 and had sales of more than 
$50,000,000. ‘Today we are far and away the biggest in 


the field. Our volume permits us to get all the advantages 
of large-scale buying and to invest in high-cost, special- 
purpose machines for our assembly lines. We can retain 
outstanding architectural, design and style advisers. We 
advertise nationally and create a national pre-sold market 
for our builder-dealers. 

A major advantage enjoyed by every National Homes 
builder-dealer is the services of National Homes Accept- 
ance Corporation which has created a nation-wide mar- 
ket for National home mortgages and provides construc- 
tion money quickly for all authorized builder-dealers. 


To meet the increasing demand for our tested homes 
(already owned by 75,000 families) we are in the midst 
of a $4,000,000 plant expansion program. We are in- 
creasing our capacity at our plants in Lafayette, Indiana 
and near Elmira, New York, and we will have a new 
plant by the end of this year in Tyler, Texas. National 
Homes is going places! 

We invite inquiries from the best and most successful 
builders in any community east of the Rockies (within 
reach of our 250 trailers or economically accessible by 
railroad). Because we are building an organization which 
we expect will one day do a very large part of the home 
building in this country, we are equally interested in 
smaller builders who want to grow. Money is important 
to us but so is character. Many of our builder-dealers 
have not had direct building experience but are simply 
good businessmen. 


Write to me personally. JAMes R. Price, President, 
NATIONAL Homes Corporation, Lafayette, Indiana. 





ONE OUT OF EVERY 48 HOMES BEING BUILT 
IN AMERICA TODAY IS PRODUCED BY... 
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